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STORE FRONT CONSTRUCTION ~ 


Plans and Prospective Drawings for Narrow Fronts 
By A. E. HURST 
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No. 2.— Perspective drawing for plan No. 1 


cially those in the busy section of the city 

where rents are high, is to get a maximum 
of window display space so as to make an attrac- 
tive display of merchandise and an inviting store 
entrance. Window display space is recognized 
more and more as a most valuable asset and as a 
result we find that merchants are sacrificing their 
interior floor space in favor of large window front- 
age which speaks favorably for the value of the 
show window from an advertising standpoint and 
a direct sales medium. 

It has developed that by using a deep vestibule 
in a narrow front, one may get a great deal more 
valuable display space and the tendency in recently 
remodeled stores has been along this line. Some 
stores have these vestibules as deep as 25 feet, which 
gives two windows with a 25-foot frontage each, 
where a store in many cases may only have a 
straight frontage of 25 feet or less. 

The first thing to be considered after the mer- 
chant has decided to build is the material to be 
used in building. This, of course, must be gov- 


‘ GREAT problem of the city merchants, espe- 


erned to a large extent by local conditions such as 
building restrictions and available material. The 
architect should be of the greatest service in ad- 
vising in this regard. At the same time it is well 
for the merchant to acquaint himself with the use 
and advantages of reinforced concrete, sand stone, 
brick, lime stone, terra cotta and marble. Rein- 
forced concrete is meeting with much favor at the 
present time for store construction. It increases 
selling efficiency. 

One reason why an attractive modern front is 
of great value to the live merchant is the fact that 
public opinion of the store is often formed from 
its appearance. As an illustration, if the front of 
the store is modern, clean and dry looking, with 
proper show window glass construction and attrac- 
tive windows, one is almost sure to expect up-to- 
date merchandising methods and well-selected mer- 
chandise. On the other hand, if the front is built 
with massive unsightly columns in the old-fash- 
ioned way with deep-set windows, surrounded by 
wide wooden frames, the public is very apt to set 
the store down as a back number. 


53 






























































Hardware Age 




































































No. 4.—Perspective drawing of plan No. 3 


Merchants who are doing business with the old- 
fashioned fronts and who hesitate to remodel ow- 
ing to the cost should consider the efficiency of the 
improved store. It has been estimated that the 
difference in the selling power of a poorly con- 
structed front and one of the modern plan is fre- 
quently 50 per cent.; therefore the cost of remodel- 
ling is of little consequence considering its greater 
efficiency in winning trade. 

The following ideas are all designed to give the 
hardware merchant suggestions for remodelling or 
rebuilding a narrow store. These ideas will answer 
for remodelling almost any size of front by simply 
extending the designs and utilizing vestibule cases 
or show windows in order to take up the required 
frontage for display window glass. 


Corner Store Plan 


Our store plan, Fig. 1, shows a very good arrange- 
ment for a corner store which allows for a spacious 
corner entrance and one which will give an impres- 
sive appearance owing to the vestibule case, which 
will be found very serviceable for a showing of 
small self-contained articles. This plan may be ex- 
tended to meet the requirements of practically any 
size of building located on a corner. In our plan 
we show the window 6 feet in depth which will 
answer for the average hardware display. Of 
course, heavy merchandise such as stoves, farm im- 
plements, refrigerators, etc., may be displayed in 
windows 8 feet in depth or more, but you will find 
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Plan No. 1, for corner entrance 


that 6 feet will more readily answer the require- 
ments of the general merchandise showing. 

Fig. 2 gives the perspective view of plan Fig. 1. 
In regard to the window base it is advisable not 
to have this higher than 18 inches from the side- 
walk. This is a hight which is in ready access to 
the vision of the average person. 

It is most advisable that the material used in 
the construction of the window base should be 
such that may be easily kept clean. The most prac- 
tical finish is marble, which may be easily washed 
and always presents a dignified appearance. A 
good imitation of the marble is inexpensive com- 
position called scagliola. This can be gotten in 
any marble finish desired and is used quite exten- 
sively where one doesn’t care to go to the expense 
of natural genuine marble. 


Plan with Vestibule Case 


Our store plan in Fig. 3 shows a store front ar- 
rangement which is simple, practical and quite pop- 
ular. The main display windows are set at an an- 
gle which allows for an island window with a 
frontage of 8 feet. The added line on the right 
shows how the back ground may be constructed 
so as to give the window a uniform width of from 
4 feet to 4 feet 6 inches. This arrangement is one 
which is used by a great number of stores through- 
out the country. By constructing the background 
in removable panels access to any portion of the 
display can be readily had without disturbing the 
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No. 3, showing island window 
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No. 5.—Attractive vestibule arrangement 


remainder of the showing. Another feature in win- 
dow construction of this character is the fact that 
the window panels may be made reversible so that 
an entirely different background decorative effect 
can be had by simply reversing the panels. These 
panels can be made of inexpensive material such 
as compo board, beaver board, etc., treated in a num- 
ber of the practical decorative effects such as bur 
lap, paper to represent various wood finishes or 
they may be painted in cold-water paints. It might 
be a good idea to have an extra set of these panels 
so that one may be given a decorative trim without 
disturbing the window showing. The idea of re- 
movable panels is an important feature especially 
if much merchandise is sold directly from the win- 
dow. Our Fig. 4 shows a perspective drawing of 
Fig. 3. 
The Show Window Construction 

In arranging for show-window glass construction, 
the architect and owners frequently overlook the 
fact that the size of the plate should be propor- 
tioned to the wind pressure they must sustain, 
i. €., as the glass increases in size its strength di- 
minishes very rapidly because the glass thickness 
is not increased in proportion to the area of the 
glass. 

This is one of the great advantages of using mid- 
dle boards. They are very strong and save a great 
deal in the breakage of glass. They are designed 
to help the glass withstand wind pressure, expan- 
sion and contraction, as well as the settling of the 
building. These bars are usually so narrow as to 
permit of an almost continued and uninterrupted 
front of glass. In fact, the merchandise on dis- 













































































9° 








No. 7.—Plan for ready access to the window 


play can be seen from any position. Butt-end 
glass construction has also a number of points in 
its favor, but owing to the increased insurance 
rates and the possibilities in the breaking and 
cracking of the window glass it is losing in favor. 

Another point of paramount importance in con- 
structing the show window is a method that will 
prevent them from sweating and frosting. In the 
first place, it is essential to have the windows shut 
in from the remainder of the store with practically 
air-tight partitions. Proper draining and ventila- 
tion may be taken care of by modern method of 
glass setting, which allows for draining and venti- 
lating vents. 

Ventilating the Basement 

Our plan, Fig. 5, shows an attractive vestibule ar- 
rangement for a narrow store, and this large ves- 
tibule window will prove ideal space for displaying 
stoves, refrigerators and other large pieces of mer- 
chandise. The side windows afford excellent dis- 
play facilities for smaller hardware and sporting 
goods. Over 40 linear feet of glass window front 
is here provided in a building 25 feet in width and 
very little space is taken from the salesroom. The 
door arrangement allows for two panels of glass 
set at angles from the window affording an inte- 
rior view of the store to the public as well as per- 
mitting more daylight in the interior. It will be 
noticed in the perspective drawing, Fig. 6, that 
space for iron grates in the window bases are to 
afford ventilation in the basement. 

Fig. 7 is a good one for a generous showing of 
various lines carried by the hardware store. By 
equipping the background with removable panels 
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No. 6.—Illustrating basement ventilating feature 






























































































































































No. 8.—Perspective drawing of plan No. 7 


before described, access to any merchandise dis- 
play may be had without disturbing the remain- 
der. This arrangement allows for a maximum of 
wall shelving on the interior of the store. It will 
be noticed that in our prospective drawing, Fig. 8, 
as well as in all the other perspective drawings, 
that we have allowed for prism lighting, above the 
windows. 
Regarding Prism Lighting 


A few remarks on prism lighting will no doubt 
prove interesting. Light, as we all know, travels in 
straight lines and in order to secure good daylight 
in the interior of the store, that is affected by high 
buildings on the opposite side of the street, light 
must be obtained from the sky. This is best ac- 
complished with the aid of prism lights set at 
proper angles, thereby catching the downward rays 
of light from the sky and throwing them back into 
the interior. In order to secure the most satisfac- 
tory results from prisms it is well to have an ex- 
pert on this subject select proper angle for indi- 
vidual needs. The object of the prism is to diffuse 
the light and to take the rays that are coming in 
from the sky and fall directly in front of the store 
and divert or refract them so that they will go 
back into the store and thus evenly light up the 
whole interior. 

For stores that require ventilation above the win- 
dow sash portion of this prism space can be made 
into hanging panels. 


Items of Construction Interest 


_ A few other important details which would be of 

interest to the merchant in constructing or remod- 
eling his store are as follows. The store door 
should be impressive in pattern. The best plan 
would be to have a large plate glass panel so as to 





Officers of J. M. Mossman Company 


T a recent meeting of the stockholders of the 

J. M. Mossman Company, 23 Warren street, 

New York, the following officers were elected for 
the ensuing year, namely: Thomas F. Keating, 








offer a view on the interior. It is also a good idea 
to equip the base of the door with a 10 or 12-inch 
brass kick plate which will prevent the door from 
becoming marred and unsightly at this point, as is 
often the case with the average hardwood door. 

Another very important feature is the construc- 
tion of the upper portion or ceiling of the show 
window. We would recommend that this space be 
laid out in attractive beam effect and that the 
panels be made of clear glass or moss glass variety. 
This arrangement has a distinct advantage in giv- 
ing daylight, which can be secured from the rays 
coming in through the prisms above the windows. 
By this plan you will entirely eliminate a great deal 
or practically all of the reflection which we some- 
times find in show windows and especially show 
windows which are deep in their construction. An- 
other important feature to take into consideration 
is the awning. It is advisable to plan for a canopy 
about 12 or 14 inches in width to occupy the space 
directly below the prisms and above the window 
sash. The awning should be placed at this point 
and by arranging for this canopy effect you can pro- 
tect the awning against wind and rain and thereby 
prolong its usefulness. An awning should never 
be placed above the prisms as by this arrangement 
you will shut out the daylight from the interior of 
the store. Another important feature is the vesti- 
bule trim. One of the most popular finishes at the 
present time is tiling worked up in attractive colors. 
A practical suggestion is to work up the firm’s 
name in the tile in contrasting colors. Another 
thing which might be mentioned is the treatment 
of the show-window floors. For the average show- 
ing of hardware we recommend hardwood floor 
or a floor having a hardwood border of about 6 
inches in width and the remainder carpeted in 
green. 


president; James Hopkins, vice-president, and Linus 
Keating, secretary and treasurer. 
The J. M. Mossman Company manufactures high- 


- grade time locks, bolt-actuating devices, combina- 


tion locks and fine key locks, used especially on bank 
and other vaults, safes, etc. 
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NEW TYPE OF SCHOOL BUILDING 


Hardware Used in New York Structure of Interest 


By J. F. SPRINGER 
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The splendid new Washington Irving school of New York City, showing foyer, assembly room, corridor, roof play- 


ground, main entrance and gymnasium. 


the world is the new structure in Irving 

Place, New York City, known as the Wash- 
ington Irving High School. Particularly worthy 
of attention is the fact that this building has a 
height of 150 feet above the curb, making it per- 
haps the tallest school structure yet built. Includ- 
ing the basement and the roof which is a really 
thoroughly utilized floor, there are ten _ stories. 
There are four large sized elevators arranged in 
the four corners of the building. These serve all 
the stories except the roof. 

The height of this structure was probably not a 
matter of pure choice, but rather one controlled to 
a large extent by economic considerations. The 
location is distinctly downtown, being at Sixteenth 
and Seventeenth streets. Irving Place is more- 
over just one block east of Union Square. This 
section is coming into requisition for office build- 
ings, and so the cost of land must be excessive. 
The site has a frontage of 184 feet and an average 
depth of about 175 feet. Upon this comparatively 
small plot, a great and commodious building has 
been erected. 

The Hardware for School . 

The hardware for notable buildings like the 
Washington Irving High School, New York City, is 
a most important matter. The specifications fixed 
by the supervising architect of the Board of Edu- 
cation were, in fact, most rigid. The excessive 


OO”: of the most notable school buildings in 


wear-and-tear was naturally one of the considera- 
tions in his mind in framing the requirements. 
The quantity of locks furnished by Sargent & Com- 
pany of New York City may be judged from the 
fact that 10,000 keys were supplied. 

The necessities of such a school building, hous- 
ing a great multitude, require that it should be im- 
possible accidentally to have exit doors locked 
against those on the inside. Fire and panic have 
to be taken into account. So the entrance and exit 
doors for pupils are openable from the inside with- 
out keys. Moreover, these doors are hung each on 
three extra heavy brass butts. A mortised latch 
enables the janitor to set the latch back in the 
case during the day. A pull on the outside enables 
the pupil to open the door without lifting a latch 
or turning a knob. The door closes automatically 
and noiselessly. After hours, the janitor locks up 
by means of a key which operates a heavy mortised 
dead lock. When desired, the door may be held 
open by means of a heavy solid link chain fastened 
to an expansion bolt permanently secured in the 
masonry. After the bolt has once been put in place, 
it is irremovable. 

The method of securing it is interesting. The 
bolt case is arranged in permanent position during 
construction. The bolt screws into this case until 
it reaches a certain definite position when a longi- 
tudinally arranged tongue, or bolt, on the under- 
side drops down by gravity into a slot prepared for 
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it. The tongues and the casing are prevented from 
catching upon each other as the screwing in goes 
on by means of a chamfer on the left-hand lower 
edge of the tongue and a corresponding chamfer 
along the left-hand lip of the slot. A little con- 
sideration will show that with a right-hand thread, 
these chamfers will prevent the tongue from pre- 
maturely falling, and that they do not come into 
play at all, if an attempt is made to unscrew the 
bolt. The tongue and slot provide an unlockable 
lock. 
Master Keys Open All Locks 


Two master keys will open all locks. All regular 
and full-sized doors are controlled by one master 
key. All laboratory rooms have their own master 
key. The teachers have master keys which operate 
the locks under their several controls. 

Door checks are everywhere—on stair doors, fire- 
proof doors, toilet doors, etc. 

The educational purposes are exceedingly varied 
and comprehensive. Owing in part to its situation, 
_.this public high school for girls secures its patron- 
age from as many walks of life as any of the cos- 
mopolitan schools of the great city. Old high class 
residence sections are in its territory as well as 
sections belonging to the true East Side. Some 
of the girls come from well-to-do homes; others 
from the homes of respectable and thrifty work- 
men; still others from homes that are no homes in 
any proper sense. The instruction consequently 
must be exceedingly varied. The principal says of 
the school: “It fits for college, for business and 
for matrimony.” That is to say, it provides the 
usual high-school curriculum of ancient and modern 
languages, science, history, mathematics and so on. 
Then it affords instruction in such business mat- 
ters as salesmanship, office management, commer- 
cial filing, stenography, typewriting, etc. Girls 
may in addition find opportunity to study house- 
keeping, nursing, marketing, care of babies, etc. 
In fact, this great public finishing school seeks to 
educate the mind in a cultured way, to make those 
self-supporting who desire so to be, and get girls 
ready to take care of homes. When we add to these 
activities those which relate to the development of 
the bodily powers and to other modern features, it 
will be seen that the housing in an up-to-date man- 
ner of a multitude of girls imposed problems of 
construction and equipment of no mean order. 

There are innumerable recitation rooms. Alto- 
gether, there are seven gymnasia scattered over the 
building. Each gymnasium has a capacity of 64 
girls and one teacher. There are baths, dressing 
rooms and lockers attached to all the gymnasia ex- 
cept those on the roof. On the fourth and fifth 
floors above the basement are located two large 
lunch rooms, having a combined seating capacity 
of 882. These rooms are not make-shift places: 
they are rooms designed and used for lunching pur- 
poses. The four elevators already mentioned are 
each of a size equal to the transportation of an en- 
tire class. In addition to these mechanical means 
of changing levels, there are 10 stairways, each of 
which is inclosed and is said to be smoke and fire 
proof. In New York, and especially in a tall build- 
ing of this character, the provision for egress in 
case of fire is a grave problem. In such an emer- 
gency, the stairways would be the main depen- 
dence. On the roof are three playgrounds. 


Features of the Foyer 


As one enters the building by the main entrance 
on Irving Place, he finds himself quickly in the 
foyer. This large hall is sufficiently commodious 
to accommodate 300 or 400 persons during a re- 
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ception. The principal decorative feature of the 
foyer is a big open fireplace arranged opposite the 
entrance. The woodwork which serves to decorate 
and give an air of elegance to the whole hall is of 
fumed oak. There are 20 mural paintings repre- 
senting scenes illustrative of incidents in the works 
of Washington Irving, whose name is borne by 
both street and school. The first floor above the 
basement contains the big assembly room, which 
has a seating capacity of 1515. 

The plan of the building is U-shape. On Irving 
‘Place, there is an unbroken front. The two wings, 
or arms, extend, the one along 16th street the 
other, along 17th street. The opening between the 
wings is hidden from view of persons on the street. 
However, it is there, providing light and ventila- 
tion. There is probably no room in the building, 
unless it be a closet or something of similar char- 
acter, but what has immediate access to outside 
light and air. Viewing the building from the 
street, one observes the great proportion of win- 
dow space. On the front, there are twenty groups 
of four windows each belonging to the four stories 
above the third. There are on this same facade 
and elsewhere numerous groups of three windows 
each. On the average, the window openings prob- 
ably occupy 50 to 60 per cent. of the wall spaces. 

The structure is of brick, trimmed with stone. 
The main entrance is rather fine, with its pair of 
half-pillars to either side, and its circular arch and 
balcony above. There is nothing extravagant or 
sensational anywhere; the whole exterior is strong 
and handsome, and in keeping with the serious 
purpose of the building. 


Has Big Educational Problem 


New York has perhaps the greatest educational 
problem of any community of the world. The 
diversity, not to say conflict of racial elements that 
must be provided for in this city are probably felt 
nowhere else to the same extent. New York has 
the problem of making American citizens out of 
people whose previous atmosphere has been very 
un-American, to say the least. A part solution is 
being sought in the public schools. What the 
measure of success is going to be, only the future 
can tell. At any rate, the Washington Irving High 
School is an important part of the effort being 
made, for here in addition to American girls are to 
be found the girls of many nations. New York is 
seeking to give them more than a mere school 
training—it is seeking, in particular at this school, 
to fit the differing streams of girlhood for the home 
and business place. 


50 Cent Rebate on $10 Purchases 


T HE Newman Hardware Company, Moberly, Mo., 

has been successful in increasing cash sales 
by rebating customers fifty cents for every ten- 
dollar cash sale. 

The register slips are given with each purchase 
and when presented amounting to ten dollars the 
rebate is given, either in cash or merchandise. 

On the face of each slip, directly under the pur- 
chase amount, are the words: 


Valuable. Return $10 in cash checks and receive 
50c. in cash. This means a saving to you. Figure 
it out yourself. It pays to buy for cash. 


It is natural to assume that after customers have 
begun to save the checks they will be inclined to 
continue trading with the firm in order to obtain 
the rebate. It is said that quite a number return 
their checks during the year, taking the rebate in 
merchandise as a rule. 
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“The Assistant Manager” 


Discusses Profit Sharing with Employes 





By “THE ASSISTANT MANAGER” 


To “The Assistant Manager”: 

Have you any suggestions to make as to a good plan 
to distribute stock to employes so as to give them an 
opportunity to share in the profits of the business. 
Most of them have but little money to pay for stock. 
Thought possibly you might have some recent edi- 
torials on this subject or some book to which you might 
refer me. Any information will be appreciated. 

EASTERN MERCHANT. 


because the writer added a postscript which 
reads, “this is not intended for publication.”’ 
The answer is public and is one in which hundreds 
of the men who help pay my salary are interested. 

The most perilous part in a firm’s career is when 
it first fancies it can give its customers one whit 
less than the best that’s in them. 

The same is true of a salesman on the road or a 
retail clerk behind your counter, yet it is none the 
less true that men tread this perilous path with all 
the grace and abandon of the tango. 

Good men with their hearts and gizzards prop- 
erly located ease up every day. This cutting down 
on the power may not be visible for the motors that 
drive a salesman are deep on the inside. 

Supposing your business paid you a clear profit 
of $4,000 last year, after all expenses, including 
your salary and interest on your invested capital 
had been deducted. That four thousand plunks has 
varied from three thousand up for the past five 
years, but it has never topped last year’s record. 


ja above letter is signed “Eastern Merchant” 


Your Banker Bows Graciously 


You are satisfied with the showing. Four thou- 
sand dollars is blamed good velvet and when you 
drop it into your growing bank balance it tips the 
scales in such a way that your banker bows to you 
a little more graciously. You can remember the 
cold old days when he didn’t recognize you across 
the street, and if this growing pile of simoleons of 
yours keeps multiplying you can see the day when 
that silk hat banker will be kow-towing to you deep 
and lowly. Yes, sir, you are getting along in great 
shape—the people of the old home town hold you 
up as an example for their young men and a few 
empty-headed college youths, whose mothers went 
to school with you, apply for jobs in your hardware 
emporium with a regularity that is something 
awful. 

But how about the fellows who work for you? 
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You pay them well? Sure you do. You give them 
two weeks vacation with pay? Fine—that’s more 
than a lot of other fellows do. You have good toilet 
rooms, a lunch room and a steel locker for every 
man. Yes, I know that, too. You are doing a lot 
of things that the dubs don’t do and that probably 
accounts for the fact that you have a good supply 
of self-respect, a good business and a bank roll, but 
you are like every other man. You see the opportu- 
nity to make that business of yours greater and you 
won’t pound the pillow at night with 100 per cent 
efficiency until your 95 horse-power business ma- 
chine develops at least 90 per cent. of the punch 
that’s in it. 

You want to know if I believe in selling stock to 
employes? Yes and no. If you mean issuing them 
a few hundred or a few thousand dollars’ worth of 
beautifully engraved stock for which they have to 
stick their heads in a noose, no. If you mean profit- 
sharing on which they invest nothing more than 
their everlasting unlimited efforts, then I’m with 
you all the way. 

Sell Stock with String to It 


If you do sell any of that gilt-lettered stock to an 
employe you always hitch a string to it. If the man 
leaves he agrees to sell it back to you at the price he 
paid for it. That’s as regular as limiting the 
amount he can buy. 

But let’s harp back to that four thousand iron men 
in the 4 per cent. vault or the 8 per cent building 
and loan. You are human and you’d like to make 
that five hundred or a thousand dollars a year 
stronger. You want a remedy that will cure, but is 
guaranteed not to kill. You have reached the age of 
discretion, where you want nine chances to win and 
insurance against banana peels and other slip pro- 
ducers. That’s good. The plan I am going to pro- 
pose has all these things covered. 

Call your men together some night soon and let 
them in on the gospel truth. Lay all the cards face 
up on the table. 

More Gray Matter and More Profit 


Tell them that four thousand profit seems to be 
about the limit under present conditions, but that 
you want them to put the spirit into that business 
that will change things. Call attention to certain 
departments of the business that can be strength- 
ened. Go up one side of that store of yours and 
down the other picturing possibilities and wind up 
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by telling them that you have turned over a new 
leaf; that you realize that your $4,000 represents the 
limit of the power of one mind and that you don’t 
want to bring on an attack of brain fever by at- 
tempting to break that record alone. Let those 
chaps on your pay roll know that you think that 
your business can be geared up a few notches by 
brain power. Tell them that you are not going to 
put in more capital but that if you’re a good guesser 
they are going to put in more gray matter and that 
the business is going to make more money next 
year. 

Then slip that card out of your sleeve and break 
the news to them. “See here, boys, I think that 
together we can cut expenses and speed up sales- 
manship in this place to such a degree that we can 
make $5,000 this coming year. My plan is this: 
I’m going it fifty-fifty with you on every cent over 
$4,000, and I hope we’ll have at least a thousand to 
split. If we do make $5,000 I’m going to take $500 
of that extra thousand and the other $500 is yours. 
It will be divided among you on a percentage basis 
according to your salaries.” 

Say, what do you think about it? If you were 
an employe who knew he had about reached the 
limit of salary the boss would pay, would this plan 
warm up your heart and speed up your sale-pro- 
ducer? I rather think it would. 


Boys Putting on Extra Steam 


I can see the boys in that store watching ex- 
penses like a hawk would a mouse. I can see them 
keyed up to sell the last cent’s worth of business to 
every “prospect.” I can see them putting a punch 
in every move as they race this month to beat the 
sales record of a year ago. I can see the price- 
cutter of last year standing squarely on both feet 
arguing, explaining and pleading with his customer 
to buy at the marked price. You bet it makes a 
world of difference whether you are bringing home 
the bacon for the boss or whether you know you 
are going to get a slice of it yourself. 

Profit sharing in a retail store? Yes, every time. 
If I started one to-morow and controlled its policies 
I would figure out what I expected to make and 
hang up prizes for three baggers and home runs. 

I would hate to make an even bet that records 
could not be smashed in the average hardware store 
on this system of dividing the profits. Salary and 
fair treatment will command loyalty and honest 
effort, but think-tanks producing selling ideas are 
set on hair triggers best when the guns are primed 
with a share of the profits created. 


Thomas’ Register of Manufacturers 


4 baer Thomas Publishing Company, 131 Lafayette 

street, New York, has just issued a classified 
directory for buyers and others, entitled “‘Thomas’ 
Register of American Manufacturers and First 
Hands in All Lines,” containing 2800 pages, each 
9 x 12 in. 

This company has issued directories of manufac- 
turers for the past ten years, but this one is the 
most comprehensive and complete in the history of 
the company. 

The aim of its compilers has been to cover all 
available lines of trade, and in connection with each 
concern indicate the size or capital employed by 
letters similar to those used by the commercial agen- 
cies. This feature enables the individual to quickly 
determine the relative size of the producer. 

There is a straight alphabetical list, A to Z, of 
the leading manufacturers in the United States, 
about 50,000 in number, to enable the inquirer to 
quickly locate the office of any wanted establish- 
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ment by simply knowing the name, and within the 
limits of one alphabet instead of many. 

Another valuable feature is a separate list of 
trade-marks or trade names, over 30,000 in number, 
which while not complete, obviously, gives a large 
number of the most important trade names. 

Section A is a separate list of manufacturers in 
the innumerable lines of business, covering an enor- 
mous range of articles and kinds of articles. There 
are said to be upwards of 70,000 classifications or 
heads, completely indexed, enabling the user to 
readily turn to any desired list, which includes all 
names and regardless of advertising or subscription 
patronage. 

Section B, printed on blue paper (to be more 
readily distinguishable from the main portion of 
the catalog in white paper), gives the names of 
manufacturers, classified from A to Z, directory 
style, covering 254 pages, describing also the busi- 
ness and address of each manufacturer. 

Section C, containing the alphabetical list of trade 
names and special brands, with the manufacturers 
of each, occupies 204 pages, of four columns each, 
printed on pink paper. 

The exactions and increasing complexities of 
everyday business life more and more necessitate 
the use of directories, designed to quickly enable 
individuals to locate not only the original sources 
of supply of various kinds of goods, but the trade 
names by which they are commonly known. 


Example of Quick Service 


7 HE B. B. Neal Hardware Company, New York, 

was suddenly called on during a recent ex- 
ceptionally heavy snowfall in New York to furnish 
a supply of shovels to one of the leading street 
railroad companies of New York City, with which 
to help clear its track and raise the blockade. 

Getting Mr. Neal at his home over the ’phone, a 
hurry order was given for shovels, scoops, picks, 
brooms, handles and other serviceable tools. 

It was impossible for them to be carted, so sixty 
Italians, with two foremen, were sent to Mr. Neal’s 
establishment at 120 White street, so that the men 
could carry with them the bundles to where they 
were needed. This was kept up all of the follow- 
ing day, and the next morning, Sunday, because 
of more snow, he was again called at his home in 
Brooklyn by the purchasing agent of the railway 
company, for additional help. 

By a long, vigorous use of the ’phone he suc- 
ceeded in reaching at their homes several of his 
business acquaintances who carried in stock tools 
of this character, and such firms as Underhill, 
Clinch & Company and J. C. McCarty & Company, 
had men open up their establishments so that an- 
other large gang of Italians were loaded down with 
tools, amounting in all to several carloads, all of 
which were delivered by 9:30 Sunday night. 

On Monday morning some merchants in the hard- 
ware trade were much surprised to find a consid- 
erable portion of the usual New York supply, imme- 
diately available, had been delivered under such 
circumstances on the two days before. 


AN ANNOUNCEMENT 


Announcement was made last week that the 
article entitled “Recollections of An Old Hard- 
ware Man,” would be continued in this issue, 
but owing to the fact that the author, C. N. 
Markle, desired to make some changes in the 
manuscript the remaining instalments will ap- 
pear later. 
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“GETTING A RAISE” 


CAST OF CHARACTERS. 
HARRY—A retail salesman. 
GEORGE—A retail salesman. 
THE HEAD SALESMAN. 

THE PROPRIETOR. 
SCENE I—Behind the Counter. 
Time, 10 o’clock. 

Harry—“George, this firm has got to pay me 
more money. I’ve been working around here for 
the last six months for a measly little $7.50 a 
week, and I am worth more. Gee whiz, the old 
man must think I am an easy mark. Why, I am 
worth twice that much, and I am going to have it.” 

George—‘‘How are you going to work it, Harry?” 
You know the old man has a great way of dodging 
this raise business. The fellows say he is hard to 
get more money from.” 

Harry—“The trouble about these fellows is they 
haven’t got any nerve. If they would brace the boss 
strong enough they would get the money. I just 
wish you could hear me when I get off my little 
spiel. I’ll show him that I mean business. Wonder 
who that was that just went out. Didn’t get waited 
on. Oh, well, we should worry; we cannot wait on 
all of them. If some of the other boys would stick 
up front instead of fooling around on the ladders 
running a bluff with their dusters, then we could 
get everybody waited on. Guess we had better 
split. I see the head salesman looking daggers at 
us now. He must have seen that fellow go out. 
Stick around this evening and watch me pry the 
boss away from his coin.” 

SCENE II. 
Time, 1 o’clock—President’s office. 


President and Head Salesman talking matters over. 

Head Salesman—‘“By the way, I believe Harry is 
going to ask for more money.” 

President—“What sort of a man is he making 
us? Would you pay him more?” 

Head Salesman—‘Well, I don’t know. He is a 
pretty fair man for the money he is getting, but I 
hardly think he is worth more yet.” 

President—“Well, you need not say anything to 
him. If he comes to talk to me I will see what we 
can do for him.” 

SCENE III. 
President’s office—Time, 6:01 p. m. 


President (rising from chair)—‘“Well, Harry, my 
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“THEMAN BEHINDTHECOUNTER™ 


Presents a Humorous Sketch on “Getting a Raise” 


boy, how are you? I am glad to see you. Have 
been wanting to have a little talk with you for 
some time.” 

Harry—‘ 1 ——’” 

President—‘Sit right down. I am always glad 
to talk to my boys—sometimes feel that I don’t do 
enough of it, but you see I have so much to do it 
is hard to get around to everything. I want you 
boys to feel that I am close to you. Even if I do 
not get to talk to you often I don’t want you to get 
the idea that I am not watching you. I may not 
show it—we cannot always do that, you know, but 
we appreciate the good work all our boys do. Some- 
times you may not think so, but you can always 
remember that we do. I hear some mighty good 
reports about you from time to time, and I am very 
glad to have this opportunity to thank you for your 
efforts. How do you like the hardware business, 
anyway ?” 

Harry—*“‘Oh, fine, but I z 

President—“Well, I am glad to hear you say that. 
I often wonder if you boys realize what a big oppcr- 
tunity you have in the hardware business. I know 
many men who have started just like you boys and 
to-day they could have half-a-dozen jobs if they 
wanted them. Men that began right at the bottom, 
many of them began working for nothing; to-day 
they make three or four thousand a year.” 

(Rises hurriedly.) ‘Well, my boy, I am glad you 
came in. I want you to feel free to come in any 
time and talk to me.” 

Harry—“‘Er—Er—tThank you, sir, but I 

President—“That’s all right. Don’t bother to 
thank me.” (Walk to door of office with arm about 
Harry’s shoulders—pats him on his back affection- 
ately.) “Good night, my boy—come in any time you 
feel like it. Good night.” 

Harry—“Good night, sir.” 

SCENE IV. 
Time, next morning—President’s office. 

Head Salesman—‘I noticed Harry talking to you 
last night. What did you tell him about the raise?” 

President—“Raise? Oh, he didn’t mention it, so 
I thought best not to say anything to him about it.” 


Says Page Is Full of Vim 


Lenn I began this department I was afraid the 

men behind the counter were not going to do 
one very important thing—talk about the relations 
of the employers toward the employes. I am glad 
that this fear was not realized. Here is one man 
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- who has the courage to speak his convictions, and 
it might be well for the “boss” as well as the sales- 
men to read what he has to say. 

KENOSHA, WIS. 


HARDWARE AGE, 
239 West 39th Street, New York City. 


GENTLEMEN—I also want to say a word or two 
about the articles “Behind the Counter.” I would be 
very much pleased to help that department along as 
much as I could, and hope that you will favor us with 
that page, which is always full of vim. 

N. F. HOuDEN. 


The Hardware Clerks that Are 
Wanted 


ERE is a man who takes the hardware business 
seriously. He has made up his mind to get 
ahead, and the ideas he gives in this article are 
those which are necessary for the man who does 
want to get ahead. W.H. Taylor, president of the 
David Williams Company, recently said to one of 
the younger men in this organization that he would 
not have a man working for him who was satisfied 
with his position—the man who was not trying to 
fit himself for a bigger job was never going to 
really make good in the job he then held. I never 
saw a salesman in my life who was eternally work- 
ing, instead of killing time when the boss was not 
looking, who did not get the best of everything that 
was going in that store. Oscar McBryde has ex- 
pressed some thoughts in the following article that 
every man behind the counter should take home to 
himself. Read it and see if the shoe does not pinch 
you in some places.—The Man Behind the Counter. 


By Oscar W. McBryde, Clarksville, Texas. 


There is always room at the top for a hardware 
clerk. By this I do not mean the one that is a seat 
warmer or a street walker. I mean the man who does 
things, stays with his business, reads trade papers like 
the HARDWARE AGE or any other good publication, tries 
to make a better salesman each day, and who does not 
have to be watched by the boss to be kept at work. 

Some hardware salesmen I have known are grouchy 
and lazy, and when the boss is out they are out or 
tinkering with something that is of no benefit to the 
firm. Such men’ wonder why those who work along 
beside them in the store get a raise and then another 
without their pay envelope getting larger. These men 
put up as an argument that they have been working the 
longest for you and that they have had more years of 
experience and they can’t see why they do not get a 
raise. 

Clerks Are Hired as an Investment 


When a clerk says he is making his salary and is sat- 
isfied with that he is not worth a tinker’s damn to the 
house or himself. I certainly pity a woman who is fool 
enough to marry a man like that. He will always get 
a small salary and not enough to live on and be honest. 
When your employer hires you to sell goods or work 
for him he does it as an investment. He expects you 
to make him money the same as he buys goods to sell 
at a profit. The more profit you can make for your 
employer and the more you can save him on losses, just 
that much more will the employer think of you and 
you will get a raise in salary and when you outgrow 
what he is able to pay you, if he is the right kind of 
a man he will recommend you to a place where the sal- 
ary is larger. 

When you are turned loose in a store you are to see 
the things that are needed to be done without having 
to be told each time you do something. When the boss 
is out you are to be more thoughtful and watch the busi- 
ness more closely than ever. Take the same interest in 
your employers’ business you would your own and you 
will soon be head salesman. Many young men have been 
made partners in the business to keep from losing them 
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just because they took all interest possible in the wel- 
fare of the boss. If you will realize that you are a 
piece of merchandise to be used at a profit and will 
bring in a good return, you will soon find yourself at 
the top. 


Honesty With Self and the Boss Wins 


Do you know that when you are trying to deceive 
the boss you are also deceiving yourself? When you 
are “ratting” he knows it as well as you. When you 
are neglecting your duty in every way, he knows that, 
too. When your eyes are kept on the clock to see 
when it is time to quit, he knows. Don’t deceive him, 
for you are deceiving yourself as well and you will be 
caught. 

Don’t misrepresent an article to the customer nor 
overcharge him, for if you will steal for the firm you 
will steal from it. - Be honest and tell the truth if it 
hurts. 

The Price Cutter Is No Salesman 


Anybody can sell goods at cost or at a loss, but it 
takes a salesman to get a profit. If you cut prices 
on everything you sell, the customers will lose confi- 
dence in you and will prefer to trade with other clerks. 
Such selling will never get your salary raised and the 
proper thing for the boss to do is to cut your salary 
like you cut prices on his goods. You are dealing dis- 
honestly with him when you do this. Quit it and study 
the goods and learn the selling points and you will not 
have to cut. Talk quality and tell the truth and you 
will gain the confidence of the customers of the house. 

What would you think if you hired a man to do a 
piece of work for you, you sell out a load of fruit and he 
would be giving everybody he met one or two pieces? 
You would fire him so quick that it would make his 
head swim, wouldn’t you? That is what the boss ought 
to do with you for price cutting. You are dead stock 
and should be moved out at once. 

If you will study HARDWARE AGE and try to take its 
lessons home to yourself, you will find that it will pay 
you. Take a little note book and take down the good 
thoughts it contains each week and study them at night 
or at times when you are idle, then put them into prac- 
tice and the boss will soon smile upon you and when 
time comes you will get a raise. Intelligent and hard 
working clerks are the kind that are wanted, those 
who love to do things for the interest of the firm and 
not try to do only what they are paid to do. Do 
something! Be something! And you will be wanted 
by the best firms. 


The Heart Song Smile 


I haven’t time to grumble, 
I haven’t time to kick, 
For I note that where there’s sunshine, 
Shadows somehow fail to stick. 
And the burdens of life’s highway 
Never seem to linger long, 
If your face proclaims the echo 
Of a heart that’s filled with song. 
For you’ll always find the effort 
Very largely worth the while, 
And there’s sunshine all around you 
If you wear the heart song smile. 


When the day is, Oh, so dreary, 
And the blues in muster roll 
Seek to banish all things cheery 
That lend comfort to the soul, 
That’s the time to pierce the shadow 
With the human kindling spark, 
That will lift the murk empalling 
Some mind merged in gloomy dark. 
Then you prove this truth I’m telling. 
Then you know that every guile 
Conquered, flees the all dispelling 
Virtue of the heart song smile. 


—FRANK MARKWARD. 





COST ERE 





April 16, 1914 








re Sy Je et iene af age RE * RPSTH III SEES: 








THE PURSUIT OF HAPPINESS 


lived in the Valley of the Nile, 

and who wandered away in search 
of happiness. He lived in a palace, with 
servants, carriages and wealth at his 
command. 

The grounds about his palace were 
adorned with magnificent flowers and 
sparkling fountains. The hills were 
always green, and on the mountainside 
the kids gamboled, the birds sang in the 
shrubbery, and in the distance the Nile 
majestically passed on to the sea. 

This estate was in Abyssinia, in the 
valley of the Nile, and the Garden of 
Eden could have been no more beauti- 
ful and attractive. But the Prince of 
Abyssinia was unhappy. He studied 
medicine in Spain, studied law, studied 
literature, became a rug merchant in 
Cairo, and entered many other pursuits 
and vocations. 

This man was.in pursuit of happiness, 
but happiness is not to be found in the 
mere pursuit of the thing. That which 
we strive hardest to attain is often that 
which slips away from us and eludes 
us eternally. 

We attain happiness through trans- 
formation, through developing into 
something today that places us above 
where we were yesterday. The indi- 
vidual who finds happiness in the work 
he is doing has found the secret. 

All work, if intelligently conducted, 
becomes a pleasure, and no man can 
work intelligently without broadening 
his mind and without strengthening his 
character. Our work is our only means 
of expression, it is the one way we have 
of unfolding. One of the great mistakes 
of life is our tendency to blur and darken 
the sunshine of today with the mistakes 
and the blunders of yesterday. 

We worry and regret things that can 
never be altered or changed. Yester- 
day’s mistakes belong to yesterday and 
today is another day, and every morn- 
ing when we rise from our sleep we are 
a different man than we were yester- 
day, if we decide it so. 

Every time the sun rises we are pre- 
sented with the opportunity of begin- 
ning life anew. The reason we are not 
happy is that our minds are occupied 
with the wrong thing. We think sick- 
ness, we think disease, we think trouble, 
we see difficulty, we regret yesterday’s 
mistakes. We worry over things that 
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have happened long ago and _ these 
thoughts cloud the mind, blur the imagi- 
nation, smother and destroy our beau- 
tiful fancies, crowd out ideals, and so 
our minds are given to the weeds and 
tares and thistles and cockleburrs of 
worry, strife and regret. 

Oh, I know, you think that your 
sorrows and troubles should be repeated 
to your friends, that your griefs should 
be told into the ears of those who are 
interested in you, that you should lean 
on the shoulders of your neighbor, and 
with trembling voice and eyes filled with 
tears, relate your misfortune and your 
sorrows. 

I have always stood for the man who 
is able to stand alone. The man who is 
big enough to go his way, live his life 
and spread only sunshine, good will, 
happiness and a word of confidence for 
those who have no confidence in them- 
selves. The man who plants flowers will 
certainly gather flowers. The man who 
grows roses will have roses in his yard 
and on his table. 

That which we put into the day is 
the thing we get out of the day. Itisa 
fine and splendid thing for every man 
to teach himself to forget mistakes and 
blunders except to profit by them and 
to worry about nothing which he cannot 
change. 

We, like the Prince of Abyssinia, wan- 
der away in search of the thing that is 
in our own home—in search of the thing 
that is within ourselves. Happiness is 
not a thing of itself, it is a condition, 
and this condition of happiness we must 
create. It is with us and if we find hap- 
piness we must take it along. It is not 
to be found at the place where we are 
going; and should we find it there it 
will be because we have brought it with 
us. 

Every man’s problem is his own. No 
man can help another man in the final 
truth of the thing. A man can only 
grow or develop through his own effort, 
and if the work of someone else has as- 
sisted us it will be because we have 
taken advantage of that which is ours. 

If this chapter on the Pursuit of Hap- 
piness should assist someone to see the 
folly of wandering away in search of 
what we already have, in wandering 
afar in pursuit of that which is within 
ourselves—then these lines have not 
been written in vain. 
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REPEAL BILL EXPECTED TO PASS 


Panama Canal Controversy Occupying Much Time in Washington 
By A. A. CHENAY 


ASHINGTON, April 12.—Presi- 

W dent Wilson is, admittedly, un- 
fortunate in having to meet the 
two big international problems 
that are operating to detract ma- 
terially from the furtherance of 
the economic program with 
which he opened his admistra- 
tion. 
' Whether or not he comes 
out of the pending conflict a victor, it is conceded 
that the plans for the present session have been 
to a large extent nullified by the injection of the 
Panama tolls controversy into the legislative field 
of the two houses of Congress. The carefully out- 
lined program of domestic legislation has been set 
back by one full session. 

With a majority in the Senate of from six to 
eight favoring the repeal of the tolls exemption pro- 
vision, the administration is putting forth every 
effort to keep this majority in line, and to prevent 
the threatened amendment of the repeal bill. 

There seems to be no doubt that the supporters of 
the President would succeed if a vote were to be 
taken within the next few days. Public sentiment, 
however, and the discussions that will take place 
during the two weeks of the public hearings that 
have been arranged for by the Senate committee, 
may serve to materially change the alignment be- 
fore the final vote is reached. 

It is considered as quite probable that an amend- 
ment will be forced by the Republican supporters 
of the President as the price they will demand for 
their continued allegiance. 

Senator Norris has introduced an amendment 
providing in effect that while the exemption to 
American coastwise ships is repealed for the pres- 
ent, the United States still retains the right to con- 
trol the tolls charged for passage through the canal, 
and to submit the whole matter to an arbitral 
board, if it so desires. 

Champions of the President’s position insist that 
there is to be no compromise, however, and the out- 
come is, at the present moment, quite beyond the 
possibility of any safe prediction. 














T HE effect of this controversy over Panama canal 

tolls upon the commercial relations of the 
United States is a phase of the problem that is 
coming in for much serious consideration both in 
and out of Congress. 

Just at this time when a number of the leading 
foreign nations of the world are preparing to write 
new commercial treaties, both as between them- 
selves and also with this country, it is seen that 
any misunderstanding with respect to “rights” of 
merchant vessels through the new waterway might 
very easily be used as an argument to throw ob- 
stacles in the way of the United States when the 
negotiations are actively begun. 

New commercial treaties with France, Germany 
and Russia are now impending, as a result of which 
extensive changes of much importance to the United 
States are expected to be developed. Already the 
several European nations concerned are engaged in 
the preparation of their schedules and “ulti- 
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matums” for presentation when the time arrives 
for revising our international trade relations. 


S soon as the smoke of the canal tolls battle has 

been cleared away, it is the plan of the lead- 

ers to take up energetically the anti-trust measures 

in an endeavor to secure some sort of comprehen- 
sive enactment before adjournment. 

A vigorous fight is to be made by organized labor, 
through labor union members in the House, to ob- 
tain an amendment to the proposed anti-trust legis- 
lation which will permit labor unions and farmers’ 
organizations to combine and contract for their 
own benefit, without regard to the laws against 
monopoly. 

At a conference of both Democratic and Repub- 
lican Senators with members of the House Com- 
merce and Judiciary committees, a tentative bill 
has been drawn up intended to supersede the sev- 
eral measures proposing the creation of an Inter- 
state Trade Commission, and, as well, designed to 
cover all the various phases of the trust question 
originally proposed. 

The new measure, besides providing for the crea- 
tion of an Interstate Trade Commission with large 
powers, would hand over to that body the vexing 
problems of interlocking directorates, holding com- 
panies, price control, and all other features of the 
program heretofore included in individual bills, 
with directions to make an exhaustive study of the 
questions and report to Congress. 

In other words, Congress will pass over to a 
federal commission the task of proposing legislation 
to meet the issues outlined in the President’s trust 
message of January 20. This plan, it is asserted, 
has been decided upon as the only practical solution 
of coping with the vexatious problem presented in 
the anti-trust program. 


HE first official answer of the Federal reserve 

bank organization to criticisms of its choice 

of reserve bank cities was made yesterday in a 

statement defending the position taken with respect 

to both cities and districts. The statement is in 
part as follows: 

“Critics of the decision of the committee reveal 
misunderstanding, and either do not know or ap- 
pear not to know the Federal reserve banks are 
bankers’ banks, and not ordinarily commercial 
banks; that they are to hold the reserves and to 
clear the checks of member banks, make redis- 
counts for them, and engage in certain open market 
operations. As a matter of fact, the ordinary 
everyday banking relations of the community, of 
business men, and of banks, will not be greatly modi- 
fied or altered. 

“Every city can continue to do business with indi- 
viduals, firms or corporations within its own limits, 
or in its own region, or in any other part of the 
Union or the world in which it has heretofore done 
business. Every city which has the foundations for 
prosperity and progress will continue to grow and 
expand whether it has such a reserve bank or not, 
and well-informed bankers are especially aware of 
this.” 
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HOW TO MAKEFLOWER HOLDERS 
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A Suggestion for Memorial Day by Sheet Metal Expert 
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Detailed suggestions for making flower holders 


the hardware man’s tinshop should provide 
for that occasion a quantity of flower or 
‘bouquet holders that can easily and profitably be 
made in the shop. The cheaper kinds can be made 
of terne or coke plate, and as they are painted, sec- 
ond-hand material will also answer the purpose ad- 
mirably, for when the body seam is grooved the 
paint will make them water tight. When not 
painted they should be made of zinc or galvanized 
iron. No. 28 gage of iron is heavy enough for 
the purpose. 

In Figs. 12, 18, 14 are shown three of the most 
common kinds that are provided with pins so they 
can be fastened in an upright position on the 
ground. A slight excavation can also be made and 


M EMORIAL DAY will again soon be here and 
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the holders partly buried, leaving about two inches 
extending above the ground. 

The holder in Fig. 12 is a right cone, from 3% 
to 4 inches in diameter and 9 to 12 inches long, 
although there is no arbitrary size. The wire pin 
is 8 inches long, made of No. 8 or 9 wire that ex- 
tends into the cone and is there firmly soldered. 
The top edge is hemmed and then turned at right 
angles to the center line, as shown by the section in 
Fig. 7. 

In Fig. 18 the holder is a frustum of the same 
cone as Fig. 12 and the pin is flattened on one end 
and soldered on the outside, being bent so that it 
is parallel with the center line. 

Fig. 14 is a cylinder, 314 inches in diameter and 
8 or 9 inches long. The pin is bent with two angles 
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to give a firmer soldering base and the top is 
hemmed only. The bottom is snapped on and sol- 
dered and as there is no great strain against it, this 
seam is sufficiently strong. 

In Fig. 5 draw a vertical line as Z-5 to repre- 
sent the center line and at right angles, the lines 
6-7 and 9-8 to represent the top and‘the bottom of 
the holder in Fig. 13. From 7 draw a line through 
8 intersecting the center line at Z. With Z as cen- 
ter and radius to 7 describe an indefinite arc. On 
the extended center line describe the profile of the 
base of the cone and space one-fourth of it into a 
number of equal spaces as from 1 to 5. Transfer 
to the arc the lengths of four times the number of 
spaces as 1-1’-1”. Draw lines from 1 and 1” to Z 
and from Z as center and radius to 8 the arc 8-8” 
and then will 1-1’1”-8”-8’ be the net pattern. If 
the seam is to be grooved, add material to the side 
edges 1-8’ and 1”-8” as shown by the dotted lines. 
If it is only to be a lap seam add material on one 
edge and cut the other edge on the net line. Add 
material along the larger are as shown by the 
dotted lines, for the hem and flange as shown in 
Fig. 7. The pattern for the bottom is the net circle 
at J which is simply butted on the inside and 
soldered. 

The pattern for the holder in Fig. 12 is obtained 
in the same way and is shown by 10”-1-1’-1”-10’. 

The article in Fig. 14 being so simple no pat- 
terns are shown for it. The holders described can 
all be beaded with the triple bead or two single 
beads and the color they are painted is green. If 
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there is any quantity of them they can be easiest 
painted by dipping them in paint that is mixed with 
a thinner composed partly of turpentine or guso- 
lene but this must be used out in the open air and 
away from fires and particular care taken, not to 
saturate the clothing with the mixture. 

The holders shown in Figs. 10 and 11 are used 
mostly by florists and are substantially made of 
galvanized iron. They are from 4 to 7 inches 
across the top and from 12 to 30 inches high for 
long stemmed flowers. At the top of the body and 
at the bottom of the foot they are wired with heavy 
wire to withstand rough usage. As shown in Fig. 
1 the body extends down into the foot and a sec- 
tion of the lower part is shown in Fig. 9, where D’ 
corresponds to D’ and D in Fig. 1 and GQ’ cor- 
responds to F or G and inverted would be a sec- 
tion on, or at B. E’ is a section on E or E’ and 
shows the bottom snapped on and is the seam used 
for all the holders having bottoms and is also 
shown in Fig. 8. 

The body and foot of Fig. 1 being frustums of 
right cones are developed by the radial method in 
the same way as in Figs. 5 and 6 and as all points 
are fully lettered, no further explanations are nec- 
essary. The pattern for the foot is developed on 
the pattern for the body to economize space. I is 
the pattern for the bottom with seaming edges al- 
lowed. 

There is considerable strain on the seam D-D’ 
and this seam should be well soldered. 














A display rack for chicken feed used by Baker Bros., Andover, N. Y. 


Display Rack for Chick Feed 


HEN the restive little chicken begins to scratch 
around the back yard and the old mother hen 
begins to cluck every time the shadow of a chicken 
hawk drifts over the back yard next spring, the 
hardware merchant will be keenly alive to chick 
food and other poultry supplies. The publication 
of the following letter, received from Baker 
Brothers, Andover, New York, well shows what a 
little hustle in this department of the hardware 
business will bring in a small town: 


As per your request I am enclosing a Post Card 
photo of our display rack sampling chicken feeds. 

You will notice that the ends and middle standards 
are a little shorter than the cans which allows the top 
board to set down over the tops of the cans and then 
no one can remove a can or remove the top from one 
without taking off the top board. The tops of the 
cans are just level with the top of the board when 
the board is in place. 


Our annual sales will average about as follows: 
One and one-half tons of grit in different sizes. Three 
tons of oyster shells, two tons of meat scrap, one ton 
of Heneta bone ash, two tons of Park and Pollard lay- 
ing mash, one ton of scratch feed, one ton of chick 
feed, one-quarter ton of charcoal and one-quarter ton 
of alfalfa meal. 


The auto accessories department of the H. W. Johns- 
Manville Company announces that its service branches 
in St. Louis, Mo., and Memphis, Tenn., have been moved 
to new and larger quarters. The St. Louis branch is 
located at 3120 Locust street, while the Memphis branch 
is at 274 Monroe street. This concern is now maintain- 
ing service stations in all the principal cities of North 
America for the purpose of making emergency adjust- 
ments to Jones speedometers, Carter carburetors, long 
horns and other accessories of the J-M line. Each 


station employs skilled mechanics and carries a full line 
of all parts, thereby eliminating the usual delay caused 
by sending to distant points when repairs and replace- 
ments are needed. 
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PUBLICITY FOR THE RETAILER 


Introducing a Line via the “Movies”—Cutting Out Waste in Souvenirs 


Staging an Entertainment for the Farmer 


No. 1 (2 cols. x 8 in.). The Buchanan Hardware 
Company, Richfield Springs, N. Y., is one of the 
most progressive hardware firms in Central New 





! An Entertainment for the 
Farmer and His Family 
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The Buchanan Hardware Company of Richfield Springs 
wish to announce that they have arranged with the Ameri- | 
can Steel & Wire Company for a moving picture entertain- 
_ment of great interest to the farmers. ( 
} This is in the form of a moving picture show entitled ‘ 
“Through the Furnace to the Farm,” and deals with the | 
) manufacture of steel, especially the nails, barbed wire, wov- | 
) en wire fence and steel fence posts used on the farm. 
j There are five thousand feet of film in five reels, and $ 
) these are just a few of the scenes shown: | 
Mining with giant steam shovels. , 
Mammoth clam-shell buckets. ( 
4 Huge ore carrying boats. ( 
4 Blast furnace in operation. ( 
4 Drawing off the molten pig iron. ( 
4 Bessemer and open hearth processes ( 
& A train load of white hot ingots. ( 
Rolling out the plastic metal. ( 
a Cold wire drawing. ( 
4 Galvanizing. ( 
5 The proper way to build fence on the farm. ( 
| 7 Or in other words it is a complete picturé, showing the | 
) metal from the time it is taken from the ground until it is { 
® inthe hands of the consumer. These have been pronounced 
:) the greatest industrial pictures of the age, and it is well | 
; worth while for any farmer to see them. ( 
4 Admission is by ticket only. Any farmer may obtain | 
% free tickets for himself and family by calling on us, writing | 
@ or telephoning the Buchanan Hardware Company. The ‘ 
@ date is Monday, April 13, and two shows will be given. One 
{ ) at two o'clock in the afternoon and again at 7:30 in the ev- , 
@ ening at The Elk Opera House We desire to distribute the { 
® the tickets so that those coming from a distance can attend 
® in the afternoon and those living nearby attend in the even- | 
® ing: In requesting tickets please state whether you want 
® them for afternoon or evening. We shall give out tickets 
» only to the seating capacity of the opera house. Do not de- 
) ) lay or the tickets may be ail given out. All is free. . 
) 
: ( 
‘ 
f 
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’Phone 63J, “At Your Service” 
Sar... 
uchanan [fardwaree? 
RIicHFIELO SPRING S.NY. 


Making the line popular with the farmers 
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York. Located in the heart of one of nature’s 
most favored regions, in the midst of important 
agricultural activity, this firm has cultivated the 
farmer as assiduously as he himself has tilled the 
soil. Under the guidance of its dominating spirit, 


John A. Losee, the Buchanan Hardware Company 
has each year extended the zone of its operations. 
A recent example of the big way in which Mr. 


Losee views the subject of advertising is his co- 
operation with the American Steel & Wire Com- 


pany in bringing to Richfield Springs the 5-reel 


motion pictures of the manufacture of steel. These 


pictures treat of the manufacture of steel in gen- 
eral and of the American Steel & Wire Company’s 
products in particular—nails, barbed wire, woven 
wire fence and steel fence posts used on the farm. 
This ad shows the thorough manner in which the 
event was announced, and in addition Mr. Losee 
inserted a reading notice on the editorial page of 
the Richfield Springs Mercury—the local paper. A 
picture show of the caliber of this particular one is 
the greatest possible general publicity scheme for 





making the line popular with the farmers. The 
farmer and his family attend the show in a show 
spirit and the specific points of the line are driven 
home with far more force than ever could be pos- 
sible in a printed announcement. After a farmer 
attentively views 5000 feet of film depicting graphi- 
cally the manufacture of steel fence, he is apt to 
have that particular brand impressed upon his 
mind indelibly and the sales effect of such a broad 
scheme of publicity are felt throughout the year. 
Last summer the firm gave a dinner at Canadarago 
Park, just outside the town, to three hundred farm- 
ers, the booming of the same line being the feature 
of the dinner. Where the sales on a line warrant 
the expenditure, such advertising plans are most 
profitable: they achieve huge results in a fraction 
of the time required by other less spectacular 
methods. 


Getting Souvenirs Rightly Placed 


Nos. 2 and 3 (3% in. x 6 in., envelope and en- 
closure). Souvenir distribution at fairs and on 
similar occasions is a problem which has vexed 
many a merchant. It is only too well known that 


SOUVENIR 
FOR LADIES ONLY 
































It Contains Something of Value. 


———— 


BE. SURE TO OPEN THIS ENVELOPE Before 
FEBRUARY 28th 














Active youngsters manage to corral the bulk of the 
souvenirs 


active youngsters manage to corral the bulk of the 
souvenirs, with the result that their advertising 
value is rendered practically nil. Holloway & Fow- 
ler, of Fremont, Neb., solved this problem during 
the mid-winter fair held in Fremont not long ago 
in a manner satisfactory to them and with more 





IMPORTANT & 


@ This Card is good for One Premium FREE if presented on or before 
Saturday, the 28th inst., at the Hardware Store of HOLLOWAY & 
FOWLER, 6th and Park. There will be a variety of premiums to 
select from. 

@ FURTHER: A Fireless Cooker and a Vacuum Cleaner will also be 
given away FREE, MONDAY, March 2nd, and this Card may bear 
a lucky number. 

@ BE SURE to bring your Card in and have it registered. 

§ This Card is good for LADIES only and One Card only to each lady. 























The cards brought in the store for redemption averaged 
one in three 


effect than would accrue from twice the amount ex- 
pended in the distribution of gifts in the usual 
way. At the booth of this firm, envelopes like the 
one reproduced here were given to the ladies who 
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called. The envelopes were sealed to insure the 
greatest possible number being taken home before 
they were opened. In addition to advertising circu- 
lars, all bearing the name of the firm and all per- 
taining to seasonable goods, a card (see cut) was 
inserted, this card being an order for a premium. 
Upon presentation, the name of the lady was regis- 
tered so that she might have, in addition to the 
gift, an opportunity to be represented in a chance 
drawing of a fireless cooker and a vacuum cleaner. 
In a recapitulation of results the firm writes as 
follows: “The cards brought in the store for re- 
demption averaged one in three. Even with this 
average, we consider the method of giving souvenirs 
far ahead of simply giving them out at the booth, as 
it not only answered the purpose of a souvenir at 
the booth but distributed over the city thousands of 
circulars advertising various lines which we handle 
and also brought several hundred ladies into our 
store for the souvenirs, and in all probability a 
good percentage of these callers had never before 
been in our store.” This excerpt from Holloway & 
Fowler’s letter is the soundest advertising logic we 
have come across for some time and merits the 
most careful consideration from every progressive 
dealer. 
A Good Sales Letter 

No. 4.—In recent issues of HARDWARE AGE we 
have printed letters that have brought business. It 
is our intention to continue doing this at intervals 
in order to stimulate the preparation of more of these 
sales letters on the part of hardware dealers. Here 
is a letter of appreciation and a bid for further 
business sent out recently by the Buchanan-Lyon 
Company, Campbellsville, Ky., to its customers. The 
letter speaks for itself and it should certainly be 
read from salutation to conclusion by all of you 
interested in fostering a closer bond between your 
customers and your store. Note particularly the 
ecard which was enclosed with the letter. This card 
was stamped and addressed to the writer of the 
letter. The letter is worded as follows: 

March 21, 1914. 
My Kind Friend: 

It is with much gratification that I extend to you 
my most sincere thanks for your personal interest that 
you have so pleasantly manifested in my firm, as I 
realize it has been the combined interest of such good 
friends as yourself that has rated our firm as one of the 
largest dealers in Kentucky. In fact, there are only 
two other concerns in Kentucky, one at Owensboro and 
one at Lexington, that buy in proportion to our firm, 
and by buying on a strictly cash basis and in the quan- 
tity we do, it has placed us in a position second to none 
to serve our friends. 

We have gone on the theory that prices alone will 
win only temporary favors while quality, price and 
service combined would establish a permanent busi- 
ness and at the same time a business that will reflect 
great credit to our name. This policy has been our 
maxim during the past and we will strictly adhere to 
same in the future. We indeed believe that our efforts 
have met with the approval of our friends, as our busi- 
ness has shown a substantial increase each year since 
the organization of our company and we indeed hope 
that our square dealing principles will continue to merit 
your good will and friendship which we have enjoyed 
in the past. 

It is my earnest desire that you call on me at any 
time I can be of service as I assure you that your wish 
shall be my wish whenever it is in my puwer to grant 
same. To some extent I feel that our business is your 
business for the reason that you have helped us in our 
success. 

You can rest assured that our front door will never 
carry a padlock against your entrance and the latch 
string will always be found swinging conveniently on 
the outside, and I trust that you will take the liberty 
of using it freely, and if it ever should develop that it 
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Please mark X opposite the article that you 
eontem plate buying this season, and return to us. 

















This card was stamped and addressed 


is not convenient for you to come to Campbellsville and 
there should be a favor that I can render you, remember 
a notice in care of Uncle Sam, or the use of the tele- 
phone which I have on my desk, will be all that is 
necessary for you to do in order to secure my service, 
as I wish to reciprocate the many favors that you have 
extended to me. 
I beg to remain, most sincerely, 
Your friend, 
Rost. J. Lyon, 


P.S.—I will appreciate it if you will look over the 
enclosed post card and check any article that you con- 
template buying this season, and return to me. 


Hardware Dealers of Utah 
Organize 


WENTY-FIVE retail hardware dealers from 

various sections of Utah met recently at the 

Wilson Hotel, Salt Lake City, and organized the 
Utah Retail Hardware Dealers’ Association. 

George E. Merrill, of the Lumbermen’s Associa- 
tion, addressed the hardware men on the need of 
organization. He pointed out the mutual benefits 
to be derived from closer co-operation and more in- 
timate personal acquaintances calling attention to 
the trade abuses that might easily be corrected 
through co-operation. 

A membership committee was appointed, which 
will take the place of a board of directors until the 
officers of the association are chosen. 

The committee is composed of W. E. Everton, 
of Logan; P. W. Knisley, of Ogden; C. A. Smoot, 
of Salt Lake; T. E. Smith, of Provo, and F. G 
Morrisson, of Salt Lake. 
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Foreign Trade Conven- 
tion to Be Held 


A T a meeting attended by a num- 

ber of representatives of lead- 
ing industrial and commercial or- 
ganizations in New York recently, 
plans were formulated for holding 
a national foreign trade convention, 
in Washington, D. C., on or about 
May 27 and 28, next, the actual 
dates of which will be announced in 
the near future. 


The prompting of this movement 
has come from the members of the 
American Manufacturers’ Export 
Association, of the American Asi- 
atic Association, and to a lesser de- 
gree from members of the Pan- 
American Society. It has com- 
manded the warm approval and 
support of the heads of some of 
the largest industrial corporations 
in the country, and James A. Far- 
rell, president of the United States 
Steel Corporation, is greatly in fa- 
vor of it. Mr. Farrell, like others 
engaged in large industrial opera- 
tions, is profoundly impressed with 
the necessity of having a better un- 
derstanding between both the exec- 
utive and legislative branches of 
the government on the one hand, 
and the business men of the coun- 
try on the other. 

It is the intention to invite to 
this convention representatives 
from all over the United States; 
invitations are being addressed to 
a large number of trade bodies, 
whose active participation is count- 
ed upon, as well as to individual 
members of the American Manufac- 
turers’ Export Association, and all 
others whose interest could be ex- 
pected. The convention is in no 
sense to be considered as restricted 
to a few commercial interests, and 
it is strongly hoped that the pur- 
poses which it is anticipated will be 
there accomplished will attract to 
the convention an attendance that 
will be throughly representative of 
the country at large and of the wide 
scope entailed in the plans involved. 
It is the expectation that arrange- 
ments will be made by the various 
trade organizations throughout the 
various sections of the country to 
attend the convention in a body, 
and although the idea has only be- 
come crystallized into definite shape, 
already notice has been received 
from a number of sources as far 
distant as the Pacific Coast of the 
desire and intention of individuals 
and others to be present. The or- 
ganization committee is now ac- 
tively at work in arranging details, 
and members of this association 
and the American Manufacturers 
Export Association will shortly re- 
ceive complete announcement of 
plans for the convention. 








A Stock Display Rack 
for Chain 
| gga gears handling stocks 


of sash chain or safety and 
jack chain on reels will readily ap- 

















Stock display rack for chain 


preciate the rather unique manner 
of carrying the stock shown in the 
accompanying illustration. 

This rack contains a reel of each 
size and kind of chain which is car- 
ried in stock by Kauffman’s, Ander- 
son, Ind. On the upright supports 
are the stock numbers, prices and 
other information of value. 

Aside from the display feature. 
\-hich is especially valuable, it may 
readily be seen how easy it is to 
measure off any required amount. 
Any clerk who has had to unsnar]l 
one of the small boxes of chain 
which are so frequently handled in 
hardware stores knows the amount 
of time that is required. 

Another feature which was noted 
with interest regarding this display 
was the fact that all the chain is 
priced by the foot instead of by 
the yard. 

In discussing this pricing system 
Mr. Kauffman stated that it was 
often the case that a customer only 
wanted one or two feet of chain and 
would buy this amount when the 
chain was priced per foot, while 
the method of quoting by the yard 
gave the impression that they 
must buy the extra quantity re- 
gardless. 

Some chain ordinarily sold at 10 
cents per yard is priced at three 
cents per foot, a slight reduction, 
while on other sizes the price per 
foot totaled just a little more for 
a yard than the regular hardware 
merchants’ yard price. 

The display plainly tells that this 
firm is selling a good deal of chain, 
and this sampling and pricing fea- 
ture is given credit for the increase. 
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Stove Company’s Em- 
ployes Given $10,000 


[wo hundred old employes of 

the Majestic Stove & Range 
Company, St. Louis, Mo., received 
$10,000 recently from Robert H. 
Stockton and Mrs. L. L. Culver, 
widow of his former partner. They 
own 90 per cent. vi the $1,500,000 
stock of the company and made this 
distribution as a reward for faith- 
ful service. 

The amounts given range from 
$10 to $180, and were based on the 
length of time each man was em- 
ployed by the company. All in the 
employ of the company for more 
than two years were included. 
Stockton said some of the men had 
been with the company for twenty- 
three years. Those with a record 
of twelve or more years were given 
the maximum. 

In speaking of the gift Mr. Stock- 
ton said: “We never have had a 
strike or labor trouble of any kind. 
Our employes have done their 
work faithfully, cheerfully and well 
and the $10,000 was distributed to 
show that the company appreciates 
what its employes have done for it. 
We have always paid our men fair 
wages and in return they have 
given us good service. I think we 
will give a bonus each year after 
this to our employes.” 


Commends Hardware 
Age Editorial 


AUSTIN, TEX, March 14, 1914. 
Editor HARDWARE AGE: | 
| NOTE with pleasure your com- 

ment on the unnecessary and 
foolish free advertising some oi the 
retailers permit the press to give 
the mail order houses at ome of 
the hardware conventions. 

This is one condition, while it re- 
quires concerted action among the 
retailers to accomplish anything of 
importance, the more quietly action 
is taken and ways and means are 
discussed the more will be accom- 
plished. No body of men ever suc- 
ceeded in conflict by openly admit- 
ting the strength of their enemy’s 
force and the weakness of their 
own and discussing openly ways and 
means to overcome their enemies. 

I trust your comment will have 
the effect of convincing all of my 
brother hardwaremen that our only 
salvation is to stay together, but 
keep busy, very busy on the quiet. 

Yours truly, 
G. C. BENGENER, 
Austin, Texas. 


THE FosTER STOVE WORKS, IRON- 
TON, OHIO, has purchased a site for 
its warehouse addition on Second and 
Mulberry streets. 
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Obituary 


WILLIAM DeEwanktT, “Father of Pro- 
tection for Canada,” died at the home 
of his son, Hugh Dewart, Montclair, 
N. J. To Canadian business men Mr. 
Dewart had been a figure of national 
importance for more than forty years. 
He framed the Canadian tariff policy, 
which has stood since 1878. In 1874 
Mr. Dewart was a country storekeeper 
at Fenelon Falls, Ont. While selling 
groceries and hardware he wrote a 
series of articles attacking the Mac- 
kenzie administration’s free trade pol- 
icy and calling for a protective tariff 
for Canada. His writings attracted 
public attention, though it was not 
until 1878 that he won his fight with 
the adoption of his programme. Hec- 
tor Cameron, of Toronto, dubbed him 


“The Father of Protection for Can- 


ada,” and the name endured. Mr. 
Dewart remained in Canada long 
enough to witness the working out of 
his policy and then moved to Roches- 
ter, in 1880. He retired from busi- 
ness several years ago. 


WILLIAM J. SAGER died March 29 at 
his winter home in St. Petersburg, 
Fla. The funeral services were con- 
ducted from the family home in War- 
ren, Pa., April 3, the services having 
been in charge of Eben N. Ford Post, 
G. A. R., of which Mr. Sager was a 
member. Mr. Sager took up his resi- 
dence in Warren about twenty years 
ago, and since then has lived in that 
city. He was one of the enterprising 
manufacturers of axes in the United 
States, having started in that busi- 
ness nearly forty years ago in Pitts- 
burgh, and had operated axe and tool 
factories in a number of the principal 
cities in that section of the country. 
He was the originator of the famous 
Sager process of tempering steel, 
which was used in connection with 
the manufacture of axes, having been 
the inventor of what was well known 
as the Sager chemical process axe. 
Mr. Sager is survived by his widow, 
five sons and four daughters. 


ADOLPH E. HOFFMAN, manufacturer 
of files and cutlery, died at his home 
at Frankfort, Philadelphia, Pa., after 
a short illness, aged 72. He was con- 
nected with the Henry Disston & Sons 
Company as foreman, but established 
a business for himself in 1875, which 
he developed to large proportions. 


Cot. MAx Mosier, former presi- 
dent and founder of the Mosler Safe 
& Lock Company, Hamilton, Ohio, 
died unexpectedly in his automobile in 
Cincinnati, Ohio, death being due to 
cerebral hemorrhage. Colonel Mosler, 
who was 71 years old, retired from 
the safe and lock business about 15 
years ago, and recently had been pres- 
ident of the Brighton German Bank, 
Cincinnati, in which city he resided. 


PERRY PENCE, aged 70, died at his 
home in West Elizabeth, Pa. For 
more than 40 years Mr. Pence had 
been in the machinery and hardware 
business in Elizabeth, being junior 
member of the firm of Pence & 
Montgomery. 


R. L. NEAL, one of Parkersburg’s 





(W. Va.) most prominent business 
men died at his home after a brief ill- 
ness. Mr. Neal was born in Parkers- 
burg in 1858. On completing his edu- 
cation he entered the Parkersburg 
National Bank. In 1885 in company 
with his father he bought out the old 
hardware establishment of Sharp & 
Vaughn, founding the firm of R. L. 
Neal & Co. The firm name has 
never been changed, nor the site, but 
the business has grown into its pres- 
ent proportions and prestige as one 
of the leading hardware establish- 
ments of the Ohio Valley. Mr. Neal 
is survived by a widow and one daugh- 
ter. 


CHARLES LUTHER HOFF, junior 
member of the hardware firm of Hoff 
& Bro. of Reading, Pa., died at his 
home after a long illness. Mr. Hoff 
entered the service of the Reading 
Hardware Company when he left high 
school, filling a responsible position 
for about seven years. In 1875 the 
partnership with his brother, Augus- 
tus W. Hoff, was formed. Mr. Hoff is 
survived by a widow, three daughters 
and one son. 


NICHOLAS W. CLANCY, president of 
the Clancy Hardware Company and 
a life long resident of Syracuse, 
N. Y., died at his home, aged 52. 
Mr. Clancy opened a small hardware 
store with his brother, James E. 
Clancy, as a partner in 1884. In 1900 
the fast growing business was moved 
to its present spacious quarters. Mr. 
Clancy was president of the firm for 
five years, retiring from active busi- 
ness life about eight months ago on 
account of ill health. He leaves a 
widow, one brother and one sister. 


WALTER A. CLARK, president of the 
Phillips & Clark Stove Company, 
Geneva, N. Y., died at Summerville, 
S. C., where he had gone on a vaca- 
tion with his family. Mr. Clark was 
68 years old and a director in many 
of the leading business houses of 
Geneva, and had held a number of 
public offices. 


JOHN HAUSMAN, chief engineer of 
the Atha Tool Company of Newark, 
N. J., dropped dead at his home re- 
cently. Mr. Hausman was a veteran 
of the Civil War and had been with 
the tool company since its inception 
38 years ago. By his own devices he 
hastened the revolutionizing of the 
hammer making industry, patenting 
some sledge-making machinery and 
machinery for making machinists’ 
hammers in drop forge dies. Mr. 
Hausman leaves a widow, one son and 
one daughter. 


AFTER AN ILLNESS of a few days 
Henry F. Gilderemeyer, 69 years old, 
a prominent hardware manufacturer, 
of 928 Girard avenue, Philadelphia, 
Pa., died at his home from an attack 
of pneumonia. Mr. Gilderemeyer had 
been in the hardware business for 
nearly half a century. He is sur- 
vived by his widow, a son and two 
daughters. 


FRANK J. GROGAN, who had retired 
as head of the -hardware firm of 
Thomas Grogan’s Son, died at his 
home in Brooklyn, N. Y. He was 


Hardware Age 


born in Brooklyn, and leaves his 
widow, three sons, and a daughter. 


JON BEGG WATSON, a hardware mer- 
chant of Barry, IIl., died at Hot 
Springs, Ark., aged 60. In 1893 Mr. 
Watson purchased the hardware stock 
of Hollembeak & Hurt. The stock and 
building were destroyed by fire in 
1894. A building was erected, and 
business resumed and continued until 
Mr. Watson’s death. He is survived 
by a widow and one son. 


JOSEPH H. HASKELL, a prominent 
business man of Claremont, N. H., 
died at his home after an illness 
of several months. He was born in 
Plymouth, Mass., and went to Clare- 
mont in 1871. He had conducted a 
grain and hardware business for the 
past twenty years. 


CHARLES AUGUSTUS NAYLOR, inven- 
tor of the Naylor sulky harrow, died 
at his home in Jennings, La. He 
leaves a widow and three small chil- 
dren. Mr. Naylor was just about to 
realize the fruits of years of labor at 
the time of his death. 


HowARD B. CUMMINGS who had 
been engaged in the hardware busi- 
ness for more than fifty years at 
Eastport, Me., died at the home of his 
daughter at West Somerville, where 
he had lived since his retirement in 
1900. 


JOHN C. HOFER, forty-nine, long a 
hardware merchant in_ Brooklyn, 
N. Y., died yesterday at his home, 
667 Knickerbocker avenue. 


THOMAS W. RILEY a hardware man- 
ufacturers’ agent of Baltimore, Md., 
died at his home, aged 53. He is sur- 
vived by a widow and two children. 


CAPTAIN JOHN CRAIG HARVEY, for 
years secretary and treasurer of the 
Chesapeake Nail Works, died at his 
home, Harrisburg, Pa. 


Personal 


HuGH F. McKNIGHT, who has been 
connected with the Carnegie Steel 
Company at Pittsburgh and Cincin- 
nati for the past seven years, resigned 
his position with that firm and will 
assume the management of the Sam- 
uel F. McKnight Hardware Company 
of Pittsburgh. Mr. McKnight has 
been a resident of Cincinnati for the 
past three years and during his busi- 
ness career here has made hundreds 
of friends, who will regret to learn 
that he will no longer be with them. 


ROBERT N. PECK, vice-president of 
the Stanley Rule & Level Company, 
New Britain, Conn., his daughter and 
Miss White, daughter of Marcus 
White, left Tuesday on a trip to Ber- 
muda. 


F. E. CuTLer, of the Cutler Hard- 
ware Company, Waterloo, Iowa, who 
has been spending the winter at West 
Palm Beach, Florida, has returned 
home. 


EvLLis Hickman of Hattiesburg, 
Miss., -has =resigned as president of 
the Mississippi Retail Hardware As- 
sociation. 
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Effective Sampling of 
Lawn Mowers 


By Frank F. Austin, Chicago, Iil., 
Publisher of Store Papers 


‘N stores where lawn mowers are 

handled, it frequently is a 
problem to find a suitable place to 
sample a number to advantage. 
Even where this is possible they 
are down in the dust where the 
sprinkler may spot them. 

We illustrate a plan adopted by 
Mitchell Bros. of Ashtabula, Ohio. 
They provide a carpet on top of a 
table or counter on which the lawn 
mowers are placed. This affords 
an opportunity to closely examine 
them in detail. In place of the 
regular handles short sections are 
used. 

The action of the lawn mowers 
can be shown to good advantage on 
the carpet as they do not make a 
noise as is the case where they are 
run on the floor. 

Mitchell Bros. found this plan an 
easy means by which to make sales, 
and it is offered as a possible solu- 
tion for dealers who are planning 
their spring campaign. 


Disston Athletic Asso- 
ciation Organized 


T HE organization of an athletic 

association connected with the 
works of Henry Disston & Sons, 
Philadelphia, which has been con- 
templated for some time, now seems 
to be an assured fact. At a meet- 
ing of representatives of the firm 


and a committee of the employes it 


was decided to push the plans for- 
ward as rapidly as possible, so that 
athletic teams representing the 
firm may be organized in time to 
take part in the field sports of the 
coming summer season. 

The idea is to have an organiza- 
tion similar to those connected with 
other large corporations; its object 
being to encourage increased inter- 
est in sports, and give the em- 
ployees an opportunity for recrea- 
tion, as well as to establish a better 
feeling between employer and em- 
ploye. 

The present Tacony ball park 
near the factory will be used as the 
athletic field, and alterations and 
improvements will be made on an 
extensive scale. The present grand- 
stand will be remodeled and roofed 
over, and the dressing rooms and 
bleachers torn out and replaced ac- 
cording to the most improved 
methods. No expense will be 
spared to make the Tacony ball 
park one of the most complete rec- 
reation centers within the Phila- 
delphia city limits. 

During the coming base ball sea- 
son teams representing the several 
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Lawn mowers effectively displayed by Mitchell Bros., Ashtabula, Ohio 


departments of the works will be 
organized, and _ inter-department 
games will be played during the 
week. From these teams will be 
picked the best players to form a 
team to represent Henry Disston 
& Sons in the sporting world, who 
will meet all comers in Saturday 
games. 

In addition to baseball, other 
sports will be encouraged, such as 
football, basketball, running, jump- 
ing, etc. All employes of the firm, 
both male and female, will be el- 
igible for membership. A junior 
branch will also be organized for 
the boys. 


Merchant Writes to 
Commend Editorial 


Editor HARDWARE AGE: 

HAVE read with interest your 

editorial in HARDWARE AGE en- 
titled “Is the Government Dealing 
Squarely with the Railroads and 
Express Companies,” and I think it 
the best and most reasonable, as 
well as the most convincing, article 
that I have ever read. 

The only thing I am sorry for is 
that the people of the country do 
not have a chance to know the two 
sides of this question. I feel sure 
that if they saw the unreasonable- 
ness of the government’s attitude 
there would be such a strong pro- 
test against it that Postmaster 
General Burleson could not help be- 
ing convinced of his “unfair com- 
petition.” 

I am going to preserve the ed- 
itorial so as to have it for future 
reference and to show to any “anti- 
railroads” men that I happen to 
come in contact with. 

Here’s hoping for more like it. 

Very respectfully, 

Wm. H. BLANNING, 
Williamsport, Pa. 


THE De FoREST SHEET & TINPLATE 
CoMPANY, NILES, OHIO, has increased 
its capital stock from $400,000 to 
$600,000 to provide for the expansion 
of its business. 


Buying Farm Produce 
by Parcel Post 


OSTMASTER Colin M. Selph, 
of St. Louis, Mo., has received 
instructions from Postmaster-Gen- 
eral Burleson to prepare and or- 
ganize his office so as to be an 
intermediary between the produce 
farmer, dairyman and poultryman, 
and the consumer living in St. 
Louis. 

Lists will be printed containing 
the names of all farmers in Mis- 
souri, Illinois, lowa, Arkansas and 
Oklahoma who wish to ship eggs, 
butter and general produce to con- 
sumers in St. Louis via parcel post 
service. These lists will be dis- 
tributed by letter carriers to pa- 
trons of the St. Louis post office or 
supplied to consumers in St. Louis 
on application. 

Postmaster Selph has sent.out a 
request to the farmers, dairymen 
and poultrymen of Missouri, IIli- 
nois, lowa, Arkansas and Oklahoma 
to send in their names and ad- 
dresses and the kind of produce 
handled, also whether they han- 
dle butter, eggs, general produce, 
fruits, ete. Postmaster-General 
Burleson is very much interested in 
this new scheme to bring the pro- 
ducer and consumer together by 
direct sale and delivery through 
parcel post and has instructed Post- 
master Selph to use every possible 
means to obtain the information 
from the farmers in relation to 
what they grow and produce and to 
give the plan the widest publicity. 


THE ESTEY WIRE WoRKS COMPANY, 
59 Fulton street, New York, whose 
factory for about two years has been 
located at Cambridge, Md., but orig- 
inally in Brooklyn, N. Y., is about to 
move its New York branch to 34 Cliff 
street, corner of Fulton street. The 
company will occupy the entire build- 
ing, with four floors and basement, 
which will enable it to carry a much 
larger stock for the prompt execution 
of orders. 
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MILLIONS IN FREE ADVERTISING FOR M. 0. HOUSE 


HAT is advertising? Will you 
kindly go with me to Web- 
ster’s dictionary? He says adver- 
tising is—“to inform or apprise, 
making known through the press.” 
Now what have our dailies, week- 
lies and monthlies been doing for 
the mail order houses during the 
last five or ten years? “Making 
them known through the press.” 
The mail order houses want noth- 
ing better than the agitation of the 
press. It is cheap advertising. “A 
kick is a boost.” If it were possi- 
ble to interview one hundred pa- 
trons of a large mail order house 
and ask them, “How did you come 
to start to trade with this house? 
How did you first learn of this 
house?” I think 50 per cent or more 
of them would say, “We learned of 
it through our newspaper roasting 
the mail order house.” 

I am well acquainted in one town 
in Kansas where the editor of the 
weekly paper is constantly print- 
ing something about “Shears and 
Sawbuck.” Do the mail order 
houses get any business from this 
town? You bet they do and it is 
getting heavier every week. Ask 
the freight agent; he can give you 
facts. Why does this mail order 
house reap such a good business in 
this town? Just because they are 
so well advertised. Do they pay 
this editor? I don’t know. They 
certainly ought to. 

So, again, what is advertising? 
Is it telling about the other fellow 
or is it putting your own name 
and goods before the public? The 
National Biscuit Company, I sup- 
pose, would be considered one of 
the largest (if not the largest) 
advertisers in the United States. 
They keep before us constantly 
“Uneeda Biscuit.” It looms up 
everywhere; you can’t get away 
from it, unless you shut your eyes. 
How much do they say about “Tak- 
homa Biscuit?” They say nothing 
about them; they are selling 
Uneeda’s and millions of packages 
of them. They are in business for 
that purpose and they “attend to 
their own business” and do not care 
what the other fellow is doing. At 
this season of the year, when so 
many people seek milder climates, 
you will find many ads by the IIli- 
nois Central Railroad urging you 
to take the “Seminole Limited” to 
sunny Florida. Do they say any- 
thing about the Chicago and East- 
ern Illinois train, the “Dixie Fly- 
er”? No, you bet not; they want 
people to ride on the “Seminole 
Limited.” And there are the “Gold 
Dust Twins.” Everybody knows 


By W. M. DAVIS 


these boys. Do you see anything 
in these ads that looks like a 
DUTCH GIRL “chasing dirt.” 
Well I guess not; they are selling 
GOLD DUST and not DUTCH 
CLEANSER. These three com- 
panies advertise their own busi- 
ness and as a result have plenty 
of BUSINESS to do. 

Yes, you are alarmed about the 
mail order houses, and well you 
should be. But why not get at the 
root of the matter and figure out 
what the trouble is—get down to 
BRASS TACKS once. Use a little 
common sense. Would it be possi- 
ble for these houses to do the busi- 
ness they are doing to-day if they 
were not mentioned in a single pa- 
per in the United States for one 
year? The slump of their business 
would bankrupt some of them. But 
as long as thousands of papers all 
over this country persist in keep- 
ing them before the public (adver- 
tise them), they will thrive and 
thrive fast, and the retail mer- 
chant will have a harder pull each 
year. 

Don’t you really think, taking a 
sensible view of it, that it is about 
time the retail merchants of this 
country wake up to the real situa- 
tion and take “the bull by the 
horns” and remedy things? Now 
there is a remedy, and that is why 
I am writing this article so as to 
suggest a possible escape from the 
abyss you are approaching. If the 
free space given each month to 
these houses was given to the mer- 
chants, there would be visible re- 
sults. Now don’t understand me, 
Mr. Merchant, that this will be 
enough advertising for you; it will 
not, but it will help some; and a 
good liberal amount, paid for by 
you, will bring good returns. If 
advertising didn’t pay the big fel- 
lows would not use it; it pays and 
they use a lot of it. Why do not 
you and your editor map out a line 
of advertising that will win? It 
can be done. Don’t mope around 
and brood over the mail order house. 
Realize the fact that there is about 
so much business in your section 
of the country for you and you are 
going to get it; and you will get 
it, too, if you GO AFTER IT and 
go after it right. 

Why are so many sending their 
money away after goods, while you 
furnish the goods to them when 
they have no money? You, as well 
as the press, are to blame for this 
It can be stopped if you go about 
it in a systematic way. Let the 
people know what you have; make 
your store attractive; of all things 


be kind, courteous and obliging. I 
don’t mean by this to trust—that 
is the most UNKIND thing you can 
do in a multitude of cases. They 
want your goods and will buy them 
if you will let them know what 
you have. Don’t tell about Mr. 
Jones, your competitor, in your ad, 
but tell of your own values. Keep 
your name before them, and see to 
it that the editor of your local 
paper doesn’t print something every 
week about “Shears and Sawbuck.” 
Let him devote the space to your 
town, and to you and the goods 
you have to sell. 

Now, really when you come to 
take a sensible, comprehensive view 
of the situation, don’t you believe 
you and the editor have been 
“Barking up the wrong tree’? 
You certainly have been “BARK- 
ING” the other fellow’s goods and 
not your own. 

Make a study of advertising, get 
up new ideas, be original. The 
advertiser who said the following 
in his local paper was tactful: “Dr. 
Hansen was in and bought one of 
those fancy vests, the doctor knows 
what is stylish. When: we have 
our appendix cut out we are going 
to have Dr. Hansen cut it out for 
us.” “Senator Anderson came in 
Friday and got a half dozen of 
those long shank collar buttons, 
we are going to vote for the sen- 
ator this fall.” 

Advertising is an art and you 
must be artful if you win in this 
age. If you don’t believe in adver- 
tising yourself, then for conscious 
sake do not advertise for someone 
else; simply keep still, let the other 
fellow die with you, don’t build up 
his business at the expense of your 
own. That is the kind of advertis- 
ing that has been going on since 
the advent of the mail order house. 
How long will it continue? That 
rests with you and depends on 
whether you will wake up to the 
situation or let it continue till these 
houses have a grip on the trade 
of this country that will be hard 
to loosen. 


THE MECHANICS SPECIALTIES COM- 
PANY, of Brooklyn, N. Y., has been in- 
corporated to manufacture and deal 
wholesale in mechanics’ tools. The 
capital stock is $10,000. The direc- 
tors are James H. Devereux, of New 
York City; Louis Golly and Joseph 
Yenzer, of Brooklyn. 


THE PALATKA HARDWARE CoM- 
PANY, of Palatka, Fla., wholesale and 
manufacturer’s agent, requests cata- 
logs on specialties that are good sell- 
ers at a profit. 
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TO KEEP MAIL ORDERS AT HOME 


Some Helpful Suggestions on Meeting Catalog House Competition 


The Cleveland Stone Com- 
pany, Cleveland, Ohio, has pub- 
lished a very interesting booklet 
entitled, “How To Keep Mail Or- 
ders At Home.” We find many 
things in this booklet worth re- 
producing, and we think you 
will find them worth reading. 


The illustrations, which we have 


also appropriated from the book- 
let, lend attractiveness to the 
article. 


developed to such proportions 

we have seen schemes galore, 
of every conceivable nature, pro- 
fessing to meet mail order competi- 
tion. This competition is being met, 
and successfully met, too; but those 
who are meeting it are applying sci- 
entific salesmanship to their busi- 
nesses. There is no use denying the 
fact that the mail order houses are 
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Don’t ery “Thief! Thief!” 


wonderful merchandisers. But com- 
petition cannot be combated by at- 
tacking their methods because they 
are successful, or arguing about 
price because they sell at a low 
price. To give a black eye to mail 
order house encroachment in any 
community the ideal merchant will 
apply scientific salesmanship to his 
business. That is all that is neces- 
sary—nothing more. 

The greatest profession in Amer- 
ica today is MERCHANDISING— 
selling goods. Everywhere mer- 
chants are calling loudly. for more 
salespeople who know how to sell 
goods. A high percentage of clerks, 
both in large and small stores, do 
not apply modern methods to their 
selling. They have not been taught 
how. They need instruction. They 
need a full knowledge of what they 
have to sell, mixed with good old 
common sense. 

There is no open mind that is not 
desirous of improvement, regard- 
less of previous training or years of 
service. There is nothing so fas- 
cinating as salesmanship when the 
spirit is once grasped. Every man 
who comes in contact with men “is 
bound to develop this spirit if it is 











Demonstrate that a dollar buys a full 
dollar’s worth at your store 


once begotten. Every merchant can 
make more money by systematically 
training clerks to sell goods— 
which, of course, means how to 
treat customers. 


Don’t Knock 


You can’t stop mail order houses 
from running off with your busi- 
ness by crying “Thief! Thief!” 
Talking loudly about the “unfair- 
ness” of these outsiders only draws 
attention to them and their prices. 
Anger, jealousy and open antag- 
onism disgust people and make 
them shy off from your side of the 
road. If a man has bought fair 
stuff from a catalog house, he 
will not believe you if you call it 
“rotten.” There is a better way to 
use your breath. 


Go at It This Way 


You’ve got to compete on a qual- 
ity basis. You can’t meet price 
with price. Create confidence in 
the goods you sell by stocking only 
good goods bearing real values— 
articles which the manufacturers 
stand behind and you back up. 
Lowest priced merchandise is not 
cheapest in the long run. Educate 
customers to pay your price by not 
talking price. Sell the quality; 
price is secondary if you prove the 
superiority of your goods. Show 
that you are selling honest mer- 
chandise—sound to the core. Dem- 
onstrate that a dollar buys a full 
dollar’s worth at your store. 


Face to Face 


This point is in your favor. You 
come in personal contact with your 
customers, while the mail order 
house must sell by the printed page 
or printed letter. They can talk 
just as alluringly about a hundred- 
dollar piano as about a thousand- 
dollar one; or about a jackknife 
that is made of tin as about one 
that is made of the finest Sheffield 
steel. But “absent treatment” can- 
not convince like face-to-face talk 
right in your own store—right 
under your influence. You can per- 
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sonally explain the advantages of 
your goods and demonstrate them. 
You can personally prove quality. 
You can personally meet objections. 
Your customers can actually see 
and feel the goods; nothing needs 
to be taken for granted. 


Some Practical Examples 


Here are suggestions for “selling 
talk” to use when you meet your 
customers face to face. 

Your customer asks: “What fab- 
rics have you that are suitable for 
a house dress for myself, and that 
are equally suitable for dresses and 
play suits for my children?” 

You explain: “We have several, 
madam, but I recommend gal- 
atea. Here it is. Feel of it; see 
how soft it is, yet how firm and 
strong it feels. That’s because it’s 








Hitting ’em with a brick 


made of long-staple cotton and is 
close woven. Then, too, madam, you 
know that galatea has been the 
standard for years—no one has suc- 
ceeded in making a better quality. 
Here are the blue striped effects; 
and here are some dainty checks. 
The striped goods will make a 
pretty home dress for you, and you 
couldn’t get a handsomer and more 
durable piece of goods for a girl’s 
dress or a boy’s play suit than this 
check. Yes, the colors are fast— 
wash them all you want to—you’ll 
find that this galatea is the best 
wearing material you ever bought.” 

Or you are selling a hoe, and you 
say: “Here’s a fine hoe! Examine 
this handle; it’s straight grained, 
made of tough, seasoned ash and 
bent into shape, not sawed with or 
across the grain. Does not split 
off when you give a good, stiff 
stroke. 

“This hoe is made of best tool 
steel, tempered just right—not so 
soft that it will lose its edge, and 
not so flinty that you will break a 
a piece out of it every time you 
strike a stone. | 

“It’s the right weight, has the 

















Be a salesman—not a delivery clerk 


right ‘set,’ the right ‘hang,’ and it 
feels right in your hands. It’s 
made so you can do the most work 
with it, and do the work easily. 
Not the ‘cheap’ kind, made just to 
sell. It’s a hoe you can depend on.” 

All the selling points you advance 
about any goods demonstrate to the 
customer that you know your busi- 
ness. It begets more confidence. 
Every manufacturer with whom you 
are doing business will be glad of 
the opportunity to furnish you the 
salient points about their articles 
which you have on sale. Write to 
them for needed information, and 
you will find how ready they are 
to help you sell. 


Be a Salesman 


Learn to be a seller, not a deliv- 
ery clerk. “Tending store” will 
never put a clerk’s name over the 
front door. Get out of the “take- 
it-or-leave-it” style of talk. Don’t 
say, “There it is, over there’’—take 
your customer to it, and tell him 
all about it. 

Keep looking up new and better 
selling arguments. Learn your 
stock between customers’ visits. 
Learn to know VALUE. Keep busy. 
Keep enthusiastic. Keep everlast- 
ingly at it. Don’t get discouraged 
because some few customers buy 
from mail order houses. You can 
hold your old customers and make 
a host of new ones. 

If a customer comes into a store 
and the clerk sells him only what 
he came into the store to buy, that 
is not salesmanship. To sell this 
customer something else, to influ- 
ence him to come again, to make 
him feel that the clerk is doing him 
a@ service in serving him, that is 
salesmanship. 

Encourage your clerks to read all 
salesmanship literature that they 
can possibly get. Influence them to 
read the folders and booklets sent 
you by manufacturers. They will 
undoubtedly use on customers the 
arguments set forth in this litera- 
ture. Talk to them collectively and 
individually about salesmanship. 
Saturate them with the spirit of 
selling. The largest stores in the 
largest cities hold sales conven- 
tions for the benefit of their em- 
ployees. They train them! they try 
to make them worth more money to 
themselves by making more money 


for the house. The same principle 
should govern every store in Amer- 
ica, even though there is only one 
clerk employed. Even if the owner 
does all the work himself, he should 
use the same opportunities for his 
personal improvement. 


Manufacturers Will Help You 


As you study line after line of 
the guaranteed goods you are sell- 
ing, read all the literature which 
each manufacturer sends to you. 
Have you been throwing away their 
booklets, folders, circulars and let- 
ters? Quit it! You’ve been losing 
some of the strongest arguments to 
overcome mail order invasion. 

Manufacturers are spending for- 
tunes to get dealers and consumers 
to know the processes of manufac- 
ture, the high quality of materials, 
the perfection of finish of their na- 
tion-known merchandise. This well 
written, finely illustrated, convinc- 
ing printed matter is invaluable to 
the merchant or salesman who is 
after “big game.” Besides these, 
you probably receive bright, neat 
store cards, window trims, counter 
displays and similar business bring- 
ers. By all means put these up 
prominently, for they tell that you 
sell the goods customers see adver- 
tized in their favorite magazines 
or farm papers. 

Suppose your manufacturers 
haven’t given you enough informa- 
tion. Ask them for more! They 
are always glad to tell you addi- 
tional selling points of their goods. 
You will find the facts mighty in- 
teresting—as will your customers. 
And interest makes sales! Try this 
method on every line of goods. 


Again We Say—Preach Quality 


No salesman should ever get into 
an argument over price. It is the 
value of the goods that you are sell- 





Don’t get into an argument over price 
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ing. If customers are convinced of 
value, then price is secondary. If 
the quality of the article is not pre- 
sented correctly, and with convic- 
tion and enthusiasm, selling goods 
does become a matter of price. 
Under such conditions the clerk who 
is handling the transaction lowers 
himself to the level of a slot ma- 
chine or an auctioneer. A customer 
never went into a store and talked 
price unless allowed to do so by the 
clerk. It is perfectly natural for a 
man to say he can buy the same 
goods cheaper. Yes, and he could 
buy his clothes cheaper! But he 
bought his clothes because he 
thought he was getting his money’s 
worth. It is safe to believe he will 
buy your goods, if you convince him 
that he is getting his money’s 
worth. | 


Your Store Is a Salesman 


Do you know that your store 
either draws or repels customers? 
Do you realize that a bright, clean 
store, well stocked, well kept and 
conveniently arranged half sells the 
goods? 

Look around! Is your store in- 
viting? Do your customers find 
fresh stocks of well-known goods 
evenly placed and prominently dis- 
played? Have you a full assortment 
of sizes and styles? Have you 
plenty of salespeople to fill orders 
quickly? Remember, you must get 
folks into your store before you 
can sell to them, just as the mail 
order house must get its catalog 
(its store) into people’s hands be- 
fore it can sell to them. You know 
how bright-colored and alluring 
those catalogs are. Therefore, copy 
the “enemy’s” tactics—have bright 
and sunshiny surroundings—keep 
things systematized—in “‘apple-pie” 
order. Many a merchant whose 
stock is first class, loses sales be- 
cause of a poorly lighted, dusty 
store. 


By All Means Advertise 


Every merchant in the small 
town should be an advertiser. He 
has the same opportunity to tell 
the community what he has for 
sale as the big city merchant, only 
using different mediums. The 
principle of good advertising is 
identically the same, but it must 
be applied differently. 

Here’s where the manufacturer 
again shows his willingness to co- 
operate. He will send you com- 
plete advertisements—picture and 
text—all ready to add your name 
and insert in your local daily or 
weekly newspaper. Or he will send 
you cuts of the article you want to 
push, and you ¢an write the de- 
scriptiuns yourself. 

This plan has proven a wonder- 
ful business getter all over Amer- 
ica. If the catalog houses can 
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By all means advertise 


draw all their business through ad- 
vertising, you can surely draw 
extra trade by the same means. 


Draw a Circle Around You 


In order to determine your field 
of sale, draw an imaginary circle 
around your store, reaching out as 
far as you can hope to influence 
customers. This gives you your 
field of sale. Then get the name of 
every possible customer in the 
circle to whom you want to sell. 
You undoubtedly know every one 
of them or they know you. Your 
influence in the community means 
something or you would not be a 
merchant. As you compile this list 
you may be reasonably sure that 
mail order houses are flooding the 
same homes with printed matter 
and letters, trying to make sales. 
These houses are calling the at- 
tention of your customers and pos- 
sible customers to the same kind 
of goods that you have in your 
store. They are talking to them 
alluringly about each article, giv- 
ing minute descriptions. All of 
this is going on while the average 
merchant is sitting in his store, 
hoping that the people will drop in 
and ask to be shown something. 


Tell Them You Have the Goods 


Don’t wait. Take your list of 
names, write each one a personal 
letter, specializing on some one 
seasonable article in your store, 
telling them in a convincing way 
that you have something important 
you want to say to them about this 
particular article the first time 
they are in your vicinity. They 
will come then, and see the article 
you want to sell. Make a lot of in- 
telligent suggestions about other 
articles that the customer could use 
to advantage. Describe each one 
of these lines in detail, bringing 
out strong points about quality 
and serviceability. You can do 
this better in personal conversa- 
tion, with the goods before you to 
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demonstrate, than any writer for 
any mail order house can possibly 
do. Fight the mail order house 
with its own weapons. That is 
what you will be doing when you 
demonstrate your merchandise cor- 
rectly. You will be beating them 
at their own game. They have no 
such opportunity as you for per- 
sonal contact. 

Make it a rule to get a sales let- 
ter, or some kind of descriptive 
printed matter, into the hands of 
every possible customer at least 
twelve times a year—once a month. 
Keep this system up. It will run 
a mail order house from your com- 
munity. The cost is not great, 
either. 


Advertise in Your Newspaper 


Call attention of the women to 
the little specialties that will ap- 
peal to them. Strive to sell to 
every family all of its require- 
ments. Don’t let your customers 
split their business with the mail 
order house or with your com- 
petitor. Write the advertising just 
as you would talk to a customer. 
Imagine that you are talking, and 
you will have a good advertisement. 
Conduct your advertising so that 
no one who resides in your vicin- 
ity will ever say, “Why, I did not 
know you had that article!” 


Have Special Sales 


Adopt the same principles that 
the big stores do.- Have special 
days, Saturdays or Mondays or the 
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Have special sales 


time that suits best in your par- 
ticular community, to conduct 
special sales. Don’t give anything 
away in such a sale, but specialize 
on some article that everybody 
wants. You will get the people in 
the habit of coming into your 
store. Other goods will be sold be- 
sides the one article advertised. 
If your clerks are trained as sug- 
gested, the sales will jump like 
weeds in a cornfield on a wet day. 
Tell the clerks frankly to sell more 
goods, and you’ll boost their sal- 
aries. The more efficient your 
salesmen, the more money you will 
make; therefore the salesmen are 
entitled to an amount in keeping 
with the service rendered. Never 
let a customer go away dissatisfied. 
Put yourself in the customer’s 
place, and an equitable adjustment 
can always be reached. 
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It’s Up to You 

The manner in which the boss 
and his clerks treat customers will 
determine where those customers 
buy. You must have faith in your 
goods—and faith in yourself. For- 
get mail order competition, and 
“sail in” to study your stock—and 
your customers, too! 

Be courteous — businesslike — 
sincere — accommodating. Learn 
how to approach men; develop a 





Be courteous 


compelling personality, a genial 
presence; learn how to convince 
and sell; turn interest into desire 
and desire into sales. Attempt 
bigger results than ever before. 
Put grit and go-to-it-ness into all 
your actions. Remember, “where 
there’s a will there’s a way.” And 
remember, also, that you will get 
only what you work for. 

You can be the merchant prince 
in your vicinity, as Marshall Field 
was, and John Wanamaker is, in 
his field. The very principles and 
systems that built their businesses 
will increase yours. Practice scien- 
tific salesmanship and you will out- 
sell the other fellow. 


Acme Steel Goods Co. to 
Push Special Lines 


HE Acme Steel Goods Company 
announces that with the dispo- 
sition of its general hinge and butt 
department to the Watrous-Acme 
Mfg. Company of Des Moines, 
Iowa, its entire time and efforts 
are now given to the development of 
special lines, including Acme box 
strapping, Acme corrugrated joint 
fasteners, Acme steel door mats, 
cold rolled steel hoop and other 
special departments. 

The most improved machinery 
has been installed for the develop- 
ment of these lines and the trade is 
assured by the company that all or- 
ders will be well taken care of as 
in the past. 


THE J. D. WARREN Mrc. COMPANY 
OF CHICAGO, manufacturer of Warren 
hardware fixtures, reports it has re- 
cently completed extensive shipments 
of store fixtures to the following for- 
eign cities: Wasa, Finland; Panama, 
Panama; St. Etienne, France; Am- 
sterdam, Holland. 























EDITORIAL COMMENT 


Railroad Rate Question Retarding 
Business 


]F a great business problem confronted you and 

you went to five prominent authorities on 
the subject and they all gave you the same 
answer, you would be firmly convinced that 
their answer was the right answer. 

This editorial is founded on five interviews. 
It is the condensed opinion of five leading 
American hardware men—all heavy buyers and 
sellers. 

Something is wrong with business. Not only 
the hardware business is suffering, but prac- 
tically every industry with the exception of law- 
making—if that can be termed a legitimate 
business—is feeling the influence of a mighty 
power that is strangling activity. 

During January and early February, the pulse 
of commercial America quickened and the heart 
beats became so regular that business men 
agreed that the patient was on the road to rapid 
recovery, but a relapse came and the set-back is 
serious. 

If ever there was a buyer’s market it is right 
now. The merchant with a ready roll of bank 
notes can find any number of manufacturers 
ready to dance to his music—still dealers are 
dropping comparatively few coins into the slot 
that starts the music. It is not necessary to 
put your ear very close to the ground to know 
that sales are short and collections are slow. 

These five men were asked—“What is wrong 
with business?” and to a man they answered, 
each in his own way—“The dilatory manner in 
which the Interstate Commerce Commission is 
handling the railroad rate decisions and the 
eternal national interference with business.” 
One of these men said—“‘You cannot expect to 
keep a patient on an operating table forever 
and have him get well.” The Sherman anti- 
trust cloud has sent even small investors to the 
cyclone cellar. 


Law Differently Interpreted 


[NTERPRETATION S of the Sherman Law 

are as varied as are the people prosecuted 
and persecuted under it. Supposedly big men 
interpret its meanings differently and capital 
is getting “gun shy.” The matter of the great- 
est moment, however, is the railroad rate 
decision. 

For months the Interstate Commerce Com- 
mission has been “fiddling” with this grave sub- 
ject. The Eastern railroads have asked for a 
5 per cent. increase in freight rates. They have 
shown clearly that railway freights and passen- 
ger transportation are lower than in any other 
country on the earth and that capital invested 
in railways earns less than it would receive in 
practically any other investment. Twenty bil- 
lions of railroad bonds and stocks are worth less 
than par and show a depreciation since 1906 of 
about five billions. 
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These railroads have been presenting facts. 
The high cost of living hits them just as hard as 
it does Mr. Individual Ultimate Consumer. 
They have presented worlds of statistics to 
show that while the cost of everything they buy, 
from engines to labor, has advanced tremen- 
dously in price, yet their prices, for a vastly 
superior service that constantly grows better, 
have been held inflexible by law. 

The Interstate Commerce Commission is sup- 
posed to be seeking truth and nothing more. 

To the railroads this Commission is both 
judge and jury. No man on trial for his life 
would welcome the selection of an enemy as a 
juryman. The Interstate Commerce Commis- 
sion needed counsel in its investigation, so it en- 
gaged Lawyer Brandeis, who is recognized as 
being antagonistic to railway corporations. <A 
splendid satire on justice, but a might poor way 
of restoring business confidence and a devious 
route by which to arrive at just, honest decision. 
The Commission has called for additional data, 
reinvestigated investigations and plodded in 
garrets with Brandeis for musty statistics when 
they should have had their ears to the rails of 
business to catch the first notes of threatening 
calamities. 


Iowa Commission in Fight 


+ LIFFORD THORNE, railway commissioner 

of lowa, has injected himself into the fight. 
Commenting upon this gentleman’s statement 
that the railroads were crying “Wolf! Wolf,” 
when they started pruning their pay rolls, one 
of the leading newspapers of the country says: 
“Mr. Thorne is the lowa railroad commissioner. 
For some years past he and others who share 
his economic reasoning have dominated the rail- 
road situation in that state. They have had 
enacted some of the most drastic railroad laws 
to be found anywhere. What has been the 
effect of that stringent legislation? Have the 
people of Iowa, as a whole, been helped or have 
they been injured by it? 

“Towa, one of the six richest farming states 
in America, was the only state that had a 
smaller population in 1910 than it had in 1900. 
In that decade of legislated railroads lowa’s 
population actually decreased over 7000. 

“In the previous decade the population had 
increased 322,000, in the decade before that the 
increase was 287,000, and in the ten years prior 
to that the increase amounted to 430,000. 

“But that splendid growth in inhabitants 
which had continued for 30 years, was para- 
lyzed and completely stopped during the last 
decade of active animosity to Iowa’s railroads. 

“The people of the rest of the United States 
ought vigorously to fight against engrafting 
such a blight upon their own industries. If the 
best that Clifford Thorne can show for his own 
state is a decrease in population every other 
state will pray for an emphatic rejection of all . 
his pet railroad theories.” 
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Working Forces Are Reduced 


AMERICAN railroads have reduced their 

working forces by fully 250,000 men and 
have cut working hours. This staggering total 
will be seriously swelled unless conditions 
promptly improve. Normally our railroads em- 
ploy approximately 1,700,000 men. 

A surprisingly large percentage of the goods 
purchased in the United States are bought by 
the railroads. They have put a most effective 
clamp on these purchases. The railroads say 
that trainmen have asked for and have been 
awarded higher wages twice during the past 
three years. Boards of arbitration have granted 
these raises.. Full crew laws have been passed, 
increasing the cost of operation to the railroads 
many millions each year. Safety devices have 
been insisted upon and many great and minor 
additions to the cost of operation have been im- 
posed upon the railroads through state legis- 
lators. Railroads say that in the aggregate this 
has so increased the expense of operation, while 
the returns from operation remained the same, 
that the danger point has been reached and 
passed. 

The long-drawn-out postponement of the de- 
cision of the Interstate Commerce Commission 
has forced the railroads to cut expenses to the 
quick. The effect of their forced retrenchment is 
being felt in every city in the country and the 
Interstate Commerce Commission has been ex- 
ceedingly annoyed by the letters of thousands of 
business people who are accustomed to conduct- 
ing their own activities with dispatch. These 
business men have been indiscreet enough to 
even suggest that the Interstate Commerce 
Commission was wasting time. They have 
even suggested that the railroad rate case was 
bigger than the men endeavoring to handle it. 
If the railroads are forcing a decision they have 
thousands upon thousands of American business 
men as volunteers to help in the forcing. A 
crisis exists in the railroad world today. 


Many Out of Employment 


Jj UST now an alarming percentage of the wage 
earners in America are not drawing wages 
because they are not at work. Five great men 
in the hardware field say that this is due to the 
slow consideration of a problem that has rapidly 
become paramount in the business world. It 
would be easy to find five hundred or five thou- 
sand who agree with these men. 
President Wilson is nearer the subject than 
is the Interstate Commerce Commission. He is 


‘reported to have asked the commission to do 


everything possible to expedite their decision. 
The President, it is understood, believes condi- 
tions justify the increase in rates asked for by 
the railroads and a favorable decision is freely 
predicted. 

It is said that the President and Secretary 
McAdoo are discouraged over the Treasury sit- 
uation. The income tax falls short of expecta- 
tions and receipts under the new tariff law are 
disappointing. National expenditures are piling 
up daily and there is a prospect of a huge deficit. 
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Meanwhile Congress is vigorously passing 
appropriation bilis. 

According to all reports cold matters of dol- 
lars and cents are worrying the administration. 
Hundreds of hardware merchants can under- 
stand what this strain is, thoroughly. They 
are worried over cold money matters them- 
selves and they are heartily in accord with the 
President in his endeavor to bring about a 
prompt decision of the railroad rate case. 

To grant the advance asked for would mean 
about fifty cents per capita. A host of our 
working people are out of work—who, in such - 
circumstances, would not pay fifty cents for a 
job? 

It is sincerely hoped that the Interstate Com- 
merce Commission’s trip to President Wilson’s 
green carpet will bring prompt results. 


The Navy on the “Water Wagon” 


GECRETARY DANIEL’S orders against the 

officers’ wine mess on vessels of the Navy 
and in the Navy yards is raising a tempest of 
resentment as a violation of sacred traditions 
of naval life. 

Nevertheless the order commends itself to 
the judgment of the country as based on com- 
mon sense. The serving of grog to the enlisted 
men has long been forbidden by most countries, 
and it.is clearly a case of injustice to demand 
of the men something that does not apply to 
the officers. Many good business men try liv- 
ing up to rules before they are applied to em- 
ployes. If this is good business in the com- 
mercial world it ought to be in the Navy. 

The drinking habits of many naval officers 
are a distinct detriment to efficient service, 
and bring about too many disagreeable situ- 
ations. Secretary Daniels’ order may be sar- 
castically referred to as a sterilized adminis- 
tration, but it will meet with the approval of 
business men. 

Excessive drinking among the officers at 
army posts might also be given considerable 
attention without detracting from the efficiency 
of the service. 


Safety of the Dining Car 


PEW homes or hotels ever subject the persons 

who cook food to a medical examination. 
Such precautions are rare. But some of our 
leading railroads compel every person em- 
ployed on a dining car to undergo examinations 
every thirty days. No person with a trace of 
communicable disease can hold a position on 
such a car. 

Here is an important thing for the preser- 
vation of human health which the “soulless cor- 
poration” managed by all kinds of interlocking 
directorates does much better for us than we 
do for ourselves. 

The Pennsylvania Railway carried millions 
of people on its dining cars last year and did 
not kill one. This demonstrates pretty clearly 
that a dining car is a particularly safe place to 
eat both from a eugenic and an accident stand- 
point. 
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Trade Conditions and: Iron, Steel and Hardware Prices 





trade is in fair volume. 





_ Mills and factories report a decided fall- 
ing off in business, though retail and jobbing 


Wire products do not show the activity 
usual at this season and prices are not firm. 


MARKET SUMMARY FOR THE BUSY READER | 


stores. 


A slight advance in linseed oil in the Chi- ) 
cago market made last week. 


J 
No change in window glass, rope, naval | 
j 











Office of HARDWARE AGE, 
Pittsburgh, April 13, 1914. 


A* yet there are absolutely no in- 
dications of any betterment in 
the iron and steel and allied trades, 
but if anything, the situation as re- 
gards new demand for manufactured 
products of all kinds is getting worse. 
The large steel mills, machine shops, 
foundries and smaller manufactur- 
ing plants, all report a distinct fall- 
ing off in business, and general op- 
erations are at a lower rate at pres- 
ent than for some time. The steel 
mills are running from 60 to 70 per 
cent. of capacity, but it is hardly 
probable this rate of operation can 
be maintained unless the new demand 
soon shows betterment. 


While general conditions are Sis- 
couraging, the feeling still obtains 
that the country is buying less man- 
ufactured material than is being con- 
sumed, and this would mean that 
stocks in the hands of jobbers and re- 
tailers are steadily being depleted. 
This condition can last just so long, 
and then it will be necessary for new 
orders to be placed more freely to ac- 
cumulate stocks again, and a _ buy- 
ing movement is looked for to set in 
at most any time. Prices on all man- 
ufactured materials are low and are 
very close to cost. It is claimed that 
to the most modern mills there is 
very little profit in plates, shapes and 
bars at 1.15c. on account of the high 
wages that are being paid for all 
kinds of industrial labor. 


An informal meeting of the presi- 
dents of five of the largest inde- 
pendent steel companies was held in 
this city last week at which general 
conditions in the steel trade were in- 
formally discussed, and also the im- 
portant wage question. It was the 
opinion that unless there is soon 
general improvement in the steel busi- 
ness, wage reductions would be abso- 
lutely necessary and will have to be 
made. It has been freely pointed out 
that this. country is almost on a free 
trade basis in the steel business and 
yet is paying the highest wages ever 
known. This condition cannot last 
and there is bound to be relief af- 
forded to the manufacturers, who 
realize they are paying higher wages 
than conditions warrant. 

Of course the general depression in 
the heavier steel business is being 
felt by all lines of trade, and jobbers 
and retailers of hardware report only 


a fair volume of business, and con- 
sumers buying largely for actual 
needs. Traveling men are sending in 
a fair volume of orders, but they are 
not heavy, and formerly where some 
leading hardware concerns would 
order a carload of certain goods, they 
now order mixed carloads and very 
often less quantities. Jobbers and re- 
tail hardware dealers state that sea- 
sonable goods are moving out in a 
fairly satisfactory way. New orders 
for glass, paints, wire goods and 
other seasonable, products are fair 
but there is not the snap and energy 
to business that was expected at this 
time. Prices are holding fairly firm, 
but there is no indication of higher 
markets, and retailers and consumers 
figure there is no incentive to buy 
ahead. 

The railroads are out of the mar- 
ket as buyers of material except for 
absolute needs. The physical condi- 
tion of nearly every railroad in the 
country is below what it ought to be, 
and it has been pointed out that un- 
less the railroads soon commence to 
buy rails and other track materials, 
and also new rolling stock, the danger 
in travel from accidents is going to 
be increased. 

Pittsburgh business circles were 
pleased last week with the announce- 
ment that the First-Second National 


bank, which closed early in July last ° 


year, will re-open in a _ very short 
time. Some of the hardware jobbers, 
and also retailers in this city that had 
accounts in this institution have been 
more or less inconvenienced, but now 
that the bank is again to open the 
situation will be greatly relieved. 
Collections are reported fairly good 
and while the banks have = an 
abundance of money, they report the 
demand for it is not very good, as 
business enterprises are being held 
in check by the general depression. 
WIRE NAILS.—A material increase 
in new demand for wire nails is 
looked for. before this month has 
ended. Outdoor work is now starting 
up in good shape, and building oper- 
ations are fairly active, so that con- 
sumption of wire nails from this time 
on will be heavier. Prices are only 
fairly strong, and there is no sign of 
any early advance in the market. 


We quote wire nails as follows: in car- 
load lots to jobbers, $1.60 base; carload 
lots to retailers, $1.65 base; f.o.b. Pitts- 
bureh, freight added to point of delivery. 
Jobbers charge the usual advances over 
these prices for small lots from store. 
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Cut Naits.—The new demand is 
slow and only for small lots to meet 
actual needs. Makers report ihat 
specifications against contracts for 
cut nails are unsatisfactory. The 
market remains on a $1.65 basis, but 
is not very strong. 

We quote nails at $1.65 per keg in 
carload and larger lots to jobbers; car- 
loads to retailers, $1.70, f.o.b. Pittsburgh, 
terms 60 days, or 2 per cent. off for cash 
in 10 days, freight added to point of de- 
livery. 

FENCE WIRE.—There is a moder- 
ately good volume of business in 
fencing in spite of the general light 
demand for wire products, and this is 
partly due to the fact that steel fence 
posts and other forms of miscel- 
laneous wire fencing are creating 
quite a consumption of fence wire. 
Fence fabricators are slower than 
usual this year placing contracts, and 
shipments by the mills are not very 
heavy. 


Prices in effect are as follows. An- 
nealed fence wire in carload lots to job- 
bers, $1.40 base; galvanized, $1.80, with 
the usual advances charged to jobbers for 


small lots from store. 


BARB WIRE.—-As yet the demand 
from the country districts for barb 
wire is only fair, and is not as heavy 
as expected it would be at this time. 
Jobbers are carrying fairly heavy 
stocks which they accumulated in 
February and early March, and these 
have not moved out very freely to the 
retailers. Prices are only fairly firm 
with no signs of an advance. 

We quote painted barb wire to jobbers, 
$1.60 base; galvanized, $2.00 in carloads 
to jobbers, usual terms, freight added to 
point of delivery. Jobbers charge the 
usual advances for small lots from stock. 

TIN PLATE.—Makers report that 
specifications continue very heavy, 
the American Sheet & Tin Place 
Company operating last week to 96 
per cent. of its hot tin mill capacity. 
Other leading makers are running 
full, anid some tin plate concerns 
have actual specifications on their 
books to take their entire output up 
to July or longer. 

We quote 100 lb. cokes at $3.30 to 
$3.40 and 100 Ib. ternes at $3.20 to $3.30 
per base box f.o.b. Pittsburgh, prices de- 
pending largely on the size of the order. 

IRON AND STEEL Bars.—Mills re- 
port that the new uemand for botn 
iron and steel bars is only fair, and 
specifications against contracts are 
not coming in as freely as they did 
some time ago. The new demand for 
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reinforeing steel bars is fairly active. 
Prices on common iron bars are lower 
and they are being offered at 1.30c. 
Pittsburgh. 


We quote steel bars for prompt or for- 
ward delivery at 1.20c. to 1.25c. and com- 
mon iron bars at 1.30c. to 1.35c. f.o.b. 
Pittsburgh: the mills usually charge $1 
extra per ton for twisting % in. and 
larger steel bars and $2 extra for % to % 
in. 

SHEETS.—The new demand for 
black and galvanized sheets is not as 
active as some time ago, and speci- 
fications against .contracts from job- 
bers and large consumers are com- 
ing in at only a moderate rate. Most 
jobbers have fairly heavy stocks and 
these have not been moved out very 
freely. The new demand for roofing 
sheets is showing an increase, due to 
the starting of outside building op- 
erations. It is stated that some con- 
tracts for sheets for second quarter 
delivery have been placed with the 
mills on the basis of 1.95c. for 28 
black and 2.95c. for 28 galvanized or 
perhaps slightly lower. The sheet 
mills are running from 60 to 65 per 
cent. of capacity. 

Makers’ prices for mill shipment, on 
sheets of U. S. Standard gauge, in carload 
and larger lots, on which jobbers charge 
the usual advance for small lots from 
store are as follows, f.o.b. Pittsburgh, 
terms 30 days net or 2 per cent. cash dis- 
count in 19 days from date of invoice: 


Blue Annealed Sheets 
Cents per Ib. 


AA I a ee a ane ie a 1.40 to 1.45 
et 2 &. ae 1.45 to 1.50 
ih: eo & . Serre 1.50 to 1.60 
i 2, ee 1.55 to 1.65 
SO: BO GE Bi occa cnn vwees 1.65 to 1.70 
Box Annealed Sheets, Cold Rolled 
eS SF * ee 1.60 to 1.65 
“2 Bare aera 1.60 to 1.65 
RO OS ee 1.65 to 1.70 
es. S Se eee 1.70 to 1.75 
6 gg |. rw 1.75 to 1.80 
Nos. 29 3 ree eee 1.80 to 1.85 
eh 2 Ce Mle <6 6 bb oe eee 1.85 to 1.90 
> Me ‘es does bas ow oe wkd eo eo 1.90 to 1.95 
SD iii > aia bs bd oa 6a 1.95 to 2.00 
Ore eer eee 2.00 to 2.05 
Ok 66 wae ohh Oe eecns 2.10 to 2.15 
Galvanized Sheets of Black Sheet Gauge 
nh. a ins bk &-e6 We 6 heen 1.95 to 2.00 
Se Rae re es 2.05 to 2.10 
a EO eee 2.05 to 2.10 
I PO ff eee 2.20 to 2.25 
i oe ee 2.35 to 2.40 
A EF ene 2.50 to 2.55 
ee ee es eh eo 2.65 to 2.70 
PP ene 2 to 2.85 
a ne a ee ee 2.95 to 3.00 
RI di Ti ak ae 310 to 3.15 
RE RR ere a ere 3.25 to 3.30 





Nuts, Bo. 
state that the new demand for these 
products is only fair, consumers buy- 
ing only for actual needs. Jobbers 
bought fairly heavy stocks in Febru- 
ary, and these have not moved out 
very freely to the consuming trade, 
owing to the lack of heavy demand. 
Makers of rivets say the new demand 
is fair, but boiler and locomotive 
shops are not running full and this 
decreases consumption of rivets very 
materially. 

We quote button-head structural rivets 
at $1.65 to $1.70 and cone-head boiler 
rivets at $1.75 to $1.80, in carlhoad lots, an 


advance of $2 to $3 a ton over these prices 
being charged for small lots, depending 





Office of HARDWARE AGE, 


New York, April 14, 1914, 
HE principles governing the pen- 
dulum are not restricted to time 
keeping. For some years among 
manufacturers more or less well or- 























CORRUGATED ROOFING SHEETS BY WEIGHT : 
Paisiten - a cents per lb. 
: 2 8 19to24 I12tols 
NE reer re ous 0.15 0.10 0.05 
Yoru: DEE -w 4544 ew omen bade oats 0.25 0.15 0.19 
2, 214, 3 and 5 in. corrugated......... 0.05 0.05 0.05 0.005 q 
2, V-crimped without sticks.......... 0.05 0.05 0.05 éae8 ' 
Je 00 33 UR. COPFUBRIOR. . 2.0. cccccess 0.10 0.10 0.10 
$, V-crimped without sticks... 11217! 0.10 0.10 0.10 : 
Pressed standard seam, with cleats.... .... 0.15 0.15 
Plain roll roofing, with or without cleats 0.15 0.15 0.15 q 
a sa a oe a ee 0.20 0.20 0.20 , 
Weatherboard siding ................ ~ 0.25 0.25 
EEE a 0.25 0.25 1 
Rock face brick, and stone siding.... .... 0.25 0.25 
Roll and cap roofing, with capsand cleats 0.25 0.25 iaialeid ' 
Roofing valley, 12 in., and wider..... 0.25 0.25 i 
Ridge roll and flashing (plain or corru- : 
 e6br es cae eed sees 66 wwe 0.65 0.65 0.65 
on the order. Terms are 30 days net, less Lap Weld 
2 per cent. for cash in 10 days. The new Steel 
discounts on nuts and bolts effective from DD Ane etn Cv bete een naneebe 7614 68 
February 5 are as follows in lots of 300 Oe ee eee T8, 70 
lb. or over, delivered within a 20c. freight i EE Cae Nos = 75% 65 
radius of makers’ works. Be Ee Ee Sab taccdoedabncades p21, 
Iro! 
Coach and lag screws...... 80 and 5% off PO yo ere are : sa as 56 45. 
Small carriage bolts, cut I ae en 0 de oe ih dd a ae aaa 67 56 
CEE se stcce bene dbeee ees ose! 80% off pins, Rate ORA te he el ate: GS 58 
Small carriage bolts, rolled 9 70 ; 
wieed Per Se-Geicccccéeecedecwesnes ‘ 61 
CRORE ccccccccccccecens SO and 5% OF 41h te 6... . occ cccccccccccee 70 61 
sarge carriage bolts....... 75 and 5% off kk | PON ee eae 68 55 
Small machine bolts, cut I 1 1 Drifted 
OS eaeagepenpiee Ae 80 and 5% off ee a 
Small machine bolts, rolled ry. 
SUPE on cccnecucscceec see nme 1005 oe I yA bh DULL... eee eee ee ee eens rai 69 
Large machine bolts.......75 and 10% off oo = 6, ; li Sg eee eee oe ae zeit 66 
Machine bolts, ¢c.p.c. and t om BD ceccccrcccccces ‘ 72 68 
i at 80% off fron 
Machine bolts, c.p.c. and t 5B OW Bie Weeds cevectieseus 70 9 
I as ek 75 and 5% off Me EE Siac eedeebasenkosset 70 59 
Square h.p. nuts, blanked and Bake BO pd eutes cdvereidewert 54 43 
RRR Ese $6.30 off list UR ka cee ae es 65 54 
I STO STE $7.20 off list ie De ceveckevardeusesehees 66 56 
C.p.c. and a sq. nuts, blanked Se CO 4, IMD. cc ccecsccccenss 68 9 
— eS aR ee $6.00 off list Butt Weld, extra strong, plain ends 
Hexagon nuts, 5¢ and larger. .$7.20 off list Stee] _ 
Hexagon nuts, smaller than i: i ee ei ea ee 671% 57 
Car tee rere $7.20 off list Eire es pee pot er 7215 66 
C.p. plain square nuts........$7.80 off list 2 EL Ra ere eee 761, 70 
C.p. plain hexagon nuts...... $5.50 off list . ee idee Sey See 77% 71 
Semi-fin. hex. nuts, *% and = 
ee REST LA He ee Perea 85 and 5% off a 7 62 59 
Semi-fin. hex. nuts, onan) ae eh oe ee tre ee eT 60 
SNE BLES wacccccccvs 5,10 and 10% off REO aetna aga ge ale Preller ic 71 69 
Rivets, 7/16x6%4, Be ty s# ee one ae Pn nee ae :3 
=e 80,10 and 5% off So DME ST vererccsoneessees : 6 
Rivets, metallic tinned, Lap Weld, extra = plain ends 
SSeS Stee | 
Rivets, tin plated, bulk. .80,10 and 5% Off 2 ee eee eee cee eee eee eens i3ho 65 
Rivets, metallic tinned, ‘ 2% Se re ok end. ind elas a ae eae 75} 67 
SOPOT 80,10 and 5% off 43 tO G...... cece cece eees (4h, 66 
Standard cap screws....70, 10 and 10% off et fF Seerrererr Te er ee {7h a7 
Standard set screws....75,10 and 10% off FWD BS ccccvecsvcaswenceeen 621 52 
Iron 
STANDARD PiPE.—The new demand 1% ........-ccccccccccccecs 65 5 
° ° ; i 
for both iron and steel pipe has shown eae Ser tee ee cere 76 zs 
a material falling off, and none of the 4% to 6...............0005. 69 60 
pipe mills is running to over 75 per = a tresses vesenedtecaaes ¢- S: 
cent. ag and some at a less) guti Weld, double extra strong plain ends 
rate. it the return of Steel 
B. cll, esa Le oe Roi sie 621%, 46 
weather permitting pipe laying, it is Oe ee . cox ceededaneaks 651, 59 
believed the demand for the larger 2 to 2%............ cee eens 6714 61 
sizes of pipe for oil and gas projects _, Tron , ‘a 
° . a.  ° Se 6606062408066 600666480.680 66.6 65% , 
will soon show an increase. Mills % to 1%................... 60 52 
state that the new demand for loco- eR ait aed ob nie eel ei aka ee a 62 . 54 
motive and merchant tubes is getting Lap Weld, double — strong, plain ends 
Detter, Dut PICO MFO GEHL BON 8 icv ckccbiccccedcceccccccves 631, 57 
oL r 
shaded, some of the smaller makers 7,7 {0 g:ccccccc ccc O° 7 oo 
of tubes being very anxious for new 7to8 ..................... 57% 47 
business. iron 
- wars cecewe ceed enw Ce 4D 49 
Butt Weld 2% - } Tn Pe ere ee ee 54 
Steel = ye LU Veccecceccesresescoceseses 4p ov 
Inches Bl: ACK G alv. ‘ to S <<. crterrrerYvYaiLTrTe. Ss az 42 
es Me BMG Bsc csc ccwscesves 7215 52 To the large jobbing trade an addi- 
OO Pia sda ks meh ed Oe 76%, 66 tional 5 and 2% per cent. is allowed over 
 & fare re re re 79, 71 the above discounts. 
The above discounts are subject to the 
Tron usual variation in weight of 5 per cent. 
En oi een bg fee 66 47 Prices for less than carloads are two (2) 
i ie chided cae OG e a abe ae on 65 46 points lower basing (higher price) than 
I RR ae ELE I AED 69 56 the above discounts on black and three 
i 2 RS eee ere 72 61 (3) points on galvanized. 


ganized systems of regulating prices 
were common, and distributors fre- 
quently found inquiries for prices 
were specifically or approximately re- 
peated from other sources. 





The economic policies of the Na- 
tional Government through its law 
department in the last few years have 
ended the continuance of prices and 
resale agreements, which has caused 
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the business pendulum to swing to the 
other extreme; otherwise toward a 
buyer’s market. 

The buyer now dictates prices and 
terms, because of anxiety among 
manufacturers to keep mills and fac- 
tories running on some kind of time 
08 at even a moderate profit or some 
Oss. 

While corporations and large estab- 
lishments are popularly supposed to 
be soulless, this theory, like much 
other loose reasoning, is often fal- 
lacious. 

For example, a salesman with an 
old and leading establishment making 
household goods running into millions 
of dollars per annum recently sub- 
mitted for acceptance an order con- 
taining many items which were either 
profitless or showed a loss. In an en- 
deavor to provide work for its em- 
ployes and keep the plant going on 
part time, admittedly a mutual in- 
terest, the order was accepted because 
on close figuring it was found they 
could, at least, break even, although 
some of the more staple goods were 
under cost. 

In another instance the largest 
manufacturing interest in this coun- 
try ordered that Sunday work at mills 
be discontinued except where impera- 
tively necessary, but always in the 
latter cases the operatives so em- 
ployed should rest one other day in 
the week. The managers of the vari- 
ous companies found this an exceed- 
ingly difficult problem, but finally suc- 
ceeded in solving it because they 
had to. 

The president of the parent organ- 
ization testified recently under oath 
in Washington that the difficulty then 
was that thousands of their employes 
protested vigorously against stopping 
work on the seventh day, and in large 
numbers quit to engage with other 
establishments where mill operations 
were continuous through the year. 

The distributors’ buyer, large and 
small, now generally sits tight, looks 
unconcerned and says “not in want of 
anything.” Or there is a demand for 
an extra 2, 5 or 7% per cent., thereby 
continually bearing the market, and 
keeping prices close to cost or below it. 

This cannot go on indefinitely, and 
when the situation becomes unendur- 
able there will be a liquidation of 
labor and lower wages. The buyer 
really in want of goods, and stocks 
are universally light all around, will 
negotiate with a number of manufac- 
turers or jobbers and finally get one 
to accept his terms, which then often 
leads to a process of cutting and under 
cutting. 

Then what the larger merchant gets 





Office of HARDWARE AGE, 
Chicago, April 13, 1914. 

HE best thing that can be said 
about business conditions in this 
territory is that they are better than 
they were three weeks ago. This does 
not mean, however, that they are nor- 
mal. In nearly all lines the demand 
is less on the part of the consumer 


in declines is quite commonly passed 
along to the smaller distributor. 
There are some commodities running 
into millions of dollars in value an- 
nually as parts of a business that have 
long been closely sold at or near cost, 
and often below it. 

When the demand is light and trade 
stagnant, price cutting does not 
always secure orders, but often causes 
distrust as to how much lower the 
price may go. One remedy for such 
conditions is to curtail production 
until the consumption warrants a fair 
profit. 

When prices are radically cut it is 
bound to react on the goods, as a 
rule, and the quality suffers, as gold 
dollars cannot. be made for ninety 
cents. 

Some buyers are also asking for a 
sixty-day dating, especially where 
businesses have been reorganized. 
Strong concerns refuse to accept these 
propositions, believing that if the mer- 
chant has insufficient capital to trans- 
act his business he should stay out 
of it. 


WIRE NAILS.—Trade in New York 
and the vicinity is perhaps a trifle 
better. Merchants who have con- 
tracted to give shipping specifications 
about this time are rather dilatory in 
taking over the nails. 

Wire nails, out of store, are based on 
$1.85 to $1.90 per keg. 

CuT NAILS.—Cut nails are also in a 
little better condition, it is said. Mer- 
chants who have been holding off can- 
not withhold orders any longer. Feb- 
ruary in this line was very dull, 
March showed some slight improve- 
ment and April is a little better. 

Cut nails, out of store, are quoted at 
$1.80 to $1.85 base, per keg. 

LINSEED OIL.—Last week was un- 
eventful so far as oil markets were 
concerned, and flax seed has shown a 
rather gradual decline since ten days 
ago, being off fully 4 cents per bushel. 
There is little snap to legitimate oil 
buying to give support to crushers, 
and speculators appear to have 
dropped out. 


Linseed oil, raw, city brands, is 54c. 
per gallon in lots of 5 or more bbls. and 
55¢e. in less than 5 bbls. 

State and Western oils are 52c. in small 
quantities and 5lc. per gallon, in round 
lots, not necessarily car loads. 


ROPE.—The hemp market is quiet, 
attributable partly to the Easter holi- 
days, as the primary market has not 
cabled as usual. The same influences 
will serve to curtail an already quiet 
business in our own Eastern market, 
but hemp sellers hope that manufac- 
turers will show more disposition to 
order soon. There have been inquiries 
but little buying. 





than is customary for the time of 
year. This is not only true in the 
cases of the jobbers and manufac- 
turers, but is indicated by the buying 
of concerns who sell direct to the con- 
sumer. No doubt a great deal of this 
is due to the backward spring. Out- 
side work has been considerably ham- 
pered by unseasonable weather and a 
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The prices for Manila rope are un- 
changed, at prices made last year and still 
maintained, for the most part, with, how- 
ever, some regularity, to stimulate trade. 

NAVAL STORES.—The market for 
naval stores is reported to be some- 
what firmer, especially with relation 
to spot turpentine, which reflects the 
reduced stocks available in the 
primary markets. There appears to 
be a better buying movement at 
Savannah, and receipts are being well 
taken, as the new crop movement is 
light at present. In New York and 
nearby territories inquiries are ir- 
regular, affected in part by the 
weather, which, however, is improv- 
ing, thus affording better opportunity 
for out-of-door work. Manufacturers 
and wholesalers are still purchasing 
with great moderation and for actual 
needs only. 

Spot turpentine, in yard, is quoted at 
47 to 47%4c. per gal. 

Rosins are practically unchanged, but 
above a parity with Savannah, in the 
"Common to good strained, in yard, on 
the basis of 280 lb. per bbl., is quoted at 
aoe and D. grade at $4.25 to $4.35 per 

WINDOW GLASS.—Recent trade an- 
nouncements indicate that there have 
been no marked change in the pro- 
ducing situation in the last four or 
five weeks, although among jobbers 
and retail distributors trade has 
dropped off considerably. Manufac- 
turing output has been below normal, 
because some plants have been shut 
down for repairs to portions of the 
equipment. Notwithstanding a fairly 
free movement of glass two months 
ago, there has been moderately good 
business in the country generally for 
several weeks. While manufacturers 
have made no advance in prices so 
far, such a move, it is said, is being 
considered to handle spring business. 
On the other hand, to meet Belgian 
competition, with relation to a Pacific 
Coast order for 70,000 boxes, taken by 
the Belgian trust, at a 2 per cent. 
price concession to buyers in Cali- 
fornia, Oregon and Washington, the 
American Window Glass Company is 
reported to have arranged to place 
American buyers on the Pacific Coast 
in an advantageous position in com- 
petition with foreign-made glass. The 
plan, as outlined, is to offer Pacific 
Coast buyers in carloads or larger lots 
a limited amount of glass for im- 
mediate acceptance, which will be 
shipped to the company’s own order 
and turned over to its customers there 
by its own force in the San Francisco 
office. | 


In the Eastern market the price is still 
90-20 per cent. on single thick and 90-25 
per cent. on double thick from jobbers’ 
lists. 


. 





falling off in buying is the natural 
result. 

To the lack of railroad purchases 
is attributed the principal cause for 
the present depression. The opinion 
is expressed that a speedy settlement 
of the rate increase case will have an 
immediate effect on business, regard- 
less of the decision rendered. It is 
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well known that the railroad com- 
panies have postponed purchasing 
equipment which is actually needed 
and which will be required regardless 
of whether the increase is granted or 
not. Students of conditions do not 
expect to see these orders placed, 
however, until the case has been 
finally disposed of. 

Retail trade is showing a slight 
betterment, but records generally are 
behind those of last year. Present 
movement is confined principally to 
immediate requirements for seasona- 
ble goods. Indications of desire to 
purchase for future requirements are 
totally lacking. Money conditions are 
easier, the low rate of 4 per cent. be- 
ing accepted as the market for loans. 
Wire products are below normal in 
demand. 


WIRE NAILS.— Varying weather 
conditions are affecting business in 
this product. The general opinion is 
that open weather will bring a sub- 
stantial increase in orders. At pres- 
ent the demand is hardly normal. 


The market is not as firm as it was 
some weeks ago, though prices are 
still being maintained at the quoted 
level. Hardly enough new business is 
coming out to really test the strength 
of present quotations. Most contract- 
ing was done on a basis of $1 a ton 
lower than present prices so that it 
would take a considerable concession 
to induce purchaser to speculate. 
Chicago quotations are as follows: 


Carloads to jobbers, $1.78 base; car- 
loads to retailers, $1.83 base; less than 
carloads to retailers, $1.93 base, all f.o.b. 
Chicago. 

BARB WIRE.—The demand for barb 
wire is making a better showing than 
anticipated, general conditions con- 
sidered. The short crops of last year 
have necessitated additional pastur- 
age for cattle with the result that 
more fencing is being done than 
usual. Chicago quotations are as 
follows: 

Carloads to jobbers, painted, $1.78, 
base; galvanized, carloads to jobbers, 


$2.18, f.o.b. Chicago. The regular ad- 
vance to retailers and for small lots. 
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FENCE WIRE.—Fence wire is lead- 
ing other wire products in demand. 
This condition is due partly to the 
fact that earlier contracting was not 
as heavy as usual and re-orders for 
less than carload lots are now being 
had in sufficient number to provide 
a fair volume. Chicago quotations are 
as follows: 


For fence wire, f.o.b. Chicago, jobbers, 
in carloads, annealed, $1.58; galvanized, 
$1.98; retailers, carloads annealed, $1.63; 
galvanized, $2.03. Retailers, less than 
carloads, annealed, $1.73; galvanized, 
$2.18;; staples, bright, in carloads to job- 
bers, $1.78; galvanized, $2.18. Carloads 
to retailers, 5c. extra, with an additional 
advance of 10c. for less than carloads. 


LINSEED O1L.—An advance of Ic. 
above the quotations for linseed oil 
of last week has been made. The 
schedule in effect to-day, f.o.b. cars, 
Chicago, and subject to change with- 
out notice for strictly pure old process 
linseed oil is as follows: 


Carload lots, raw, 5l1c.; boiled, 52c¢.; 5 
or more barrels, raw, 54c.; boiled, 55c.: 
less than 5 barrels, raw, 56c.; boiled, 57c. 





Office of HARDWARE AGE, 
San Francisco, April 6, 1914. 

HE first week of April has pro- 
duced some improvement, but busi- 
ness is not picking up as it should, and 
complaint of dullness is quite general 
in all mercantile lines. This seems 
remarkable in view of conditions in 
the principal underlying industries of 
California. Sufficient comment has 
been made on the excellent crop out- 
look. There is abundant moisture, 
and the frost danger is about over. 
Active development is going on in the 
mining industry, and the redwood 
mills are rushed with business at 
profitable prices. The pine mills are 
now starting up, with a fair business 

and better prices than last year. 
Building conditions are getting back 
to normal, the local record for private 
work in March being ahead of last 
year, in addition to public and Expo- 
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Winnipeg, Can., April 10, 1914. 


poasevinwe with leading whole- 
sale hardware merchants indicate 
that business has recently been in- 
creasing in volume in a very satisfac- 
tory way. In some respects the situa- 
tion is better than a year ago, not- 
withstanding that the scarcity of 
money in many parts of the country is 
responsible for a pessimistic atmos- 
phere in some circles. For one thing 
the curtailment of the past season in 
the matter of placing orders has re- 
sulted in comparatively small stocks 
at retail, and active replenishment 
will be needed to supply the require- 
ments of the spring and summer 
trade. In the course of the next few 


TERIDITE 
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sition buildings. These activities ob- 
viously give rise to a large amount of 
business, but much less than was ex- 
pected. 


It seems likely that pessimistic re- 


ports from the East have led to some - 


exaggeration of the depression that 
exists locally, and conditions of com- 
petition also tend to create dissatisfac- 
tion in the trade. Some curtailment 
is no doubt due to the hesitation of in- 
dustrial operators to invest money in 
provision for the future until there is 
more assurance of a return on the in- 
vestment. There is also a reflection of 
adverse conditions that existed be- 
neath the surface last year, such as 
crop losses and low prices for several 
Pacific Coast products, which have re- 
duced the supply of money in general 
circulation. 


Except in building supplies, busi- 


weeks it will be definitely known un- 
der what circumstances seeding will 
be done throughout the rural commu- 
nities, and no doubt the placing of or- 
ders for future business will largely 
depend upon the way the spring farm 
work is carried out. This is still 
largely a farming country, and the 
situation depends on prospects in the 
agricultural districts. 

At the moment there is a satisfac- 
tory movement of general hardware 
to country points, and business in the 
city is more active. The outlook here 
for builders’ hardware is especially 
good. Building permits in Winnipeg 
since the first of the year have now 
passed the three million dollar mark, 
which is a gain of more than $700,000 





ness is more active in the country than 
in the city. In the steel trade, an in- 
crease in volume has brought no im- 
provement in prices. Nails are mov- 
ing well, but jobbing prices are ex- 
tremely low, and even mill prices show 
less stability than they should. As 
for miscellaneous lines, implements 
are holding up well, garden tools are 
in more demand, stepladders and fruit 
picking supplies are beginning to 
move freely. The logging camps are 
taking good sized shipments of saws, 
axes, etc., as well as miscellaneous 
goods, and there is a gradual improve- 
ment in general contractors’ equip- 
ment. After a little spurt, summer 
household goods have dropped off, 
though renewed activity is fairly as- 
sured with the approach of summer. 
Sporting goods are figuring more 
largely in the displays, but the de- 
mand so far has been only fair. 





over the corresponding period of last 
year. A better record in this respect 
is also being shown in other cities in 
western Canada, all of which makes 
the situation look favorable for the 
hardware trade. There is a fairly 
brisk demand for the lines usually 
needed for housecleaning purposes in 
the spring, and altogether conditions 
compare very favorably with those of 
a year ago. 

Local paint, varnish and oil manu- 
facturers and jobbers report increas- 
ing business. Sorting orders are more 
numerous, although individual orders 
are probably not as large as at the 
corresponding date in 1913, particular- 
ly from the parts in which collections 
have been rather poor for some time. 
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THINGS WORTH 


This department of HARDWARE 
AGE was inaugurated two weeks 
ago and will be conducted alter- 
nate weeks for the purpose of 
giving hardware merchants and 
more especially their retail sales- 
men pointers worth knowing 
about various lines of hardware. 
This information is gathered 
from authoritative sources, and 
should, the editors believe, be of 
considerable benefit to readers. 
Requests for articles on any 
special subjects will be given 
careful attention. 


HE tariff agitation about two 
years ago caused manufactur- 
ers quite generally to consider com- 
petitors abroad and the likelihood 
of larger importations of foreign- 
made goods. Among the results of 
painstaking careful tests covering 
the manufacture of many kinds and 
classes of merchandise to determine 
exact producing costs, it was found 
that some lines of goods were not 
remunerative. In various instances 
their manufacture was. discon- 
tinued, where it was believed we 
were not likely to profitably meet 
foreign competition, although this 
did not apply to twist drills. 

But in this general overhauling of 
producing costs, the investigations 
necessitated the adoption of a sys- 
tem that would determine with ac- 
curacy, so far as boring implements 
were involved, the number of inches 
per sharpening or grinding that the 
workman could get from each size 
of drill used. 

By means of a card system, for 
example, the unit was single drill 
in the larger sizes and by the dozen 
in the smaller diameters. The cards 
accompanying the drills from the 
stock room to the operator were en- 
dorsed with the number of inches 
drilled before returning to the stock 
room for regrinding. 

The results obtained by the use 
of a method for ascertaining the ac- 
tual performance of each drill has 
demonstrated to the discriminating 
users of such tools that they can af- 
ford to pay it is variously stated 
from 10 per cent. to 50 per cent. 
more for high grade drills, which 
are best adapted to their peculiar 
requirements. 

In some of the newer types 
among which are hot twisted driils 
made of high speed steel, a small 
difference in actual length over all 
will show a very much larger pro- 
portion of efficiency in the longer 
drill than at first glance may be ap- 
parent. 

Otherwise stated in considering 
the length of a drill, care should be 
exercised to estimate carefully the 
actual available length of the twist- 
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KNOWING ABOUT TWIST DRILLS 


ed portion of the drill, rather than 
the total length, including shank. 


Foreign Competition 


It seems improbable that there 
will be effective foreign competition 
in twist drills. There has been thus 
far but little effort to introduce in 
this market foreign twist drills, 
which are so rough that they are 
believed to be practically a negligi- 
ble quantity, being of indifferent 
appearance and not always accurate 
to size; therefore, they do not take 
well with the American consuming 
trade. What apparently confirms 
these opinions is the fact that some 
of the American twist drill makers 
have long had an excellent export 
business. If the foreign made 
goods at lower prices were right the 
American product could not be sold 
in as large quantities abroad as 
they have been. Foreigners would 
get the business if on anything like 
even terms. 

An American in Europe, well 
equipped in the details of twist 
drill manufacture, used some of his 
company’s product in a drill press 
of English make, many of which 
are very well constructed, and 
stopped the press. This test would 
have ruined the high speed drills 
used if, it was pointed out, they had 
not been of exceptionally high 
grade. 


How To Sharpen a Drill Bit 


The sharpening of twist drills, 
like any other of the arts, depend- 
ing on manual dexterity, obviously 
improves with practice. Whenever 
possible the sharpening of drills 
should be confined to one operator 
who thus becomes more expert 
through the volume of work done. 
Those qualified to advise suggest 
the use of a fairly coarse soft 
emery wheel. 

Carbon drills can be ground with 
a wet wheel, whereas the high 
speed drill should be ground dry, 
dipping the tool in water frequently 
to absorb some of the heat gener- 
ated in grinding. 

There are very few shops where 
even carbon drills are used to their 
maximum efficiency. The improved 
steels from which carbon drills are 
now made and the refinements of 
manufacture, have developed drills 
of much greater efficiency than 
types in use some years ago, but in 
many shops where wages are paid 
by the day or week, old speeds and 
feeds are still common. 

Manufacturers endeavoring to re- 
duce cost of production could very 
easily get much more service from 
drills by increasing both speeds and 
feeds. 

The term high speed has been 
found in many instances to be mis- 


leading as the average mechanic 
seems to think that the tool must 
run at a very high rate of speed 
with a moderate feed. When one 
or the other elements, speed or feed, 
must be sacrificed, it would be bet- 
ter to run at a slower speed and use 
a heavier feed. 


Cutting Angles of Drills 


In sharpening or regrinding 
drills, cutting edges must. be 
straight, of exactly the same length 
and at a correct and uniform angle 
with the axis of the drill, which for 
general use has been fixed at 59 de- 
grees. 

In hard material, where a lighter 
feed is used, the best practice has 
shown that this angle can be flat- 
tened out to about 68 degrees. 

Another very important feature 
is the lip clearance or backing off of 
the cutting edges. Ordinarily, in 
general operation and where heavy 
feeds are used in soft materials, 
this should be not less than 12 de- 
grees, from where the steel in the 
drill recedes from the cutting edge. 

When drilling in hard material 
with a light feed, the angle may be 
reduced to about 9 degrees. In the 
old type of milled drill, with the in- 
creased twist, as the drill becomes 
shorter from use and consequent 
sharpening, it will be noticed that 
the web or finished part of the drill 
between grooves becomes thicker in 
the direction of the shank. This 
web should be thinned out or nicked 
by means of a narrow, round faced, 
large diameter emery wheel, be- 
tween the center and outer edge of 
the drill in each groove, taking care 
not to alter the original lines or 
equality of the two cutting lips. 


Twist Drills in Original Packages 


The original boxes made of wood 
containing twist drills have long 
given trouble to the retailer, which 
it seems impossible to prevent, as 
the boxes are now made. The 
grooved top for the sliding cover is 
frail at best and apt to soon break, 
especially when a hurried or care- 
less clerk fails to start the cover 
squarely. When the cover fails to 
hold and keep the contents in their 
proper containers, there is bound 
to be an annoying mixture of sizes 
and kinds that is troublesome and 
perplexing to sort out. 

This might be remedied, perhaps, 
by substituting some other material 
which is light, strong and tough, to 
be made up in say telescope boxes 
or any practical type, using sheet 
metal or some kind of indurated 
fibre of more durable and lasting 
character. 

At all events the subject is worth 
careful attention and experimenta- 
tion, judging from the experiences 
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LIST PRICES ON VARIOUS TYPES OF DRILLS 
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of retail merchants who are fully 
conversant with these adverse con- 
ditions and whose opinions it would 
be helpful to get. 

In some stores merchants keep 
bit stock drills in a large drawer 
and when many of the boxes are 
broken it is a troublesome matter 
to find wanted drills or take an in- 
-ventory of stock. 

Owing to the comparatively small 
cost of material and the large pro- 
portion of labor in this line of man- 
ufacture, freight rates are not im- 
portant. Many manufacturers will 
deliver orders for drills in excess of 
$10 net value to a considerable por- 
tion in the United States. 


Wire Gauge Twist Drills 


Wire gauge twist drills ranging 
from No. 1 gauge, with a decimal 
diameter of .2280, to No. 80 gauge, 
and an equivalent of .0135, have 
also been made for exacting work 
as small as .0125 in. diameter, 
which run about 80 to the inch. 
The smallest of this type are used 
for extremely delicate work, such as 
the boring of holes in burners, 
using inverted mantels, in connec- 
tion with the Pintsch system of car 
lighting on railroads. When the 
holes have been drilled their accu- 
racy is tested by means of a mano- 
meter, which registers with the ut- 
most exactness the flow of the gas. 

Average workmen are sometimes 
astonished when asking for the 
“smallest twist drill you have,” with 
about a 1/16 in. diameter in mind 
to be shown one % in. long and 
1/80 in. diameter. 


Bit Stock Drills 


Bit stock drills can be used for 
either metal or wood, and the wood 
boring brace bits of this type have 
in great measure superseded the 
old German gimlet bits, because if 
they strike nails, screws or other 
hard edge-turning materials they 
are not injured. In quality they 
are like metal boring twist drills, 
except, that being designed for 
wood or material softer than metal, 
have cutting lips with much more 
acute angles than ordinary twist 
drills, for greater boring speed. 


Letter Size Twist Drills 


Letter size twist drills are made 
in 26 different sizes, ranging from 
A size .234 to Z .413 in. These are 
for drilling where the regular frac- 
tional sizes of an inch or the wire 
gauge sizes are not available. Very 
frequently the proper size can be 
selected for exacting work from 
this group within the limits approx- 
imately 4% to 7/16 in. diameter. 


Coe Drills and Prentice Drills 


What are known as Coe drills and 
Prentice drills are used by most 


blacksmiths who have post drill 
presses. They are also used quite 
generally for track drilling in con- 
nection with railroad work. 
Buying 

Prophecies are hazardous, espec- 
ially as to when is the right time to 
buy goods, a serious problem which 
each individual must determine for 
himself, but it does seem that un- 
less new processes of manufacture 
are discovered, prices are now about 
as low as they are likely to go, ex- 
cept under abnormal conditions, and 
are certainly down to a point where 
there is but little margin of profit 
to the maker. Any possible lower- 
ing of cost of material for the most 
used lines of twist drills will not 
greatly affect the price, as labor 
costs are much greater in propor- 
tion. On the prevailing basis of 
wages there is not much decline 
likely in that direction. 


Special Sales Build Acces- 
sory Business 


CHROETER BROS., St. Louis, 
Mo., have found that special 
sales were profitable in building 
business in the auto accessory de- 
partment which they are operating 
successfully. 

With the great competition which 
is experienced in cities for such 
business it is possible that such ad- 
vertising would be the most profit- 
able, though this does not follow 
in small towns, where, as a rule, one 
or two garages, with incomplete 
stocks, and many times poor credit, 
are as a rule the only obstacle in 
the way of the hardware merchant 
who wishes to secure the bulk of a 
business which is by nature his. 

The growth of the auto accessory 
department at Schroeter’s has been 
gradual. The firm first stocked 
only a few staples to meet the 
growing demand on the part of 
auto owners who visited the stores 
to purchase tools and other items 
regularly carried. 

At present a varied line is car- 
ried so that the owner can secure 
fittings for his car at the place he 
is accustomed to buy his tools. 

One of the methods which has 
been used by this firm to acquaint 
the sales force with the actual use 
of various appliances which are 
carried has been to do service work 
on the machine which is operated 
by the company. If a tube is to be 
vulcanized one of the salesmen does 
the work, under direction of an 
experienced man right at the store, 


‘and with one of the vulcanizers 


carried. In the same way other 
tools are put into practical use, so 
that the men who sell such goods 
are enabled to give practical ex- 
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periences to those customers who 
are interested in the goods. 

The stock is carried in the same 
portion of the store as the tools, and 
is well displayed in several show- 
cases. A profitable business has 


been built with no other effort than 


S 


QCHROETER 


WEEKLY BARGAIN No. 474 
THIS SALE. CLOSES TTESDAY, 


NUARY 20TH, 
rn. _— Saturdays Until 9 P. M. 


FORD CAR 


“Penns ylvania” 








AUTO 





, CASING 
With vacuum 
2 cup tread; su- 

' perior to any 
“0 SY| ordinary tire be- 
90 y 4" cause it wears 
08 |. : longer; is dim- 
9% ma, Cult to puncture; 
®0 me 18 non slipping 
2 hs and increases 
yy My traction millea 
99 4 ’ 4500. - 
oO Special prices: 
30x3. inches, 
$14.44 
80x34 inches, 
$18.39 
gy ca ner ivanter” Atto Casing 
4000; 30x32 inches; ¥ a 
onaie 2000 00000 6800s OMe 0 C6 eees $9.95 
—e inches, 
eeerteeesese eee... $13.45 
“pe aly Men Inner Tubes, 20x23 Inches 
rictly ed rade; 
each. grade; ...$2.50 





NO CEMENT 
INNER-TUBE PATCHES 


Positively no cement required. Jt . 


the work quickly, Special, 23¢ 


per box of 8 patches ceceseeos ae 








FIRE 
EXTINGUISHER 


AS | 
Wome Leneth, 14 Inches; diamet>*r. 
m 3 inches; wel ight, fitted, 5 ibs. 
mn PYRENE will extinguish any 
kind of fire. 
’ SAFEGUARD your hom 
see rage, automobile with Y Py. 
_— rene Fire Extinguis 
- Price, each, san 


$7.00 


TAP WRENCH OR TOOL HOLDER. 
Capacity: to Y%-inch. Special 
Brice this sale, See 23c 


RONSON WRENCH 
Four Wrenches nee TRogether. 
Convenient for autcemobiie , 8 
ary with a.nut; has $ ‘openiana. from. 
‘f 


to 25-22 ‘inch. Special). 
path 4 »eese oe (enh ee kee e -oeceneees Sc 


gy VISE 
For Gara —— 
3%-inch jaw aie 5 nches; 
swivel base; Sateen. 38 
pounds Special PTICE. crocs s 


ray * ye SCREW PL —— with 
A-lL-A-M Standard; —— 5 s and 
vollets, » taps from 16 soar one: 
die — one tap MB Ag 
Per 














with 








TAP AND DIE SET 
Consists of Die Holder, 5 — dies, 
13-16 a Dies and § Taps: siz°s 
as folio 4-36, 6-32, 8-32; -24, 
12-24 ‘Special price, ‘ ' 
Per Set. cperocsescsites TeTETy 





2 PADLOCKS 
An Brass, with Steel Shackle, 
Size, -inch: automatic shackle; seif- 


ke - 2 keys to each ek. 27¢ 


Special, each. cersessoeees 





One of the special sale ads on motor 
accessories used by Schroeter Bros. 


the special sales which are run at 
various times, and the efforts of the 
men. 





THE ADVANCE AND PROGRESS OF AD- 
VERTISING is well exemplified in the 
new style adopted by J. Stevens Arms 
& Tool Company. Its advertisement 
now running in this paper is laid out 
like a miniature newspaper. It gives 
interesting trade notes and informa- 
tion about the factory. 
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Everything for 
the Garage Door 
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Hinges, Holder, Hasps, Handles, Bolts 


1457 Ball-bearing Garage Hinges with 10, 24 and 36-inch 
straps. 
1775 New Garage Door Holder. See illustration above. 
91514 Extra Heavy Safety Hasp. Screws concealed when 
hasp is locked. 
1055 10-inch Chain Bolt. Reversible and with 5 or 24-inch 
Chain. 
1056 New 10-inch Foot Belt to match the Chain Bolt. 
No. 1252 Extra-Heavy Thumb-Latch—New. 
No. 1265 and 1257 Heavy Handle or Pull. 
All made from STANLEY WROT STEEL in rust-proof japanned 
or “STANLEY SHERARDIZED” finishes. 


Ask your jobber or write us for information. 


THE STANLEY WORKS 


New Britain, Conn. 


100 Lafayette St., Canadian Representative : 73 East Lake Si., 
New York A. MacFARLANE & CO., Montreal Cnicago 


See our Box Strap advertisement on page 133 
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“Excelsior” Steel Rim 
Foundry Riddle 


The Wright Wire Company, Wor- 


cester, Mass., has placed on the mar- 
ket the “Excelsior” galvanized steel 


| 

















“Hacelsior”’ galvanized steel rim foundry 
riddle 

rim foundry riddle, which meets the 
requirement of a riddle sought by 
foundry men for years. 

| The rim of the “Excelsior” riddle 
is a single piece of sheet steel, gal- 
vanized to prevent rust, and formed 
true to shape by powerful machinery. 

The wire cloth bottom is folded into 
the rim so securely that it cannot be 
torn loose. 

The rim is stiffened by a raised 
ridge in the center and both top and 
bottom are carefully rounded to pre- 
vent injury to the workman’s hands. 

The company claims that the “Ex- 
celsior” steel rim riddle weighs no 
more than an old-fashioned wooden 
rim riddle, last much longer and 
costs but little more. 


Dixon Window Openers or 
Sash Grips 


James Dixon of Ampere, N. J., is 
manufacturing window openers or 
sash grips for lowering the upper 
sash of the ordinary window which 
has one big pane of glass. These 

















Dixon window opener or sash grip 


little castings are designed with the 
reverse of the window molding in the 
base, so they mount one on each side 
in the side bars of the window sash. 
They are just the right size and 
shape to hook a finger over, and pull 
the sash down. Big windows need 


two pairs on the upper sash. 

The sash grips are made of cast 
iron coppered, and are furnished with 
four coppered screws to match. 





NEW GOODS AND NOVELTIES 


“Guaranteed Perfection” 
Combination Outfit 


The Root-Heath Mfg. Company, 
Plymouth, Ohio, is marketing its 
“Guaranteed Perfection” combination 
outfit which consists of the following 
items: 1 men’s “Guaranteed Perfec- 
tion” last, 1 boys’ “Guaranteed Per- 
fection last, 1 women’s “Guaranteed 
Perfection” last, 1 child’s “Guaran- 
teed Perfection” last, 1 “Guaranteed 
Perfection” stand, 1 shoe hammer, 1 
shoe knife, extra quality; 1 leather 
top peg haft and wrench, 1 peg awl, 
1 sewing awl haft, extra quality; 1 
sewing awl, 1 stabbing awl haft, ex- 
tra quality; 1 stabbing awl, 1 bottle 
leather cement, 1 bottle rubber ce- 
ment, 1 ball shoe thread, 1 ball wax, 
1 paper 4-8 clinch nails, 1 paper 5-8 
clinch nails, 1 paper 6-8 clinch nails, 
1 paper 5-8 heel nails, 4 pairs heel 
plates, 6 harness needles, 1 harness 
and saw clamp, 1 “Ideal” riveter, 1 
box tubular rivets, 1 steel punch, 1 
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COMBINATION “OUTFIT 











Root-Heath “Guaranteed Perfection” 
combination outfit 


extra heavy soldering copper, 1 bar 
solder, 1 box resin, directions for 
using. 

Each set is packed in a _ neat 
wooden box and is guaranteed. 


A NEW AND MODERN SHEET METAL 
SHOP has been opened at 872-876 
Banklick street, Covington, Ky., by 
F. S. Gottschalk, Sr., formerly presi- 
dent of the F. S. Gottschalk & Sons 
Co., 70-72 Pike street. The new com- 
pany will continue the furnace and 
roofing business of the old company 
at the location mentioned, and solicits 
catalogs from manufacturers and 
dealers. F. S. Gottschalk, Sr., was 
for many years in charge of the fur- 
nace and roofing business of the old 
company, and has a wide acquaint- 
ance throughout the Central West. 
F. S. Gottschalk, Jr., is assistant 
manager and C. R. Gottschalk secre- 
tary and treasurer. The old com- 
pany will take care of the stove and 
range business departments, and will 
continue in business at the same loca- 
tion. 
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Hampden Garment Hanger 


The Hampden Toy Company, West- 
field, Mass., has added to its line of 
garment hangers the “Paragon De 

















Hampden’s “Paragon De Luxe” hanger 


Luxe” No. 28, a hanger that meets 
many requirements not covered by 
other makes. The breadth of the 
shoulders adapts it particularly to 
full dress, evening suits, tuxedos and 
all close fitting English styles so 
much in favor at the present time. 

The company claims that it will 
positively protect and maintain the 
perfect lines of all formal dress in a 
way most satisfactory to the tailor 
and wearer. 

The “Paragon De Luxe” is made in 
three finishes, natural wood, var- 
nished and rubberoid. 

The Hampden Company has also 
made for a number of year a “Shut- 
Up” pocket lunch box that can be 
quickly folded and put in the pocket 
when empty. It is absolutely water- 
proof, the company claims. 


Federal Garbage Cans 


The Federal Enameling & Stamp- 
ing Company of Pittsburgh, Pa., 
manufacturer of sheet metal wares, 
enameled, japanned, tin and galvan- 
ized specialties, is also the maker of 
a popular line of garbage cans. 

Two sizes of the cans are illus- 
trated here, showing the different 

















Federal garbage cans 


styles of handles. The smaller can is 
intended for family use, the larger 
one for hotels and apartments. 


THE ATTEBERRY-HERTEL MFrc. CoM- 
PANY, SPRINGFIELD, ILL., has bought 
property which it will use for foundry 
purposes as soon as the building has 
been put in proper shape. The entire 
plant will cover 39,000 square feet. 
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A hanger for any 
door that slides [ss 
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Thirty 
Successful Years 


For thirty years we have been engaged in the designing and 
manufacture of Sliding Door Hangers for all kinds, sizes 


and weights of doors. 
R-W sliding door hardware produces permanently 


satisfactory sliding doors. 
This permanent satisfaction means much 
to your business and business standing. 
We make door hangers, grind- 
stones and hardware _ spe- 
cialties. 
Have you our catalog 
and prices? 


Write R-W to-day, please. 


chards-Wilco 


acums) MANUFACTURING Co. [avurs 


Ask about R-W 


cooperative  sell- 








@aen 


Richards-Wilcox Canadian Co. Ltd., London, Ont. 
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Kirstin “One-Man” Stump 
Puller 


A new model of the Kirstin “One- 
Man” stump puller has been brought 
out by the A. J. Kirstin Company, 
Escanaba, Mich. 

This Kirstin model No. 2 is un- 
equaled, the company claims, for all- 
around work and is best suited for 
general conditions. 

It has four speeds. Two of the 
speed adjustments are made by simply 
moving pins in the arms, while the 
other speeds are obtained by merely 
attaching a hook which automatically 
locks one of the pulley blocks. These 
speeds are very desirable, as when the 
stump is broken loose it can be pulled 
entirely out of the ground very 
quickly. 

While the Kirstin stump pullers are 
guaranteed for a life time, if repairs 
are necessary the different parts can 
be supplied. 


Cheap Crude Oil Fuel for 
Chinn Orchard Heaters 


In using the Chinn orchard heater 
made by the National Enameling & 
Stamping Company, 374-378 Broad- 
way, New York, illustrated in our is- 
sue of March 26, the fuel charge may 
be a gallon of the commonest crude 
oil or petroleum instead of a half gal- 
lon of gasoline and engine distillate, 
as described, the latter combination 
being the fuel suggested, with which 
to charge the primer or torch used in 
lighting these heaters at the start. 

After the burner is in successful 
operation the heat generated vapor- 
izes the heavier bodied fuel and fur- 
nishes an effective heating agent for 
this purpose at low cost. 

This orchard heater is a device par- 
ticularly useful in such sections as 
California and Florida, where frost is 
infrequent, but when they do have 
injurious cold weather some heating 
device in sufficient quantities quickly 
used for temporarily surrounding the 
trees with enough warmth to neu- 
tralize the cold, tides the blossoms or 
fruit over an occasional night or two, 
thus preventing the loss of a crop. 

These heaters are made of galvan- 
ized iron and have a fount 20 inches 
wide, with a tubular burner 18% 
inches high over all. 


THE ELLER MFG. COMPANY, Canton, 
Ohio, manufacturer of metal roofing 
and ceilings, is erecting a plant cover- 
ing twoacres. J. F. O’Dea is manager. 
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This cut shows what can be accomplished by a couple of men without a horse, with 
a Kirstin “One-Man” stump puller 


Benjamin Tool Set 


The Benjamin-Sellar Mfg. Com- 
pany, 557-559 West Quincy street, 
Chicago, Ill., has introduced a new 

















Benjamin friction drive tool set in khaki 
Case 
line of screw driver sets, one of which 
we illustrate and describe herewith. 
The set consists of four regular 
screw driver blades of different 
lengths, diameters and shapes, cover- 
ing a large range of work. Blade 
No. 5 has three separate bits so ar- 
ranged that a screw can be driven 
inside of a die or piece of machinery 
with a horizontal motion, and where 
there is only 60 degrees of available 
space for movement. The driver will 
drive screws in places, the company 

















Iver Johnson’s new 12 gauge hammerless double-barrel shotgun 








claims, inaccessible to the ordinary 
screw drivers. 

A feature that will be appreciated 
by all mechanics is the khaki roll in 
which the tools can be rolled com- 
pactly and carried in the tool kit. 

The handle has the “Benjamin” 
friction clutch which prevents the 
blistering of the hand, and is an ideal 
handle for all rotary work. Every 
{ool is a mechanic’s tool, made of 
tool steel, carefully hardened and 
tempered. 


Hammerless Double Barrel 
Gun 


Iver Johnson’s Arms & Cycle 
Works of Fitchburg, Mass., has an- 
nounced to the trade the completion 
of a new 12-gauge hammerless double- 
barrel shotgun. The design is attrac- 
tive and many superiorities are as- 
serted in its favor. 

The breech sleeve and lug are one 
solid drop-forged piece, into which 
the barrels are tin brazed. This con- 
struction is said to preserve the 
alignment of the barrels, overcoming 
any tendency to “spread.” 

The side plates are easily detach- 
able, giving immediate access to the 
mechanism when it becomes necessary 
to clean and oil the gun. Among the 
noteworthy features is a safety at- 
tachment, it is claimed, which auto- 
matically assumes a position of safety 
every time the breech opens. The 
single locking bolt is controlled by a 
top lever, and is said to be unusually 
efficient. 

Stock and fore end are of the best 


American walnut finely checkered. 
The list price is $19. 
“Acme” Compressed Air 


Sprayer 


The Potato Implement Company, 
Traverse City, Mich., is making the 
new “Acme” compressed air sprayer, 
showing an innovation in the nozzle, 
which is automatic, self-cleaning and 
adjustable, so that leakage or dripping 
is absolutely controlled by the opera- 
tor. 

The spiral feature of the nozzle 
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SHAPLEIGH HARDWARE Co, 


ESTABLISHED 1843 


Si. LOUIS 


MADE LIKEA WATCH” 
SELF SHARPENING 


This feature does away with the annual Reel Blades which are of harder metal, con- 


, - sequently will shear the steel from the top of 
expense of Sharpening. This item alone will the Rib. 





soon pay the original cost of the Mower. 


. A simple adjustment by means of a screw 
The Bed Plate is so formed that a Rib extends keeps the Reel Blades in the right position 


about 14 inch from the level of the Cutter and a sharp bevel edge is thus constantly 
Bar and is constantly in contact with the being obtained. 


WRITE US—SEE OUR SALESMAN 


“Diamond Lp6e1SA QUALITY PLEDGE” 
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causes the spray to take a whirling 
motion, forming a very fine spray 
which covers everything evenly. Each 
joint is absolutely water tight, the 
company claims. The nozzle is inter- 
changeable and can be taken apart 
and reassembled in a few seconds. 

















“Acme” compressed air sprayer 


The sprayer is under perfect auto- 
matic control, and because of the ex- 
ceptionally fine spray, saves time and 
material. 

The “Acme” sprayers are made in 
galvanized or brass, and have a 
capacity of three gallons. 

Each sprayer equipped with 3-foot 
hose extension, and adjustable shoul- 
der strap. Two-foot lengths brass 
extension rods for tree spraying and 
crook neck nozzles for low growing 
vines at small additional cost can be 
furnished. The sprayers are well 
adapted for the farmer, stockman, 
fruit grower, poultryman and florist. 


“Universal” Hot Water 
Bottles and Lunch Boxes 


Landers, Frary & Clark, New Brit- 
ain, Conn., have added to their line 
the new “Universal” aluminum hot 
water bottles and the new “Universal”’ 
lunch boxes. 

The “Universal” lunch boxes solve 
the problem of the noonday meal, for 
the man, woman or child who has to 
eat luncheon away from home. 

One of the most important features 
of the lunch box is the “Universal” 
vacuum bottle and drinking cup. The 
bottle has a caapcity of one pint, and 
is warranted to keep the contents hot 
for 24 hours, or cold for 72 hours. 

The bottle is made of glass, highly 
silvered with a heavy tin guard, to 
which the cup cover can be quickly 
and firmly attached. This cover, 
stamped from a single piece of tin, is 
fitted with folding handles and makes 
a drinking cup of ample size. When 
it is locked on the bottle it holds the 
cork tightly in place and prevents 
leakage. 

One of the new features of the 
“Universal” lunch box is the metal 
spring bottle container. This fits se- 
curely into the case and in turn firmly 
holds the vacuum bottle. By this 
method any sudden jar is readily 
taken up by the base of the container. 
The spring can be easily removed for 
the purpose of cleaning, and all the 
parts being metal, will last indefi- 
nitely. The sanitary advantages of 


this construction are at once apparent 
as there is no cloth or cardboard pack- 
ing to become wet and mouldy. A 
metal rack securely holds bottle and 
case in the lunch box. 





The food drawer, when closed, is 
held securely in place by an automatic 
spring catch, making a strap or other 
additional locking device unnecessary. 
The automatic spring catch is thor- 
oughly dependable. 

Another improvement which ap- 
pears only in the Nos. 20 and 320 
lunch boxes is the addition of two 
aluminum trays, each 4% inches 
square by 1% inches deep, which are 
placed in the bottom of the box. 

The “Universal” lunch boxes are 
made in tan finish, with brass trim- 
mings, and in black finish with nick- 
eled trimmings. 

The new “Universal” aluminum hot 
water bottle stands vertically on any 
flat surface, and does not have to be 
held while being filled with hot water. 

The neck is of such ample diameter 
that it can be filled quickly, easily 
and without spilling. The cap or stop- 


























The new “Universal” aluminum hot water 

bottle is shown at the top of the cut. 

Below is the new “Universal” lunch boz, 

with vacuum bottle, drinking cup and 
aluminum trays 


per which, on account of its long 
thread prevents any possibility of 
leakage, can be readily loosened by the 
ring, or by the large slot in the top. 

A bag or cloth covering is furnished 
with each bottle. This bag is made 
of durable flannel or cotton felt, light 
blue in color, and entirely covering the 
bottle, thus protecting the body frem 
the extreme heat and contact with the 
metal. 

The aluminum, owing to the nature 
of the metal, keeps the water hot for 
a longer period of time than was pos- 
sible with the old method of using a 
rubber bag. It is also more efficient 
because the bottle can be filled en- 
tirely full without in any way en- 
dangering it. 

The bottle is made from one piece 
of non-rustable metal without seams 
and the company claims that it will 
last indefinitely. The aluminum is 
highly polished, does not tarnish and 
can be readily sterilized. 
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N. W. Lawn Trimmer 


The Northwestern Stamping Com- 
pany, Burlington, Iowa, has intro- 
duced a new article, known as the 
N. W. lawn trimmer. This article 





HANDLES 














The N. W. lawn trimmer 


will trim the edges of the lawn, 
around the walks, under trees, fences 
and flowers the same as if it were 
done by the hand shears, with the 
operator on his hands and knees. By 
simply pressing the two 4-foot handles 
together the blades are made to work 
the same as a shear, and will trim 
the edges of a lawn in less than half 
the time necessary with hand shears 
or sickle. 

The instrument is easily pushed 
along as the operator is walking by 
the wooden roller at the bottom of the 
frame. 

The blades are made from best 
grade of steel, and are controlled by 
a small spring, which will always by 
tension hold the cutting edge of the 
shears, guaranteeing a clean cut. 
The frame is made of heavy stamped 
steel 3/16 inch thick, gives a full 
bearing and is assured against break- 
age. The trimmer retails at $1.50. 


Slocum Post Hole Diggers 
and I.X.L. Seeders 


The E. C. Slocum Mfg. Company, 
Fenton, Mich., is showing an improve- 
ment in post hole diggers, long wanted 
and the company claims, accomplished 
in the “E-Z” digger. 

The shanks of the “E-Z” digger are 
made of the very best grade of mal- 
leable iron, extra heavy throughout 
and reinforced at weak points. They 
are interchangeable. They have a 
knuckle joint and an overlapping side 
brace at the hinge joint which forms 
a double bearing and absolutely pre- 
vents side motion. The blades are 
made of 60 per cent. carbon steel, 
rolled to 13 gauge, and are formed 
to the right circle to clean easily. 
They are carefully ground and sharp- 
ened and are attached to the shanks 
by 6% x 9/16 annealed rivets. The 
off-set in the malleable casting pre- 
vents the rivets from cutting off. 

The handles are of select hardwood, 
thoroughly seasoned and dipped in 
pure linseed oil. Each handle is in- 
spected thoroughly before going into 
the diggers. The way in which the 
handles are attached is one of the 
greatest improvements. A 5/16-inch 
wrought clip is used, which passes 
around the handle, and the ends of the 


.clip pass through the top ends of the 


malleable shank and are drawn up 
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—BUT THEY FORGOT THE NEW RETAIL HARDWARE 
STORE IN THE WOLVERINE STATE 


This store, of course, is equipped from bow to stern with 


Warren Hardware Store Fixtures 


These famous fixtures especially designed for Hardware Stores 


are built in Sectional Interchangeable Units. 
The purchaser can buy any number of Units and add to the 


equipment at any time thereafter—as Warren Fixtures are 
always Standard. 


rr 





Warren Hardware Store Fixtures are the best fixtures 
brains and money, time and labor can produce 


Send for our Standard Catalogue No. 215 today. 


J. D. WARREN MFG. COMPANY, Chicago, IIl. 


NEW YORK DISPLAY ROOM : 253 BROADWAY 


The Largest Manufacturers of Hardware Store Fixtures In the World 
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tight by the use of two nuts which 
serve as bumpers. The bottom end 
of the handle is fastened to the mal- 
leable by means of two projections 
cast on the malleable and bent over 
the handle cold, thus making every 
one fit perfectly. The bottom end of 
the handles rests on a projection cast 
in the malleable, which makes a solid 
and rigid handling digger when dig- 
‘ging in heavy clay or stony ground. 
This manner of attaching the handles 
does away with boring holes in them, 
thereby adding one-half of the 
strength to the handle at the weakest 
point. 

The I. X. L. seeder, made by the 
Slocum Company, can be used with 
right or left hand by simply reversing 
the sack. The seeder is made of extra 
heavy tin, and is 29 inches long, which 
gives the great sowing distance. It 
sows clover, alfalfa and the heavier 
small seeds 60 feet to the round, tim- 
othy and lighter seeds 45 feet to the 
round. 

The sack is made of 8-ounce white 
duck, 17 inches long and 14% inches 
deep, neatly labeled, with extension 
or funnel made of heavier material, 
attached to the tin distributing the 
tube with tape shoulder strap. It 
holds one-half bushel. 

The tube is square, with round 
hand-hold, making it easy to handle, 
the balance of the tube, being square, 
has the advantage over other shapes, 

















The Slocum “E-Z”’ post hole digger is 

shown at the left, the I. X. L. seeder in 

operation at the right. The cut at the 

top is the new spring brass gauge which 
is now used on the seeders 


as when the seed flows through the 
tube as it is swung, it hits the per- 
pendicular walls and is kept on a 
bound till it leaves the end in a spray 
form. The end of the tube has a divid- 
ing wall and is corrugated, which 
aids materially in spraying the seed. 
It has 6 perforations in each side (12 
in all), through which the seed is dis- 
tributed, making a perfect sow in 
front as well as to the sides of the 
operator. It is painted a high gloss 
grass green. 

The gauge is so constructed on the 
outside that it can be changed in- 
stantly to sow 1 pint to 10 quarts to 
the acre according to numbers on the 
gauge plate. 


Odell Sharpening Machine 


The Odell Mfg. Company, 407 Fish- 
er Building, Chicago, has added a 
safety razor blade honing and scis- 
sors sharpening machine to its line. 

The Odell machine was designed 
primarily to provide for the honing 
of safety razor blades, but careful 


survey of the possibilities of a suc- 
cessful grinder for shears convinced 
the company of the advisability of 

















Odell safety razor blade honing and 
scissors sharpening machine 


adding this valuable feature. The 
“Odell” way grinds one pair or a 
thousand pairs, every edge exactly 
like the previous one. With a little 
experience it is also possible to grind 
any fine-edged tool perfectly, thus 
adding greatly to the earning Ca- 
pacity. 

In the construction of the Odell 
combined machine, the most modern 
features have been embodied, which 
add both to the appearance and life 
of the machine. All bearings are 
extra long and closely capped over, 
rendering them absolutely dust proof. 
Positive and even oiling is supplied 
to each bearing by means of com- 
pression grease cups, a very slight 
turn of the cap being all that is neces- 
sary to supply the oil. The machine 
is finished in black enamel and is at- 
tractive enough to display in any pub- 
lic place. 

Each machine is equipped with a 
1/10-hp. motor, one set of very fine 
honing wheels, also one shear-grinding 
wheel. 


THE CHANBRITE CLUB, composed of 
the employees of Chandler & Barber, 
at Boston, held a meeting at hard- 
ware headquarters, 176 Federal street, 
Boston, March 25, which was ad- 
dressed by C. Morris Tredick of Mal- 
den on the “Clean Up and Paint Up” 
movement, which is a campaign of 
local improvement to be carried on the 
first week in May generally through- 
out New England, in which the New 
England Hardware Dealers’ Associa- 
tion is one of the commercial bodies 
which is interested for the best pos- 
sible good. 


WoRTHMORE WASHING MACHINE 
CoMPANY, Toledo, O., has been in- 
corporated; $50,000; by Chas. W. 
Quetschke, Waldo B. Comstock, Carl 
D. Ritchie, Clarence B. Kleinhans and 
Ralph R. Comstock. 
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“Diamond Edge” Axe Rack 


The Shapleigh Hardware Company, 
St. Louis, Mo., has placed a new axe 
rack on the market, which the com- 
pany gives to dealers handling “Dia- 
mond Edge” axes. 

The axe racks are made of 1 inch 
gas pipe tubing, are substantial and 
strong, and can be fastened to the 
floor with screws. The rack can be 
placed against the wall or in the cen- 
ter of the store, and it presents as 
good an appearance from the back as 
from the front. 

The racks are made in two sizes 
and will prove a great convenience in 
displaying goods. Dealers interested 
in this rack should ask the Shapleigh 
Hardware Company for its special 
proposition. : 

The “Ultra” enameled silk line is 
another new product of the company. 
This line is made of pure Italian silk, 
braided exceptionally hard. It is 
water-proofed and enameled and 


thoroughly filled with a special dress- 
ing which renders it firm and at the 
same time pliable. 

The company states that it has the 
highest testing strength and is not 
affected by the action of water con- 
other 


taining alkali or corrosive 
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“Diamond Edge” axe rack 


mineral. It is made in two sizes, 25 
yards on a card, four connected 100 
yards in a box. 


OFFICERS and directors were elected 
at a meeting of the Toledo Stove and 
Range Company, Toledo, O., held re- 
cently. They are G. G. Metzger, pres- 
ident; H. L. Metzger, vice-president; 
H. H. Nagle, general manager and 
treasurer; E. Peters, secretary; B. F. 
Long, assistant manager and these 
and D. J. Nysewander, directors. 
H. A. Furber resigned the general 
managership of the company to take 
a position with the Lincoln Stove and 
Range Works of Fremont. O. B. F. 
Long, the new assistant manager, 
was formerly the Ohio representative 
of the company. Mr. Nysewander was 
promoted to director from Indiana 
representative. H. H. Nagle had been 
treasurer of the company for eight 
years. 
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. ‘Qiversal” Slides 


are easily applied 


Ote Positio7t Of the Prongs) 
































"¢ Dy The question 
that concerns 
your 
customers 








f YHERE are many pieces of 
furniture to which a caster is 
not adaptable—chairs for in- 

stance, small library tables, small 

cabinets, tabourettes, music cabi- 
nets, card tables, mission furniture, 
etc. 


On such pieces as on numerous others, 
the diameter of the leg is most too small 
for a caster, but the “Universal” Slide made 
for just this purpose is admirably suited— 
they increase the serviceability of the furni- 
ture and can readily be applied. 


“Universal” Slides can be attached with 
perfect safety to the most fragile piece of 
furniture—the unique position of _ the 
prongs obviates the possibility of splitting 
the piece or causing an ugly we 


This patented 
feature is found 
only on “Univer- 
sal’’ Slides, which 
makes it import- 
ant to you to see 
that only ‘‘ Uni- 
versal’’ Slides are 
used. 


not “How little can I pay for roofing?”’; 
but “How little will it cost me?” 


They may pay you little and get roofing 
that soon cracks, crumbles, and leaks, but it 
costs them less in the end to use roofing of 
naturalasphalt which stays waterproof. 


Genasco 


THE TRINIDAD- LAKE-ASPHALT 





They are con- 
structed of  high- 
grade _ steel—case 
hardened and neatly 
nickel-plated, and 
are adaptable to 





has the natural oils of Trinidad Lake asphalt sealed in it; 
and they give Genasco life and vigor to resist sun, rain, 








hardwood, a Showing ‘‘ Universal ”’ wind, heat, cold, alkalis and acids. 

or carpeted flooring. Slide on Chair Leg The Kant-leak Kleet is the up-to-date method of apply- 
ee . ing roofing, without cement, to prevent nail-leaks. 
' Made in three “agers at so slight a cost Genasco stays weather-proof and saves repair expense. 
: that you cannot afford to pass them up. It strengthens your hold upon your customers through 
' the satisfaction it gives them. Order Genasco from your 
(Four pieces comprise one set.) jobber. 
Write us for full information and samples. 
j le Card No. 35 H.A. P 
ee Ce aie ee The Barber Asphalt Paving Company 





and Prices 
Largest Producers in the World 
of Asphalt and Ready Roofing 














Manufactured exclusively by Phila delphia 
Universal Caster& Foundry Co, New York San Francisco Chicago 
29 West 4274 Street TRINIDAD ASPHALT LAKE 
(Aeolian Bldg) 


New York 


Also Makers of ‘‘Universal’’ Ball Bearing Grip Neck, 
Oblong Plate, Philadelphia Truck, Piano and Metallic 
Bedstead Casters, also *‘Universal’’ B. B. Stove Truck 
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E.. G. Ford Hydraulic Clamp- 
On Shock Absorber 


The Ford hydraulic shock ab- 
sorber consists of a piston work- 
ing in a chamber filled with oil or 














E. G. hydraulic clamp-on shock ab- 
sorber 


glycerine. It is clamped to the 
front axle and front cross mem- 
ber and to the rear of the frame 
and around the rear axle, without 
drilling or removing or replacing 
any Ford part. It is constructed 
with ball and socket joints so that 
it may conform to the swaying 
motion of the car. When installed 
and in working order it is free 
from rattle. Retails at $20 for a 
set of four or for $10 for either 
set for the front or rear springs. 
Manufactured by Emil Grossman 
Manufacturing Company,  Inc., 
Brooklyn, N. Y. 


Ajax and Meteor Spark 


Plugs 


The Ajax spark plug is a stan- 
dard form of construction in 
which the construction is of coni- 
cal type porcelains and best mica 
insulation. The sparking points 


are non-corrosive and will not dis- 





PRODUCTS OF MAKERS OF MOTOR ACCESSORIES 


integrate with heat. The Meteor 
plug is specially designed for use 
with the magneto and is equally 
effective when used with storage 
batteries. Due to _ its. special 
construction, it cleans itself with 
every explosion. The Meteor is 
specially recommended by the 
manufacturers for use on Ford 
motors, as for this particular use 
it is made with longer hexagon 
and will not foul as quickly as 
most other plugs, because of its 
large air space around insulation. 
The barrel and construction of this 
plug intensifies the spark, which 
is shot into the mixture with great 
force, at the same time cleaning 
the sparking points and saving 
electrical energy. The Ajax and 
Meteor plugs retail for $1 each. 
Manufactured by Star Specialty 
Mfg. Company, 227 West Erie 
street, Chicago. 


cs 
= 


S hathaiaatactinadl 


x 
Te: 












SSO TN 


Tk es 





/, 
/, 








E Midd ii 
AU YY , 


Fs 


Sectional view 
Meteor spark 
Ajax spark plug plug 

96 





Colt’s A-1 Automobile Jack 


Colt’s A-1 automobile jack com- 
bines neatness and simplicity of 
construction and is also light in 
weight and strong. A new form 
U-shaped dog brings the leverage 





Colt’s A-1 automobile jack 


and support close to the bar, secur- 
ing unequalled power for raising 
and lowering the load. This jack 
is double acting, raising the load 
with both upward and downward 
movement of the lever. The raise 
shifter at the side and load are 
lowered in the same manner. 
Hight, with bar down, 11 in.; hoist 
of bar, 6 in.; weight, 61% lb.; capac- 
ity, 1 ton. Retails for $4. Manu- 
factured by Batavia Clamp Com- 
pany, Batavia, N. Y. 


Bareo Automobile Chime 


In the construction of the Barco 
automobile chime there are no 
reeds, destructible or wearing 
parts to the chime, valve or oper- 
ating device, and these are fea- 
tures that eliminate repairs and 
consequent depreciation. Once in- 
stalled the Barco automobile chime 
will last as long as the car itself. 
The chime is operated by a foot 
pedal. The rich, ringing tones of 
the chime can be modulated to a 
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ELECTRIC WARNING SIGNAL 


The Sparton warns! It doesn't make pretty 
music, nor work pretty often—it warns! 


Its clear dominant note crystallizes the hesi- | 
tant pedestrian’s thought—it makes him move. 


And since it warns him in good time, he 
holds no grudge against the autoist. 


Sparton is made in a size to ‘fit’ every car 
and every motor boat. 


It doesn’t stay in stock. 


Write. 
Prices from $7.00 to $15.00. 


The Sparks- Withington Co. 


f Jacklson, Michigan, U. S. A. 
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very quiet tone if desired, and no 
matter whether the tone is loud or 
soft, it is pleasant and attracts at- 
tention. The average distance the 
sound of a Barco chime will pene- 
trate is about one mile. It is at- 
tached to the exhaust pipe of the 
muffler and the manufacturers 
claim that it will not become 
clogged from the carbon that usu- 
ally collects in the muffler. The 
chime consists of three rich har- 
moniously blended tones which 
form a chord and are quite musi- 
cal. These chimes are manufac- 
tured in the following sizes: No. 
1, 24% by 14% inches, with prices 
ranging at from $9 to $12, accord- 
ing to size of valve required. No. 
2, 2 by 11% inches, retailing at 
from $7 to $7.50, according to the 
size of valve. Manufactured by 
Barco Brass & Joint Company, 
Chicago, Ill. This company also 
manufactures a special chime for 
motorcycles and cycle cars, which 
has the same features of the auto- 
mobile type, with the exception 
that it is smaller. It retails at 
from $5 to $6. The company also 
manufactures a double chime out- 
fit in two sizes which retail at $9 
and $10 each. 


Mossberg Diamond Slip- 
Joint Pliers 
A good pair of pliers is very es- 


sential to every motorist. The 
Diamond slip-joint pliers are much 





Mossberg Diamond slip-joint pliers 


in demand also in automobile re- 
pair work. They are drop forged 
and manufactured in full nickel 
plate, dull nickel and black finish. 
They retail for 32 cents, full 
nickel; 28 cents, dull nickel; 25 
cents, black finish. Manufactured 
by Frank Mossberg Company, At- 
tleboro, Mass. 





“Good Service” Red-Auto 
Tube 


The Shapleigh Hardware Company, 
St. Louis, Mo., has lately introduced 
to the trade its “Good Service” red- 

















“Good Service” red-auto tube 


auto tube, made, the company claims, 
of pure Para rubber, full gloating 
stock, that will not deteriorate and 
that vulcanizes readily. 

Each tube is filled with air and left 
standing for twenty-four hours be- 
fore being deflated for packing. This 
test eliminates tubes with weak spots, 
and absolutely prevents tubes with 
pinholes reaching the consumer. 

Fhe tubes are made full size to fit 
each size of casing. The thickness 
of the walls increases with the diam- 
eter of the tube. Each tube is pro- 
tected by being packed in a red en- 
ameled duck bag. 


Warner Dim-Down Electric 
Headlight Controller 


The Warner dim-down electric 
headlight controller is a switch 
mounted on the dash, which can be 
operated from the front seat so 
that the headlights can be dimmed 
instantly. As the ordinances of 
most large cities require that the 
powerful headlights on motor cars 
must be turned off when travel- 


TIRE MAKERS OPEN NEW FIELD 


OW that the hardware merchant 
has taken a firm grip on the 
auto accessory business, it is 
worthy of note in these columns 
that the recent action of tire manu- 
facturers in making their require- 
ments of their guarantees more 
stringent has opened up a big mar- 
ket for tire-saving accessories. 
There are two reasons why the 
average motorist has never given 
his tires much more than casual at- 
tention. In the first place it was 





By M. E. FABER 


easy to get a new tire by turning in 
an old one and making a big fuss 
about the poor service it gave; sec- 
ond, the old-time accessory dealer, 
who almost invariably conducted a 
tire repair shop, discouraged mo- 
torists from undertaking one of the 
simplest operations there is—the 
repairing of their own tires by vul- 
canization. 

Tires are the source of more 
trouble and expense than any other 


‘part of the automobile. Most of 
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Barco automo- 
bile chime 


ing the city streets, or dimmed so 
that the blinding glare will not 
blind the sight and confuse the 
drivers of other motor or horse- 
drawn vehicles, this device is very 
timely and much in need by all 
motorists. Other functions of the 
Warner dim-down controller are 
that the full lighting efficiency of 
the head lights can be instantly 
turned on by a certain turn of the 
switch lever, or it is a positive 
switch to turn off the lights al- 
together when desired. It is nota 
resistance coil, but a serial wired 
device, cutting off at the battery 
the actual consumption of the cur- 
rent required for the amount of 
light used, and will save at least 65 
per cent. of the amount of battery 
consumption. Its saving in cur- 





Warner dim-down electric headlight 
controller 


rent will double the life of the bat- 
tery and largely increase the life 
of electric bulbs used in the head 
lights. It is highly finished and 
very easily installed. Retails at $4 
and is manufactured by C. T. Rus- 
sell & Company, Boston, Mass. 


IN ACCESSORIES 


this is unnecessary and avoidable. 
It is the small, apparently insignifi- 
cant casing cuts that are neglected 
until they have admitted dirt and 
water to eat into the fabric, caus- 
ing sand pockets and blowouts. 

Any good tire should run at least 
10,000 miles. Yet it is probable 
that the average tire with average 
lack of care doesn’t give one-third 
of that service before it has to be 
discarded. 

A well-made. tire, properly in- 
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All types of spark plugs 
under one oan brand 











Regular, $1.00 Ford Priming, $1.25 Combination, $1.50 gPlatinum Point, $2.00 








This is the spark plug 
situation in a nut shell 
There is a demand for four different types 






We also manufacture all the salable 


Ford Motor Necessities 














of plugs. . 
We are the only manufacturers marketing all 
types of plugs under one nationally advertised, under the trade- marke 


popular brand. 
You would have to carry four different brands ‘Ee , nj G / f 
to equal an assortment of C Wi yy F- OC 

Here are a flow of them. Write for catalog and trade prices 


Ford Li thting Ford Anti-Rattlers 


utfits 








TRADE MARK REGISTERED 


Spark Plugs 
You would have to buy quantities of four 
various brands to get the lowest price and place 


No. 400—For Radiu 
Rod. Two other styles. S. 














yourself on a competitive basis. Cm Ford Bumpers 
Hardware houses can buy “RED HEAD” Made in three types. SrA 

Plugs in convenient quantities and still be able to This is No. 3 assem- Piao  @ 

compete with automobile supply concerns on an bled with ‘oom. n\ g NS \ 





even footing. és ae 
—_ —-— 











When you carry a variety of brands. obsolete $1.00 g 
stock ics likely to accumulate. Favored by al! Ford Oil Gauges YW Fi 
- . Ford agents. 
On the other hand, if any RED HEAD Plugs aa 7 Also ee Se all 
become obsolete or slow movers due to sudden Grease Cups 


changes in engine design, you would be protected 
—we gladly make exchanges. 

The leading wholesale hardware houses are all 
cataloging RED HEADS by the page and stock- 
ing RET) HFADS hv the thousand. 


Now is the time to place your order and be 
prepared for the large demand that is already 


here as the result of quality, plus extensive ad- 
vertising. 


Emil Grossman Mfg. Co., Inc., Bush Terminal, Model Factory, No. 20 
Brooklyn (New York City), U.S.A. 





Ford Robe Rails 


| a 


rhree styles—protect- Will fit many other 
ed and plain. cars. 
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flated, will deteriorate very little 
so long as the waterproof covering 
of rubber remains intact and keeps 
foreign substances from contact 
with the fabric. But sharp stones, 
car tracks and a hundred other 
things are continually cutting and 
tearing at it. Even the hole left by 
a nail puncture may start an “in- 
fection” that destroys the strength 
of the surroundiing canvas in an 
incredibly short time. 

The one remedy, or rather pre- 
ventive, of needless tire expense is 
a vuleanizer that will enable any 
one to give his tires the immedi- 
ate attention they need. For the 
benefit of those who are unfamiliar 
with the vulcanizing process we 
may say that it is comparable to the 
welding of metals. To repair a 
easing cut or tube puncture it is 
only necessary to clean the injury, 
fill it with scraps of raw rubber, 
and applv heat at about 265 de- 


grees F. for fifteen or twenty min- 
utes. At the end of this time the 
new rubber will have united with 
the tire so perfectly that the point 
of union can hardly be detected by 
its appearance and cannot be dis- 
tinguished by its texture or resil- 
iency. 

Now, while it is possible to make 
a temporary tube repair by means 
of the time-honored patch, no 
method has ever been discovered 
which makes casing repairs equal 
to those made by vulcanizing. A 
casing repair, to be permanent, 
must be welded into the substance 
of the tire. Casing repairs are by 
far the biggest expense savers, too, 
because they prevent and eliminate 
the most common cause of prema- 
ture casing failure. Prompt seal- 
ing of small cuts that are appar- 
ently too insignificant to be taken 
to a garage for repair enables the 
to be run until the tread rubber is 
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worn clear through. By spending 
a little time on his tires occasion- 
ally any motorist can double or even 
treble his tire mileage, as well as do 
away with roadside trouble. 

The method of heating vulcaniz- 
ers varies. If the motorist has ac- 
cess to electric current an electric 
vulcanizer is the ideal one; other- 
wise steam or gasoline heated mod- 
els are the best to use, provided 
they have automatic temperature 
control. 

The hardware merchant who is 
appearing to cater to the automo- 
bile trade will find accessories of 
this sort ideal to sell. First, be- 
cause every motorist is a probable 
customer, due to the fact that no 
car manufacturer furnishes vulcan- 
izers with his cars; second, because 
the usual retailer of auto acces- 
sories, the garage, prefers to make 
vulcanized repairs rather than to 
sell vulcanizers. 





EXAMPLE OF GOOD ROADS IMPROVEMENT 
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Lhe first picture shows the Coffiers’ Corner and Gibbsboro road, Camden county, New Jersey, before improvements 


were made. 


The second picture shows the same highway after macadamizing. Such good roads improvements as this 


are going on all over the country, and among the most loyal boosters are the live merchants in small towns, who ap- 


preciate the value of having their community made easily accessible to farmers 


Another suggestion is that the hinges were so 


Definition of Parliament Hinges 


i dene Stanley Works, New Britain, Conn., having 

had inquiries at various times as to the deriva- 
tion of the word “Parliament” as applied to hinges, 
obtained the facts here given from their London 
representative, which were recently published in the 
Ironmonger of that city. | 

As these inquiries have come from several dif- 
ferent parts of the country the answer will perhaps 
be of interest to many merchants handling this line. 

The term “Parliament” is sometimes applied to 
the act of turning over; thus “Parliament-heeling”’ 
a boat constitutes turning it over on its keel in 
order that the bottom may be cleaned and painted. 
It is also applied to a kind of gingerbread, which 
was sold in the form of flat cakes turned over. The 
word “Parliament” is also used in Scotland to ex- 
press the turning over of ideas—in conferences, for 
example. It was possible, therefore, that in the 
ironmongery trade the term was used originally to 
express the idea that the hinges to which it was 
applied were so made as to enable doors or shutters 
to be turned or folded right back. 


called because they were used on the doors which 
gave admission to the benches-in the House of Com- 
mons, but not much importance is attached to that 
view, because there is evidence that Parliament 
hinges have been in use in manor houses for 400 
to 500 years, at least. A third explanation is that 
there may have been an act of Parliament passed at 
some time requiring people to shutter their win- 
dows at a certain hour each evening, which gave 
rise to a demand for hinges of the type under dis- 
cussion, all these suggestions being rather far 
fetched, however. 

In this connection it has been pointed out that 
few ironmongers know how to measure Parliament 
hinges correctly. The proper function of the Par- 
liament hinge is to give projection, in order to 
enable the door or shutter to fall right back to the 
wall. That means that the measurement required 
by the manufacturer is the space between the inner 
corners of the two flanges when the hinge is wide 
open. Most ironmongers, however, measure the 
hinges from the extreme corners of the flanges, and 
this practice frequently leads to mistakes. 





































Beer 








SRB ine 5k et 








April 16, 1914 HARDWARE AGE 101 


















> Footlift, by 
ration here 
€ permanently 
Set to fit under 
. any height of 
Fr lower axle. 


Wes oa ¥ ¥ 


‘Once set, stays 





Adjustable Footlift, 


(Patents Pendir® 


which by providing an instantly adjustable 
toe, has so completely solved the lifting prob- 
lem of varying axle heights, is the most important 
auto jack device developed up to this time. 


That it is a Duff development is no accident — it is 
simply typical of the energetic progressiveness that 
maintains so great a lead at all time for 


Genuine Duff-Built 
AUTOMOBILE 


JACKS 


_ For the dealer, the new Adjustable 1914 series, without Footlifts. Light in 
Footlift simplifies the problem of car- weight, quick lifting and without 


























rying an adequate stock of jacks to 
supply the ever growing diversity of 
demand for this important accessory. 
The Footlift is interchangeable, and 
attachable to Nos. 06, 07, and 08 Non- 
Footlift Barrett Jacks; so that the 
dealer, by merely carrying a small 
stock of these jacks and a supply of 
Footlifts, can at once, by a simple op- 
eration, supply a No. 066, 077 or O88 
Barrett Footlift Jack exactly fitting 
both front and rear axles of any custom- 
er’s car. 


The Barrett Nos. 06,07 and 08 Auto 


Jacks comprise the standard Barrett 





screws or other loose parts in assem- 
bling. Each is fitted with the Barrett 
Quick-acting Reverse Lever and is 
tested under extra load before leaving 
the factory. Capacity of each—l] ton. 


Barrett 1914 Jack Specifications include: 
highest grade malleable iron base and lift; heat 
treated high carbon steel in pawls, gears and 
pinions; machine cut teeth, pawl points and 
bearings to minimize friction and prevent slipping; 
tire tool lever and easy acting reverse lever. 


The endorsement of the Barrett dealer is born 
out by the splendid fitness of the Barrett product. 
The strength, quality and absolute flawlessness 
of material and workmanship of every Barrett 
Jack is tested at the plant far beyond any reason- 
able expectation of actual usage. 














Barrett No. 300 Geared Auto- Prompt services on all inquiries from dealers and 
mobile Jack—tThe finest Auto owners. Write for the Barrett Jack Book for 1914 
Jack Made. 1'% ton geared 


rachet type, 3 times as easy to ° . 
_ work as the simple leveriack: | “The Duff Manufacturing Co., Pittsburgh, Pa. 
Established 1883 


Highest lift of head, 18°. 
Barrett quality throughout. 

— New York, 50 Church Street Chicago, People’s Gas Bldg. 

Atlanta, Candler Bldg. San Francisco, Monadnock Blidg. 



















OREIGN ji Great Britain—WHITE-COLEMAN MOTORS, LTD., Barlow St., Camden Town, 
DISTRIBUTORS \ London, N. W. European Continent—-ARMAND D. RIVIERE et CIE., Paris, France. 
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NOTES OF THE RETAIL HARDWARE TRADE 


WHITMAN, N. D.—A. C. Freeman will 
open a hardware store here. Catalogs 
requested on builders’ hardware, building 
paper, cutlery, lime and cement, paints, 
oils, varnishes and glass, poultry supplies, 
prepared roofing, and shelf hardware. 

Bap AXE, Micu.—Slack Bros. have 
added a complete line of harness and har- 
ness hardware to their stock of imple- 
ments, buggies, and general hardware. 
Catalogs requested on heavy and shelf 
hardware, kitchen housefurnishings and 
builders’ hardware. 

Caro, Micu.—Turner & Riley have 
opened a new hardware store here and 
will carry the following lines: Automobile 
accessories, bathroom fixtures, belting and 
packing, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, 
cream separators, cutlery, dairy supplies, 
dog collars, dynamite, electrical household 
specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating 
stoves, heavy hardware, home barbers’ 
supplies, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, plumbing depart- 
ment, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, shelf hard- 
ware, silverware, tin shop and washing 
machines. In the summer the firm will 
erect a building 32x120 feet. Catalogs 
requested on hay cars, barn door rollers, 
electrical supplies and aluminum ware. 


HOUGHTON, Micu.—The Portage Lake 
Hardware Company, Ltd., has been in- 
corporated with a capital stock of $25,000. 
The business is wholesale and retail and 
consists of the following lines: Automo- 
bile accessories, baseball goods, bathroom 
fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, building 
paper, children’s vehicles, cutlery, dairy 
supplies, dog collars, fishing tackle, fur- 
naces, galvanized and tin sheets, ham- 
mocks and tents, heating stoves, heavy 
hardware, kitchen housefurnishings, lubri- 
cating oils, mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, pre- 
pared roofing, pumps, ranges and cook 
stoves, sewing machines, shelf hardware, 
silverware, sporting goods, tin shop, toys 
and games and washing machines. 

SPaRTA, Micu.—S. C. Field & Co. have 
sold their hardware and implement busi- 
ness to J. C. Ballard, S. Ballard and Wil- 
liam Rogers, under the name of J. C. 
Ballard Co. 

ALEXANDRIA, MINN.—Charles Strand- 
berg has sold his implement business to 
Brown Bros. and Chapin. H. R. Chapin 
is manager. The lines carried are the 
following: Belting and packing, cream 
separators, dairy supplies, gasoline en- 
gines, heavy farm implements, lubricating 
oils, mechanics’ tools, wagons and bug- 
gies and washing machines. 

LITTLE FALLS, MINN.—M,. A. Engstrom 
has added a hardware department to his 

eneral stock. The lines carried are the 
Sellouriner: Baseball goods, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, cream separators, cut- 
lery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing 
tackle, galvanized and tin sheets, gasoline 
engines, hammocks and tents, harness, 
heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, 
lime and cement and lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sew- 
ing machines, shelf hardware, sporting 
goods, toys and games and washing ma- 
chines. 

MONTEVIDEO, MINN.—Rubertus Brothers 
have been succeeded by the Campbell Im- 
plement Company. 

STAPLES, MINN.—Batcher & Hand have 
sold their implement business to G. E. 
Prentice. 

SWANVILLE, MINN.—Ernest Villwock 
has bought a hardware business here and 
will carry the following lines: Baseball 
goods, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream _ sep- 
aratoi's, cutlery, dairy supplies, dog col- 
lars, dynamite, fishing tackle, furnaces, 
furniture, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, heating 
stoves, iron beds, kitchen cabinets, kitchen 
housefurnishings, lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, prepared roofing, pumps, 
ranges and cook stoves, sewing machines, 
shelf hardware,’ silverware, sporting 
goods, tin shop and washing machines. 
Catalogs requested on automobiles. 

WInpDoM, MINN.—I. G. Scott has sold his 
business to the Saberson Hardware Com- 
pany. 

ZUMBROTA, MINN.—The Myron & Olson 





implement business has been purchased by 
Charles Olson & Son. 


St. Louis, Mo.—The F. W. Freudenberg 
Hardware Company has been incorporated 
with a capital stock of $5,000. The in- 
corporators are F. W. Freudenberg, C. F. 
Freudenberg and C. Freudenberg. Cata- 
logs requested on general hardware, house- 
furnishings and sporting goods. 


POPLAR BLuFF, Mo.—The Drees Hard- 
ware & Furniture Company has been in- 
corporated with a capital stock of $4,000. 
The incorporators are A. F. Bond, John C. 
Carrigan and L. A. Drees. Catalogs re- 
quested on baseball goods, belting and 
packing, bicycles, builders’ hardware, 
building paper, children’s vehicles, churns, 
cutlery, dog collars, electrical household 
specialties, fishing tackle, furniture de- 
partment, hammocks and tents, heating 
stoves, iron beds, kitchen cabinets, lino- 
leum, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, 
shelf hardware, sporting goods, and wash- 
ing machines. 

CONRAD, Mont.—The Pings & Clauson 
implement business has been succeeded by 
F. H. Pings. Catalogs requested on farm 
machinery. 

ANSLEY, NEB.—R. R. Gordon has sold 
his implement business to E. A. Butler & 
Sons. 

DENTON, NEB.—George Stuart has taken 
charge of the implement business of 
George Reitfors. Farm implements have 
been added to the following lines: Buggy 
whips, builders’ hardware, churns, cream 
separators, cutlery, gasoline engines, heavy 
farm implements, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and 
glass, shelf hardware, wagons and bug- 
gies, and washing machines. Catalogs 
requested on washing machines. 


FILLEY, NEB.—P. M. Anderson & Com- 
pany have opened an implement business 
here. Catalogs requested on farm imple- 
ments, gasoline and oil engines. The new 
firm will carry the following lines: Gaso- 
line engines, heavy farm implements, lu- 
bricating oils, wagons and buggies and 
washing machines. 


MILLER, NeB.—The J. L. Noble hard- 
ware business has been sold to Marion 
Robinson. 

POWELL, NeEes.—I. J. W. Elwood has 
sold his interest in the hardware business 
of Stewart & Elwood, to Walter Ware. 
The business will be continued under the 
firm name of Stewart & Ware. 


RANDOLPH, NEB.—Z. Boughn & Son 
have opened a new hardware store here 
and will carry the following lines: Base- 
ball goods, bicycles, builders’ hardware, 
children’s vehicles, churns, cutlery, dog 
collars, electrical household specialties, 
fishing tackle, furnaces, furniture, gal- 
vanized and tin sheets, hammocks and 
tents, heating stoves, heavy hardware, 
iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, me- 
chanics’ tools, poultry supplies, ranges 
and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sport- 
ing goods, tin shop and washing machines. 
Catalogs requested on sweaters and knit 
sporting goods. 

EAST ROCHESTER, N. H.—Elias Voyer, 
of Salem, Mass., has purchased the Dana 
Wentworth hardware store, and has 
added enamelware and kitchen goods to 
his stock. Catalogs requested on buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, cutlery, dog collars, 
fishing tackle, hammocks, harness parts, 
heavy hardware, lubricating oils, paints, 
oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook 
stoves, and shelf hardware. 

NASHUA, N. H.—The interest of Harrie 
S. Whittemore in the Whittemore & Am- 
brose Hardware Company has been pur- 
chased by T. B. Ambrose, who will carry 
on the business under his own name. 

MATAWAN, N. J.—Charles A. Geran has 
sold his hardware and paint business to 
Asher P. Woolley, who has worked in the 
store for several years. Mr. Geran will 
retire from active business life. 

MoHAwWK, N. Y.—D. C. Ford has pur- 
chased the hardware, plumbing and heat- 
ing business of Adams & Co. Catalogs 
requested on bathroom fixtures, builders’ 
hardware, building paper, furnaces, gal- 
vanized and tin sheets, heating stoves, 
mechanics’ tools, plumbing department, 
prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, tin 
shop, and washing machines. 

NAPLES, N. Y.—E. Wells & Co. of 
Naples, N. Y., have sold their stock to J. 
C. Bolles of the Bolles Hardware, who 
will close out the stock at a special sale. 
Mr. Wells retires on account of illness, 
and is one of the oldest hardware men in 
the state. After the special sale, the 


Bolles Hardware will remove the remain- 
ing portion of the stock to its present 
store. 

AMSTERDAM, N. Y.—Coffin Bros., of 
Schenectady, have opened a new hard- 
ware store here under the name of The 
Variety Shop. Catalogs rquested on base- 
ball goods, bathroom fixtures, buggy 
whips, children’s vehicles, churns, crock- 
ery and glassware, cutlery, dog collars, 
electrical household specialties, fishing 
tackle, hammocks and tents, heating 
stoves, kitchen housefurnishings, lubri- 
cating oils, oil cloth, refrigerators, shelf 
hardware, silverware, sporting goods, toys 
and games and washing machines. 


DURHAM, N. C.—A. E. Lloyd & Co. 
have recently suffered a fire loss, and re- 
quest catalogs on general hardware, 
housefurnishings and sporting goods. 


SPENCER, N. C.—The Spencer Hardware 
Company requests catalogs on general 
hardware, housefurnishings and sporting 
goods. 

LILESVILLE, N. C.—The Lilesville Hard- 
ware Company has been incorporated to 
do a wholesale and retail hardware busi- 
ness. The capital stock is $10,000. The 
incorporators are E. P. Liles, Edwin 

all, Jr.. M. P. Wall, B. R. Wall and V. 
L. Wall. Catalogs requested on baseball 
goods, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, crockery and 
glassware, cutlery, dairy supplies, dog 
collars, fishing tackle, galvanized and tin 
sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm 
implements heavy hardware,’ kitchen 
cabinets, kitchen housefurnishings, lime 
and cement, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and 
glass, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigera- 
tors, sewing machines, shelf hardware, 
sporting goods, tin shop, toys, games, 
wagons, buggies, and washing machines. 

BOTTINEAU, N. D.—MclIntosh Bros. have 
been succeeded by W. R. McIntosh, who 
will carry the following lines: Automobile 
accessories, baseball goods, bathroom fix- 
tures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separa- 
tors, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, 
fishing tackle, furnaces, furniture, gal- 
vanized and tin sheets, hammocks and 
tents, heating stoves, iron beds, kitchen 
cabinets, kitchen housefurnishings, lino- 
leum, lubricating oils, mechanics’ tools, 
oil cloth, paints, oil, varnishes and glass, 
plumbing department, poultry supplies, 
prepared ‘wa. pumps, ranges and 
cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting 
goods, tin shop, and washing machines. 

AKRON, OHIO.—Ralph B. Hamlin has 
opened a cash hardware store and will 
carry the following lines: Tools, cutlery, 
builders’ hardware, paint, glass, house 
furnishings, fishing tackle, oil stoves, gas 
stoves, washing machines and shelf hard- 
ware. Catalogs and prices on these lines 
requested. 

JEFFERSONVILLE, OHIO.—The French 
hardware store has been purchased by 
J. W. Bobo, of Columbus, and will here- 
after be known as the Bobo Hardware 
Co., and will carry the following lines: 
Automobile accessories, buggy whips, 
builders’ hardware, building paper, cream 
separators, cutlery, fishing tackle, galvan- 
ized and tin sheets, heating stoves, home 
barbers’ supplies, kitchen housefurnish- 
ings, mechanics’ tools, paints, oils, var- 
nishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, shelf hardware, 
silverware, tin shop and washing ma- 
chines. 

ERIE, Pa.—The Palace Hardware Com- 
pany is planning the erection of a new 
building in the near future. 

MECHANICSBURG, Pa.—The partnership 
of Prowell & Strock has been dissolved by 
Clyde Strock retiring from the firm. In 
future the business will be continued by 
Joseph Z. Prowell. 

WILLOW LAKES, S. D.—The Olson & 
Aaby hardware business has been suc- 
ceeded by Aaby Bros., who will carry the 
following lines: Automobile dccessories, 
belting and packing, buggy whips, build- 
ers’ hardware, building paper, children’s 
vehicles, churns, cream separators, cut- 
lery, dairy supplies, dog collars, fishing 
tackle, furnaces, galvanized and tin 
sheets, gasoline engines, harness, heating 
stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, kitchen 
housefurnishings, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry sup- 
plies, pumps, ranges and cook stoves, re- 
frigerators, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop, 
ee and buggies, and washing ma- 
chines. 
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Hardware Store Business Methods 


By R. R. WILLIAMS 


the pricing of Hardware we recommend the use of the 
stock directory and price book combined. Not to the 
exclusion of sample boards and price cards, or the 
marking of the goods or packages in which they are 
contained, but there are objections to these ways of 
pricing which the directory, if properly kept, will 
obviate and at once settle all cases of doubt. 


of this system are apparent. The prices are always new 
and reliable; the cases or packages are not necessarily 
defaced with marks, which it is especially desirable to 
avoid in jobbing houses. With such goods as require 
sample boards and price cards, the tags may become 
defaced or torn off or the price card misplaced; when 
this occurs a reference to the directory will save much 
time and annoyance. Should a new salesman be em- 
ployed the directory will prove a valuable aid to him. 
A reference to its pages will direct him to anything in 
stock and settle any doubt he may entertain as to 
whether the article is kept in stock or not, without the 
necessity of calling some more experienced man from 
his work. 


are specially prepared to meet this requirement and 
everyone interested in the trade, whether he be retailer, 
wholesaler or jobber, will find a price book to suit him 
in both permanent and loose leaf styles. Special sheets 
ruled to order. Let us quote on your next price book. 





Hardware Age Book Dept. 


239 West Thirty-ninth Street, New York 
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LENNOx, S. D.—Frank G. Miller has 
bought a hardware business here and will 
cary the following lines: Belting and 
packing, bicycles, buggy whips, builders’ 
hardware, churns, cream separators, cut- 
lery, dairy supplies, dog collars, dynamite, 
fishing tackle, furnaces, galvanized and 
tin sheets, gasoline engines, harness, heat- 
ing stoves, heavy hardware, lubricating 
oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, plumbing de- 
partment, pumps, ranges and cook stoves, 
refrigerators, sewing machines, shelf 
hardware, silverware, tin shop, wagons 
and buggies, and washing machines. 


WHITEROCK, S. D.—The Cornelius & 
Dahl Implement Company has been incor- 
porated with a capital stock of $25,000. 
The incorporators are Oscar Cornelius, 
P..C. Dahl, A. H. Kolsat. 


CATALOGS, 


R. E. DIETZ COMPANY, NEW YORK CITY. 
“A leaf from the past.” This book bound 
in cloth, containing 194 pages, was com- 
piled by F. Dietz, president of the com- 
pany and gives the origin of the late Rob- 
ert Edwin Dietz, his business career, and 
some interesting facts about New York 
City. The book has many interesting 
ilustrations of the Dietz family, and resi- 
dences, and scenes depiciting New York 
from 1776 to the present day. 


THE Toy BuYER’s GUIDE OF NEw YORK, 
published by C. C. Spink & Son, St. Louis, 
Mo., 1914 edition contains list of leading 
manufacturers, jobbers and importers, 
where they are, and how to reach them. 
Pictures of well known toy men and 
women are shown, and the Union Square 
Hotel, New York, where the American 
Toy Fair was held from February 10 to 
March 15. 


Retailer Takes Secre- 
tary Foley to Task 


Editor HARDWARE AGE: 


HE article in your issue of 
April 2 in which Secretary 
Foley unjustly criticized the Penn- 
sylvania association for allowing 
the Manhattan association to affili- 
ate with the Pennsylvania associa- 
tion touches a tender spot in prob- 
ably all of the Pennsylvania mem- 
bers. 

It seems that there are some 
phases of the question that he does 
not thoroughly understand. In the 
first place, they were only taken 
into the Pennsylvania association 
subject to the approval of the Na- 
tional association; secondly, Penn- 
sylvania never used any under- 
handed or any other kinds of 
methods to get them into our as- 
sociation; they asked Pennsylvania 
to allow them to enter. 

Their reasons for wishing to 
join the Pennsylvania association 
were many. 

First, Jersey City, which be- 
longs to the Metropolitan associa- 
tion, also belongs to the Pennsyl- 
vania association. Is it not nat- 
ural that if Jersey City found it 
advantageous, would not their 
friends (other Metropolitan mem- 
bers) desire to join? 

Secondly, the Metropolitan asso- 
ciation is geographically nearer and 
does more business with the Penn- 
sylvania association as a whole than 
it does with the rest of the State of 
New York. 


PRICE LISTS AND 


SAVANNAH, TENN.—The hardware and 
grocery firm of Atkins & Freeman has 
changed hands, and will be continued 
under the firm name of Freeman & Mc- 
Kelvey. 


MARINETTE, Wis.—The Watson Bros. 
Company, succeeding Watson Brothers, 
has been incorporated with a _ capital 
stock of $25,000. The incorporators are 
William Watson, James Watson, Laura 


Watson, Bessie Watson and O. Gould 
Watson. 
PORTAGE, Wis.—Herman Schulze has 


sold his interest in the Schulze Hardware 
Company to his brother F. G. Schulze. 
Catalogs requested on kitchen cabinets. 
The business is wholesale and retail. 


SHEBOYGAN, Wuis.—The North Side 
Hardware Company has completed the 


THE POTATO IMPLEMENT COMPANY, 
Traverse City, Mich., Catalog No. 25. 
Describing the company’s line of potato 
planters, corn planters, and sprayers. 
‘Helpful hints for spray-time and some 
other times” fills several pages gvith use- 
ful information. 


H. D. SMITH & Co., PLANTSVILLE, CONN. 
Booklet with prices and descriptions of 
“Perfect Handle’ and “Sharpen Ezy” 
tools. 


S. CHENY & Son, MANLIUS, N. Y. 
Hardware and stove price list. Illustrated 
descriptions of the firm’s line. 


BISSEL CARPET SWEEPER, GRAND RAP- 
ips, Micuw. “Spring Easter Offer.’’ Pub- 
licity material for dealers who. will 
feature Bissell carpet sweepers. Sent to 
dealers on application. 


KIirRK-LATTY MFG. CLEVE- 


COMPANY, 


Third, the Pennsylvania rates 
for membership were more in ac- 
cord with their opinion of what 
the rates should be than were the 
rates offered by the New York as- 
sociation. 

Taking it all through, I think it 
is simply a case of “sour grapes” 
and the quicker New York gets 
over it and gets wide awake, the 
better for them. 

Very respectfully yours, 

WILLIAM H. BLANNING, 
Williamstown, Pa. 


Favorable Comment on 
California Issue 


Editor HARDWARE AGE: 
OUR HARDWARE AGE of March 
19 issue was duly received and 
was pleased at the prominence you 
gave the Panama-Pacific Exposi- 
tion and particularly the promi- 
nence you gave Oakland in this 
issue. 

We feel sure that a great many 
hardware men will read this article 
and will be interested in Oakland. 
In fact, I have had letters from 
quite a number of my friends in 
the East in the hardware business 
who have read it and have men- 
tioned the fine City Hall we have, 
etc. 

That is what Oakland wants—to 
let the people know that we are on 
the map. I showed the issue to our 
Mayor and he was equally well 
pleased with same. 

Yours very truly, 
MAXWELL HARDWARE COMPANY, 
Per John P. Maxwell. 


Hardware Age 


removal of its stock into larger quarters. 
The company has enlarged the stock gen- 
erally and will carry a complete line of 
paints, hardware and oils. 

WESTBORO, Wis.—Otto Christanson, ol 
Rib Lake, will open a hardware store here 
and will carry the following lines: Bugey 
whips, builders’ hardware, building paper, 
churns, cream separators, cutlery, dog 
collars, dynamite, fishing tackle, furnaces, 
furniture, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy 
farm implements, heavy hardware, home 
barbers’ supplies, linoleum, lubricating 
oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, prepared roof- 
ing, pumps, ranges and cook stoves, re- 
frigerators, shelf hardware, silverware, 
sporting goods, tin shop, wagons and 
buggies, and washing machines 


CIRCULARS 


LAND, O.—Book of juvenile venicies tor 
1914. Illustrated booklet of the com- 
pany’s express wagons, wheelbarrows, 
velocipedes, tricycles, sidewalk sulkies, 
hand cars, coasters, automobiles, etc., for 
children’s use. 


De LavaL MONTHLY, published at_the 
De Laval Separator Company, New York 
and Chicago. March issue of the com- 
pany’s house organ containing advertising 
helps and suggestions for dealers handling 
De Laval separators. 


THE CLEVELAND STONE COMPANY, 
CLEVELAND, OHIO, has issued a very_in- 
teresting booklet entitled “How to Keep 
Mail Orders at Home.” The foreword of 
the booklet says there is only one answer 
to this question:: “Scientific salesman- 
ship. Theories and schemes will not win. 
Salesmanship and salesmanship only will 
succeed.”’ 





Dates of Coming Hard- 
ware Conventions 


MISSISSIPPI RETAIL HARDWARE AS- 
SOCIATION, at Jackson, Miss., April 21 
and 22. Secretary, John E. Sommers, 
Clarksdale, Miss. 

PANHANDLE HARDWARE & IMPLE- 
MENT DEALERS’ ASSOCIATION, at Ama- 
rillo, Texas, April 21 and 22. Presi- 
dent, T. C. Thompson, Canyon, Texas. 

ALABAMA RETAIL HARDWARE ASSO- 
CIATION, Montgomery, May 5, 6 and 
7. Secretary, J. D. Martin, Wetump- 
ka, Ala. 

ARKANSAS RETAIL HARDWARE AS- 
SOCIATION, Little Rock, Ark., May 5, 
6 and 7. £4Secretary, Grover T. 
Owen, Little Rock, Ark. 

FLORIDA RETAIL HARDWARE ASSO- 
CIATION, Gainesville, Fla., May 6 and 
7. G. E. Noblit, Tarpon Springs, Fla., 
secretary. 

NATIONAL RETAIL HARDWARE ASSO- 
CIATION, Indianapolis, Ind., May 19, 
20, 21 and 22. Secretary. M. L. 
Corey, Argos, Ind. 

GEORGIA RETAIL HARDWARE ASSO- 
CIATION, at Savannah, Ga., May 26, 
27 and 28. Secretary, John L. 
Moore, Madison, Ga. 

AMERICAN IRON, STEEL AND HEAVY 
HARDWARE ASSOCIATION in Cleveland, 
in May. Secretary, John Purdie, 
Marbridge Bldg., New York. 

SOUTHERN HARDWARE JOBBERS’ As- 
SOCIATION, Greenbrier Hotel, White 
Sulphur Springs, W. Va., June 9, 10, 
11 and 12. Secretary, John Donnan, 
Richmond, Va. 


THE DONALD STEAMSHIP COMPANY 
announces a fortnightly freight serv- 
ice between New York and the follow- 
ing ports of the Dominican Republic: 
Monte Cristi, Puerto Plata, Samana, 
Sanchez, La Romana, Macoris, Santo 
Domingo City, Azua, and Barahona. 
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Brass Bound 


Price 
Cards 


Time Savers 
Energy Savers 
Money Savers 


HERE are nine 

styles, all with 
heavy cardboard 
body, linen bond 
facing and brass 
edging for protec- 
tion. 10 per cent. 
discount on orders 
for 2 doz. cards— 
send for descriptive 
circular and sample 
card. 


Hardware Age 
Book Dept. 


239 West Thirty-ninth Street 
New York 








A bicycle is out of 
commission with- 
out Tires 


Why not have a good bicycle 
by equipping it with the best 
tires made? The very hardest 
riders pronounce the EVER- 
LASTER the best. It has 
heavy fabric, fine white rub- 
ber, heavy Studded Non-Skid 
Tread. Ask your dealer. 
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Kokomo Rubber Company 
KOKOMO, IND. 
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GOOD SPARK PLUGS 
Standard Types—Porcelain and Mica 


Al Conical type porcelains—best mica in- 


jax sulation. Non-corrosive sparking 


points. Will not burn up. 


Starts a cold engine with half the 
Meteor usual labor. Cleans itself with every 
explosion. Strong, simple for power 
ful engines. 


Ford Special 44-inch plug—extra long body. 





All up-to-date dealers carry these 
spark plugs in stock. 


Star Specialty Co., caicaco a 











Keep Your Credit Good! 


Not only with your bank and the firms from 
whom you buy—which is important—but with 
your customers—which is vital! 

If you are to keep your customers, they must 
be able to depend upon you to give them what 
they want! 


RAJAH 


SPARK PLUGS 


are the choice of motorists. They know how su- 
perior these Plugs are. The imported hard-fire 
porcelain, the minutely accurate machine work, 
and simplicity of construction are the principal 
reasons for the marked preference of automobile 
owners. Make your Spark Plug trade solid by 
carrying this staple line. 


RAJAH AUTO SUPPLY CO 












Bioomfield, N. J. 











Works easily with speed. Strong and 
well made in five sizes. Good sellers. 


For Motorists \°:.. 
WRIGHT WRENCH & FORGING CO., Canton, Ohio 














EP You can get the latest prices from 
POS ED THE IRoN AGE _ STANDARD 
Send for cir- 


HARDWARE LusTs. 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 
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Rapid Sales 


Acme Rapid Fire 
Dry [Batteries sell 
easily, quickly and 
sell again. The auto- 
ist and the motorist, 
the farmer and the 
householder — all are 
buyers and users of 
dry batteries, and all 
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BATT EF R se underpriced when 


compared with other 
= G brands on a quality 
Uwing to the G 


; and service basis. 
AMOUNT OF E RI Let us show you 
CAL ENERGY his the profits in the 
attery it will g: “Acme” Rapid Fire 
HOTBLUE SPAI and prove its high 
form of explosis quality. Take a tip. 
Write immediately. 
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The Nungesser 
Carbon & 
Battery Co. 


3801 King Avenue 
Cleveland, Ohio 
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PROGRESSIVE 


Hardware dealers are 
building up a steady busi- 
ness among automobile 
owners by selling 


HARRIS 


TRADE MARK REG. U.S. PAT. OFF. 


OILS 


AND 


GREASES 


It is easy to figure out why. 


HARRIS OILS are such 
pure and reliable lubri- 
cants that once used they 
become fast friends of the 
motorist. Car owners who 
have tried them always 
come back for more. 


‘A Little Goes a Long Way 
and Every Drop Counts’’ 














Sold in 1 gal. and 5 gal. cans and in barrels. 
HARRIS Gas Engine Cylinder Oil. 
HARRIS Trans Compound (For transmissions). 
HARRIS Motor Grease (For grease cups). 
HARRIS Motor Car Soap. 


A. W. HARRIS OIL CO. 


326 S. Water St., Providence, R. I. 
Branch: 143 No. Wabash Ave., Chicago, Il. 
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The Spark Plug 
Your Customers Preter 


Experienced motorists will not take 
chances with their equipment. They have 
found out that it pays to be careful and to 
insist upon having the best of everything. 

More and more automobile owners are 
using HERZ PLUGS (“Bougie Mer- 
cedes”). They have recognized the superi- 
ority of Double Stone Insulation over 
porcelain, of the Four Sparking Points and 
the Platinum-alloy Electrode. 

{f you are to build up and hold your 
Automobile trade you cannot afford not to 
carry HERZ PLUGS. You don’t need to 
be told that the article your customers 
want is the one you want. It means more 
first sales and more repeats. Write for 
prices. 


HERZ & CO., 245 W. 55th St., New York 


_ Splitdorf Plugs 


are the real standard of plugdom—soot- be 
proof, gas-proof, and unbreakable. . 


Splitdorf Plugs are Economic 


in that they “stand up” under the hardest 
usage better than any other plug on the 
market. 

WHY NOT “STOCK UP” on a STAND- 
ARD ARTICLE always in demand? 


Write or Call Today upon our nearest Branch House for full information . 
SPLITDORF ELECTRICAL COMPANY nN 





ATLANTA, 10-12 East Har- NEWARK, 290 Halsey st. | 
NEW YORK, 18- : 
BOSTON, 180-182 Mass. Ave. 63d St. ae: wae = 
CHICAGO, 64-72 East 14th PHILADELPHIA, 210-212 | 
i. 18th St. eG 
CINCINNATI, 811 Race St. SAN FRANCISCO, 1028 is, 


DALLAS, 402 S. Ervay St. 
DETROIT, 972 Woodward 

Ave. SEATTLE, 1628 Broadway 
KANSAS CITY, 1823 Grand TORONTO, 469 Yonge 8t. 


Ave “4 4 7 a 
LOS ‘ANGELES, 1226 South Day TON MINNEAPOLIS 
Olive St. LONDON BUENOS AIRES 
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(TRADE MARK) 
dhe Guarantee of Excellence 
on Piles 


A 90-Year Old Indian Made This 
Razor Out of a Nicholson Mill File 


For 8 years it was used to shave the heads of a band of “Osage’’ Indians. 
A curio that speaks for itself of the high quality of the steel always used in 


NICHOLSON FILES 


NICHOLSON FILE CO., Providence, R. I. November Ist, 1913. 
Dear Sirs: 

| am sending you under separate cover, a curio, that I obtained yesterday, in 
Pawhuska, Okla......... and noticing your name on same, procured it and its history. 


From what | was able to learn, this curio was made by an old Indian, in the Indian 
village of Pawhuska, ten years ago, from one of your FILES, all of the work being done 
by hand, using nothing but his crude tools, which consisted of a hand bellows, a flint 
hammer, and an emery rock. 

If you will notice........ it is as nearly perfect as if done by machine, the edge 
of the blade being in perfect alignment. 

It was used by this band of OSAGES (who by the way are the wealthiest Indians in 
the world, on account of their oil royalties) for about eight years. They used it to 
shave their heads, with the exception of what is known as the scalp lock (which on an 
Osage Indian runs in a line about two inches wide from his forehead to the back of his 
neck), and was then presented to the man, who gave it to me. 

The Indian who made it, is still living, and as near as is known, is nearly One 
Hundred Years old. 

Trusting that in case you see fit to use this as an advertisement, that it will show 
to others what it did to me,—that is, that when better files can be made 
NICHOLSON will make them, | remain, 
Very truly yours, 
H. A. KISER, President, 
K. C. Oil Co., 
Tulsa, Oklahoma. 








“FILE FILOSOPHY”— 


A 50 years’ education on files 
in an hour, and our Catalog,— 


Sent FREE on request. 


NICHOLSON FILE COMPANY, PROVIDENCE, R. I. 
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The position you are looking for 





competent men. 


Age will help you to find yours. 


It does just as well. 





may be looking for you in this “Help Wanted” section of Hardware Age. 
The largest hardware firms in the country advertise here when they need 


If you do not find the place that fits you, put an “‘ad” 


yourself and let hardwaremen know what you can do. 
There is always a good place waiting for a good man and Hardware 


Note—In answering ads do not send original references—Send a copy. 


in the next issue 








Help Wanted and — 

Business Opportunity 
Advertisements 2c. per 
word—$1.00 minimum 


rate. 


Situations Wanted 
2c. per word—50c. 


minimum. 
Display rates on request 








Help Wanted 


Original letters of reference should not be 
enclosed with replies to advertisements appear- 
ing im_ these eres as they are frequently 
mislaid and lost. A copy of the reference will 
serve the purpose. 











MANUFACTURER of full line household 
specialties wants local representatives in all 
important cities to handle lire on *ommission. 
Department stores, hardware dealers, instal- 
ment houses, premium concerns, are all big 
users. State experience, lines handled and 
territory covered. We want none but those 
who can “‘make good.’ For such our propo- 
sition is an excellent one. Address “S. H.,”’ 
care HArpWaRE AGE, New Yerk. 


EO) 





WANTED—Salesman to c2ll on wholessie 
and retail hardware, druggists, harness and 
saddlery and mill supply houses, etc., to sell 
neatsfoot and lard oils as a side line on com- 
mission basis. Pocket sampies. We help you 
sell our products. Anglo-American Pork Prod- 
ucts Co., 63-64 Wade Building, Cleveland, ©. 





W ANTED—Reliable salesmen to sell line 
first-class axes to good retailers, as a side line 
on commission basis; shipment direct from fac- 
tory; some good, desirable S: outhern and West- 
ern States open; liberal commissions and at- 
tractive prices given. In answering, give ref- 
erences, territory now traveling, lines you are 
handling. Address “O. J.,”’ care HARDWARE 
Acre, New York. 








WAN TED—Superintendent by old_ estab- 
lished medium sized stove foundry, located in 
the Middle West; a young man of experience 
in stove making; energetic, temperate and cap- 





able of handling men is desired. Address 
Sergstrom Stove Co., Neenah, Wis. 
WANTED—Reliable salesman to take our 


knives, forks, spoons and hardware as a side 
line, in the States of New York, New Jersey, 
Pennsylvania, Ohio, New England; reference 





required. Address “R. S.,” care HARDWARE 
AcE, New York. 
WANTED—Four~ experienced hardware 


clerks for the months of June, July and August, 
1914, in a North Michigan resort city; Petoskey, 
Mich., is the most delightful summer place on 
earth, entirely free from hay fever and kindred 
troubles; we want to secure several men of ex- 
perience to help us this summer. If this propo- 
sition is of interest to you, write The Pe- 
toskey Hardware Company, Petoskey, Mich. 





W ANTED—An experienced hardware man to 
represent us in capacity of traveling salesman. 
Address “R. Z.,” care Farpware AcE, New 


Tor] 





WANTED—Hustling general agents of re- 
sponsibility who employ canvassers going from 
house to house or high class retail men to put 
out a household article in every large city and 
large towns in the United States; a good seller; 
good commissions. Address “S. A.,”’ care 
HaArpware Ace, New York. 








SELLING AGENTS WANTED; reliable, ag- 
gressive parties acquainted with the retail 
trade, who believe honest goods can be sold to 
honest people by honest :nethods, to sell our 
high grade specialties in forged tools for the 
hardware, plumbing, automobile and machinist 
trades on a liberal commission basis; desirable 
Eastern, Southern and Western territory open; 
state territory covered, lines handled and full 
particulars in first letter. The Marcy Tool 
Works, Putnam, Conn. 





eee Soe ee eee 


WANTED—An experienced man to do tin- 
work, furnace work and plumbing for a hard- 
ware firm in a small town. In answering state 
a wanted and send references. Address 

. B..” care Harpware Ace, New York. 





Relp: Wanted — 





AG ENTS WANTED among hardware deal- 
ers and salesmen to handle a house lighting 
esc which offers the advantages of gas 
to the smallest country home as well as the 
largest one. Machines are extremely simple, 
easy to install and economical to operate. Sat- 
isfaction guaranteed to the customer. A 
proposition which appeals strongly to the home 
owner and a good one for increasing your 
income. Write for terms. The Alexander B. 
Milburn Co., 1424 W. Baltimore St., Balti- 
more, Md. 





Excellent Opportunity for 
Hardware Window 
Trimmer and Show 

Card Writer. 


To take charge of newspaper 
and store publicity for leading 
eastern hardware concern located 
in large city. Man with ideas and 
capable of assuming responsibility 
can get action on his abilities in 
this store. 


Address 


HARDWARE AGE, R. F. S. 


Situations Wanted 








PLUMBER AND TINNER, lead _ worker, 
combination man, open for good position. Ad- 
dress Rox 206, Blue Rapids, Kansas. 





HARDWARE MAN, several vears with a 
ew England wholesale house, desires a posi- 
tion on the road for some reliable firm. Ad- 
dress “‘“R. T.,’’? care HARDWARE AGE, New York. 





MANUFACTURERS—Do you want factory 
and hardware dealers representation in West- 
ern New York and Pennsylvania by a repu- 
table, well established and successful sales 
agency, located in Buffalo, on salary and com- 
mission basis? If you do, submit proposition 
to “R. V.,’’ care HArpWARE AGE, New York. 





SALESMAN—Young man, 20 years old, with 
three years’ experience in general hardware, 
wants position; is employed at present, but 
would like to = a change; good reference. 





Address “R. .’ care HARDWARE AGE, New 
York. 

Experienced SALESMAN, well acquainted 
with hardware jobbing and supply trade in 


New England and Atlantic seaboard States, 
wants position to travel for hardware manu- 
facturing firm. Address “P. A.,’? care HaArp- 
wARE AcE, New York. 





WANTED—Position in a retail hardware 
store by a live man of ability as a retail sales- 
man; have had ten years’ experience as clerk 
and buyer and can make good in any position 
in a hardware store. Address “S. *” care 
HarpDWArRE AcE, New York. 








Situations Wanted 


—Ee 


WANTED—Position as buyer for a hard- 
ware man who wants to add a real live, up-to- 
date sporting goods department; the advertiser 
is a married man, practical sportsman, and 1s 
thoroughly experienced in buying and selling 


guns, rifles, revolvers, ammunition, tackle, 
kodaks and all sportsman’s supplies. Address 
“S. F..” care HArpware Ace, New York. 





as a builder’s hard- 


WANTED—A position 
: equipped for the po- 


ware man; I am fully 
sition; a master of plans, a thorough knowl- 
edge of all makes of hardware, a good sales- 
man and a close buyer; any references desired 
can be given. Address “S. G.,’”’ care HArp- 
WARE AGE, New York. 





A PRACTICAL business man and salesman 
wishes to represent out of town manufacturer 
in New York City; can produce results either 
on commission or salary. Address “S. H.,”’ 
care HARDWARE AGE, New York. 





Business ) Gapetee 





DO YOU WANT to sell your business for 
cash? Send us a brief description and we 
will advise you if we can handle it. Our 
charges are less than 1 per cent. Our Sys- 
tem of Service means quick results. Address 
— Service Co., Houser Bldg., St. Louis, 

O. 





IF YOU ARE DESIROUS of buying, sell- 
ing or exchanging a stock of hardware we can 
be of great service to you on account of our 
intimate knowledge of these matters in every 
section of the United States. Address ‘“‘H. B 
G..”’ care FTIARDWARE AGE, New York. 





CASH FOR YOUR BUSINESS OR REAL 
ESTATE—I bring buyers and sellers together. 
No matter where located, if you want to buy, 
sell or exchange any kind of property or bus:- 
mess anywhere at any price, write me. Estab 
lished 1881. References. Address Frank P 
Cleveland, Real Estate a 2166 Adams 
Express Building, Chica 








FOR SALE—Reliable hardware business in 
principal business thoroughfare, established 
since 1878; up-to-date building in every re- 
spect; located in Reading, Pennsylvania; popu- 
lation over cone hundred thousand; ill health 
reason for retiring. Address “P. T.,”’ care 
HARDWARE AGE, New York. 





MANUFACTURERS are you represented in 
Buffalo? If net, why not? We have eight 
thousand sq. ft. of excellent display room, and 
desire to hear from hardware and house fur- 
nishing manufacturers. ag ge W. F. Gould, 
309 to 317 Elk St., Buffalo, N. Y. 





FOR RENT—Exceptional office space in 
modern building in heart of hardware district 
on same floor with local office of prominent 
manufacturer. Bargain to right people. Ad- 
dress “R. L.,’”? care HARDWARE AGE, New York. 





I 


FOR SALE—An_ under-to-date hardware 
stock, tinning and plumbing business, well 
paying, located in an Eastern Indiana town 


of five thousand population, surrounded by 
a good farming country; must sell for cash: 
reason for selling, retiring. Address “R. R.,”’ 
care HARDWARE Kew New York. 
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Business Opportunities 





FOR RENT—Brick building suitable for 
hardware and implement business; 50 x 140 
in ground, with store room, 50 x 70, upstairs, 
‘levator connecting. Building electric lighted. 
Town of 800 people, with only one store of 
the kind. Best farming community on earth. 
For information address Titlus Loan & Invest- 
ment Co.. Muscatine, Iowa 








FOR SALE—Hardware business established 
20 years, enjoying excellent trade; practically 
no competition; clean stock; invoice, includ- 
cng fixtures, $5, 000; fine location; low rent. 
Terms, cash or bankable paper. MIIl health 
compels sale. Address Kuempel Brothers, 
(4guttenberg, Iowa. 





rO M. ANUFACTURERS—An Englishman 
with intimate knowledge of the United States 
ind England, thirty years’ experience as export 
and import merchant with w arehouse and office 
in Birmingham, is prepared to give entire time 
to promote sale of American products in Eng- 
land: references both sides Atlantic. Address 
“a a re HARDWARE AGE, New York. 


FOR SALE—One traction trenching machine 
equipped with 25 h.p. vertical boiler, two 10 
h.p. vertical engines, necessary chains, etc.; 
will dig trenches 28” to 60” wide and any 
depth up to 20 feet; machine is in good con- 


dition: cost $7.000: no reasonable offer refused. 
Asbury _Park Trust Company, Trustees, Asbury 
Park, N. _ 





WE wish to place our agency with hardware 
jobbers and will allot territory upon applica- 
tion; our goods are sold from East to West 
in the border States; this is a good agency 
and retailers should be seen at once. Address 

a ‘are HARDWARE AGE, New York 





FOR SALE—Here is a splendid chance to 
secure a hardware and housefurnishing store 
cheap; located in one of the busiest squares 
of the Bronx. For full particulars address 
“S. D.." care Harpware Ace, New York. 


—= — -— a —— 


FOR SALE—Clean, up-to-date stock of hard- 
ware and plumbing goods; will invoice about 
$6,500; located in a good live, growing town 
of about 3,500 inhabitants in Central New 
York: store rent reasonable: good reason for 
selling. Address ‘‘S. I.,’’ care HARDWARE AGE, 
Ne \ Yo rk 


EEE EE | 


ee buy a good live hardware 


store, centrally lestand that will invoice from 
$5,000 to $10,000, that could be increased or 
improved. Give particulars in first letter. 703, 


S09 Chestnut St., St. Louis, M ), 





The Association of Amer- 
ican Advertisers has ex- ;{ 
amined and certified to , 
( 
f 








the circulation of this pub- 
lication, The figures of circulation 
contained in the Association’s re- 


port only are guaranteed. 


Association of American Advertisers | 
Whitehall Bidg, W. Y. City | 


No. 10-31-12 











When You 
Need Men 


consult the Opportunity Ex- 
change of the Hardware Age— 
men—the right kind—are al- 
ways open for opportunities to 
advance themselves. Do you 
want the ambitious kind—the 
kind that can do things? 


50 words at one dollar per in- 

sertion will put you in touch 

with such men. 
Opportuanity 
Exchange Dept. 


THE HA'RDWARE AGE 
239 W.:'39th St., New York 








Constructive 
Dissatisfaction 


Builds a Future 


If your position doesn't 
measure up to your ability, 


what's wrong? 


its me- 


Habit is 


chanical grasp on your efforts 


putting 


and you are going the way of 
least resistance. To continue 
doing the easy thing well re- 
quires less effort than seeking 


out the difficult. 


But it’s effort that keeps the 
wheels of the world in action. 
Let it cease in an individual 
and the mind becomes corrod- 
ed and deep-water tentacles get 
tangled with the ambition. 


To want a thing and to get 
it, is as widely separated as is 
hunger and a far-off meal. 
Ambition without action is as 
useless as a paralytic acrobat. 


The world is full of men 
who have Almost made good. 


All that You need is the op- 


portunity of finding your 
HARDWARE AGE is 
the connecting link between 


place. 


the men who do the worth 
while things and the worth 
while things themselves. 


Over 18,000 concerns who 
are looking for men of the 


right type read the Opportun- 
ity columns of HARDWARE 


AGE. 


Tell them here what you 


can do. 
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The 
Cream 


ot the business—that’s what 
you are after, isn't it? You 
want to be the first Hardware 
Merchant in your locality. 
You want to have a larger 
store, a better business, than 
the next fellow. 








Of course. We all 
do. It’s perfectly nat- 
ural. But—if you're 
going to realize your 
ambition it behooves 
you to be very care- 
ful in selecting the 
lines you handle. 

That is why you 
must consider, clean 
cutting, long lasting 
crucible steel 


Delta 
Files 


whose reputation as 
business builders, as 
customer converters, 
as zood will getters 
is unrivalled. 

They will put the 
healthy flush on an 
ailing file depart- 
ment just as quick‘as 
you get a few of 
them into circulation. 

Order from your 
jobber, or from us 
direct, but always 
look for this mark on 
the tang. 





DELTA 


it safeguards dealer 
and user everywhere. 





DELTA FILE WORKS 
PHILADELPHIA, PA. 


62 East Lake Street 
260 West Street 


Chicago Office, 
New York Office, 
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Current Metal Prices | 


fe thom ane bona clamenon 3 wd small lots, as sold from stores in New York City by merchants carrying stocks. 

u whose requirements are not sufficiently heavy to war 

carload lots from mills, these prices are given for their convenience. r J a ee ee er ee oe ee 
On a number of articles the base price only is given, it being impracticable to name wy size. 
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IRON AND STEEL— | Russi : , 
Bar Iron and Soft Steel Bars— G ce, Ee, SY, e Copper Sheets— ' , 
Refined tron: Per Ib. enuine Russia, according to Per Ib 12@ 14%4c , Sheet copper hot rolled, 7 oz. (quantity 
1 to l er 4c ots ase price, per Ib., 19 4c. 
1% ate - Ly gy teen : ++ ty = Patent planished, W. Dewees Wood, Sheet copper, cold rolled, 14 oz. and heavier, 
1% to 4‘in. x % to 5/16 in....2.10@2.15¢ Per lb. A, 10c; B,9c net 30 in. wide, 1c per Ib. advance over hot rolled. 
Burden’s H. B. & S Bar Iron, base price, Setuentons ; Sheet ee penehes, 20 in. wide and under, 
2.95 @3.05c Nos. 12 Be c per sq extra 
Burden’s Best bar iron, base price. .3.13@3.28¢ | Nos. 22 —_ the noukeneneeenees Ned _ oases | BR gh gy «al polished, over 20 in. wide, 2c 
STE {ccitptdgckitecayes PU PUN OS oa cacevcececccctwococed Per Ib. 3.40c | 7 
Soft steel: See Bare eeeoserestsene set ee ewens er Ib. 3.40c | Tinning, one side, 3%c per sq. ft. 
yyy: “ay one square... me +4 by ose ye ng pe 36 inches wide, Fé vs gags METALS— 
. UMeecceccscseseos : 
1 to 6 in. x % and 5/16 in...... 2:05 @2.10¢ Corrugated Roofing—Galvanized— , ? Tin— 
Rods—% and 11/16 in............ 2.00 @2.05c 2¥%4-inch corrugations, 10c per 100 Ib. over Straight, pig......+-.+.-. Per lb., 40 @4l c 
Bands—1%%4 to 6 x 3/16 to No. 8....2.20@2.25c | flat sheets. Copper— 
Shapes Corrugated Roofin i 
g—Painted— 
or and channels—3 to 15 in....1.95@2.00c a + in. ee - : he healed 3 a Seg eietde 
ce cevccoces er WTtTTTiTT. |" -asti : 
3-in. x % in. and larger........ 1.95@2.00c | No. 26.......... Per 100 4 ft jienekoued as Tapeementnnaamnener anes, peas —— * 
ae 2 and 36 9 “pane 2.40@3. 5c ee iiknsseexeks Per 100 sq. ft......... 2.50 | Spelter— 
% to 2% in. x @2.20c | . hie Wester Per lb., 54 @6 
ly% to 2% in. x 3/16 con ‘and thicker, Genuine iron Sheets— : mm 226660% 60096668868 er “9 ¥%@ © 
2.05 @2.10¢ Galvanized Zinc— 
50> OM tm w O/16 In... coves 2.15@2.20c Nos. Sg | ere eee ee Per lb. 5.75c , No. 9, base, casks..........++++- Per lb.,8 ¢ 
4, Vy PB RMecsveccevscuten see. ase ae = iighihinnd aden kin uaacke eee Per lb. 6.50c | No. 9, hase, open........-+.-.-- Per ib., 8%c 
ee a oa G c o. bPROO ts 6U8E 6 640 Eeea ee 4O%* P biwe — 
Wx Ag eTTeTT TTT TTT TT TTT $i} ty .40c Tin Plates a vo pig ane Per lb... 444@5 c 
isestbeccscceecenseeects 60c ee wl ee ee Se ai ae 
WA a 3/32 in ee eee eee .4. a4. 65c¢ AA A h ~or eee Charcoal Plates. Bar eee eeeeer seer eee ee eeeeeee Per lb., 6 @6%ec 
Tees: 4\ charcoal: Solder— 
1 in. x 1x % im........ we eee ee e2.45@2.50c +S fo Sor er eer ee $6.50 | -* 7 guaranteed....... Per Ib., 2542@26 c 
1% in. x 1% x "3716 RS ee: 2. 30@2. 35e¢ X 14 i tbh thet nied aderk #6600 8eead 7.75 | ceoeeeesesessececerersess Per Ib., 232 @24 e 
14to2%x% in AMP LI - 2.10@2.15¢ A charcoal: oe Make ai A a hl Per Ib., 1934 @20%c 
i fe EF 8 Naleebeoane> pet tte 4 ona $5.45 | Prices of solder indicated by private brand 
DP i ee nc ssacencc dene 2.05@2.10c TX 14 K 20.2... cee cee ece ce ccececee 6.55 | Vary according to composition. 
Merchant Steel— American ate Plates—B | . Antimony— 
Bessemer machinery ............-. 1.90@1.95¢ OES 86 OO. BOF Bie occ ccs P Re perenne . $4.20 | PD cicebesvbeessaesen gees Per lb., 7%4c 
— calk, tire ene sleigh shoe...... 1.95 @3.05c BEDS BOO ss ve crnep ences: vath ns be~ sites 5.20 | Gan’ t Ee D EMCEE Te Per ib 7h 
est cast steel, base price in small lots....7c American Tern | pope eee lene adios 
e Plates. 
; Tank _Plates—Steel— IC 20 x 28 with an 8-Ib. coat | npn 
% in. and heavier........ Per Ib. 1.95@2.00e | IX 20 x 28 with an 8Ib. costing. 02027 i aaliecaieaaieaaaae ala or 
Do ar ocusus Per Ib. 2.05@2.10c Etessesees 10.30 Aluminum— 
Dk: Diccccvnsiecnnunounedl Per Ib. 2.15@2.20c | ;- weomiees Grave Tubes— No. 1 sluminum (guaranteed over 99 per cent. 
+h List December 1, 1913 Base price, 19 c pure), in ingots for remelting (ton lots) 
aay = oY _ _Brass Tubes, Iron Pipe Sizes— paeOePe pMill sees eeeeeee seen: $20.00 @$21,00 
pe norrteertrnr ener Per Ib. 2.15 | List December 1, 1913 Base price, 19 ¢ | ese a -.> pice 
“SS Rpetegeee pandieeon suena Per Ib. 2.20 Copper Tubes— ' . letals— 
DEE. <anacs savsnednandvkindaal Per Ib, 2.25 | List December 1, 1913 rnin aes | Or SS co ee 
we 6 eee eae PS Uke tala Ib. 2.35 List D Brazed Brass Tubes— — | Copper, heavy and crucible......... oe P13 25 
” “ae ass C R R.G ist December 1, 1913 Base price, 20 c¢ | Copper, heavy and wire............. DF 
need stecl. ' cleaned Li D High Brass Rods— | Ce, Pee  BOTONEE. ccc cece ssn esse 11.25 
ee ae | oe : ist December 1, 1913 Base price, 15%c | Brass, heavy ......cescccccsccecssvees 8.50 
a ce Cees Per th. 2.45.....- 3.20c . Roll one Sheet Brass— . Brass, light wrervertteirrt. TCL 7.00 
 Begoepegegeyes Pur th, £.98.....; coop |  Seener 1, ii Base price, 15% | Heavy machine composition ........... oe 
No. _ eeopepenesese: 2 3° eats 3.40c | |, Brass Wire— | i ee ee, I ee ons re 8.00 
No. 28 Step aaeee ~ Per Ib. 2.60 ephar:: 3.50c | [ist December ao 1913 ~ Base price, 15%c | a — CUEMIMGD occ ccccccccsscece en 
5 Me cees66beeese ses er ID. 2.50...... — opper ire— ; A oe re ee ee ee > ae 
ee err eT rr Tere Tere 3.05 
ff RRR: Per Ib. 3.00...... —— | Base price. Carlot lots, mill. wien, ea ie ete bw ayk Je aed 3.75 
Animal, Fish and Vegetable |Chalk, Engl —_ itary 
Olls— ” . French ©... ton °3:10@ 8. 00 Green, Paris. ee = oe Le bee. Soete..2 a 
Linseed, Raw Carload lots.......51¢|China “Clay, imported bonne Bg Be a @14 (Blue, Prussian, Foreign...32 36 
City, five-bbl. lots and over....52 # ton 14.00@16.00| Sienna, Raw ......° °°” S |Blue, Soluble .........+- 28 @30 
SR, TOW icccccccs 12 15 |Bl Ul 
Out-of-town, five-bbl. lots and PP actos j 9.00 Sienna, B bie | ~wo lig) ~~ oe wiggle a 3% @l3 
ee ee 51¢|Cobalt, Oxide ...... % I 1.10 1.15| Umber’ = To Te rrr 12 15 ‘Brown, BOOMISN cocesccces 38 
 . 29 # gal. advance on Raw. —— tee eeeeee tt eeeee ~ 100 1 (Umber, Burnt’ ...2..../.: ii 14 ican to,” a Th ry. ae 
| , eereerevevesece , . a eect 7 
=e ay Winter. vee 94 95 - —afraaal Rereeakreshyes ‘= 4 Chrome Yellow .......... 16 20 (Green, Chrome, pure...... 17 25 
Cotton peterson wer op er een ereee ee 55@68' white and Red Lead, &c.— "Srown aan saves =. 2. $18.00@20.00 
safe £0.b. | " gas | BD whee cssoccves 
eect 47 47%| Putty, Commerciali— Cent @ m| Red ...........-... 14.00@18.00 
a Summer, Prime. 2 Lead, English White in Oi1.10% Pl ochre, American # ton. 12.00@16.00 
ay ae 7% 58 —% 100 noes. Amer. White Dry.. ate ts | American, Golden ..... 4 5 
Yellow, Winter ....... 71%4@ 8 |In bladders ............. $1.70@2.00, 1, O1l White, ‘Best Brands 100, | Foreign, Golden ....... 3 
Tallow Oil, Acidiess......65° @66 [In bbls., tubs. 100 T.... 1-15@1.20 atthe tn 6$| ow Ai ideesnennen seas. 
a n, rown, 05 IMS. wee ean . tee ee ce 88 $+ 6 eo eee Eases Sinaia ad 
w Stiained an. seen $0 @4so_ jin 12% to 0 tins. ** Peedi oe 12% Ib kegs sate esas causes Td | OFANEC, Mineral, Engiish..10 | @18 
sree mina ’ eee esesreceerece “4, 
South., f.o.b. : nae 100 I in _ ee inv’ | DE, vince ashen een 12 13 
Lent sing tno Bs = <i i niga ama @ gal! Litharge: I) k c . * cAmortean English..... :*S in 
ellow, Bleached ...... 41 @42 |In Machine bblis........47%@47%. yp 5a @5%¢ oon . Serene os . ‘ 
White, Bleached, Winter. .43 44 canada 4 In 25 and 50 ™® kegs......... 6 — American @ 
Cocoanut, Ceylon spot#ln. 94@ 9% Glue— In lots of less than 500 Ibs. - a a 
Copra,’ spot .....-.+. 94,4@ 9% Sioes tates oF ey ne Red “Turkey, —.. 7 i 
Se MOE ne csccces 10 . ve prices o d | scan, English.. T 
Cod. Din, ‘spot ee ee a7 ais” (See Current Hardware Prices) and Litharge. 7 os lRed Venetian. 
cNewfoundland ........ 39 @40 | Gum Shellac— ae on, 000 Me. and) Bitten... 100 @ 1.1501.75 
a sesh maiveitinte shee 6.45@6.50 ver, ays, or for cash if! nglis 1 75 
Porpoise body ...... <n S68 - Witenchad Geteeeceta] _.__.16 e ie ‘paid in 15 days from date of invoice, |Rose Pink, American..... 8 10% 
reece 88 Bae Brae Bey greece 82 zine, D be — pea 
Rg he Diamond’ T helo lapis 20 @2i ne, Dry— % m | Burnt, lump .......... 3%@ 6 
Soya Bean, English, spot eg ly RR RRpERee: 64%@17  |American dry .......... 5% @— italian, Raw, powdered. 4 ‘ 
BES Sevectyartcccscs 6% @— /Button meen eet os caipe 6 aes _ Red Seal "UBrench proc) eu — American, Raw ......- 2%4@ 3 
Second Orange .. ° ! | Green Seal(French proc.)7 American, Burnt and 
= en ae iecemmnad 18 @19 P @:— Powdered %@ : 
gy yh — Kala Button ........-... 3 O30 oe me ee ee TSS = Tale French ...% ton $15. 00M 25 00 
’ 4 Pr esr "<< > <«oe erman 9 aN 
SEE oc ranckuns 13%@14 [TN “U's. 8A 22 @23 recess ne ne 6% @— | American ....% ton 15.00@20.00 
29 “gravity, 15 cold test.14 @14%| Standard ............ 16 @164%, Green Seal ............ TO ln «+o ces GR SN.SUEN.CO 
Cylinder. “gist “fifered: 121% a ES epdekesege per 16 @16%| peench Red Seal... 8%4@— French # 100  .80@1.00 
e fa ae ae ac onwen~ sé sack 2 renc f Sane — | en Steen S0@1. 
paratie fltered eee. 18 @26 aie . Green Seal ........... ink o— oe: * a 2 cD eo 
. . sp. olors in Oli— sO. 2 . 
x 1 American. 100 I No. 2 .60 . 65 
903 8 sp. "gravity epee 15 @isie Black, Lampblack 12 Oia ey Cre |Umber, Turkey, Burnt - 
R _*- — corcccee 18 @13%|Black. Coach, Japan. .....20 @30 | Black, Carbon RR sKe ; ind, Powdered aay : @ 3% 
e RD. woncesane ue 15 @16 (Black in oil............. 14 @18 § Black, nSOSps c¥eues 2% 5 Burnt auarienn ae: 3*@ > 
sstecetlansoue— _— —., fastbon eownt a @16 bos Drop v0seeusn net - ip 8 e. PO again 7 e 2% 
a sores , Blue, Prussian ..........32 @36 | Black, Ivory Fike ee ein | Yellow, Chrome, Pure... "43 * 833 
° eign @ ton. $19. 00@23.00/Blue, Ultramarine ....... 13 @16 | Mineral Blacks ® on. . $18.00@25.00 | Oxide, 7 
Amer. prime white o Brown Vandyk ide. Red, American. 2 @% 
floated ...... @ ton 17.00@18. .00 | French ap eiiieacpetey 8 @ 8 ‘Blue. an. es @ 30 a Im- 
Es Ee EACEE CHES eee eee eee es DD CH BS | AUC, VULIMOSO «ee eee esvse « r oeeee eves os cae 5 
ur color @ ton 13.00@15.00'Green, Chrome .......... 12 @16 | Blue, PE bssnbe<oeds 16 @22 | colesee eee ee Pere 9081-00 
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There is a Demand 


Now for Pruning 
Saws 


The 
DISSTON LINE 


of Pruning Saws 


is so extensive that every dealer 
can meet the varied demands of 
all his customers. Not only can 
he satisfy their requirements, but 
the excellent quality of the saws 
will encourage his customers to 
come back for more Disston 
Brand Goods—and other prod- 
ucts which he sells as well. 


You will find illustrated on 
this page our large line of Tap- 
ered Pruning Saws. This shape 
of frame is especially desirable 
for use in narrow spaces, and 
one of these saws should be in 
the hands of every one using 
Pruning Saws. Their equip- 
ment would not otherwise be 
complete. 


These saws have polished steel 
frames, making them strong and 
substantial, yet light to handle; 
crucible steel blades that will 
hold their cutting edge the long- 
est possible time, and hardwood 
handles so formed as to be easy 
and comfortable to the hand. 


Send for Pruning Saw 
Booklet 


Henry Disston & 


Sons 


INCORPORATED 


Keystone Saw Tool Steel & File 
Works 


Philadelphia, U. S. A. 


Reg. U. S. Pat. Off. 
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GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in /tulics. 
those obtainable by the fair retail Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of the prices named and are responsible for their correctness. 
They usually represent the prices to the small trade, lower prices 


The prices named represent 
Very small 








ee 


it 





EST I 


JT. 
lea ee 


being generally obtainable by the fair retail 


or jobbers. 


STANDARD LISTS.—“The Iron Age Standard Hardware Lists,”’ 
a ) pages, price $2, prepaid, contains the list prices of many leading 


SD DITIONS AND CORRECTIONS. —The trade are requested 
to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail Hardware 


Merchants. 


Current Hardware Prices 








trade, from manufacturers 
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D RS—Blind— Nos. 15 to 18.2.6 -70S1I0@I0S 105% 
a cuties se Nos. 19 to £2..6-207IWwIHGTWE I» 
North’s eoeeees sbaperesoresete sea Boxes, Axle— 

Upeuon’s Patemt ...c0--ce- ooeee2901 Common and Concord, —_ 

Ives’ wae ‘Stop— 25% SF REE céccovestcncers --lb., 5@O¢ 
SC BPetwRt .cccece Yip... os 

ee Stop Bead Screws and ‘Wash- Common and Concord, ib, Ou 7¢ 

eeoeeveereeeresee eee ete e eae oO . : *, 

Taplin’s Perfection ........0...20%0|Half Patent........... ib., 9424 @10¢ 

ADZE— oe 

Carpenters’, per doz...$8.50~W$11.00 B AltT—Fishing— 

Ship Carpenters’ » Per do-.. ies 

$10. S0@§le. 50 Bs Bai ; eee eee eee eeeereeeeeee 20 % 

Railroad, yer doz.+++e. .p¥-2Us ol1.v NE cbs cs taki os ss bana 

a ae Perr, fl ts Genapetibee | Se ere 20&5 Yo 

ANTI-RATTLERS— ANCES 

Fernald Mfg. Co. Burton Anti- BAL Cc 
Rattlers, @ uoz. puirs, Nos. 1, Spring— 
ao +¢ oo RS hg J. $0.60; 4, Light Spring Baiances......50@10% 

Us P ‘bean ¢% 
Fernald” Quick-Shifter. a Ay yg eee 
PAIS os------- ee $2 “te _ 0U , 30&10@ 60% 
Spitzil Quick- Shifter, 15@$1 $1.75, Straight Balances... .40&10@50 % 
egg RE ot. Circular Balances... .50&10@60“% 
ANV 1. S—amencan— ‘ Large Dial .....cecce. 30 @ 30K&10 
Hunt, Helm, Ferris & Se. we. 7” BARS—Crow— 
OZ. ered 
/ wbars, 10 to 40 ib...... 

Trenton, per M........+ceeeee+el0¢ Steel Crowbars > , i, @ 25K 

importedq— . ated 9 £/2@e) 

Peter W — & Sous, @ Ib, 80 to : wee 

349 Ib, 11%¢5 SoU to 600 Ib, 12¢] No. 10, Ideal, Nickel Agog 
aoanieh .. & Steel Corp. : gro. $8. 
Sisco, superior per yn 2 @9i4¢ BATTERIES—Dry— 

Anvil, Vise and Manhattan Electric Supply Co.: 
Millers Falls Co. . AA oad e«* “* 15&10% lie ad Seal, bbl. lots, et " oy 14 lg ¢ 
AUGERS AND BIT Nungesser Carbon & Battery Co.: 
Ordinary Double Spuy 75610 @805 Acme. No. 6 iBbi. lots) ea..15%¢ 
Jennings Pain., Brigit...... sees: 1900" No. 6, C8secccceses l41g¢ 

O07 10 607 106 10 «| BEAMS—Scale— 

Black Lip or Blued. .00@10&10W70%) Scaie Beams ......- 405 @ WE 10% 

Boring Mach. Augers. +. .43@75@ 10% aiitents ke. fs eye 

car Bits, 12-in. $WISE. occ cccccecOOPiChatilion’s No. 2.........e0--- £00; 

Bates Auger Bits......- SU@SVK0% | BEATERS—Carpet— 

Ford’s Auger and Car Bits.....00‘ To llolt-Lyon Co.: 

Forstner l’ at. Auger 31S. eeceee one Vo No. 12 W ire Coppered es) doz. 

Cc. E. Jennings & Co. 9% $0.80; Tinned ........-..80.85 
No. 10, ert. lip, sti oilasié list. 40° No. 11 ire Coppered % | doz. 
No. 30, standard list... .... > 30% $0.35: Sinead ...-.>--0: $1.20 

Russell Jenuiugs’, Standard List. No. 10 Wire ‘Tinned 3 doz... $1.50 

. oVUXx LU&5 6 Beaters. Egg— 

Mayhew’s Countersink Bits. .se- $1.2 s080.T mem Co. - 

MD MIRC... uo +00. -d0e008s 20% it-Ly 0.3 Bi heed 

Push s . rm’ PP 25 ¢ Holt, per_doz., No. 5, Jap’ d 

Pugh’s Jennings’ Pattern..... r thes $0.80: No. A, Jap’d, $1.15 

Snell's, xtra ..... +e ee - o& No. B. Jap’é, $1.85: No. 6 

Snell's, Jenuings’ Fs rye ans 108 10% Jap'd. $1.65 

pig (AS « s/t ps - ° 

Snell’s, Jennings’ Patera, Blued. TO% ieee d, per doz.. No. 2, 

Snell’s, Solid Cent Taplin Mfe. Co.: 


HOw “om TIY7 90K 10& 10&10 
0 @50&10% 


Snell's, Star 
i‘V@inVge 


Swan’s Auger Bits, No. 10 

Swan's Irwin Pattern, No. 
DOtL. OK 10K © yf 

Pattern, No. 80. 


Swan's Jennings’ 


GOEL GURT 16.45 Go 
Swan’s Jennings’ Pattern, Black, 
mm Ge sees beeecesws U6 -» a 70% 
oo s Jennings’ Pattern, B: ued, 
PE PS = 6 25 @70 % 


auan’s Single Twist, do. 20. 
HDOkKIONM DOU& 10&10 % 


Expansive Bits— 


a a Brown Model. ee eeeee ee **e 65% 
kL. Jennings & Co., Steer’s Pat. 
yt 3 % 
Russell Jenaings Mfg. Co., %_ and 
i. ne «sens 30&10&5 % 
Lavigne Pat.. _— size, eed ; 
lurge —_ $26.00... -. GOK LO % 
CS Srv rr rrer et 


‘Gimiet Bits— : 
(See Gimlets and Gimiet Bits.) 
Hollow Augers— 


Bonney Pat., per doz. ..$5.50@ $6.00 

AMOCB .pcccceereecccesseces ZOK10 CS 

TE 2000606900209 4660 0e 0% 
Ship Augers and Bits— 

Ship Augers......+-.5-- 60 @ 60& 104 

ED, | 5 id ak a6 ne oko 66.0 68 4UK 10% 

Cc. E. Jennirgs & Co.: 

L’ Llommedieu’s  ihdodhides teeta kee 15% 
a —— ecbesneee’ NO WOK 10 
Ee Ufa 50& 10% 
Sueil? 8 Bes Gebel. occccvcccts 50% 
BUNS cccccccce RE er 

AX ES— 

Single Bitt, base x neds Per dos 
First Quality pied $7.25 @ $7.75 
Second Quality ...... $6.75 @ $7.28 

Double Biti, base weights: 

First Ouahty ee $9.60 @ $18.00 
Second Quaiity...... $6.54 $7.50 
AXLES— 


, - 
Tron or Steel. 


Concord, Locse ror 2-2 oor 
Concord, Suhd Cvitar.....4%2@5 ¢ 
No. 1 Common, Loc se. 34@4t ¢ 
No. 1% Com., New Sivle 454 @4MNE 
No. 2 Solid Coilae. oe 4 @4&ne 


FHlalf Patent: 
Nos. : &, 11 ana ae 
Nos. 73 iv 14 see eeeaeneeeeneeeeee .70¢ 


Improved Dover, per gro., No. 60, 


$6.00: No. 75. $6.50; No. 100, 
$7.00; No. 102. Tin’d, $8.50; 
No. 150. Hotel. $15.00; No. 
52. Hotel Tn'd. $17.00; No. 


200, Tumbler, $8.50; No. 202, 
- umbler Tin’d. $9.50; No. 


300, Mammoth, per doz., 
$25.00. 
BELLOWS— 
Blacksmith, gga wee 
Split Leather. eee NAOIS 
Grain Leather. en one sess. 08 ‘lod 
Net Prices. 

Hand— 
ee 7 é 10 
DeSiccics cer sgnee. 5H 720 73 

Molders— 
ae j2 14 16 
Dos. $7.90 10.00 13.50 18.00 
BELLS—Cow— 
Wrought Cow Bellg......cccese. 70 
Pr Tels ocewicketes ,oe00000ue 


Doo 
rn. & E. Mfg. Co.'s Home. .55&10°% 


Hand— 

Polished Bras Sere es ere. 
hy Me SSPE ee 508 105 
N ic Ir é >] Plated bse 6b 6S 66 6 04 6 be 50 10 
eee ee ey ee S0:a S05 

Miscellaneous— 
Pere Ce. 8g. c dethowes th..27%4 @3¢ 
Church and School....... 60@ 60& 10 
BELTING—Leather— 
From No. 1 Oak Tan ned Butts. 
Extra Hvy. Single and Dble 


50 @ » 50& Sq 
Single and Mouble. 
0& 10 @ 604 


Heavy, 


fedinm, Single and Denbie 
60 60& 104 
OE SE 60& 10 @ 60& 10E& 104 
Shoulder, Single and Double. 
70 cei 70é 754 
Cut Leather Lacing. Strictly 
ie a & apie 40@40& 5¢ 
Leather Lacing Sides. per _$q. 
ft. Raw Hide. No. 1. in sides 
17 sq. ft. and over, 28¢: as 
i ara 





Rubber— 
Competition (Low Grade), 


Tire— 
Green Liver ‘Tire 
BICYCLES— 
Iver Johuson’s Arms & Cycle 

Truss Lridge..euch $30.00 

Boy Scout. -each $20.00 

Motoreycie ...... -- each 
BLOCKS—Tackle— 
Common Wooden 

Drill— 
Athol Machine Co. : 

Dri a ae ee 

Junior 
BOBS—Plumb— 

Keutfel « kL sse r Co. e* ee @ @ « . 
BOLTS— 
Carriage, Machine, & 


C ominio aw Carriage 


adsicd 
Carriage 


Larger 
Comiion 
gx 


Phila, Lagle, wo _ See 
Bolt 'E nds, H. , MS. 0 
Vachine (cut thread) 
Ve A Qiid Silali 
Larger and jonge 


SOMGET a ceccce 
(roiled i 


Wrougihi t li 


Travis Glass Co.: 
Quart Bottles, BP 
Pint Bottles. PP 
Half Pint Bottles, 

BOXES—Mitre— 

Cc. EB. demminags & Oo... cccee 

Langdon, New Langdon 

Langdon Acme 

Langdon Improved, 

Shelf— 

A. Il. Green Co.: 

Varnished Oak 


. a le. 
Nos. each 
108. 


10¢: 

107. 26¢ ; 
124. 20¢ 25, 28é. 
Inter c hameeentnt adhan 
‘os. each, . wes 
13¢: 4. 17¢: > 2063 


"eee ef @ eee 


Front, Inte 
101, Té: 
104, 


122, 


404. 
BRACES— 
Commos Bail ...........$1.i 
Barber's ee 
Yray’s Genuine Snoffor _ See 
ray’s _ 61. 166. 06. 614 
C. KE. Jennings & Cw....... 
Millers Valls Drill Braces. 

RACKETS— 
i ’roughr Steel 
Atlas Mfg. o., 





Metal Clasp. 
RONA1IN@SRA% 





1075 @I0G 10% 


eee ee USI @O07 10 10% 

best Grades ore ee ee eecee 4710 @ @ 50 

BENCHES— 

Am. Tool Chest C., Manual Train- 
ing eet e@eereee a cice aca %o 


BENDERS AND UPSETTERS— 


Benders and Up- 
SS. “ab e-k-s laa ee oe ew eres 20% 


Works: 
fa Soe. Ov 
@$25.00 

$250.00 


eee 


=a % 
Lane's Patent ppnpeneey “Lock “and. . 


eeeeeeneeneeeeeee is 


50% 


C= 


(cut thread): 
3g « 6, and smaiier........ 5&7 106 


e« 70& 10 P 
lireadd 


6, smaller and shorter. 


: 80510 


80. 


: oe ; an a “06105 5% 
Door and Shutter— 


Wrought Barrel Japanned. .80&5¢ 
Barrel Bronzed ........ 00 (a O0erS* 
DOUUEE cccccee :Krocheseeewes ‘3 
SS Eee 631 
 ccenanweawn er G3 
fe OOO RS es ea ee 0 
Ives’ Mortise Door...... re 
ives’ Wrought Door...cecceces 2a % 
Expansion— 
Richards-Wilcox Mig. Co....60&10% 
tove— 
Stove Bolts ...... cee AITIOE 104 
; ire— 
ee ee 50 
Re Sheed sc 008k cud °2 62421085 
American Serew Co.: 
Norway Vhila., list Oet. 16, ’84. 
80° 
Eagle Phila., list Oct. 16, ’84. 
8214 % 
jay State, list Dee. 28, ’99. 
75% 
Shelton Co.: 
Tiger Brand, list Dee. 28, ’99. 
80% 
Phila., Eagle, list Oct. 16, °S4. 
82 14 % 
Upson Nut Co.: , 
3 TH&1O&S % 
BORERS—Bung— 
Lnuterprise Mfg. Co., No. $1.25; 
No 2. $1.75; No. 3. $2.50 ea h . 
% 
BOTTLES—Milk— 


g£ro 
@ gro... $2.7 


15&10% 


20&10% 


renange- 


102. 8% 
105, 
123, 


{8e: 
164: 


22. 18¢: 23. 20¢€: 24. 25é: 25: 


75S? AN 


IOKT0&10@ GOK10% 


HO&S &% 


25&10% 


Grittin’s Pressed Steel...... coc cee 
Grittin’s Folding Brackets...... TOG 
McKinney Pressed Steel........806 
Stanley’s Pressed Steel........ SOC, 
staniey’s Foiding HKrackets..... 10% 
R. & K. Wrought Shelft....70@75‘. 


Wrightsville, Cast, 70&10% ; Piumb- 
ers’ eececeeweeeeeeeeeeeeee std VO&1U Ce 

BROILERS— 

Wire Goods ee 
BROOCDERS— 

buckeye me ubator Co. 


. 75&10 % 


cach. .34. 20 $5. “40 $5.40 $8.10 
Brooders, Nos. 4 
Each. $1. 05 $1.65 
Brovoders, Mt ee ene 6 
ach. . 62. 00 $4.20 
Brooders, “Sty le. Bb C 


BUMPERS—Barn Door— 
National Mfg. Co., No. 16 Barn De 
Bumpers, PP doz. . cosas ECS s 20 


BURNISHERS— 

Cabinet Makers’— 
Charles Buck Edge Tool Co. 
Fox Supply Co.: 








Burnishing Steels, per doz...31.30 
BUTTS—Brass— 
Wrought ...e. occccess SORE 
Wrought Steel— ) 
BRIGHT. 
Light Narrow eccecces 15% 
Reversible and Broad.. -75& 104 ty 
Baci Pee . sisvkssaasaad 66734 pad 
Za le and Chest Hinges. .6673% La 
BRONZED sa 
Light Narrow, Loose Pin. .50% |S 
Light, Louse Pin, Ball Tip, 
75&° 104 
i ie are ae OU4 
Caces—sira— 
A. B. Hendryx Co. 

Lrass: Series 3000, 5000, 1100, 
net list; 1200, 15% 200, 300, 
De. s+ evebaasemaes ae be wee 3U 

Bronze: Series” we Sce ce ws 30 % 

i a i ek 35 9 

O. Lindemann & Co.: 

Japanned Canary ..ccccee-.: 40% 

Brass Camary .......cceeercd0% 

Parrot Cages, Aviaries, Cage 
DE: 66 se eaeiees doe da a 25% 


CALIPERS AND ‘DIVIDERS— 
Athol Machine Co.:; 
Premier; A. M. C. 
| ron 
CALKS—Toe ‘and Heel— 
Blunt, 1 prong, per 100 1D. 
53.804 $4.00 
Sharp, 1 prong, per 100 lb. 
$4. 304 $4.50 


Blunt, ®@ hm, 3.65¢: 3 
CANS—Ash— 
Rtichardson Scale Co.: 
Runwel Ash _.: 


ce— 
P. Wall Mfg. Supply Co.: 
Three Hundred pound size, 


CAPS—Primers— 
All Nos. 100 in box, 
All Nos, 250 in box, $2.00.......20% 
Robin Llood, all Nos., 100 in box.. 
2- Cc 


CARTRIDGES—Metallic 
Black Powder, 22 Rim, 
_ ili ele aie atk eg ] 


and Firm 
O&5% 


Perkins’, 
Sharp 


each. 
$2.50 


Fe | 


: Fo $7.00. Blank....... 10&%5t4 
B. Caps, Con. Ball, $2.00. ..5¢ 
B. Caps, ee Ball, $1.75.15¢4 
F., 22 Sho 22 Lon g, and 
22 Long Rifle. J0&55204 
All OEREP S1SES.ccccccee Seetael 507 
C. F. Pistol and POPE 
Military and Sporting...... 15&5+¢ 
Smokeless, 22 Short. . 50&20&204 
— grees : san 
7 im ort. Lo f 
Rifle Black Puseedion . and soane 
Smokeless... re Ok&40846 
Smokeless, 
Rifle 
2 +" lank. Black Powder. .20% 
432 8 C. F. Smokeless. 25&10% 
o2 4 "38 C. F. Black Powder. . 
nm 
32 & 28 Blank...... — 
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HARDWARE AGE 


TTA ARRON 


Zea, Ihe Business 
Belongs to You 


You ought to be selling all the grind- 
ky stones in your vicinity. 

We'll help you. 
that head off competition, 


customers fully satisfied. 


Here are grindstones trom the most 
famous quarries in America—the only 
genuine Berea rock—absolutely even in 
erit throughout. We supply Cleveland 
Grindstones to 90 per cent. of all the 
farm implement makers in America to 
grind their tools. They know which is 
best. We are the only producers. We 
own and operate the quarries. We have 
the best factory equipment. We have 
expert workmen of fifty years’ experi- 
ence. 


CLEVELAND 


GRINDSTONES 


Sold Only to | 
Hardware and Implement Dealers 


These are the grindstones that will keep 
customers loyal to you. You can absolutely 
guarantee the stones, and the high quality 
of work they will do. With these wonderful 
sharpeners you can meet every argument. 
A new stone—or money back—for any 
CLEVELAND GRINDSTONE that goes 
wrong. 

Our expert judges will select exactly the 
right grit for your line of trade. Our sales 
department will allow you a good, big profit. 
Our guarantee will back you up at every 
point. 

Our illustrated booklet and trade price list 
will give you full details. Write for it, giv- 
ing us the name of your jobber. Ask for our 
special “selling helps.” 


THE CLEVELAND 
STONE COMPANY 


Leader-News Building 
CLEVELAND, OHIO 


The Largest Producers of Grindstones in’ the World 


WN} trame and trough that will not 
7) rust out. — Berea stone. 
me; One of the many fine models of 





Sterling 


made of the only Bere 
rock, the exactly right grit 
for general use. Steel 
frame. Ball bearings. A 
quick, even sharpener. 
Works like a bicycle. 








Hi “il iS EMPI rR E ) 


vie if i f ie 
. iil! il ba 


EMPIRE 


A ball-bearing, strongly 
made power grindstone 
built to run by gas engine. 


CLEVELAND GRINDSTONES. 





FARMER’S SPECIAL 


Just what its name _ implies. 
Pets farm teols in Grst-elass 
shape. Genuine Berea _ stone. 
selected by our experts. Hard- 
wood frame. Ball bearings, Hand 
or engine power. 


SANNA 


You can do it. 
We've got the goods 
and make 
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Size: 31 inches high by 15 inches wide. 


the Hohner Boy svs: 


**I will ask every customer who enters your 
store to buy a genuine Hohner Harmonica!’’ 


And he will increase your Harmonica sales 
100 per cent. and help other lines, too! 


HINK how many Harmonicas you 
could sell if you made it a point to 


ask every customer on entering 
your store to buy one! You can’t do this, 
but you can let “The Hohner Boy” do it for 
you. He will be showing Harmonicas and 
asking everyone to buy night and day, rain 
or shine, and he won’t get tired. No one 
entering your store will fail to see “The 
Hohner Boy” and feel tempted to buy the 
HOHNER Harmonicas he displays. The 
beautiful cutout exquisitely executed in five 
colors and measuring 31 inches high by 
15 inches wide, instantly attracts and holds 
the attention of both young and old. The 
happy smile is an invitation and the display 
of genuine HOHNER Harmonicas a 
temptation, both of which are irresistible. 
A “HOHNER BOY” its given free with 
either of the following assortments: 
No. 425. The ‘“‘Hohner Boy’”’ Assortment. 
Consists of one new display card, as de- 
scribed, with a dozen genuine Hohner Har- 
monicas to retail at 25 cents each, assorted 


in different styles with a variety of seven 
keys, returning 50 per cent. cash profit. 


Per Dozen (1 set), $2.10, less cash discount. 
No. 450. The “Hohner Boy” Assortment. 
Consists of one new display card, as de- 
scribed, with a dozen genuine Hohner Har- 
monicas to retail at 50 cents each, assorted 
in different styles with a variety of seven 
keys, returning more than 50 per cent. cash 
profit. 


Per Dozen (1 set), $4.00, less cash discount 


Ask Your Jobber 


M. HOHNER 


114-116 E. 16th St., New York City 


Canadian Office: 76 York St., Toronto, Ont. 
Mexican Office: 5a Tacuba No. 74, Mexico, D. F. 
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Wherever Horse Nails 
are used The Capewell 
brand is easily sold 


It’s a nail which is known 
everywhere and used by 
most horseshoers. 


Superior quality and de- 
sign have won for “‘Cape- 
well” nails an enviable 
name and fame. 


And those dealers who 
stock this brand get the 
benefits which always 
follow the sale of a first 
class widely advertised 
article. 


Among those benefits are 
repeat orders, satisfied 
customers, largest vol- 
ume of sales annually, no 
‘‘come backs.” 


“The Capewell” You know “The 
nett has the Capewell” trade 
: mark, of course, 
reputation of be- mts hash anack 
ing the best on the head of 
each nail. To 
sell nails bearing 
that mark is 
sure to get your 
horse nail busi- 
, ness onto a 
ity. sound basis. 


horse nail in the 
world — not the 
cheapest re- 





gardless of qual- 


MADE BY 


The Capewell 
Horse Nail Co. 


HARTFORD, CONN., U. S. A. 


Largest Makers of Horse Nails 
in the World 
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FUSE— 
Ensign-Bickford Co. : 


Per x oy ae 
Sgl. Tape ...--e.eeeeeees - 4.05 | 
Se, REO ccoccscssccses 4.85 | OC 
Beaver Brand Safety....... 3.90 co 
Anchor Brand Safety7...... 4.65 (3 
Crescent Brand Safety...... 4.60 
Double Tape Safety........ 4.85 
Reliable Gutta Percha...... 4.65 


G ATES—Molasses and Oil— 
Stebbins’ Paitern..cccecee+ S0@SIT5p 
GAUGES— ; 
Marking, Alortise, &¢..-50@50&I104 


Athol Machine Co. : 
Depth, Screw Pitch and Center. 


o 25% 
Chapin-Stemhens Co. 
Markius. Mor tise Ke, . .00&: 50&10 % 
issten’s Murking Mortise, «c.. 
_— 6010 % 


Wire, Browu & Sharpe’ Seecces ooo Va %G 


GIMLETS AND GIMLET 
BITS— 
Per Gro. 


Gimilet Bits. 

Common Dbl. Cut.. Po 

German Pattern. Nos. 
iP. din we $5. 50: ‘Il to 13, $6. 50 
Single Cut Gimiets Ass’t’d per gro. 
Nail, Metal, No. 1 $2.50; 2, $3.00 
tke, Metal, No. 1 $4.00; 2, $4.30 
At Wood Handled, pe 1, 


d, 00; 2, $3.25 
ke, Wood Handle 

morhe "7 No. 1, ” $5. 00; 2, $5.50 
GLASSES—Level— 
Chapin-Stephens Co. .65@65&£10&10 % 
Disston & Sons...eceess+--G0K10% 


GLUE— 
Cents per ib. 

Cabinet ... Senne @16 
Common Bone. Soeeed 
Extra Clear Hide.......- 14 @18 
Fish, liqvid, bottles or cans, 

with brush c.ccccccceeedd @50% 
Fish, liquid, 50 gal. bols., 

per gallon.....+e46. 70 @1.40 
Foot Stock, Wititte.ssee.-12 @I4 
Foot Stock, Browun.eseee 9 @Il 


ee © @ @s 


German Common........ 9 @12 
German Hide ..+++e-+--12 @18 
PE caceovsesebacescools. ae 
Irish . cevccccccceees dl ig4 ley, 
Low Gradeé...cccccccess 8%@10 
Medium IVhite ...-eeee- 10 @i5 
Norman F. Hines C».: 


Rock Glue, per aoz, small .75; 
medium, $1.50; large......$2-25 


GONGS—S‘tecl— 

P. Wall Mfg. Supole Co. 
Foot or siood Street Kiailway,, 31 % 
Spring or Locomotive..... 6ok10 % 


GREASE—Axle— 
Common Grade....gro, $6.00@$6.50 
einen s Zverlasting, 1J)-™. pails, 
age's in xes, @® dvus., 1 '%, 
$1.2 7 Us odu so0s60600eeo eu 
Grease and Oil— 
Robin Hood; Eagle Gun Grease; 


American Halters.......0+-+.45% 


Niagara Halters....... .- -60&10% 
American Dog Leads in he ek te a 45% 
American Cow Ties two toggle, 45% 
Niagara Cow Ties, two toggle, 
60&10% 
Niagara Dog Leads....... 60&10 % 
Cureka Special Cow ‘Ties, net, 
per r doz., No. 2/0 net 78é¢; No. 
Et Wate tana buwet bee scocsuee 
gE. T Ruge & Co.: 
Web lialter- oeeeeeeeeeevee . . 0% 
Jute Repe Llalters and Ties...50% 
Sisal hope Halters and Ties. oO % 
Cotton Ilalters and Ties...... 50 % 
Cotton Livery Ties......cce.-10% 
Leather Hlalters...... eoseee se 0% 
HAMMERS—Handied Ham- 


mers— 
Ileller’s Machinists’..... 


70@70610 % 
lleller’s Farriers’....... 40 @40&10 % 
Victor Magnetic Tack, @ gro...$7.75 


Heavy Hammers and Sledges— 
Oe Ps OF pedcovevees 80 @ 80& 104 
Over 5 lb., itn intikné éhieees 80&54 


HANDLES— 


Agricultural Tool Handies— 
Axe, Pick, &.+e000.+--00G10@70% 
Hoe, Raie, &c.......+-30@I30G10% 
Fork, Shovel, Spade, &c., 

Long Handles .......320&10@ 404 

EE POLE: 206710 @ 40% 

Cross-Cut Saw eumenet” 
CC ee ee eee D To 
Disston’s lla :cles rnd Saw taba 4 45% 

indestructible File 2rd Tool— 
J. L. Osgood tool Co. . 

Senior, oF gro. : oh 0, $6.90; 

3, Saas 2 oe 25 ; 3. $7.75; 


253 KB -s, 00. 
Makers’, i ro. [. 
=. 60 +> 

$2. 70; 3. "$2 .80; ii. "Gz 90; 

Screw Driver. per doz.: Nos. 
21, G08: 22, ae 23. 72¢; 
24. ¢ 25, 84¢ 2 90¢. 

Soldering Iron fiendles. 55Q in. 
long, per gro., $10.00. 


Mechanics’ Tool Handles— 
Auger, assorted.....gro.$3.00 $3.50 
Brad Awl . -gro.$l. ra 75 
Ciusel Handles, "Ass'd, per g 

Tanged Firmer, 
$2.65; 
Socket 
$1.95; ickory. 
Socket Framig, 


% 08W 02 





ickory. 
eeee p3.25 @ $4.00 


File, assorted......yro. $1.25C-$1.50 


Chapin- ‘Stephens Co.: : ; 
Carving Tool ........-dsV@30&1u % 
Chisel eeeeee GO @MbL0K10 % 


File and Awl *“eeeeeee- 0 @b69&10° 0 
Saw and Plane.......50@3V0&10% 
Screw Driver..... ee - 00 @30&10 % 
eer er rer 20 % 
Millers Falls Adj. and Ratchet 
Aumer Handles ..osscccces 15&10 % 


Nicholson Simplicity File lLlandle. 
gro. $0.85@$1.5 


Gun Oil, ® gro., 40&10% : less , 2 
than gro. lots. eeeeneeeeee = ee -& %o ~~ laude, : inegl , asad 4 File” 
ott’s a ron— 
omer ¢ an ated or Japanned, eh oars 55¢ 
oapstone— INNCH cocceccceccese PEF G0S., O2¢ 
Pike Mfg. Pian onééceeeeeeee dee ; 
GRINDERS— HANGERS— 


Athol Machine Co.: 
Bench Grinders ......ece+00240% 
Luther Gr maaee ate Co. : 
Dimo-Grit: . 
No. 1-4 (Mechente Special, 7 


“eevee eeeneee 


ips casera sqealbiean 
No 17x * (Mechanic “special. ‘78 
No. 18 ys SECS "Special, Bn 
No. 25 Gompact. .....-2- .$3ea0 


No. 55 (Best Mae, No. i)$3.00 


No. 63 (Farm Special, No. ». 00 
No. 83 (Spartan)..... oe - $2.65 
ue 104 Multigear...... . -$3.00 


No. 271 (Ne-y Hurcmer)....$8.75 


Pike Mfg. Co.: 
Enclosed Gear Machine; Peerless 


Senior. Junior and idget, 
334 %. Chain riven Ma- 
chines; Nos. 1, 


Spiral (Foot Power) 
a 


Pike Mfg. 
improved ‘Family Grindstones. e 
Jo 


CZ., es 
Richards. Wilcox Mine ras :eter, 
Cycle, King. Velox, Chalienge. THe 
max, Eli. No. 011; 014 Ball oy 
a SE, ecb ecseéouseses 7% 
HM ALTERS AND TIES— 
Cow Ties...... ue ae 70075 @70&10% 
rid rt Chain 
ee Coil “and Halters, 
35&2% @40% 
Brown Coil and Halters 


50 @ TO0&10&S % 

Brown Cow Ties. 50&5 @ 5081085 % 
Brown Tie Onts TIAMTHEITNRAG 

Niagara Falls Metal Stamping Works: 


“*e # 


Premax Halter Chains........ 40% 
Premax Special Halter Cheiss. Oo? 
Premax Cow Ties..... Pr" 40% 


American Chain O©o.: 


Note.—Barn Door Hangers are gen- 
erally queted per pe without track 
and Parlor Door Hangers pes double 


get with track, €&e. 
Chicago Spring wiped ms 
F ric tion eee ee eee ep eeeeeeeee 25% 
ES oo Ue ie ok oe oo 20% 
EEE AR Se Re 24% 
Cronk & Carrier Mfg. Co. : 
oose Axle.. ee eeeeee . 60&10% 


Roller Bearing occee SOU 


Grittin Mfg. 
Solid Axle, No. 10, $12.00.70&10% 
Roller Bearing, No. 11, $15.00, 
70&10% 
Roller Bearing, Ex. Hy., No. 22, 
I a la a a a TVUE1O% 
ee Bee, O.GO. .ccccccese 00td% 
Hunt. Helm. Ferris & Co.: 
qanee ORES 
DE od aia wae -# doz.$6.40 
tno B. D. Track, er) 100 ft. $5.96 
20th Century. @ fale agli $9.60 
20th , ~ aaa B. D. Track, #® 
ra see pedeedtaa whe 7.00 
Lane a "Co. : 
Parlor. Ball Bearing. $4.00; 
Standard, $5.15: No 105, 
$2.85; New Mode}, $2. SO 


New Champion per set of i 
agers. complete with track, 


Teboiar angers. No. 300, $6.30: 
$7.35: : No. ves $*). 00. 
me. toned Standard...... 
Hinged ..... cbebuceceséeu net $6.08 
Covered .cccccces . 
Special. 
No. ; 5 

: No. 60, $8. 00: 
2.00. 
-.50% 


-net $6.40 
aos nee net $6.40 
$ - 


Trolley, No. 32, ? pair 
McKinney Mfg. Co. sali 
Roller Bearing. 7 1 and 2..70% 
i a ee ag AN: 10% 
Hinged Hangers, King Charm. 60 % 
F. FE. Myers & Bro., Stayon: O. K. 

O K Adjustable; Sure Grip: a 
Grip Adjustable : Sure Grip Tan- 


Trolley Hangers and Track. 
Lawrence Bros 

Clipper, 
Cyclone, No. 





Clark, 
0 


Hammer, Hatchet, rc. «20708104 ‘ 
Hand Saw, Varnished, doz. 75¢ 
Not Varnished ........- .70@75¢ 
Plane Handles: 
Jack, aoz., 25¢; Fore, doz....40¢ 


dem, Sure Grip Tandem reer 


able ; Tandem Adjustable. . .60 % 
New Way Tandem Tubular. 50 % 
New Way Tavcc. Adj. Tubular, 
Fa 
Giant Tandem Tubular wen e ee 050% 


Giant Tandem Adj. Tubular. -00% 
pr Mfg. Co., P doz 


Screen and Storm Sash— 


National Mfg. Co. 
Screen and Stem Sash Hangers, 


No. 80, Automatic, ® doz... .50¢ 
HASPS— 
Griffin’s Security Hasp...... 70&10 % 


Lawrence Bros. Safety Hasps...50% 
McKinney's _— ct No. 8, per 
gro, ee eeneeees . *eeeerte 


HAY TOOLS— 
itunt. Heim, Ferris & Co.: 
ar 


ie 


HATCHETS— 

Regular list, first qual...50@50&5% 
Second quality..cccssses 50& 10 @ 60% 
HEATERS—Carriage— 


Chicago Flexible Sha:t Co.: 
No. 5, $1.25 


5; No. sie’ $60 
No. 3, $1.55; No. 3 2°00: 
ry On O% 


Big ilit Assortment, ? case . $13 3. 80 
ca 


Leader, ae coccocne.O0 
Clark Coal, dOZ. « TPES Se $0.75 
Se ae a MN on 6366008 eS 
Tank— 
Hunt, ilelm, Ferris & Co.: 
Bee GED cece vosenrsecovss $12.50 
HINGES— 


Blind and Shutter Hinges— 
Surface Gravity Locking Blind: 


Doz. Sets with Hil ig No. 
1, $0.75; No. 5, $1.40; No. 
$1.50 

North’s Artomatic Blind Fixtcres, 
No. 2, for ae $9.00 ;No. 3, 
for Brick, $11.50...... 10% 

Chervles Purker = ica +++: T0@IS% 

Parker Wire Coods 

lale Sentemio " Automatic 
i er % 

Hale’s Blind Awniny Hinges, No. 
110 for wood, $9.00; io. 1it 
for prick, $9.0U...... -20% 

Stanley’s Steel Gravity — * blind 
liinges, No. 1647%. P doz. sets, 
without screws, $0.80; wiih 
screws, $1.10. 

veer liardwaie Co.: 

. Jull & Porter........s985% 

Bg “Lull & Porter....... ~.10% 

Queen City heversible....-ce- 75% 

aos: yal s Noiseless, Nos. 60. 65. 

PE EE eT r&k5 % 

Niagara. * eeptteed Locking, - a as 

ee ereeveeces 2 IMO 

Clark’s O. P., No. 1...... 75&10% 

Clark’s O. P., Nos. 3 and 5, 

T5&5% 
> 2. 3 & ) ar THK 

4 Sh Se el 75&5% 

Buffaiv Gravity Locking, Nos. 1. 

8 SP eer yrenee ieger TOKIO“ 

She pard’ s Double Locking. Poa 75% 

Champion Gravity Locking. .75&5% 

64 wocel ode de 6 eu 6 7. Sa % 

at nih a ah ils ok tt oe ec 65% 

W. H. Co.’s , Mortise Gravity 
Se eee GO&10% 

Gate Hinges— 

Western: 

Wee LG@QeR. ccocosccese O08. 828 

Without Latch ........ doz. $1.38 


Wrightsville Hardware Co.: 


Shepard’s or Clark’s Hinges and 
Latches, Hinges only or 
Latches only, Nos. 1, 2 or 
— BEER oe a eee o00ctOn 

Miscellaneous— 


Grifin Mfg. Co., Fleur de Lis 
Surface Hinges, ® doz. prs. 
$0.80@$1.05 
Pivot Hinges— 
Bommer Bros. Pivot, Ball Bearing, 
40% 


ae ee Ce |. cedenewuaee 40% 
Standard Mfg. Co.: 
Standard for Double Acting 
Doo e*enereeeeneeeeneneeeee 0&5% 
Spring Hinges— 
Holdhack. Cast Tron... .$5.50@$6.00 
Non-Holdback, Cast Iron 





$6.50 @$6.75 


Big . N ‘ YP St nd I De #666600 42 
. 31100: wd ‘66 ectae Non- -Holdback Screen ‘Door 
proof, $12.00; Silent’ Parlor | Non-iolubeck’ Screen “Door” 
Richards-Wileox Mfz. So. : dinges. No. 2100.....40% 
llangers. Nos. 47 48, 147, 947. 60% Non Heldback Screen Door 
Roller Bearings. ‘Nos. 37. 38, 39, Hinges, Nv. 900. @ $10.3 <0 
oo 
~ © Ma 44 hen, SOW as ccceccess P gro. 39. 
Anti-te, tg edd Nos “4a” Chicago Spring Butt Co.: : 
Hinged Tandem, No. 48. -60&5 % Toe aie Hien ° “ina sg 
a a Door B. R. Swivel No. g| Cicago Mortise Floor (5000) > 
PP 431Ve Bee eeeeeeeee eg @ eee ee i) 
as Daderariser FP. D. on Chicago Relax Floor (Gov0) x 
Tandem No. 44, 2% and 3..60&5%1 > = Chica S 
-U / > go Premier (4000). 40% at 
as « ta ey ie No. ae? $1.25; F. Chicago Ajax (3000).....30% 
$2.45: No. 150.........2..$2.50] Chicago Engine House...25% | & 
Trolley a ae eo ee + bef Lavatory Door Hinges.... 50% is 
Trolley B. > ‘No. 24, $115! No: Chicago Screen Door (2000) = 
27, $1.40; Ne. 28. .eee0-e- Chicago Screen Door (3000) — =. 
HANGERS—Garment— Non Hold Back Screen Door, a. 
Victor Folding Coat and _Garment. 42) Bee eee ° 
) gro., $9. 00 Hold Back Screen Door, "Iron, eS 
Victor Trouser Hange P RTO. os ew cesecces a 
Jap’d, $6.50; Nickel "Biated- $7. "50 atunt. Helin,” Ferris & Co.: 10.80 | & 
a ar, meé0006 06668 a 
Joist and Timoer— Lawson Mfg. : $ ” = 
ame Bree. Od..ccccccccecccsccs®O® Matchless. Mortise wise and ~ 
aa 
p 
@e 
= 


cece $4.25 


Bommer Bro ) 
ape eR Butt Ilinges. . .40 
Surt Floor, Ball ear- 

i. Rach eihenaane ee 40% 
Bioxtios "oor, Ball Bearing. 

40% 

Lavatory Hinges ........ 410% 


Paes need Spring Hinges 
40 


Pivot Ilinges..... 0 
Se . sueraee Floor Spring 


cea , ee Door. 222 2.60% 
Richards-Wilcox Mfg. Co.: 
~——. “| ee & Floor 
es 0 215..40&10& 
Shelby Spring Hinge Co.: "~ 
—— +. Steel  Holdback 
creen Doo 8.50 
No. 777, Sheet Steel — k, 


2 er. 8.5 
<* 888, —_ Holdback, 2? 


Ball ‘Bearing Spring” * Butt 
i tae Se ee ah 2 - 40° 
Standard “Mfg. Co. : . 
Standard Floor =a 
Double Acting ........; 0 
— 4 loor Hinge, Double 
Pn: bes 6 ease ks ours &9 Fo ) 


St: ee ‘Chee king Hinges, 
Doudle Acting ......40&5% 
Superior Spring Hinge Co.: 
Superior Floor Hinges.40&10% 
Superior Surface Floor 
DEE dctiedecconsuaneek 
Wrought Iron a 
Strap and T Hinges, 
Light Strap Hinges......70&7Y%44 
Heavy Strap Hinges...70&10&10¢ 
Light T Hinges......002+--CO%F 
Heavy T Hinges.....0...-45&104 
Extra Heav 'y Hinges. »- J0G7YS 
Hinge Hasps......0 0c ie 
Cor, Heavy Strad. venee &10¢ 
Cor. Ex. Heavy eee "608 20654 


Screw Hook = to i 12....1b.3144¢ 
and Strap 23 to 36 ines ubae® 
HODS—Coai— 
Net per doze 
Inch.. 15 





Galv., opens... .2.:0 2.40 2.55 2.80 
Jap., Open...eeee 1.65 1.75 1.90 +4 
Galv., funnel... - 2.60 2. 3.10 3.3 

Jap., funnel...... 2.63 2.15 2.4 40 3.60 


Masons, Etc.— 
Cleveiand Wire Sp.ing Co.: 
Steel Rrick Ne. 162....each $1.05 
ft.ei Mortar, No. 158...each $1.35 
HOES—Eye— 
Scovil and Oval Pattern.60&10&54 
Grub. list Feb. , “Sr wenes nace 
& H. Scovil.....ccc.cc0e 27% 
Handlei— 
Cronk’ S Weetiag No. 1, $1.30; 
0. etme 
HOLDERS000. 
Angular, ® doz., $21.00....45&10% 
Broom— 
Norman F. Hires Co.: 
Star wxcel Szoom Hc«léers, 
Pes doz., $1.75 
r— 


Doo 
es ae ee 
tichards-Wileot MS gz. Co.; No. ils 
iverready, 4° &16«05% ; Nos. 118. 
Bam, SN WII c- 600s. céceeaet 50% 

1perior PEE AL PEE SRO £3% 
File and Yool— 
— oot Tile Holders oa, 
DE Atccenseemeonad 43 C 
Fishing TS ena 6@ " 
Norm F. 


Hin 
Fishing Rod IS doce: per doz.$3.50 
Trace and Rein— 
Ferne} ad Double Trace Holder, ? 
Dash Rein Holder, @ Goz. 22 2$1.25 
HOLLOW WARE— 
See Ware, Hollow. 


HONES—Razor— 

Pike Mfg. Co.. Belgian and Swa 
50%: German ........ 06 a $5 

RP ee error "3314 

HOOKS—Cast— 

Coat and Hat. Grab & Co.......40% 

Bird Cage, Wrightsville......... 60% 


Clothes Line. Wrightsville. ..50&10% 
Coat and Hat. Wrightsville, .60 5% 
Harness, Wrightevi ee 50&10% 





re— 
Belt, Nos. 1 to 15...80&10@20&20% 








, Ponti, Ni a “ce 
ptt sce i Nr See? > A 
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Inland 
Galvanizing 
and what’s under it 


Inland Galvanizing STICKS: 


1—Because it is done in an expert way by experts. 
2—Because we use prime virgin spelter and no scrap spelter. 
3—Because the surface is thoroughly cleansed before it goes into the galvanizing 
bath so that the zinc can penetrate the pores of the steel. This cleansing is a three-fold 
process. First the black sheets are boiled in sulphuric acid, drenched in a flood of clean 


cold Lake Michigan water, then soaked in muriatic acid as a further preparation for 


the spelter bath. 


A soft, homogeneous Uniform Steel Sheet 
Under the Inland galvanizing is a soft, tough, uniform homogeneous basic open 


mame! hearth steel—free from hard spots, laminations and other trouble-makers. 


Tie to Inland Galvanized Sheets 


They will make money and reputation and friends for you. 





Send for our interesting book “The Story of an Inland Galvanized Sheet.”® 
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WHY You Should Handle 


§ AMSON CHAIN, a staple ar- 

ticle that sells vendily for good 

profits. 

LWAYS a market for this 
Strong, Light, Weldless 
Chain. 

MAE in Polished and *“‘GPB,”’ 
Galvanized Polished Bright 
Finish. 

§1ZES No. | to 4/0. 


(Q) VER a thousand uses for this 
style chain. 

O hardware store complete 
without it. 





CHAIN hot galvanized making it 
absolutely rustproof; ““GPB” 
Finish. 
H* a very smooth surface. 


REEL of 250 ft. or 100 ft. 
cartons. 
r an store will increase your 
sales. 
OW is the time to write for 
prices. 





Catalog and Samples 


The Cleveland Galvanizing Works Company 
CLEVELAND, O. 
DISTRICT SALES OFFICES 


ORE .. wc cccccccccccccsccvccccccce 84 CHAMBERS ST. 
ST - BRAPPPPTITITT CLT ere ae SPRUCE ST 
i SD. + cence tees ee sncsonpene 5 MISSION ST 
Se SNS 5. ac60 cet rccncdécesen 1007 No. ALAMEDA ST. 








Your Customer is 
Your Friend 


Especially if you sell him PORTS- 
MOUTH IRON Roofing—the roof- 
ing of known quality—known dura- 
bility. 

There are many metal roofings, mostly 
steel, but there is but one iron roofing 
like PORTSMOUTH IRON, and 
that is PORTSMOUTH IRON Roof- 
ing itself. It stays sold for it stays 
good—won’t rust—won’t corrode. 


It’s made in rolls, V-crimped, pressed 
standing seam and corrugated styles. 
Send for circular. | 


General Offices WeksBrlsnadh Emcee fica hecling Wi 


SALES OFFICES: 


Cincinnati. 1333 Union Trust — * By 207 Q. & CG. 


Building. 
Chinas . 1451 Marquette Richmond. 502 Virginia Ry. & 
Buliding. Power Building. oe 
St. Louis, 1407 Syndicate Kansas os 7 Commerce 
Trust Building. San Francisco, 22 Battery 





Toledo, 1402 Ohio Building. 











Street. 
Louisville. 503 Keller Bldg. Chattanooga, Jam lag. 
Los Angeles, Washington Bldg. Portland, 309 Ry. 4% ldg. 
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litre 


C. & H. Hooks..... 
Atlas ag Co. . Metal Clasp. 


Parker Wire Goods Co., King. 


75&10° Fo 


C. T. Williamson Wire Novelty Co. : 


Wall Hooks 


Picture oe widen a Wép aide ‘ 


Thumb Hook 

Molding or y BATE i 

Punch ‘Bowl Liooks 
Wire Goods Co. 


Acme, 70%; Chief, 80% 


75%: Cza = 
tol, 80%10&10 % 

ness, GO&10% ; 
&10% ; Ceiling Fay 
Eclipse 


looks. 


orite, 


Wistslisneouse—- 


Hooks, Benci, see St 
Bush, Light, doz., 
$6.50; 

Bent Shank Grass, 
German fPatiern 
Sizes, per do®...+«. 
German Pattern G 


Hooks and Eyes: 
rass 
Malleable 


Iron 


Disston's Pruning Hooks, 


Turne or 
Shoulder 


oeeenerve 


per doz. 
G rass, 


rn Grass, 
grades, all sizes, per 


& Stanton Co. 


ops, Bench, 
$6.00 ; Med:um, 
Heavy, $7. 
oe $3.2 
best, ail 
a 50@ $2.75 
conimon 


se 60: 
.- J0@70E& 194 


per doz. 
. 25 


Bench Llooks—See Be ‘uch § Stops. 


Corn Hooks—See 


Lives, 


Corn. 


HORNS—Automobile— 


Motor 


Car Equipment Co. 


Continental Electric Pitenter, 


Randall-Faichney Co.: 
Jericho Motor Cy ele: 
Less than 6. eeeeee 
pes - 6. eo 


ea 


eT 
33 
. -222t4O0% 


HOSE "ATTACHMENTS — 


Stuber & Kuck 


Hose Mende rs, P doz., ™% in.$0.70; 


a li., 0.75. 
Hose Couplings, @® doz., % in., 
William Yerdon: 
Hose Clamps, Garden Ilo 
SS SO esgeer 20¢@ 25¢ 
All other sizes, Water, Steam, 
Be OOR. soccteveest TOKS@I5% 
HOSE—Rubber— 
Garden Hose, Y2-inch: 
5-ply Guarantced..... cocsccese 6¢ 
6-ply Guarantccd...ceceseees 7Vi2¢ 
Z-ply Guarantced...csceceeeee A 
Garden Hose, %- “inch: nes 
Competition .....+- ft.7@7% 
3-ply Guaranteed.. ft. 8, @9'% 
4-ply Guarantecd. we 914 @10'» 
Cotton Garden, %4-in., cou led: 
Low Grade ceoceoeecit.J324 81% 
Fair Quality «sees. Ff. 12@14¢ 
|INcUBATORS— 
Buckeye -“—~+*¥ Co. ¢ x 
Style A Nos. 
Style A. N08. 5 7 15.30 19.95 23.28 
IRONS—Sad— 


From 4 to 10...+.. cccceld. 3@3UG 


Mrs. Potts’, cents per set: 


'OS. 


weceeee 68 65 78 75 0 ine, Sewiate 245 233{ Comtimema! ........ inn jeacealle 50% 
zeh = a cote "3 70 82 88 yi or oo selene: S = 1.95 1.80 ae ee obeucews wORT M5 % 
Note—Some Western m’fg’r’s.,| Chalk Lines, ‘Cotton, 14-lb. — om ne ee Ons. ks Fog 

quote lower prices. Balls, per Ib...-cee---- « LI@ WE ennsylvania, Jr... 4081 10% 

Chicago Flexible Shaft Co.: Mason Lines, Linen, “Y-lb. ennsy vania Golf, 6 Knife.33.14 
Princess Electric, 6% Ibs., ea.$2.35 alls, per [b.....- i a a gd -eonnsylvania Golf, B 

Illinois Iron & Bolt Co.: Samson Cordage Works: Knife 5 la els te SL "25% 

ooumes. f. o. b. factory in Bar- Solid Braided Chaik "Nos. 6 to 3. Pennsyivinia Horse ccccon + &% 
rels, per ID... 2% ¢; in Boxes .2%¢ ih 30% Pennsylvania Pony .... ea > % 

Ideal Sad-Iron Mfg. 0. Solid Braided Masons’........ 30% Pennsylyastia Grand Horse. .33%4 % 
Ideal Self Heating ‘Sad rey Silver L ake. ‘Bra ided. “Chat: No. Pennsylvania Roiler Mower.» .15% |, 

Soummace Gon 6. 84.35: | Srasks Serco een al Mae 
» < ’ ’ a)» ( i  - ae F ane 
Tailors’ Goose, 14 Ib., $5.50 Masons’ a, Shade A A a Sige - 

Wrightsville Hdw. Co., Mrs. Best: White Cotton, No. 3%, $1. 50; Wire Nails sonal weiner Miscei- 
Nos. 7 -O-OA GOA OA ye No. 4, $2.00; No, 4%, $2.50 clancous Wi ss a . SSE LOG) 
Per set..$0.88 ) .05 Colors: No. 3%, $1.75: No. 4. ub ane we. See rade Report. 

Bar and Corner— 2.25: No. 4 %, $2.75: Linen, Hungarian, Finishing, U phoister- 

Richards-Wilcox , Mfg, Co.. | Bar No. aetna No. 4, $3 3.50 5 ers’, &c. See Tacks. 

rons. — GOO& AY t ° Corner ros, ‘ 0 7 he eas 26s © ees es ¢ » 7] tiorse— 
Nos. 77 and TD ...-eeeeeecees 60 % — a — oa." No. .* Jobbers’ Special Brands, 

Jj acKksc—Automobile— Gatton, O6.50..45.20 Ss ans a per ‘lb, 8@IV2% 

Motor Car Equipment Co.:; : Clothes Lines. White Cotten: 50 Picture— . 
Power Jack, per doz.........$6.00| ft., $2.75: 60 ft.. $5.25; 70 ft., 1! 2 234 din. 

agon— $3.75: 75 ft. $4. 00 ; 80 ft., ~sengy Hd., gro., 45 hee 60° 70 

Lane’s Ste ob ceves, -60.eene® $5.23. 90 ft., $4.75; 100 cL or. Head, aro. all Sizes. ....00. 80% 

y ; . De. «bese bso 2.0 e > 600 66:6 6 8 6% ie 

Hicharde Wigs “Sts. “05.” ger Westy « Sitio Co Peace UPholsterers’— "| 
Wileox, No. 228; 1, $5.75; 2, Solid Braided as alk, Hason’s s and P sii Sanaa ac ath ha al rina g a 10% | 
$7.00: 8, $12.85; 4 $28°50 Awning Lines...........: 0&10% SEE IIE EE o « SOS 10% § 

os ‘adder— pissin at Clothes Lines, “White Coiton, re NUTS—Blank or Tapped— 

mere. -Wilcox Mfg. Co., ee , _ eee Cord. gfotton or Linen. 30% gi Anny hed: 5.00 

eoeereve0ee eeee@eenteteeeveeeear - — a ock so * eoecect GG aeeese 

JAPALAC— - FE. ’ S Hexagon a a . 6.004 

Glidden Varnish Co.: a —— : _ $m WenEns : eo Hot Pressed: OF i st. 
All Colors Except Gold and Alum. Sash, &c.— ""** Square... eenksean Sau 

num. per can; aiion , ‘ Lae 
L wallon. ag Quart, b. 806; Ives’ Patent : ae FICZEGON ce ceccccceceses we held 
int. * b t. x Y, : TS Eee LSE eles « 0 
Pint, 15¢; 10-cent sine 10¢ Fag = Mn Rd Metal Sash. 35 of Oaxum— 
old: izes. No. £ 3.00: 4.lrawrence Bros.. Stee! “ash Lock °lIn 50-lb. Pales. Spun. wagon. 
$1.55; 3, Me ce id 5 hl gaia | ere IBS 6 TY 
Aluminum: §& D3 " 14 Ly 
sort eetie f0¢t 2 2867 1. 150: | MACHINES—aoring— TE ecgmepannen: Eo gue 
og Com. Upright, without Araqers.$2.50 Plumbers’ Spun Oakum = per 

Pike Mfg. Co., Saw Jointers, 33 14 % oe Angular, — Auvers. 2.75 MEP nec ciseepoecetoseeteeees $1.75 

rast ord Auger Bit Co........ . .$20.00); O1IL— 

K ILLERS—Fly— Jennings’ Nos. 1 and 4...... et Pike Mfg. Co.. Stonoll...... «22 - 4% 

Spencer Wire Co.: Millers Falls ....... «+ ++ 15&10% | Vacuum on Co.: 

Fiy Killers. per gro $9.00 Swan's Iimproved "40810810 % DT. -c¢aiannmeseteuens 0% 
Five gro. OF oveF.......... 7.20 Forming, Bending, Etc OIL TANKS—See Tanks, oii. 

Watson Co. : Royal Forming. Bencing. Oru OILERS— 

Wonder, per gro......-.---$10.50 = —. Fluting, Hand wore Steel, Copper Plated. 806 105108 5¢ 

KNIVES— “ tee Cutting— "*** ‘ Chace, “a> san re -eres ss 5 

Butcher, itchen, &c.— Chandler’s ......... s 4,’aragon, Brass an opper. .4 O454 
Foster Bros.’ Butcher. &c. 30% Wa hing" Paragon, Zinc...... savencenecy cee 
ses = gS Butcher, Skinning Easiest Way M’f’s Co.: Railroad, COPPETEE cc ccccede pat .704 
we wah a/ee 66 te cecbececseasce Sea: TASS. +++ eseerees 10¢ 

orn-— Wore-teeter’ ese eeeeeeeeeee 

Cotembien Cutlery Co.. Wilcut See a 00 -— ~ os tto s R80 % 

—eene's ese 15.00 des’ ‘Bo a &10 
Brand Knives and Hooks..... -60% Electric, with Wringer -eres 32.00 Railroad Oilers, etc. .70@ 70&10% 


50 55 60 65 


“se e#e @ 


»&10@80 % 


49 
- 40% 


; Crown, 


02+ +-80% 


O22, 
$1.25 @ $1.50 


“Cup “and 
. 85&10% 


. $2.50 


50 
5 





Drawing— 
Standard — List 
C. E. Jennings & Co., 


Jennings & Griffin, 
"49 SO, SOS pagel ‘ 
Swan’ 's Reguiar Grade, No. 
00 @ 60 % ; >; Extra Grade, No. 
seal Pe RE Ere een ; 
ay and Stra 
Serrated ‘aes , Ber p mage 00 @ $5.50 
Oil th— 


Norman F. Hines Co.: 
Hines’ Oil Cloth Knife, Ghuvcco wee 
KNOBS— 


Base, 
Rubber 
Door, 


; inch, Birch or Mabie, 

2 iPrccences gro .$1.40@1.50 
Mineral ....0.-. doz .65@ 70¢ 
Door, Ti. Me Becncassoentonat 80 
Door, Por. Nickel...doz.$2.05@2.13 


ADDERS—Store, &c¢.— 


Bierce Step Ladder wert fy 
Ladders, each ....$10 $11. 00 
Lane’s SS Ea a 35 % 
Myers’ Noiseless Store Ladders. .309 Vo 
Milbradt Mfg. Co. 
Rolling al Ladders, each $11.00; 
sone Track, 2U¢ per ft., Hard- 
are ‘Track, Rs o¢ per ft, 
LADLES—Melt ng— 
L. & G. Mfg. Co.’ s list, 
and Plumbers’ 
LAMPS— 
llammer’s M. a sane ree —T | 
liydro Carbon 
Air-O-Lite ‘1eieiine Portable) 
each SENSE het glaal 
compe} eg) a pee - 
Side Lift, No. 0...- “~ re. $3.25@3.50 
Hinge Elobe, ‘No. 0..d0z-$3.75@4.25 


Melting 
a% 


R. EB. Dietz Co., r doz: 
D-Lite, Short Globe, $8.25: Wiz 
ard, Mon- 


zard with Brass Fount, aa) 
Buckeye Dash Lamps, $6.25; 
No. 2, Blizzard Dash ; 
$10.25; Junior Side 
$9.00; Union Driving 
ly 50; Octo Driving 
00, 
Pioneer Street Lamps, each, $3.25 





LA 
Roggin’s Thumb Latches, Jap d, 
wethl SCTEENS ..cccces doz 35 @50¢ 


ws 


Cronk & Carrier Mfg. Co.., | No. co 2. - 
Hiunt, Helm, Ferris & Co. : = 
st iy ar 


reer reee $3. 00 
National Mtg. om 4 
Washburn, No. 28, per doz.. - $1. SO 
All Steel. ‘xo 28. per doz....- $2.60 
Richards-Wileox Mfg. Co.: 


Bull Dog. Heavy, No. 125..! 5OK 7 
Trump, No. 127..... jinn eonwl $1.50 
LEADERS—Catt! 
Smail, doz., 45@50%; large, 55@60¢ 
LIFTERS—Paper— 
Norman F. Hines Co.: 
Paper Lifters, per dog......$2.25 
Transom— 


R. & BE. ow QR 
Wire Clothes, Nos. 18 70 249 


Other Styles ....-+--40G5@WE106|P4 


] 


7 
q 
bh 


G-LE-M o 


Elmo or Lewis, 


r 
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Gringelt Washing Machine Co.: Sec 
Electrie... 0$42-000 
363 


wis. Power.-...- 


Speed or Peerless 


a 


Malleable Siaramers’ Inv veved,. Nos. 
22. 12 aut 13. 10%; Old ‘Pat- 
.- 3, 4, 40-6 Tos 
r IP. ‘Wail Aria. Supply Ce. 
Spring Bottem Cans, 


National Sewing Machine Co.: < ree 
eee $7.50 Railroad Oiler® ..... V&ISE1LORS 
Nineteen Husdred "Washer Co. : PENERS—Box— 
Gravit¥, €8. ccoccccccccccecs $8.00} Morrills No. 1, Boz. $16.00. 37% % 
ee. CM. .»vosocceeoebend aul 7 
1900 Standard. ea.-ee-------$7.00, 8 ACKING— 
Portland Mfg. ae $s ° Asb STO i Ck b 
Power Washers, cach... ++----$9.4 Rae.’ Beth guanitiy —_ MS 16¢ 
MALLETS— ny, : Rubbes—- 
jewel seeercecceeerrere, coral (Fair quality gov wend te 
_-  * veee = = vvcee DET OSS oe oa tai talaga LT @ 12¢ 
inners’ Hickory and Appie- Sheet, ©, ©. Bicescscceckeo JS 
wood eeetveevce¢e seuvcendes dm, 50% Sheet oe B. S Ae Peay Loi eee 1G Ie 
MATS—Door— S; leet, ee ME i 40@45¢ 
Acme Flexible Steel......- BI. Set Cee ee "40a 50 ; 
Cary’s Everlasting Flexibie™ Steel, D/C, + ERAS hae se were! (w UE 
Elastic Steel (W. G. Co.}, mew *tAmerican Packing....ib. 84@Y ¢ 
eps GR, sr ao RSME cece ed D%e Cotton POCRING. «veces lb. 16@25 ¢ 
Pettler Mat & Mfg. €o. ‘talian ~=Packing....... lb. 9@10 ¢ 
Glen Folding, stock sizes....35% ute Mee Onbe e460 008 - 314.@ 3Ya¢ 
“a —— special sizes, ese ‘Russia Packing... «ll » 9V@l ¢ 
Sleeth Steel Fiexibie, enc, Hes. z Us—Gaivanized— a 
hy ae 3. ae-68 on 4, o-2 M0 4 O warts : & “10. "42 14 
$8.00: 9: $10. 00: 10. $12 00°: Light coccce $1.40 $l. 60 $1.75 $2.00 
special sizes and shapes per sar, ‘Ex. aon coe «89245 288 FI 
Cocco sr Secs cvecseseerrrrorrs 23¢),itcd Bottoi 
MAT TRESSES—Camp— > Fire Pati 2.35 2.45 270 
‘Tom B. Burnett Co.: ‘Well! Pails. .$2. 05 230 2.55 285 
eee ME cevseores To \ Fiber Ware— 
F.o.b. allowance $2 per "i60" ibe. ‘Cordley & Hayes: 
MiILLS—Coffee, Corn, Etc.— ; Star Pails, cast of Miss. River, 
-_—- ~~ Mfg. Co.: 20a 25% ; per doz. f.e-b& factory...... $2.40: 
Pere pe = Wy ome 
Bone, Shell and Corn... 2810 Dizon's Silles-Grapbi te, ® gal., i 
Parker's Ball Bearing Store...33 4° . aa ene $1 - 1 sh ~2 
rker’s Box and Side -50&10% ’ $i 65. 5 us, $1.¢5; =e 
‘ “isto ; 655. & gal. kegs, $1.60; 10 gal 
Red Chief Rapid Grinding ki 1 ae coe é = 6 
et cumeee $26.00 egs,, $1.40; 25 gal. bbis., $1.35 5. 
Swift. Lane Bros. Go....... 2... 25% |e oe, “eal Pang ny 
4 4 > ’ > cr ; > wlheS ). 
Wrightsville, Coffee, 60%; ~~. Jet, B lek Elasite Roof and Metal 
oo aint: per ga in Barrels, ¢ 
MOP A ) e eS ig Halt Barrels, 27¢ in ies 
egy fy: and 15 Ib. to doz., and. Ten gal. Cams, 30¢; in One 
per VY, @ 22¢. gal. Cans. 35¢. - 
Eureka Sales Co.: 'Montauis Paint Mfg. C€o.: 
Davis Self- oiling Polish Mop.. Di-mel-ine Aluminum. Enamel, 
Nos vs tae $1 “ 50 $2.00 each Gold: and! Prepared Paints, 
*"" "Case lots 33% % . Di-mel-ine Stove ea. per £ro., $9.60 
MOWERS—Lawn— namels,. ea.. per gro......$9.60 
NOTE.—Net prices are generaily PANS—Dripping— 
quoted. Og a EO eee rere 75% 
in 10-in., $1.80; advance i ese a . 
l0¢ or each size ’ i. @bebaneve<arere 
Cheap, ‘in., $2.50; advance, 10¢|Per doz... ~ $200 2.25 2.75 4.00 
for each size. PAPER— 
Better Grade, 10-in., $3.25; advance} Building; Paper, L. o ion > 
¢ for each size. ’er Roll. 
12 14 16 18-in. Rosin sized Sheatiiing; 500 sq. ft. 
High Grade...$4.50 4.75 5.00 5.25} rolls, 36:1n.. wide. 
Coldwell Lawn Mower Co. 25 Ibs. er 
Imperial, High and Low bate 7%, DO ibs. to roll..wnccces nai 
UO 70 40’ los. to — celta inant abe — 
a Resaonsoneres sent eng \Deafening Fe 50. sq. yd. ‘rolls 
Grand... ... 2. ccc. GOK % |, 36. >. mide, ben ton $47.00 
Improved Excelsior....2. 33148100 | Roofing, Rubber, sce Roofing. 
Chain tieller Mower........40&5%|5and Paper and Cleth,, Flint and 
Geared Roller ......... oo + 4085 % I dices, i diodnty ial 50&10&5 «60% 
Horse Lawn NG. «+ 000 sn Garnet Paper and Cloth......25&54 


























SSO gate coe 40854 
piniee Hardware Co. : 


Tarred Felt— 

Leply, per ton... .$32.00@$33.00 

) eae 

3-ply: OE ee wo eee eens O84 

Slater’ s: “tae ber Wl ccveakea-a 
R ple— 


Family ‘Bay State. .-9 dca. $15.00 


Improved Bay State. doz. $36.00 
w Lightning iewke 5 — $7.00 
Turn Table ’G8...... 7 doz. $6.00 
White: Mountain .... 7 doz. 5. 24 
Bonanza Improved.....each $72 
New neat EE ety each $20. 09 
RRR RERAE Bet. $ each $30.00 
Rapid “Api, Slicer...each $100.00 
ran nge— 
Goodell €e., Sueeess....each $20.00 
Potato— 
Goodett Co. : 
ratewa ..... errs 2 
a Mountain. secs ‘3 rt $5 5'o6 
Vietor Vegetable....... each $5.00 
PICKS AND. MAT *TOCKS— 
ears 75& 10 @ &0€ 
Cronk’s s Handled Garden wee 
ee REE Bi ae ae ps 33! 
P| NS“Escutcheon— 
; EE 60400086 beembsebinéas bs cna 
rer ss eee cb eee & eeeese - .60@ 608108 
PrPeE— - 
Lead— 
Eastern Prices: 
Lead Pipe. per 100 Ibs.....4..$5.65 


Stee! Threaded 
Black Steel Pipe, %4 rf er... 
Galv. Steel Pipe, % to 3 in.....694 
Vitrified Sewer 
Standard Pipe and Fittings, 3 
to 24 %:., carload lots, f. o. b. 
factory: 
First-cless iNbtadetenns addons 
SOCOME-CIGEE 6c cicaceda .78% 
PLANES AND PLANE. IRONS 
Wood Planes— 


Bench, first qual....... « 30@ 2054 
Bench, second qual.......40@40&5¢ 
Molding st Bei carve sii a. oh 25 @ 25&5¢ 
Chapin-Stephens Co.: 
Bench, First Quality... —T er 
Bench. Secend Quali . 40%, 


Molding and Miscellaneous. . 25% 

Toy and German...... err 
Plane trons— 

Wood Bench Plane Irons...... Rg 





OR ss 22 e8O% 
Charles Buck Edge Tool Co... : 20% 
Chapin Stephens Co........+++-25% 
— 
Felloe . 34% @4é 
PLIERS AND NipRERS— 
Putton Pliers ...... - 75S 1IO@INE 





ina: 
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It Shows 6 Handy 


s 


Sportsman s Scales 


which are seasonable and salable right now. 
Being small these scales can be carried in 
the pocket, as the barrel is only 3% ins. 
long. Also useful for the nursery, kitchen, 
etc. Accurate to a dot. Popular priced. 


They are handsomely nickel plated, with 
scale graduations in white on black back- 
ground. Also put up singly in cartons. 
For quick sales we suggest using the Dis- 
play Easel. 


Send for Trade-prices. 


Display this Easel 


We are sending Dealers an attractive 
Card Board Easel, size 11 x 14 ins., to help 
them sell our latest specialty—The 
“Handy” Scale. 


This Easel makes a nice counter display. 


JOHN CHATILLON & SONS 
CLIFF STREET NEW YORK 






































Copper Bearing Shoots 


KEYSTONE BRAND 
tiny, ", 
1911 ALU “e 1913 








= _ o 
———————— 


: nag 





ms <4) T BIW x 


5,318 Tons wna F4.9075 Tons 


PITTSBURGH 
“a KEYSTONE gan 


An appreciation reduced to figures 
in the consumption of this superior 
product—and the demand is con- 
stantly increasing. 





American Sheet a¢ Tin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 


= 
| 
| 


Hit 
it 














DISTRICT SALES OFFICES: 


















Denver Detroit New Orleans New York Philadelphia Pittsburgh St. Louis 


Export Representatives: Unitep States Steet Propucts Company, New York City 


Pacific Coast Representatives: Unitep Statzs Steet Propucts Company, San Francisco, Los Angeles, Portland, Seattle 
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Gas Burner, per dos., 5 in., $1.25 
@$1.30; 6 in., $1.45, $1.50. 

Gas Pipe.. . 7 3° 0. ie tn. 
$2.00 $2.25 $2.75 $3.50 
Acme N eeeeeeeeeen eee eee J 
‘ae 

Oratmetican Buttons -r-+~. 60 
Improved Button nti hice be Gs 5&10 % 








No. 80 
Stub’s Pattern .. 
Combina 


Tools. . 
pruMBS BS “AND LEVELS— 


Co. : 

ae Se ane Machinists’ i % 
Plu embers. og ocret PrTTTTITT >. 

Bost 
Builders 2 ig 1 Kos. 3 & 4... 0% 
2-8 a - coocccooceee 
ovnpia wepbets Leveis. . .30@30&10% 

in’s lwp. Brass 


pe ocket, Lev cs pscoowe sia ee 10% 
= a eeeee 3U& 0 
chipists’ vels. »2-40 40410 Yo 


Torste coves cco SRT %o 
Pock vyeis eee -G0&10 % 
Plumbs apd Levels G0&£10% 


Track Level and Gauge. 7 760&10% 
PLUGS—Sp ow 


Emil G 3 
a. ea eseeeeeeneeeeee -75¢ 
Magn ea. eeeeeneeeeneee eee .40¢ 
Pistinum Point, ea@..... ocoes “B09 
Priming Dg. CR. wcecccereccoese -75¢ 

Jeffery-Vewitt Co.: oe 
J-D doubie system, ea....... $1.25 
Motorcycle standard, ea..... . we 
Keliance, ee eeeeeeveeeer Go&80E 





A. R. Mosler & Co.: 


Mosler Overland Special, ea .75¢ 
Mosler Vesuvius, ea......... $2.00 
POINTS—Glaziers— 
Bulk and 1-ib. papers......- ib. 9¢ 
14-lb PANPETS.ceeces eeeeerveeee lb. 1 ¢ 
ney POPETS.ccccccccccceses lb. 1l¢ 
pug} ee «A ey 
sh W. Morris 
Golden ig 


Per doz. 2,00 33 50 $5.00 


Pints. Ts.ckle Blocks—See B 
Per dos. $8. ‘bo £15. gg PUMPS— 
4 Cisters eeeenreee ee . 
Joseph Dixor ....--++- . » $5.00) cicher ners 
— ie — ee ee 5 BS Wood Pumps Tubing, 
Sa panese 2200002 2000005 ar $350, Db acting (low list)... 
ey “ FPeeeeooeeee Works ES agg + Ds. sccoeos 
= ¥- tik Store Pollen 3 Goulds Mfg. Co.: 
ns, 






Pe 
= 
& Senzess Sze 
ba 


4 
= 
. 





ae A 


t. can, liqui No. 8. 
v . in. liquid. 0. 12. 
drying 


Tae 


cs 
1 mt metal polish, No. 70, 
1 gt. metal polish, No. 80 


6 tal polish, Ne dow. _— 
os. me vo. ° 
ae" ® doz. $1.00 
% gal. metal polish, No. 50, 
1 gal. tal lish, ne wor we 
me ~. 
ee aos. $12.00 
F loor— 
Eureka Sales Co.: 
Bood-Bhiue for polish. 


Case lots 40% 
POPPE®S—Corn— 
1 gt. Square.... oon. $0.75; gro. $8.00 
t gt. Round... .dosz. 30.80; gro. $9.00 
Ii @.. Square. .doz. $1.90; gro. $11.00 
5f ot i ee - + «dos. $1. 40; gro. $13.50 


An a iii i as tas ~aeoseun 
Tinned and Turned....... noced 
POW DER— 


Black Sporting: 


Kegs (25 ib.)..-$5.00@5.5 


Half Kegs (124% ib.)...... bt 
Q Kegs (6% ii By a8 
uarter Kegs 4 Bo 
$1.50@1.65 | >= 

Canisters, pounds..... 25 [~ 3% 
anetere, Y, pounds. oe AS | So 
Canss } pounds.. = ap 


Black Blasting. 25 "o kegs 
$1.40 


NOTB.—Prices vary according to 
a 
Robin Of 
Robin Hood, bulk; Peerless, bu % 


Befinee,” tis aneetéedseccnie 50&20 % 
anelbareroowepesis 
Delinred’ in lots of 100 ibs. or more. 
PRESSES— 
Athol Machine ea 
Domestic eeeeeeee ne ease 
Enterprise Mfg. * Co... Fruit, Wine 
aod a es ¢nensdcoseonan nO es 
Lard Presses and Sausage 8 
SD ssid ie en een SOE OSAT ie % 
Victor M. Grab & Co., Yaie Wine 
and Jelly.. eeeeeeeeee .30% 
ara Presses and Sausage ago 


 Q! 


Fruit. Wine 
Jain 40&10% : Vegetable. 50410%, 
Seal Presses— 
Morrill’s No. 1 Jap’ es. 
Ge a a a ee aa eee 7% % 
Morrill’s Pocket, Jap’d. $16.00. ar it a % 
Morrill’s Pocket N eled, $25.00. 


PRIMERS— ‘fee Cans. Primer.) 

PULLERS—Nall, Etc.— 

Miller’s Falls, No. ’s. Gos.. $12.00, 
83% 210% 


C% | Common 


@eeeneeeveev ee ee 


nc 
| or Jackie, 


eeeeeeeee ‘4 


ne 
Side, doz.....+-$0.30 


Winner Pulley Co.: 
Winner, 3 ae. ané ov 


gro., $20. 00; 
r 


Frame; 
eeeseeoevee eeeeee 


per doz., -% and 
Americon Re ley Od.3 
Wro teel 


Ax 
Wro rit Steel, 
in ls, 1% in., 


Common Sense 
Merit. io barrels, 2 
a hy" Saw Toot 


Grand “Rapids Lia guere « 
Fox-All-Steel, No. 3, 2 


835. 1% 


Niagara, No. 25, 1% 


No. 26 “Tro 


Diaphragm 
Bare. som 
“+ gy oe 


B. ees 
*Desble "hat Acting For 
Ciste 


and —— Spray ; 


Thresher Tank—Myers 
less Low =~ 


69 eeeee 
Century Low Down 


Cen Low Dewn Rs 
nk, oo) 
Pump Leather 


Colander Diam. 
Inch. 2 2% 23 
$6.50 8.00 8 


Cup Leathers—Per 100 
Outside “. 
inch. 


PUNCH 


Revolving (4 ‘tuies). an 
Bemis Call Co.’3 
D *, 
Morrill’s we = 
Hercules, 1 die, each 


RaiL— 

See Track, Barn Doo 
RACKS—Whip— 
John H. 





Moet e00 No. 1, Nall Puller. W das. 

Peareacu Spike Puller, cach, $15.0U 

PULLEYS—Single Wheel— 
in % In 


Clothes Line— 


er, 

1 gro. and 
Sash “bihayeet ; 
Square of 
oe End, ood dos., 1% and 


Auger Mortise, no Face Pilate, 
2 ites oe -20@21¢ 


American Plain 
a ee Ss 


. 2 in. eeeeeveeeeses 
aod. ~ in’ barrels, 2 in.19¢ 


AX le, in Narrelg.c++0e+018¢ 


Grand Rapids All Steel” Nolaz oe 
Niagara Falls Metal Stamping weet? 
Niagara 2% 
Wrightsville Hardware. Co. : 3 
Ac me. N 


in., 1 ° 
eeeee Suede ™ 


froy—1% “in, ise; 


Star, No. 26......1% in. ie: 


ppocepocousonsoooos lee 


Doubile-Acting Thresher Tark.$5.00 
ho. 3, Side Wectiee a. 


- st) 
Spraying F 1129 ‘and Whit 
praying Fig. 


Pump 
matic walideans Power; Hand 


Force and Lift .....ccccce 
and —- 
Tank, N 


ers and Fauit tleess Low Down 
andie 


oe and Vaive | oe 


2% 3 
IC.00 10.50 
34 3% 3% 4 
$13.00 15.50 17.00 18.00 ¥ 

; , 


24 24% 2% 5 
963 ys 9.00 10.05 11.45 
3 3%, 3% oho Ay stya | 
ES— 

Saddiers or Drive, - 
Spring, single tube, Pe. "onal. 

ity ee $1 85 
-. -d0%. $4.00 
Cast Steel 


.50 
Doz. $12.00..37 4 % 


National Sewing Macaine Co.: 
Center Puaches, ® dcs.. $2.00.60% 


Best: 
Portable Revolving Whip Display. 
each; No. 1, with Display shelf, 





pers 37 4 To 


ee 


2° 2% 2a 
40 55 65 


eocceds @ 20. 


dos., 
64; 2 in., 
iD. -cececdbF 

Hol- 


in. De 60% 


seecceed 


in., 16¢; 


SSisc5es0 
, PEPE 


. 50% 
e+ eet 0K&10% 


D. A. 
Well (low 
eeeeee 23.75 
(low list) 
and Lift; 
; House; 
Handle ; 
Pnreu- 


Os. 
occcee cGarO0 
N 


x Os. 
e*ee3e0eee 5. 25 
Tank, ie 


tehet Hi 


5 





s. 00@75¢ 


$4. 00. 


37 4% 


r, &e, 


¢| Hammerless 


RAZORS— 
American Safety Paszor COo.: 
Ever Ready, biade, per dos. 


Ready, Combina No, 2, 
— sopgeocaeazecsgstRe® 


Ber meaey. Combination No. 





Ja dos.....$0.30 .45 .60 1.05 per osce asso use sss ($2. 
Pt or iackie, Gal., doz. Ever Ready’ se t, No. 4, pe F 608. 
NE veccereeeeena di 1% i. Ever meaty. Combination, No, 5°00 

° per © 9 eee cee ite .00 
Hay oe ag Swivel arg Eye, oe aver Hendy, Combination, as" 
o8., Nhe, in., eeeeeeeeeeeee eee 
Hot Homse, dose , Tig » ._ Stropping Mch. & Strop, " 
nc. eeceeeeeee ‘4 SHSSSHSOSI OAS SOCSS 
sag gamma <7 19 30 A AMERS— Edge Tool Co. .80% 


REELS—Fishing— 
en 
M6 Q 6 A6, BG, M 9%, M 

16, i6. . B .6. 200 

— ye Populo, " Nickeled Pop- 


A °N., ree a desod 
ol ty ab04 N pe Be 

Eonspetin ett P, aoe ‘PN, 20 302” 

P, 202 PN, 102 Pk, 202 PR. 


304 P, 364 YN, v0304 P, 00304 
PN @eeeeeeeee eee te eeee 3% % 
Svecinily eae 
“Detachap won le itck’ and ‘Siotse™™ 
50425 


REGISTERS— as 
Jepanned, Electroplated and 
Bronzed eee eeeeeeveceaeeeaee a) | 


W hite Porcelain ‘Enamel. secncocsen 
Solid Brass or Bronze Metal, 
40&108 


REVOLVERS— 

Single Action.esc.cccceee I5GO$1.00 
Double Action, except 44 cal. $2.00 
Double Action, 44 caliber.... $2.25 
Automatic eeoeceeseeeseeseeeese 00 


@eeeeeeeoe ee ee eee ee 50 


RIDDLES—Hardware Grade— 
16 SHeccesess-per dos, $2.50@$2.75 
I7 thecesccceee-per dos. $2.75@$3.00 
MB Ge wccccceces per doz. $3.00@$3.25 
For Galvanized, add 50¢ per doz. 


RINGS AND RINGERS— 
Bull Rings— 
3 inch. 


BOG ccocess $1. 10 1.35 1.65 dos. 
Mae F Rings and Ringers— 
ings, per gro. boxes, 
$4.25 @ 5@ $4.50; per dos. 
DEE accceeeeesoesecéoes 35 @40¢ 
H i's "eanere, Gray 7 ron, doz., 
55 @60¢ 
Hill’s Ringers, meee * I ‘rr 
doz., 75@85¢ 
Biair’s Rings..per gro., $5.00@$5.50 
Blair’s Ringers....per doz., 65@70¢ 
RINGS AND HOLDER 
C. T. Williamson Wire er Works: 
Key Rings and Holders, No. 07. 
gro., | axscarnemiagalle 40% 
RIVETS— 
Copper Rivets and Burrs .45&10@50% 
linners’ and Miscellaneous 
Rivets eeevnee3s#e peeeesenntencese ee 
Structural, base, %4-in. 


larger, large ie ee $2.75 
Boiler, cone head, base, %4-in. 
and ’ larger, large is oe $2 


Bifurcated and Tubular— 
Assorted in Pasteboard Boxes. 
Bifurcated, per dosen boxes, 
i 40@45¢; 100 count, V@ 


ROASTERS— 
Empire Enamel Co.: 
rona, Enameled, 
Corona, Glazed, 


2 ge ag 


"3 Sta No. 50. 30.90 
Creek . Brinkerhoff No. 55. $0.60; 
56, vas BO Ge ccocs $0.72 


12.75@15.00: 
10.25@$11.50 


% ma. sipererereeresetiseses 


, 
eeeeeereeeeeeeeeeeeeee 


Myers 
National Mfg. Co.: 
Barn Door Stays, No. 18, ® doz., 


90¢ 
Richards-Wilcox Mfg. UCo.: 
Handy Adj. and Reversible - 
Oo. K. Adj. and Reversibie No. 
5 e*@eeereerense@eeeeneeeeee coool 
Lag ‘vy, Nos. 55 and 57. +4 
ederwrioase’, Nos. 59, 60. . .50 
Favorite. No. hobencesoes $1.75 








$12.00; Me. 2, without Di ROOFING— 
Shelf, "$10 splay Roofing, Rubber, 108 sq. ft. rolls, 
‘Wire —, 32 in ~~, per = 
rst 
Roa wire Gloth Display Racks, 
cb: 6 Roll. $13.00: 7 Roll. |e 2 bi—45 Ib. Polls. ++++ $115 
00: 9 Roll. $22.00; 9 [2 = e-alerts . 
re "Rott Donbie Ww Wire Cioth’ rs 7 aan Quality: ae 
$82.00; 18 Roll, Douole Wire S 1 1 ply—3s Ib. rolls... +++. $0.85 
RASPS Horan ; 3 Br oC eee 
Delta Hand Punched Crucible Steel. % ROPE— 
° Per Pound. 
Heller Bros. .. 372222) 3@ Swindon Eastern Retail Trade. Per Ib 
EE nn sneceecn TOR10@ 15 % Manila, S%& in. diam. and laraer: 
fee also Files. Se a osuebsesecees 12u%4¢ 


Second Grad€ ..ccscccesees 1l*%e¢ 
Hardware Grade......++0-- FRE 
Sisal, 4 in. diam. and larger; 
Highest Urude eeeeeeeesseeeeses 
Second Grade .eccccccccereesd 
Sisal, Hay, Hide and Bale Ropes, 
Medium ana Coarse: 
First Quality... 7 . eeeeeeee28 
Sisal, Tarred, Medium "Lath Yarn: 
First quality ccccccccecccc ccd OG 
Cotton Kope: 
Best 5-16-in. and larger. .19@19%¢ 
Medium, 5-16-in. and saree 

17 @lsYa¢ 
Common, 5/16-in. and wate 


9% @li¢ 
In coils, ¥a¢ advunce. 
Jute Rope: 
No. 1, %-in. and «up, 9X4; 


° pens eehen dene ceneenecedee 









eeeeeeeeeeeenreneeene -20 Wire Rope 
Aluminum. German Sil., Bro ne, Galvanised cocccccscec ee OSS 
25 % Bright @eeeeeeeaaeeeeeeeeeoee 244% 
138 N, 124  —— 3g or 20 % LES 
004 N. O¢ 24 Ti, 26 PN 0. . Oa Oe 
‘x P.. . 884 Fei, 2004 PN.,. A TERI: 
ss 09. Co. 


saeoedaseoeseeeesaene 


obsesedeodeanaanaeee 























eeeeeeeeeaeeeeaee 1 % 
eeee - 0VU@sIV410% 

oan gen 
yy tonne 0% 
oc cccccc o eBOR10 Ge 
wovcccces ccc lh 
occececns cue 
rrr 
@eeeeeeeee 0% 

Saws— 
B. O. Atkins & Oo.; 
Cc ular O00 0SOSO0C06? 29009 45% 
Laad @eeeeeseceseesld 50@ dU&10 % 
Butcber Saws o006eeee0eeeseun 
Cross Cuts eeeescsccsceses sd 
Que-Man C Cut....cccees 1539 Yo 
Narrow Cross Cut.....0..2e30% 
He Ri and iiescoee 

Miter Box and Coupass...... aa 

weny- Mill and Drag....... 45 
W Saws case cesess sae 


/hapin-Stephens “Co. : 
Turning Saws and Frames, 


— 30@30&10% 
Her. Diss Sons: 
Prices east and west of RBocky 


Mountains: 
Circuler, Solid end East. West. 

Inserted Tooth.604a10 % 50% 
Bed.. 2 to 18 in. ‘ % 
Band, % to 1% ..60&10 60 % 
a @ On OE 10 4 40 % 
Narrow crosscuts 10 50% 
“~~ en 6 06 
Feamen Woodsaws 
Woodsaw Blades.25& Fs Bed 25 % 
Wooilsaw 

scene coe 7T%% 25% 




















77, 8..----20&k 7%% 2% 
7. 107. 107 . 8, 


00, 
bination "......80& 7%% 380% 
mpase. Key Hole... 14% 25% 
e @e@eeeneeeee ° 
Hand Ice wert Fo 15% 
Bere ne, 20k TH % 30% 
C._E. Jennings & Co.; 
Back oa ~ oe 
Butcher ~~ TORE 
Compass 8 ws. 
Fra Wood Ber 
Hand Saws e®eeeeeeveaeee eee e02¢e 
Wood Saw Blades coccccccceeG 
Millers Falis Company: 
Butcher Saws .........--15&10 
Star Saw Blades ooesseeelS&lO 
Simonds $ 
Circular Saws oe 
Bay State a 
t Ground Cross Cut ar 











Inserted Point Saws....... 8% 

One-Man Cross Outs. cc... 80 

Bay State Crosscut ......... 02 
Gene Mill, Malay and Diag rh 0% 
Band Baws... ...02. 52-50 

Butebes Sar "sicccoall i218 
u r awe eéecoce 3. 0 

Hand Saw poe see ooe Breed 18 

Hand gee _Bay Sta 

Com ole.. 25 E0410 % 


Woot Ss Saw 


Simonds Mfg. Co . oO iSkto 

Hack Saw Reoies ‘and Plamen 

Atkins’ Hack Saw Blades A A A. 
20% 


Henry Disstop & Sons: 

Prices east and west of noaey 
Concave Bittes....2987 tae “Ss 
ices 
Chromol Blades. ..35&7%4% ‘3% 
Hack Saw Frames. 30&7 Jo 30% 


Co. - Bi & Co.’s 
yond ‘Frames, ee 1 
a6 % 


PEUOD sccncssccccecee’s 4047 % % 
Arrow Head Hack Saw Biades. 


40% 
Arrow Head Hack Saw Frames. 


Goodell’s Hack Saw Blades. tN he 
Simonds’ Saws, Bay 

50% 3 Calley, 35% i Hack Sew 
Millers Fails Co: 

Star Rracket Saw Blades. 85@2% % 
Star Hack Saws and Biaées. 10% 





Diamond Sew 4&4 Stamping Works: 
Sterling Hack .Saw Bisdes. 
8041045% 
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HARDWARE AGE 





“Sam Jenkins drove me round in his car 
yesterday afternoon, and I got an idea,” said 
the assistant manager. 


“Yes,” said the boss, gently. “Doc White 
was telling me only this morning that auto- 
ing is causing some very strange nervous 
disorders. What was the idea?” 

“Sandy,” said the assistant manager, 
peevishly, “just because the boss likes to 
have his little joke is no reason for scaring 
away customers with that ‘horse laugh of 
yours. Why, the idea was this,” he replied 
to the boss. “You remember in the old days 
when we rode bicycles there used to be one 
good ten mile stretch out the boulevard to 
the Old Inn and another 16 mile run to 
Sherryville. The rest was either sand or 
pavement. Now, yesterday we rode at 
least 80 miles on finest macadam and 
weren’t ever over ten miles from town.” 


“The roads certainly have improved,” said the 
boss, “but what has that got to do with us?” 

“Why, just this,’ continued the assistant man- 
ager. “The time has come to revive bicycling as a 





sport. There are lots of bicycles used for util- 
ity but the bicycle is more than a common car- 
rier. You know and I know that, given good 
roads, it’s the finest sport in the world. Why, 
every man, woman and child in town owned a 


‘wheel in our day, with the roads as bad as they 


were. See how roller skates came back with hard 
sidewalks. Give the bicycle a chance, say I.” 


“How would you go about it?” asked the boss, 
interested. 


“Simple enough. We will get the agency of a 
high grade bicycle—the Iver Johnson, of course, 
if we can get it. Order about ten models. You 
and I will ride and we will induce our friends to 
try our machines—all of them can ride and most 
will buy. That will start the respectable element. 
Then Sandy can work on his rough neck friends 
and ought to sell a few on installments. 


“We'll get up little runs into the country, pull 
off a road race, perhaps; keep bicycles in the 
window, etc. With our prestige, I bet we could 
sell 20 to 30 machines this season.” 


“Sandy,” instructed the boss, “please con- 
sider yourself Bicycle Manager, and the first thing 
I would do is to create a department by rolling 
those nail kegs into the back room and make 
room for about a dozen bicycles. I will write to 
Iver Johnson at once.” 


IVER JOHNSON’S ARMS & CYCLE WORKS, FITCHBURG, MASS. 
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DIETZ LANTERNS 








READ THIS 


by us on March 31, 1914: 


always proved reliable.” 


stick to it! 





extract from a Jobber’s letter received 


“It recalls to mind the first Dietz 
Lanterns I purchased back in 1875; 
like the name they bear, they have 


Would we receive such a _ letter— 
Could we hold this customer’s busi- 
ness for 40 years if DIETZ Lanterns 
were not superior to all other makes? 
It pays to select a good brand and 








DIETZ “D-LITE” 


The most popular SHORT GLOBE LANTERN 


on the market. 


MAKE SATISFIED CUSTOMERS 


SECURE A SAMPLE ‘‘D-LITE’? THROUGH YOUR JOBBER BY PARCEL POST 














R. E. Dietz Company 


Founded 1840 


Factories, New York City and Syracuse, N. Y. 


in the World 
New York City 











Largest Makers of Lanterns 
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Scroli— 
Lester, Complete, $10.00. 1nk10% 
Rogers, complete, $3.50 and “$4. 00, 


15&10% 

SCALES— : 
Union Platform, Plain.$2.10@2.25 
Union Platform, Stpd. .$2.15@ $2.50 
For Double Beam, add 50¢ each. 
Chatillon’s: 


D> 1 


Dh cacee¢eeese oo veseeoon >a 

Favorite ..-essesseeensee -+-40% 

Grocers’ Trip "Scales bereeee ooo DU% 
SCRAP Ree a oes 

; in-Stephens Co., Box......- 

— ‘ °30 @30&10 % 
Cabinet— 

Wek, WOR GOR. cccccdcccssnvese $9.00 

Extra Knives, per doz....... 3.60 
Fioor— 


a; * Supply Co. 
n 1 18-00 No. 2, $14.00; 
: $28.00; Juniors. $9.00 ea. 
Ex. Bindes, No. 1, $3.60; No. 2, 


$3.00; No. 3, $3.60; Juniors, 
$2.16 pe = doz. 
Weber M’f’g Co. 
.40&33 14 % 


Weber double aetiee 
Fo 


i SO... oo neeae 60 eh 5008 664 40% 
National Mfg. ri per doz. : 
No. 61. Self Cleaner, aes No. 62, 


sprig 
Richa Wlicds itt ea 50&10 % 
Fox Supply Co.: 
Hand, Nos. 7 
$4.50 $3.2 
Ex. Knives, Nos. 7 
$1 ‘80 $1. 20 per doz, 
SCREWS—Bench and Hand— 
Bench, dren, dozs., 1 m., $3. 00@ 
$3.15; 1's, $3.25 a $3.50; 1% 
$3.7 75 @ $4.09 
Bench, Wood.....++++.-20@20&10% 
Hand, Wood..... i 70&10& 10% 
Chapin- -Stevens Co., Hand......... 
a oni0Es li, % 


Coach, Lag and Hand Rail— 
Lag, Come Pott. ..cccccescrveses §0% 
Coach, Gimlet Point.......+.+.+- 80% 
Hand Rail. 

Jack Screws— 
Gg BEES 70&10% 
Millers Falls ........... 50&10&10 % 


Mach 
Cut teste, Iron, 
once: 
Flat Head or Round Head, 
50& 10 @ 50& 10& 108 


g 
5 oer doz. 


Brass or 


Fillister Head........ 40 @40& 10% 

Roiled carene, P, 4. he Be 
SPO. . cesteeeeeses 5&7 100 80é10 

F. oe or R. H.,, yee oP 
Miccésteuss ses - -65&10% | 

Set and Cap— 

OR ee 75&10E& 104 
Set (Steel), net advance over ‘ree. 
5% 
Sq. Hd. Cap........ ee ee SOS1IOE 104 
a eer 70&710& 104 
Fillister Hd, Cap........00&10&10% 


Wood— 
List July 23, 1903. te 
Flat Head, Iron......87¥2&5@ | = 
Round Head, TTOMs cece .385&5@ s. 
Flat Head, Brass. ..... 8055 @ dl 
Round Head, Brass...77'255@ + > 
Flat Head Bronze......75@5@ & 
Round Head, Bronze.72'435@ | & 
Drive ScrewS..e.seees 87%4G5@) = 
SCYTHES— -K 
Per doz. 
Plain Grass, Cutting Edge Pol- 
GE . «ctcteeeee ee 7.40 @ $7.70 
Clitper, Bronzed W "alten « a7 L5@3$7. 70 
Solid Steel, Web and Backs Pol- 
Re . o606o ccameas cue $7.40 @ $7.70 
Bush, Weed and Brembic, 
wintee «ccéenbohvaan 15@ $7.79 
rain, Painted, Cutting Ege 
Pei css nccakant 9.69 @ $9.90 
Clipper Grain, Bronze iWeb, 


$9. 90@ $10. 15 
SEATS—Chair— 
National Seat & Nuvelty Mfg. Co. 
Fiber Chair Seats, 12” 16” 
$50 per 1000 


SEEDERS—Cherry— 
RS ib ee eg bed 25@3C% 
Rollman . Mfz. Co. : 

No. &, NERS - $6.25 
Wrightsville Se ES Om YN 2 - 59% 
Seeders, Raisin— 
ED ic cbtincbeces onde 25@30 % 


SETS—Awl and Too \— 

wes’ .. Holew 2 Tool ‘landles, ae, 

SHeeree rt 

Miliers Falls Adi. Tosi Handles, 

No. vs $12; No. 4, $12; No. b. 
ah oe is ames 20&10% 

"Gellar Window— 
National Mfg. Co., No. 70 Cellar 


SCREEN DOOR— 


Best .. 
Good .....$13.00 15.00 


Straight Trimmers, &c.: 
Best Ouality Jap. a Sahat 
Best Quai: ty N 1c kei. 

Tailors’ Shears .ececess 

Acme Cast Shears....... 

J. Wiss & Sons Co.: 

Best Quality Jap’ eae’ 
Best Quality Nickeled. 


J. Tv. Henry Mfg. Co. 


Remington Arms - Union 
Cartridge Co.: 


Club, 10 and 12 gauge 


Peters Cartridge Co.: 
League, 
League, 16 and 20 gauge 


Comet, Autocrat, 
Robin Hood, Crescent, 


Indian 


Eclipse, 
Arms - Union 


Remington 
Cartridge Co.: 


Nitro Club, 10, 12, 16 


New Club, 14, 16 and 


Loaded with Black Powd 


Indian, Black ......... 
Eclipse, Half Smokeless. 
Robin Wood. Crescent, 
all Smokeless ....... 
Comet, Autocrat, 


Capital, all Smokeless. 
Reminzton ~~¢ - Union 


New Club. 


Checd ..+- $5.00 — 6.00 


Hut, Hein’. weerte & Co.: 
Star. Pg oeneeeeee . .$16. 2G 
SHARPENERS—Knife— 
Pike Mg. Co.: 
Tus: Cut Pocket Knife 
Hores. @ @GoS. .cccce- $1.20 
Mounted K A : C hen Sand es 
is 5 as $1 es 
Natural i Ke Geitinn Kr: ‘ife - 
ee Oe, eee eee $3.00 4 
Quick Cut Emery Carving 


81.2 ‘i 


9 in. 


$16. 00 18.90 20.00 gro 
17.69 gro. : 
7.00 gre. 


EN ee ee er Pry reer 50% 

. .70&10&10| Richards-Wiicox Mfz. Go. 

60810810) Little Giant Folding. P dos. .$12.00 
", 40 @ 406710 Richards Flexofold Steering. .50% 
enue 40% N S—Harness— 

I at oe al Si ole 40& 10 @ 504 
.--60£10% | National Safety Snap Co.: 


‘ -D0&TO % 


—Z eccoaetcasovecces seven Yo 
Tinners’ Snips— 
Steel pe eee eee 25& 10 @ 30 
Stecl Laid PEGS: oecvtbeee 50 104 
Aeme Onst Saips...-cicesesecs te’ 
vonainns & Griftin Mfg. Co.’s 6¥ 
to Sf errr. oe st ht 509 
J. Wiss & Sons Co.: - 
Wiss Forged Steel.......ee- 25% 
Pruning Shears— 
Cronk’s Hand Shears........ .33814% 
Cronk’s ‘(Wood Handle Shears.33 ‘= % 
Disston’s Pruning Hook only, #@ _ 
doz. ° $12 a. Ss ceeanese® oeend % 


Pruning Shears, “Sy grades...40% 


Seymour Smith & Son’s: 
ON Eee 70% 
Standard ‘Tree Pruners.... Fok&1l0% 
Wood Handle Presian Shears.40% 
SH Na gg pty Door— 
R. & E.. mew list.......... -- 15% 
‘Shading ‘Shutter— 
ee SS ae 72 201D% 
SHEET LEAD— 
Sheet Lead, per Ilb....... 61, @63%4¢ 


SH ELLS—Brass Shells, Empty— 


Metallic 


First Quality, all gauges. ..60&5°: 
-65&5 % 
Paper Shells, Empty— 


10 and 12 gwauge.....29% 


ecccece 20% 


Robin Hood Pach co ak Co. : 
Capital. 


SOK10%, 
Clipper. 
20 hea 


e*enrerwreeeere 2. 


Nctaliie 


Arrow, 10, 12, 16 and 20 gauge, 


500 % 

and 20 
ni 
€ 


Gat ee ar ae ere “0 
New Club, 10 and 12 gauge... .25%,% 


20 Tt 


A 
% 


Shells, Loaded— 


CT ecececs 40% 


Loaded with Smokeless Powder, 
MCGINNS GIOEE «.-cccceccces 40&5% 
Loaded with Smokeie ss Powder, 
BO QPEEE cecccervers 40& 107 10% 
Peters Cartridge Co.: 
League, Black Powders......40% 
Referee, Semi-Smokeless..... 40% 


Target and High Gun, Smoke- 
ee sabecdwosse vetccenn 40&5% 
Ideal and Premier... .40&10&10% 


Robin Hood Ammunition Co. : 


; ; ; +OK&2 >% 


Clipper. 


all Smoke less 3. 
D O0&10K85 % 


0&10&1085% 


Metallic 


» } 
¢ Bluck Powders... .40% 
Nitro Club, Smokeless Powders. 


40&5% 


Window Sets, No. 70 Galvanized, 
i. soos sendbsnede see un $1. Arrow. Smokeless Powders. -_ 
Nail— SHOES—Horse. Mule “Ete ae 
Knurled os ck Mba OSC eC gro. $8.00) 7 i, Pisteburas: - , ; 
orn, « ducdines bade oe.k 27% % I iseh : ¢ 
*{ay hew’ ao shea ee a gro. $9.CO r oe. e@624e8%e%626668 per RCO7O.8 4.10 
National Sewing Machine Co.: Steck weceeseseesees per keg.33.35 
Kanrled. # 4doz.. 60... 2.44. 15% SHOT— 
wan's, Knurled. ® Kro eee 2 098.00 25-lb baa. 
vet— ON ae ee ¢1.70 
Regular list .......- sereeeeees SOS Drop B end IUPGUT. ws cecccees 95 
atate’ Saw— oor Menwedeseewuns's Keeweeet 1.95 
con Ss I re aie 1.95 
CHIGSTION ccccece vetoes i beie a+ 5 
RUSS cocotcn. cetuna cl % BO en ee 30 
Deen’ s Star, Monarch and Tr. SHOVELS AND SPADES— 
ee eee ere cress eeeeesce ca Associction list ........40@40&104 


Moorfir’ s No. 1 O. 


Ns ee : es 
Nos. 10, 11, 95, ®@ doz..12.50 [4 
| 2 er 13.00 +x 

} Nos. 3 and 4 Cross Cut, 3 
@ doz. .16.50)} © 


No. kk SPREADS 24 .00 
ae Smith * Sons........-65% 


Snow Shovels— 
Oe eee $ 
Wood and Mall. D Hanadlc. 


Hunter’s Imitation, per doz 
Hunter’s wernee per doz. 





2.50 @ $2.75 


$2.65@$2.90 
SIEVES AND SIFTERS— 


2....$0.75 
~ «+ $1.00 


Sieves, Seamless, Metallic— 
p——Per dozen. 
OEE cccedan 14 16 18 20 
Iron Wire....$1.05 1.05 1.10 1.20 
Tinned W ire. $1.25 1.25 
Sieves, Wooden Rim— 
Nested, 10, 11 and 12 Inch. 
Mesh 18, Nested.. .doz.$0.90@0.9 
Mesh 20. Nested... doz .$1.00@1. 03 
liesh 24, Nested....doz.$1.40@1.50 
SINKS—Cast Iron— 





Knife Hones, 7 Coz. “pa ape ep 
Crysiolon Knife. per doz. .$3 00 Painted, - Standard list: 60 @ 608154 
Crystolon Octagonal, per 12 « 12 to 22 # 36 in... .00@60791 

ee os ee ale $6.00 9 20 x 24 to 24 x 50 in 55 (4 555% 
Quick’ Edge Pocket Iknif>_ 24 x 60 to 24 x 120 in... .30@3075% 

Hones, @ doz........- J Barnes’ low list, aul sizes up to 

Lawn ‘Mowe 20 x 40, 60%; larger sizes. ..55% 
Fike Mfg. Co., 12, dt 16. 18 and NOTE.—There is not entire uni- 
BO im.. 408... B1S.0O0.cccccece 3344 %\\formity in lists used by jobbers. 
SHAVERS Beef teel— 
Enterprise Mfg. Co........- 25&30 % {Steel Sinks. L. & G. list....... 50°% 
SHAVES—Snoke— KEINS—Wagon— 
PIM od maweede'aes enn oan END DUOMO oon océe oid 65& 10 A 70.55% 
Wood ee eoeeeeeeses -des. $2.2 5 Steel eLeseceeteeeeseeee es ove Sa $4 14% 
Ctapin-Stephens Co.....: 3G 30&10% SLATES—School— 
\iillers Falls Co.. PP oat? @ HOES % are wena 
SEAR Smith «& Sous...cceeeed0% «1? Slate FSP ON, REE 50&10* 
HEAR —— lron— l:ureka, Dassueiied 7 vo any 


COc7 tens 
Victor A, Noiseless. .60&4 tens &5« 
SLEDS— 


lent. Helm, Ferris & Co.: 


K lingsnaps. 7 gro. 
In % 54 





$200 380 3.43 


“~ 


Round Eye. 


Niagara Harness aud Rope...40°; 
SNATHS— 


eee SEINE «ocideces vdieoeeeee 50° 
OS PE re nebeeeeenee 
SOLDER— 


Hess & Son: 
Soldering Outfits, per doz., $9. 60, 


Tinol Solder, small _ size can, 
Steet Solder, Medium size can, 
Saar Aree oe 3 % 
SPOOL—Bracelet— 
Norman F. Hines Co.: 
Hines’ Crochet Spool Bracelet, 
Per doz., $1.7 


SPOONS AND FORKS— 
Silver Plated— 

Good Quality..ccceee 0 10@ 6085“ 
OO OOOO Ot 60 @ 608 10% 
International Silver Co. 


1847 Rogers Bros..... « - 40&10 % 
Rogers & Bro., W illiam "Roge rs’ 
Kagle Brand ste sacha ie Sth tel 9U&10° 
Anchor, Rogers Brand ....... GO", 
Wm. Rogers & Son...... GUK1U0"; 
Oncida Community: 
omraatty Silver— 
@e@eeeeeeeveeeeeee 70k 5% 
Flat *eeree frees & . "608115, 
Reliance” Plate 
wc ew ieie she wiki o 0 LOK 
Ni a cat al oie GOUKS Yo 
mee “Ts 1 MCAS 


Stuber « Kue k ™ 


Dd > 2. 


per, doz., Nos. 1, 
2: o. 


: Miscellaneous— 

German Silver cecceccoce 50& 10 @ 60% 
a Tinned lron— 

Teas coe ee sereeses per gro., 55(@ 635¢ 
‘f  aereTT Te fer. gro., $1.00@31.% 
SPRINGS—Door— 

Chicagwo (Coll) cccccccee -- A9NK10% 
a I ee 40&10° 


_ Carriage, Wagon, &c.— 
114 in. and Wider Fer 100 Lb. 





f.zs 1.33 


ch 8 A % Q 
Lee Eye. "$1. 67 3.75 3.90 4.10 LS 
. 1% 1% fR 

4. 38 6. 00 1.10 8.00 


Niagara Falls Metal Stamping Ww orks: 


STITCHERS— 
Stewart-Skinner Co.: 
Speedy Stitchers and Supplies 
5 50 $12.90 $24.75 $47.00 
/12 1 gro. lots 
STOCKS AND pirs— 
Blacksnuti’s Stocks and Dics 
50a 50& 10% 
Pe scntaventde as 60 @ 65% 
American Tsp & Die Co... Adaman- 
tine Screw Plates, 40%: Hand 
and Nut Taps. 70%: Machine 
Screw 5 al 80% ; —, 40% 
Green Riv 25% 5 Lightning 
Screw Plate, "25° %; Little Giant, 


Nichols Bros., Screw Plates....40% 
STONERS—Peach— 

Rollman Mfg. Co., No. 6. 2 doz.$2.00 
STO S—Axe— 

Pike BttE Co., Axe Stones —, 


ans Cutters’ éiteo— 
Pike Mfg. Co.. Glass Cutters’, 
Stones and Supplies wTTT os 3344 % 
Stones, Oil, &c.— 
Pike Mfg. Co., 1907 list: ®@ DD) 
Liard Arkansas, Soft Arkansas, 
Lily White Washita, Rosy 
ted Washita, and No. 
Washita Slips. Stones, Pen- 
knife Pieces, Ete. 

India Oilstones, Crystolon L 
Stones, Quickcut Emery, Co- 
rundum, No. 1, Regular Hin- 
dostan, No. 1 Small Hin- 
dostan, Turkey Oilstones and 
Queer Creek Oijilstones, Pen- 
knife Pieces, ete., Sandstone 

and Miscellaneous Goods. 
Scythe Stones— 
per gro. 


“ES 


O/ 
¢ 


Qs 


| 


Pike Mfg. Co.: 

Black Diamond i aa 
Lamoille 8S. 

White ed a 
(Green Mountain S. S.. 
extra Indian Pond, S. 8S. 
No. 1 Indian Pond S. S. $7.50 
No. 2 Indian Pond S. 8. 
Leader Red End 8S, S.. . 
Quick Cut Emery...... $9.00 


Sf 

ar 

S 
% 18S 


Seythe titles, 2-coat... 
Seythe Rifles, o-coat...§ 
Scythe 4-coat...$ 
Lectro | Artitic ial) S. 3-$ 
India (Artificial) S a see 
Crystolon (Artific ial) _ o 
28.8 


STOPS— 





PR NE i 15&10% 
Doz... $8.00 


B er-toray Nos. 1 2 37 Be 
seymour Smith & Son'’s.....e..- 609 
Door— 
Chapin-Stephens Co.....50@50&10% 
iane— 
‘hapin-Stephens Co........ ee 


sSTRAPS—Box— 
Acme Embossed, case Jots..,...40% 
ury’s Universal, case lots...... 40% 


STRETCHERS—Wire Fence— 


ilunt, Helm, Ferris & Co.: 
RS ee ee hens $4.75. 
EE iwood a ee gary $9.25 
Improved Elwood ..........$5.00 
Sk eer 
a ees $6.00 
Star, Plain Bearing..........Bti.2? 
Star, Roller Bearing........ $7.00 

STUFFERS—Sausage— 


Enterprise Mfg. Co., Stuffers ond 
ard Presses -25@ 25&7 42 % 

SWEEP PERS—Car pet— 

Bissell Carpet Sweeper Co.: 


Per doz. 
Cyco, ball bearing, Grand 
ls Ws ee od 2 
Cyco, ball benuring, Grand 
Rapids, sin OE PAIEP 26.00 
Cyco bearing. Universal. Jap. 22.00 
Cyco Learing, Universal, 
RE ai ish atin en wb di dee 24.00 


Cyco bearing, Standard, Jap. 20.00 
Cyco béarins, Standar d, 





Blac k eseeee saaseaeas 75@ $5. OU ~~ 7 2 OS 9 SSS POO. 6 & s 22.00 
a fe Pe SeSe $4.75@35.ul| Creo, ball bearing, Princess. 27.00 
ES hk RRS » $5.25 @ $5.50 Cyco, ball bearing, Elite. --- 31.00 
Pointed Seat Springs: “oo ball bearing, Grand, 00 
1%, * 2 * 38. -Per pair.45@4#z7¢) eyco, 1 Ball bearing, Grand, 
.per pair.68@7i¢ Nickel ....%.00. Appsepee: 38.00 
SPRINKLERS une Extra lbenno according to 
Ns rn aa re oe il 25@30% | quantities. 
Hero Mfg. Co., Py ee. cae 2204 501S GS—Lawn— 
Nickel Plated ae Veet mip i 3° — 
Nick ate: or fernon Lumber 2 
Steel and Jron. § 60 W00SS# er 2nd Porch Sw 02 020% 
Rosewood Hdl. Try Square and . 2 > tape FINISHING. ‘NAILS, 
ee Pe 60é710 ow: 70% — 
ne Hdl. Try Squares and bo Carpet Tacks, 
OE eee 4105910810 @ 506554 90& 20& 10& 10€ 
Athol Machine Co. American Cut Aacks 90&20&10&10¢ 
I Sa a a 4X10 | Swedes’ Cut Tacks. .90&20&10E&10€ 
Disston’s Try Squares aad Bevels, o% + ong 4 L 'pholsterers’ 90520& 10& 104 
R. . 2 On. Steal 6 ——" a rae 90& 20& 10& 104 
R. & E. Mfg. C | eauepae |Lece Tacks........... 90& 20& 10& 10¢ 
SQUEEZERS—Lemon— Trimmers’ Tacks........ 905 20E& 10¢ 
Wood Porcelain Lined: L ooking Glass ll Se 65& 104 
rR AT doz., $1.00) Bill Posters’ and Railroad 
Geued Gide... cc ‘St < Bi” “Peepers: WE40E& 10€ 
Tinned I[ron........ aos., $0.75@1.00| Hungarian Nails .............. 804 
Iron, Porcelain Lined, Fintshing Nails ...ccccccecce 10 
aie % doz.. $1. ere Femeh end Ciont CN 6 Gordie 80¢ 
Ce ae ose bi ws « «++ +99.00 te above priccs are 
STANCHIONS—Cattie—_ Straight Weiagkts. ~~ 
ant. —_— Ferris & Co.: $1.50 als Nails, Wire 
TE 0 ob ds clas ob acme ouble Polnted— 
STAPLES— Double Pointed Tacks 
Barbed 5lind . - B5E100 ® 85 & 10104 905 105 105108 10¢ 
Electricians’ ..c0ce 6 S05 ape i 8StiI TACKS AND NAIL Ls 
Fence Staples, BScioke va... ae Copper Tacks, per Ib.. 264 
Galvanized. .$2.70 f.0. b. Pittsburgh Copier Nails, per Ib apt 
Poultry Netting Stapi. TA PES—Measurinc— a beet eee 
In bulk, 3% @4¢| American Asses’ Skin. ..40@40&10¢ 
STEELS—Butchers’— Patent Leather .......... POA RISE 
"gegen se eereeceeeee 30% | Steel rameter ~~ 
POStOr Bras.” wccccccccccccce: Chesterman’s ..... ceeccee e L5@I5E 
I at a as wi NR TAO” Kenffel & Esser Co.: 
STEELYARDS— 30@30&10% Favorite, Ass Skin. covcccc ote 
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The Famous The simplest, cheapest, easiest applied and 6 ” 
cere Sere Zoene most durable Belt Coupler on the market. RO G6 CRD. come, Ce Cues 
—made all sizes: And the simplest to take up. “No overhead | + 


work.” Flexible as the belt itself. 


ee 6-16", eG Being hinged in the centre they run equally 
10-16” 11-16”, well over large or small pulleys—without 
12-16” 13-16”, bump or jar. The plates are made of the 
Ser 15-16", best cold rolled steel, are extremely durable 


and when belt wears out, can be taken off 
Make your dealer and reused. The rivets only are thrown away. 





_ r— the origi- A complete line for all size belts. 
eee ee One Jobber Agency wanted in each city and 
—“‘Tue Cuase.” town. Liberal discounts given. 
The STRONG MACH. & SUPPLY CO. 
48 Franklin Street, New York City Showing Top Side Showing Puiley Side 
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THAT 
SMILE 


tt : 
ye satistac- 


= 3 tion 1S com- 
mon to all 
users of 


STAR HACK SAW 
BLADES 





This is 
Only one of our many 
sizes and styles of 


Bench Drills. 

















and all the other good tools we : | E. S 
4 make. 
i Send f ae WE HAVE MADE 
end tor our complete Cata- : 
: log telling you how to acquire Ae BENCH DRILLS 
| this pleased expression. bigs. FOR SIXTEEN YEARS 
MILLERS FALLS 4 C 
: COMPANY ene ompany. 
; 28 Warren Street, oe = - 
; New York mp Standard | GREENFIELD, MASS. U.S. A. 
A 25 years 
ESTABLISHED 1863 INCORPORATED 1895 











~~ 





Twelve Medals of Special Grand Prize 


Award at 
GOLD MEDAL 
INTERNATIONAL Atlanta, 1895 
Expositions 


Copy of Catalogue will be sent free to any interested File User upom application 


G. & H. BARNETT COMPANY, Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Favorite, Duck end Leatber. 


25410 % 
Metallic and Steel, reduced list, 
30 


Pocket. oce0ce cbene's 


ses’ Skin coccccee AlN: 50% 
Metallic aa Eamsinen”° 30 @30&5 % 


vee on "D585 @25810 % 
e eeeeeeneeeneeee va tier © 
a pel . ossuecessseceSS SIR 
Wicbusch & Hilge 
Chesterman’s Metallic, me s4L. So 
eeeeeeerereeeeeeeeee (a 


etc. 
Chesterman’s Steel, 
etc. eeeeeeeee . 
TEETH—Harrow— 
Steel Harrow Jeeth, plain or 
headed, ¥% inch and larger. 


per 1 OY ee «oe $2.50 @$2.75 
THERMOMETERS— 
Tin Case, Cabinet, Fiange, ney 
EE. ie ténten caweeese neve te @354 
TIES—Balil, Steel Wire— 
Single Loop, f.0.b. mill......-80&5% 
Monitor, Cross Head, &c..7072 2% 
TINWARE— 


Stamped. Japanned and Pieced, sold 
rally at net prices. 
e-a~ 


~_. Head Nails, per gro., Nos. 
a Oc; 1, 45c; 2, bes, 5. eee 
umpers, per me. os. 1, 35¢; 
43¢; 2, 50¢; 2%...... B0¢ 
Ww “Peg Tips. per gro., No. 
+» 5 _ gr. - 84.00 
Screw Nos 
231, $2.25; Oe. 2. 50: "333, 
° | ee $3. wegiemrr: 
air ps. pe 
ee a 
TIRES—inner Auto— 
Double Fabric Tire — 
aoe Hol: tg S9x3 


-—— 
Cwcu 


Mehler Garden Tool Co.: 
Handy egg per doz. 
Handy Hoes, pe te 4 
Handy thy +. dos. 
TOOLS—Hand and Lathe— 


J. L. Osgood Tool Co.: 
Diamond Hand, each, Nos. 1, ;|' 
.00; 2, $7.00; 3, $10.00; 5 
4, 15.00. 
Diamond Hand and Lathe, |S 
each, 0, $12.00; 11, a 
$14.00; 42,816.00; 13, $20. 00. 


* TOOLS—Haying— 


¥. E. Myers & Bro.: 
li Fork Uniloaders: Myers 
ouble Rail, Myers Single 
tail, Clover Leaf and Fault- 
19 nome eeeeneeese 0&10% 
Sling Unloaders : 
Grip and Cross Draft...... 
wy "Track and Steei Track c Bix. 
eeereeevee OS eo 
ng Hay Forks, slings. Pul- 
leyVe, GUC. cecccccccccececs 30 % 
Gifford- Wood Co. ere 
Interchangeable— 
Gusrier-Kouss 3 Co. : 
$3. S $3.5 50 $3.50 


Nos..... 
Scent 

>. & b 4 

enter “Drills ors 25@35% 

Center Dr 

ey . $2. Biome 18% 


30 % 


™ 





hat at a 





Emos 
os 
a8 


Frame, 20%; 
Tube, 0. 20% : lean -y Le. 10 
olders— 
Willia ose ey 
Molders’ at > eh eta ; 


Atkins’ Cross Cut tee Tools... ..°59 
nd’s im“roved shan boeouudn 5 % 


SoLe—towee— 
rles Buck Edge Tool Co... -20% 
ames Svan bveceeceeee 00+ 2 e4O0% 
RCH 


famme Tore tg 4g 30; 7 .$4.50 
orcacs, ° 
88% % 


e. Wall Mie. a ly Co.: Dread- 
na teel 


aw & Ay 
Load “ 
Skea 
sl 
wh 
on 
os 





orc 
TRACK—Barn Door, &c.— 
Siiding Door, Painted Iron, : 


Sliding Door, Wrought Brass, 
1% in., lb., 36¢ 30 


nk’s: 
Double raced Steel Keil, 
ae ct aman 2he¢ 


xxx. 100 ft.. 1 x 3-16 .. 
a ger, v 100 ft., 1 x 
3-16 »'$3.50; 1% x 3-6 in., 


Hinged tree. Ese} zoo f .$3.45 
oO. ju 00 zt., 1 yy "$P 90: 
. $3.45; iW eee 4.00 
Stentent’ 1% in. 
Tubu! ar tenes eeeseeeeeseeees 
M-:>Kinney’ 
iened. “Hanger Track, ® ft.. 
llé¢ ee+reeee e@eereevneseee- 60&5 
1 x 8-16 Track.......... 5547 &% % 
Myers’-Ste von Track........ H5k5% 
Myers pow Way and Giant Tubu- 


eo accccesce coe eee DOG 


lar Tra 
National Mfg. Co. : 
Braced Rail, per 100 ft.. $3.50: 
Storm-Proof Rail, per 100 ft. 
Richards-Wilcox Mfg@. Co.: 
Common, 1 x 3-16 in.. $3.00 
1% x 3-16. $3.25: 1% x 3-16. 
$3.50. 


en mn et tw 





%| Common India, No. 18..........1 





Special Hinged Hanger Rall. No. 
se. . . . 0041 0% 
Lag w Rail. No. 65....... -40% 
Gauge Trolley Track, @ ft.. 
-1, 914¢:; No. 32, 14¢€;: ne 


33, 22¢. 
Nos. 61, $2.75: =. =0.00 63, 
ss. 5 SS ot. $3. $4.00; 
oesmtet Wood Tra No. 3... 2.25 


Mode! St’l Track, No. 13..ccc Saree 
nomplce, St’l Track, Te 13. $2.5 .50 


terior, $4.00; M. P. Durable In- 
terior, $3.00: M. P. Durable Flo r, 
$3.00; M. P. Cabinet Finishing 
i 75: M.P.Elastic interior. $2.50; 
P. Surfacene. $1.7 : Glidden’s 
wi 5.00 : Glidden's 
Superior whe gg age $5.00. 


Di-mel-ine Decnisuce Varnish, 
Per gro., $9.60 

Di-mel-ine Varnish Stain, 

Per gro., $9.60 


I Adj. Track, No. 19...50&5% VISES— 
Adjustable Track Tandem Trolley Solid Box 60E& 105% 
Track, ‘. ark ‘Ne. oeecccee 50 ate *“Hand— 

MiG. AGI. Track No. 22... 5005 % | Athol Machine Co. : 

Palace, Adjustable Track” No. 132. Hand Vises Rateretaneooes~se 25% 

Royal Adjustable Track No. 122. ° | Athol . aang Co. : 

50&10% WOMNRSER coccceccoce +++ + ORE? 

Ives’ Wood Track No. 1......$2.25 Standard pbeaeencevsceegocece 
TRAPS—Fly— Fisher & Norris: 
Balloon. Globe or Acme, doz. oo Standard B. -. EE senece 40% 

$1.1 0@1.25 RRR $10.50 - Fisher ge po Ee niece seen 
Harber, ae or Paragon, lers Falls Ova de a0 i0% 

$1. 25@l. 50; gro.$13. 00@ 13. 50 Parker's: 

wate n Co.: Victor, 20@25%; Regulars 

Keteb- “Bm-All_ ‘ccna ceaee each $2.00 jo i - - 20 @25 % 

am uic *e epnreeeneeee eenree HY 

Imitation Oneida@.......++2.- 75@10% Combina tio Bae. seeaee $155 @80 % 
7; iD ie ceehee as oti Wel ) 
“Pightning oneye epee worees Rock Island mite, Co., wanggs : 

Cline sciciienaiinie TENG | 50%: oe 8 


On cida. _ ee : 


ly 1% in. 
TRUCKS—Warehouse, ‘ear- 

Chicago Hardware Foundry Co.; 
Harper Handy Caster Truck. 

per doz. sets. .$9.50 

MeKinney Trucks....each, net "$10. 00 

Wrightsville, Bag and 

each. $1.25 


TUBS—Wash— 
Nie per gross. 


3 
Galvanized... °F 542.00 50.40 58.20 66.00 
TURNBUCKLES— 


. | National — Co. Screen ap 7—P. 


buckles 195. per doze .80¢ 
i] TWINE—Miscelianeous— 
a Twine 
No. 9, % and %-lb. Balls .23 @25¢ 
No. 22, %4 and %-lb. Bails .21@23¢ 
No. 18, % and %4-lb. — 19@21¢ 


No. 24, % and %-ib. Balis, 
18% @20V¢ 
No. 36, % and %-/b. Balls, 
pr 
Cotton Seine Tuine 
Soft ae, eeatod, 28%¢; 
264; 12, 25¢; et. ead 


Mediawm ‘Laid, thread—6 ioe 
9, 26%4¢; 12, 25%¢; 15 to 4 
ger e*e@ee5n8eeeeedegee#es 
Hard Laid, thread—6, 39%4¢; 
30¢; 12, 27%4¢; 15 to 42, die: 


larger eeeeeveee ee Peeve eenene ee of 
Staging Twine, 2 te 4 oz. baiis, 

in -<aSiatans 22 7¢; in = 5-ib., 

ee 2314¢ 
Trot Line, 


in "balls “Y- to 3 ib., 
in barrels, Nos. 1, 2 and 3 Ib... 
SF EP. cntcoe idles tebe 
Cotton W rapping, white, 5 bails 
to 1lb., accorasng to quality, 


23¢ 
Cotton Wrapping, variesated, 
5 balls to Ib... cece cccc es LL @2Z4}g 
A merican *.: Piy Hemp, - and 


ere = 
B. ¥ 2 , } F rrr” ¢ 
American 3-Ply Hemp, 1-/b. Bails, 


1 
India 3-Ply Hemp, 1%-lb. Balls 
(Spring Twine) 113 
India, 3-Ply Dark Hemp. .....12%4¢ 
India, 3-Ply Light Hemp...... 13%¢ 
2, 3, 4 and 5-Ply Jute, ve ~ Fwy 
12% @14¢ 


16 
atiress, % and 1% Ib. 
according to ca 


Cable laid a. No. 
Italian, A, Ib. 


No. 264 
Balis, 


V aRNISHES— 


Gitdden Varnish Co.. Green Label, 
per gal. can; M. P. Durable Ex- 


¢ Stewart-Skinner Co 
$8.".0 


2 
” 2706; B, 25144 
Wool, 3 to ‘Ply. ccccccccc ce LOGIN 





a 


eee 
Curtis & Curtis Malleable.... 


Hawley & 4 octane Sa cuette & farts | - 25% 
COE cee etree iedl0G | Fisher Com! »ination inane 
Onelda ee 7O&5% | Parker’s Combination: 
Stop Thiet St hap ces Dapctag geet 65% | 87 Series. “60% : 187 Series, 60& 
et” Ra Per rres 60 % 5%; 870. %o: m- 
Jump Trap SS 70&5% petitive Combination. . 2° - 65 Q70 % 
Mouse and Rat— Rock Island Mfg. "8 
10@12¢ Disston’s hey Cla ete Guide 
Mouse, Round or Square Wires W dos., $24.00. 30% ; Clamps. 30 % 
. r — 
3;|/Oneida Community er doz. | Athol hag en 
;| Official, Mouse ....cc..e-. --$0.30|° Simpson ....-..e- ee ae 40810 % 
Official, t eoereeeeveeeeeee ee 85 Sta nda rd a oes 6n0 22 50% 
out 0’ eizet. pg eeneeneeaeneee 130 F isher & Norr 
u oO gz . a eeeeeneeeeee - 
Hold Fast Mouse eeeeeeeeeee? .20 Fishe Ty Ww ood W orkers Spec ial. _ 
lold Fast ity de nahict ated 75) wich te Mati” : 
2 g —““iepeeeeaepen | | sher Quick Acting, ...-.-.. 
eae GE yo| Rock Island Mfg. Co.'s Wood 
Tin Ciemes vo pe ee or Workers eereeerveeeveeneerer 22 00% 
0 er e eeee 
Niagara Falls Metal Stamping Waps— 
orks; Enticer Rat Treps. per Price an M. 
d e*eeeseeeeneeteeeeeee eeneeeve oe D0% B E ll 60 
. *; up eee © eeeeeee eee ¢ 
TROWELS— B, > ¥ and se 
Disston Brick and Pointing.....2>". B. E.. eeeceeeeceseeeeeesesese S 
Disston Plastering............-.20%|1B EE. inimapeetearnrangria 
Digston., “standard Beses" and Gar- P. E.” 11 teammate * 
den rowels eeeneeea eee eeeeveee 25% P, E.. 9 and SRP 1.25 LA 
Wm. Rose & Bros.: P. °, coeeeeseeseeeeses 50 a 
Phil. Pat. Wad. Hdls. . *, Pr eeeeneeeeeeenee 1.50 
Per ute +38 Ra Robin Hood. all kinds.......20 % 
1 % in. a — 
Wide Heel, Wd. Hdles. _ ett. — 
Ver dos....$11.12 11.50 11-88 | stove Hollow Ware: 


Enameled néineneeked~des com 

Ground e@eeeeeeeeeeeeeeee -50& 5% 

Plain or Unground........-25&5% 

Country Hol. Ware, per ib....3¢ 
White Enameled Ware: 

Maslin Kettles ..cccccescecectOt 
Covered Wares: 





Tinned and Turned.... -404% 
Enameled eeeeereneseeseeneeneeneeenee -454% 
See also Pots, Giue. 
Enameled— 
Lalance & G 


rosjean Mts. Co. : 
Agate Nickel Steel Ware. “gat 
l-an-ge PP 
All White Ename seepeete. 21 
Vollrath $ 
New Ideal Kettles. Cast Iron.60% 
Imperial Hollow Ware. Cast Iron. 


545% 
Enameled Ware. Steel, Watte 
d White. 50410%: Specia 


an 
Blue, 50410%: malate 
50&1ORS % 
indurated Fibre— 
Cordle 


& Hay 
All ether lines except Star Palls. 
f. o. b. factory 


Avery Stam 
Never Break. Soidors and Grie- 


tom Kettles, Scotch 
Maslin, tinned or polishes. 


6045 % 
Tea Kettles— 
Galvanized Tea Kettles: 
SQGR cocose O 7 x 9 
aN. 45¢ =6—50¢ 0 = 604 5¢ 
WARMERS—_Foot—— 
Pike ry ns Soapstone... .. 334% 


WASHERS—Leather, Axlie— 
Solid we. 


Pun iv eteeneedees - 85 @SseIN 
col: % 1% 
hh we ke use nae box 
Iron or Steeil— 


6¢|Size bolt..5/16 “4% Nw K %X% 


Washers $5.90 5.00 £90 370 3.60 
The above prices are based on 
$5.50 off list. 
In lots less than one keg add 
14¢ per Ib.; 5-lb. boxes add\y¢ to list. 
Cast W ashers— 
Over %-inch, barrel lots, 
per lb. 2@2%¢ 
Rapid Vacuum— 


$17.00 
1 3 lots 
$48.00 $92.00 oe. 


y% 
WASTE—Cotton— 
livhate per ib. 


tae. lots 
2 ag es per. Ib. 


WwEDGES— 





WEIGH TS—Sash— Per ton. 
Eastern Market.......%22.50@$23.0 
ter West ..0.+00++$20.00@$21.06 
HEELS—Grinding— 
Pike Mfg. Co.. Corundum, 


, Well— 
8-in., $1.75; 10-in., $2.25; 12-in., 

$2.75; 14-in., $4.75. 
WHITE LEAD AND OXIDES— 
National Lead Co.: 

Pure White Lead. Dry and in 


In 100, 250, end 500 Ib ‘gone é 
an ID Ssccsvcceun 


liscount of per pound is al- 
0 


wed. 

Oxides. Red aane and Litharge: 

In 100 ID keg 

In 25 and 50 “tb i. x¢nees ‘ 

On lots of 500 pounds or more. a. 
~~ of % cent per pound is al- 


owed, 
Ted Lead and Litharge. in — 
and % bbis. same price as in keg 

— o 
60 da r 2 per cent. discount for 
cash deve paid in 15 days from date of: 
invoice. 

F.o.b. at New Yor 
WIRE AND WIRE GooDsS— 

Fence Wire— 

See Notes on Prices. 
Market and Stone Wire In 
Bundies— 

Bright and Annealed: 
Q ANd COATSErcccsccccececes OOF 
10 to athe wt 6:tite ei alii tntin obi : 2 
19 to 26. b0686600604606000 EEE 


27 to 36.. eeeee reer 
Galvanized: 

9 and COarser...+.seeee. LOGI 

10 to 16 eoeeeeeeee TTT T TTT. lk 

17 to Becccccccecccccccecececter 

27 to 36. cccccccccccoccce coer 
Coppered: 


9 GNd COATSET. crccccsecccesctd® 


10 to 26 eee eeee evecoéneoneseoenn 
27 to Bc cceveceseseesoeesseooe 
Tinned: 

6 to nahi sty ~~ 
DS odasbbsees ooe---l9¢ Ib., base 
Car lots mill i aalicts We a s aniae meant 16¢, base 
Dt  éterterteveneceaes 18¢, base 
Cast Steel _¢ , PPC eTTTe soeace 


Spooled Wire— 
Annealed and Tinnea, 

70& 10 @70& 105% 

Brass and Copper....2..- O&10&5% 

Retailers’ Assortments, 06 33 boz, 


@$2.50 
Bright Wire Goods— 
Steel Wire Goods. ..seceeee -WEWS 
Brass Wire Goods.....+....W&30S 
Brass Cup and Shoulder Hooks 
85&10% 
Wire Cloth and Netting— 
Galpenieed Poultry Netting: 
Before Weaving cescesees SOGLOE 
After Weaving ....0.+00. S0G&I15E. 
Screen Cloth, 12 Mesh, Per 100 
sq. ft.; Painted, Black, $1.20; Gal- 
vanized, $1.75; "14M esh, Bronse, 


$5. 
Standard Ga'v, Hardware Grades; 
100-ft. rolls, 24 i. 48 in. wnide, 
Per 100 s % ff. 

Nos. 2, 2% and 3 Mesh....$2.50 
Nos. 4 and 5 Mesh.....+....$2.75 
0. 6 Bette cad eesocéeccccnen 
Nos. 7 and 8 Mesh... -+++++ $3.50 

Gilbert & Bennett Mfg. Co.: 
a ‘‘Pearl,”’ net, per 100 
Ex. Hvy. ‘*‘Pearl,’’ net, per 100 
— en ra occcecg0D 
New York Wire Cl oth Co.: 
Screen Cloth galy.. per 100 sa ft. 
$210; 13, fo. $1.75: 14 “nen. 
MES... .sce.eeee $2.50 


25% WIRE Berk 


See Trade Report. 
WRENCHES— 
Agricultural ......000.-75810@ME 
Alligator or Crocodile......75@80% 
Baxter Pattern S Wrenches, 

70&5 @70&10¢ 
Drop Forged S....+++2+e-50Sl@60s 
Athol | Hasbine Co.: 


Ra Transit eeteoeaeeeeeneew 220% 
Demin & Call’s: 

Adinatable s. 40&5%: Adiust- 
able ipe. 40&5% : : Briggs 
Pattern 40%: Combination 
Bright. 50%. 

Steel Handle Nut........./ &10%. 

Combination Black ....... eT Fg 

Merrick Pattern .........: HORT, 

Steel Ilandle Screw .... BOR 10% 


00d Handle Screw, 
Coes’ Genuine Knife Hdl. 50@50810%- 


Yoes’ Gennine Steel lid!.:! ea 50&10% 
Soes’ Genuine Key Sn@s08 

50410 % 
‘oes’ Gennine Hammer Handle. 


50@ 50&10 % 


‘ CIN@MANEINL1NG 
Niagara Falls Metal Stamping Works: 
wnat and Double End Vestnokit- 
ARR anise: qeriaigs 37% % 
Richards. Wileox Mfg. Co.: 
Shark Adinstable Pipe... 50&10% 
Wizard Adjustable Ratchet, - 


5.00 
J. OU. Williams & Co.: 
Agrippa Chain Pipe.......! FOKkING 


oes’ ‘‘Mechanies’ ' ” 


v l a T d Ch { «eo 
Wright Wrench & Forster Oe: 
Wright Patent ........ eee 
WROUGHT GOODS— 
¢C|Hasps, Staples, &c...... 85&20@ 904 
INC— 
vane lots, ae eo at mill.) 
MEE acesecdeenade ber 100 Ilb., $7.25 
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The Chicago “Relax” 
impress your customers and create the demand. 


Chicago Spring Butt Company. 
CHICAGO 








HICAG 








IWS GUYS 
DISTINCTION 


Spring Hinge has distinctive features which 


The spring action release allows the door to be placed open at any 
desired position and automatically re-engages when the door is closed. 


NEW YORK 
Send for Catalogue H 29 
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Simpson Quick Acting Vise 


Here’s a vise possessing all the strength of the old-fash- 
ioned vise combined with a quick adjusting feature that in- 
sures speedy work wherever the vise is used. 

To set this vise the front jaw is lifted, slid to approximate 
adjustment, then dropped back in place and gripped tight by 
It’s very simple, speedy and 
strong. There is no intricate mechanism involved. 
Vises are made of the best vise steel, 
They are dependable 


a single turn of the screw. 


“Simpson” 


check or smooth faced tempered jaws. 
in every respect—fully guaranteed against defects and break- 


age under ordinary use and conditions. 


Our Catalog No. 31 will aid you in selecting a suitable 


stock. 


Athol Machine Co., 





ATHOL MACHINE CO. | 
ATHOL,MASS.U.S.A 


with 


Athol, Mass. 
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Shelby Wrought Metal Screen Door 





i 
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Rim Latch 





Latch Sets 


Both Rim and Mortise, are always re- 

liable, profitable, and quick sellers. 

Made of steel, or brass metal, and can 

match any building hardware finish. 

Equipped with slide lock, operated 
from the inside, which is a positive 
lock, and works on either right or 
left-hand doors. 
A sample and our prices will convince 
you that there is no time to waste in 
getting a supply of Shelby Screen Door 
Latch Sets. Ask us for them, also say PM A i OR 
you want our new No. 17 catalog. i x 


THE SHELBY SPRING HINGE CO. Mortise Latch 
SHELBY, OHIO 
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ORDER YOUR HINGES NOW 


DETACHABLE HINGES. Progressive hardwaremen are pushing the sale 





Directions. Mount same as 
ordinary binge. Put plate and button 
hinge on 


on casing—main part of 
doo 


r. 

One quarter turn of button locks or 
unlocks hinge. No loose parts to 
get lost. 


of Ideal 
styles. 


Detachable Hinges. ist—Because customers prefer them to the old 


2d—Because there is a larger profit in them for the dealer. 


When once introduced in a community, the demand for them rapidly increases. 
So simple in construction that a glance will show your customer that they 
are the best hinges to use. 


Made in 


hold back and non-hold back styles. 


4° 
Jobbers carried over very few hinges from last season. Order at or « 
once suv you are sure of getting the hinges in time for the first hy ¢~ 
demanus. ° = 


Waffle Irons 


Andirons 


Fire Baskets 
K nockers 


Door 


House Numbers 


OTHER IDEAL HARDWARE 


Saw Vises Ice Shaves and Picks os oo ° 
Foot Scrapers Dampers > 9 vp 
Latches Steel Damper Clips oS P a> & * 
Double Acting Hinges “Lifters and Pokers « os Se? 
Lemon Squeezers ot PVM 
> XS 
STOVER MFG. CO A>. de 

hi 4 < PF 9 
710 East St. & PP 

’ SP 


FREEPORT, ILL. 
































126 HARDWARE AGE 





Dealers’ Profits 








Are determined by other considerations than the 
difference between cost and selling price. It is more 
profitable in the long run to sell a customer what 
he wants when he wants it than to persuade him to 
take something else. 


It saves the clerk’s time, for which you are pay- 
ing, and it puts you on the credit side of your cus- 
tomer’s good-will account. The preferences of all 
consumers are largely determined by advertising. 
Our advertising is daily producing more demands 
for the Hercules Brand 


INFALLIBLE 


Smokeless Shotgun Powder 


Pick up any of the current sporting publications, 
“Outing,” “Field and Stream,” “Outer’s Book,” “Out- 
door Life,” “National Sportsman,” “Outdoor World,” 
“All Outdoors,” “Rod and Gun in Canada,” and half 
a dozen others—look for the Hercules advertise- 
ment, and your own business judgment will prompt 
you to specify “Infallible” in your next order for 
loaded shells. 


As a help to dealers and to back up our extensive 
periodical campaign, we have issued hangers and 
cutouts for window and showcase displays that we 
believe to be the most attractive that have ever been 
put out. A supply of these, together with booklets 
describing our powders, will be sent free on request. 
Don’t fail to take advantage of this offer. 


HERCULES POWDER .CO. 


WILMINGTON, DEL., U. S. A. 








“Tt Sticks” 


# OMA 5 Hf 


GLUE 


LN TUBES 





The strongest and purest glue on the market. 
In convenient pin tubes. Attractive 
display stand sent free with initial 
order on request. 


THE TAG MAKERS 
Boston NewYork Philadelphia Chicago St. Louis 
London Bérlin Buenos Aires 








Pour Over These Facts 


More brilliancy, better lasting qualities 
and greater covering power than any other 
paint. 

These facts backed up by a perfect sell- 
ing plan have made M. B. C. paints famous 
and ready sellers that pay. 

Our free local advertising plan will help 
establish a paint trade for you. Write for 
our proposition now. 


Eagle Paint & Varnish Co. 


Pittsburgh, Pa. 
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Bring Feet 
To Your 
Store 


RUBBER SOLE 
SHOE for WOMEN 






French Sporting Shoes displayed in your 
Sporting Goods Department will do it. Of 
course, it’s expected you'll make it known that 


French Shoes 


may be had at your store. Otherwise your com- 
petitor may get the business. The French Golf Shoe 
is a dandy, so is the French Rubber Sole Shoe—for 
Women and Men. 


The profit in 
both is very sat- 
isfactory. Prices 
that prove it sent 
on request. Write 
to us NOW. 


J. E. French 


Co. 


Rockland, 
Mass. 
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Quicken ‘your 
whole line with 
sees || os Kat 


eo uick- Shift 


and Anti-Rattler 


A merchant knows better than any- 
body the value of having a brisk arti- 
cle that keeps moving off his shelves. 
It makes business for itself, it makes 


business in his other lines—and that . 
means profits. This device supplies a _ , Our big 96-page catalog should be 
in the hands of every business house 


real want. People talk about it. It is 

‘ei using Delivery Wagons. 
a healthy tonic tor any business. Better construction or more satis- 
factory service is not known. We 
have a mighty good proposition for 





Dependable Delivery 
Wagons 
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To the Merchant :—If your jobber cannot furnish 
you the genuine Fernald, write us for name of 






































3 another jobber near you who has them. the live dealer which includes full pro- 
: , To the — oe — re of this tection, sincere and complete co-opera- 
s evice, as well as other products we make, for repro- : ae 
4 duction in your catalogue. ‘ moet A postcard brings full particu 
Ms If you aren’t representing us now, let us hear —e 

5 from you. 

De Kalb Wagon Company 
4 Fer nald Manufactur ing Co. Inc. 103 Garden Street, DE KALB, ILL. 

: North East, . " Pa. We also build MOTOR TRUCKS 

- 

a A Combined Curry Comb and Scraper 
a The Best Curry Comb in Existence 

: FLAT or WIRE 





SPRINGS 


OF EVERY DESCRIPTION 








Quality and durability are in 
every “Barnes-made” Spring, re- 
gardless of special requirements as 
to temper, dimension, etc.—and this 
fact makes it profitable for every 
buyer of this class of goods to get 
a our prices and give them good con- 
sideration. 

Whatever your wants are in this , 
line, write us for quotations. Ask for Catalog 24 H 


Booklet 5-K upon request. Halter and Dog Chains, Hame Chains, Coil Chain, 
Sash Chain, Jockey Chains, Spreader and Bit Chains, 
Stallion Chains, Key Chains, and many other Chains. 
Steel Snaps, Steel Swivels, Dog Collars and Dog 














Established 1857; Couplers, Dog Leashes, etc., etc. 
THE WALLACE BARNES CO. 
He ut treet :: Bristol, Conn. 
’ OS ean Te of ertry description Screw Machine Products. Niagara Falls Metal Stamping Works, 
rng Woshers, Stompings, etc beolers in Spring Stee! and Wire HARDWARE SPEC 1ALTIES, 


NIAGARA FALLS, N. Y., U. S. A. oi 
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It is not always an easy matter to convince 
a man, by argument, that an article selling 
at a high price is not better than a similar 
article selling at a lower price—though it 
is not an impossible task. But as “a minute 
of demonstration is better than an hour of 
explanation,” why not write us for the ex- 
clusive sale of Eclipse Self-Sharpening 
Lawn Mowers in your locality, and thereby 
afford yourself the opportunity of demon- 
strating — AND PROVING TO YOUR- 
SELF — that the Eclipse, at its price, is 
really a better lawn mower than others for 
which a higher price is asked? May we not 
hear from you? 


The_Eclipse Lawn Mower Co. 
Prophetstown, III. 











——_.9 LANDARD 
CAAINS 


Avoid sore necks by 
using AJAX Breast 
Chains. 


Wear longer than 
leather. 


Save money and use 
the best Breast Chain 


ever made. 


STANDARD CHAIN CO. 
Pittsburgh, Pa. 












Breast 
Chain 















































ALL SIZES 
IN VARIOUS | 
PAT TERNS 


= 10] 0) 0 am 


SPADE A SPADE'] 


UPON REQUEST 


The Wyoming Shovel Wks 
Wyoming Pa. 


ESTABLISHED 1873. 







































Competition forbids increas- | 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 











Made a little different— 
a little better than others, 
cost no more, sell easier 
and oftener. Our cat-= 
alog shows a long line of 
profit makers—pumps of 
special design construce 
tion and adaptability. 











“HAYES PUMP & PLANTER CO. 


CALWA , Mek. 


— 
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Qexrseert 


Bronze Screen Wire Cloth 
has made a reputation for 








itself and is therefore safe to 
sell. 


You can recommend it to 
any one with the absolute con- 
viction that it will not fail to 
hold up its reputation . for 
service and durability, 


The best material and work- 





manship have made it the per- Jf 
fect article it is. | 


Ask your Jobber to supply 
it. | 


Ludlow-Saylor 
Wire Co. 
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: \ Li -AHANOVER. 
. | ‘3 WIRE SCREEN CLOTH 
| Easy to install 4 
‘ile a OUR BRANDS 
Dotauies Penee aap act step enan 
selling features. VULCAN \eseeraeme Mom ss 


Tever ert AMM GOLDEN ROO) pera 
Dwigeins Fence sen 

















Fare N Ea La TE, AMTque on 
LORIENTALY Dams BapertE 





Joha M. Hart Company Geaeral Seies Oftices 





GALVANIZED 

is easy to install—dit drives into the Made in all Widths and Meshes 

3 ground easily, stands rigidly and never 
:. lifts out. | 
4 Dwiggins Fence pays a profit. From HANOVER WIRE CLOTH Co. 

s your jobber or from us. 














Dwiggins Wire Fence Co. ia Sone monanees 
fy ANDERSON INDIANA = 
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Two of 


HAMMER’S 
Best Sellers 














Hammer patented malleable iron hand 
lamps represent the best value on the mar- 
ket. They will prove a profitable item in 





rae MAKES GOOD 
The Clamp is strong—built like an I- 

beam. Quick-action screw,  universal- 

jointed face plate. Great seller. | , 
Hammer goods include many Specialties Every Worcester 

of Malleable Iron, including: Adjustable Blount Improved 

Clamps, Hand Lamps, Hanging Lamps, Door Check is guar- 

Engine Torches, Oilers, etc. anteed. Guaranteed 
Write. as to materials, life, 

and perfect action. 





Guaranteed abso- 
Hammer & Co., Branford, Conn. lutely, and we want 
every dealer to re- 
place any defective 
part at any time— 
because we are here 
to make good. 
Information today. 





The Worcester Mfg. Co. 


WORCESTER, MASSACHUSETTS 
























(Patented) 
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Double | ime 
Acting OoOr Mge 
This handsome hinge of few parts has 
the “call” and deserves it. 
The entire weight of the door rests on MORCAN 
a ball bearing and allows: the door to “e CLIPSE’ 
swing freely and easily without jar or 
noise. 
And all a carpenter has to do to attach 
this hinge, is simply saw out a rectangu- 
lar piece at the bottom corner of the door 


and make a slight mortise for the strap 
ends of the hinge. No wonder it sells. 


Send for our Catalog of Profitable CHW PEAT +} 1%: » 
Hardware Specialties. nd FEE Z 


The Champion Hardware Co. MorcaNn SPRING Co. 


No.1 Bono ST. 
GENEVA, OHIO WorcESTER, MAss., U.S.A. 
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The Best Micrometer és - 
That Can Be Bought MORSE 
TWIST DRILLS 


Built for strength, accuracy, 
speed and durability—using 
quality as a basis. Their repu- 
tation is most excellent and has 
been earned by merit. It has 
grown with the plant where | 
they are made. | 








SLOCOMB Micrometers have been 
on the market for over twenty 
years. These tools have always 
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been regarded the cheap- Carbon and High Speed Steel 


est and now wherever 
known are also regarded Reamers, Chucks, Cutters, Taps, Etc. 


the best. They are made 
in all sizes from the iy” to Send for illustrated catalogue. It shows the 


36” diameter, both in Eng- latest scientific products in machinists tools. 
lish and Metric measure- 


-ments. Catalog and prices 
free for the asking. snennge en og AND 


J. T. SLOCOMB COMPANY 


PROVIDENCE, R. I., U.S.A. New Bedford, Mass. U.S. A. 
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‘Yankee 


Bench 
Drills . 
with Automatic Ee a 2 # s = . ) = Bolts 
Friction and pg pa ce 
Ratchet Feeds oQ- o> ae ! Nuts 
Be w= | Rivets 
No. 1003—One Speed “Comp T Y | Washers 


Drills up to % in. 
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Picks 
Mattocks and 
Grub Hoes 


No. 1005—Two Speed 
Drills up to 14 in. 





Crow Bars 


With these new automatic feed features 
the “Yankee” is at once the quickest and most Ba at eames es a ee ee Wedges 
desirable Bench Drill made. A _ Baltimore pe os Se : ee Santon 
Jobber writes—“We sold two Drills No. 1005, SS ae eae 
which you shipped on the 17th ult., as soon poe reer Telephone and 
Sn Se ee ge ore eee | ~~ Telegraph Pole 

Let your jobber quote you at once. eee eee ay: E21 Vine Hardware 


Wagon Hard- 
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NORTH BROS. MFG. CO. 
PHILADELPHIA, PA. 
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ISPRING HINGES) 














THE ONLY DOUBLE ACTION SPRINC BUTT HINCE 
THAT CARRIES THE LOAD ON THE TRUE BEARINCS 


The carpenter can scribe for both doors of a pair trom the same side and 
avoid guesswork, as he can see what he is doing while fitting the doors 




















FRADE TRADE 
HOT ee TURNE Double Jet 
MARK ~ 
Wein for Dealers Special List 


Our New Catalogue will 
interest every 
dealer. 











THE TURNER 
BRASS WORKS 


No. yi ety orch == 864 Park Avenue, Sycamore, IIl. 








Perfection Extension Ladders 
“The One Man Ladder” 


Lightest and strongest ladder 
made, averaging only two 
pounds to the foot. 

Sides made of the best quality 
spruce lumber with hickory 
rungs. Fittings of the best 
malleable iron. 

Write for prices and our Gen- 
eral Catalog of Tinners’ Hard- 
ware and Roofers’ Supplies. 


BERGER BROS. CO. 
Office, 229-231 Arch Street 


Store, 237 Arch St. Warerooms and Factory, 100 to 114 Bread &. 
PHILADELPHIA 























“The Proof of the Pudding is in the Eating” 


A trial of the No. 1 Fire Pot 
will convince any mechanic that 
he can do his work easier and 
quicker, with a large saving of 
fuel expense, for the No. 1 Fire 
Pot is not an experiment. It 
has stood the test and is known 
everywhere as the greatest gen- 
eral utility Fire Pot on _ the 
American market. 

A pot of lead can be melted or 
a pair of soldering coppers heated 
at the same time, if desired. The 
top section is removable, permit- 
ting an open fire—often a great 
convenience. 
aU All leading jobbers will supply 

or a Mar | at factory price, or we will ship 
No mH, direct, if cash accompanies the 
. Seo: fl y 5A) order 
“ee 


with, at Send for Catalog—it’s free. 





Price Each, $6.00 Net DETROIT, MICH., U. S. A. 





No. 1 Fire Pot Clayton & Lambert Mfg. Co. 


Genuine 


ARMSTRONG 


Stocks & Dies 
Pipe Cutters 


Malleable Iron Hinged Pipe Vises 


MANUFACTURED BY 


The Armstrong M’f’g Co. 


290 Knowlton St. Bridgeport, Conn. 
NEW YORK CHICAGO 



































Headquarters for CHAIN 


The Smith & Egge Mfg. Co. 


Here shown are but a few of the many different 
kinds of chain we make. All our Chains are 
made of A-1 stock by Automatic Machinery and 
are therefore uniform and of the best quality. 
The capacity of our chain plant is 30 Miles of 
Chain per Day. Send for Catalog and Trade 
Prices. 


BRIDGEPORT, CONN., U.S. A. 
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Order Stanley’s No. 3000 
“TWINROLD” SELF-TIGHTENING 


COILED DOUBLE y 
Nails driven 


re cextern BOX STRAPPING © ghtcsst.cn 
Can’t Slip Pat. Sept. 26, 1911; Nov. 5, 1912 Tighten Strap 
THE STANLEY WORKS, New Britain, Conn. 


100 Lafayette St., N. Y. 73 E. Lake St., Chicago 
See our Full Page Advertisement on Page ‘87 
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When You Need Men 


consult the Opportunity 


Increased Profits 
on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 


Exchange of the Hardware Conte aan quick sales, satisfied cus- 
: . tomers and MON —an 
Ag e—men—the rg ht kind they will back up your statements every 
time. 
—are always open for op- 
Rigas Stand more strain than heavier cords 
portunities to advance and work freely. 
The quality is there—the prices are low | 
themselves. Do you want pr oo these cords ea nr —_ 
°° ° an ave no spots or fancy frills that 
the ambitious kind—the increase manufacturing cost and add 


nothing to their strength. 


kind that can do things? 


We will be glad to send you prices and 
samples—write now. 


50 words at one dollar per 
insertion will put you in “ALBA” 
touch with such men. 








ESTES MILLS 
The Hardware Age FALL RIVER, MASS. 


239 W. 39th 5t., New York CLOTHES LINES SASH CORDS 
MOPS 
Opportunity Exchange Dept. WICKING MACHINERY WASTE 

















The James Swan —erptai Factories at Seymour, Conn. 


MANUFACTURERS OF 


MECHANICS’ TOOLS 
Augers, Auger Bits, Chisels, 
Drawing Knives, 
Gouges, Hollow Au- 
Sh THE JAMES SWAN CO.No.40. a gers, Gimlets, Boring 
reeenteea tienen: Machines, Screw 


= Drivers, High Grade 

Tools. Look 

for the Swan. 

we 4 Send for Catalog 


New York Office—100 Lafayette St. 
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AUTOMATIC CHARACTER 


=a dealer who expects to be in business a long time and wants to 
of which he will never be ashamed in after years will 
have the highest appreciation of 


Automatic Electric Washer Co., Inc. Newton, Iowa 





THE AUTOMATIC 


We represent that, considering Simplicity, 
Mechanical Operation, Materials, Work- 
manship, Efficiency, Convenience, Ease 

and a7 sa Ad this washing machine will 
score 100% 


And we sell it with the distinct under- 
og og that unless the machine proves 
to be as represented, it may be returned 
at our expense. 


— in power and electric, also in bench 


toh printed matter telling all about 
the washing machine question (called 
oe 99), will be sent if you ask 
or it. 














THE GILMAN 








FOLDED 


HAMPDEN TOY CO., Westfield, Mass. 


Folding Pocket Lunch Box 


These boxes are a 
great convenience for 
carrying dinner or lunch 
and for picnic parties. 
They can be _ instantly 
folded when empty and 
carried home in _ the 
pocket. 

They are thoroughly 
waterproof, antiseptic and 
Sanitary. 

We carry a_ cheaper 
grade islten *Shut-up.”” 


Both sell quickly— 
they are a _ necessity. 
Write for prices and cat- 
alog. 














\ il 3 


a ‘ka 


Patented. 





ee 2: Sie —~ ee 


eH The Mail Order Bugaboo 


‘2 


4 ' of good talking points— 








does not worry the 
dealer who specializes the 
QUEEN WASHER. He 
can easily convince the 
buyer of the greater 
money value in this ma- 
chine. It’s so different, 
simple, easy, durable. Full 


selling points. 


Hand or Water Power. 


Get Samples and be 
convinced. 





ADOLPH KASTOR & BROS. 


109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


CUTLERY 


SOLE AGENTS: 








W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER'S Celebrated Razors 
THOMAS WILSON, Butcher Knives 








CAMILLUS CUTLERY COMPANY’S 


American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 
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The One Minute 
Hand Power Washer 





with the all ball-bearing, 
pressed steel gears and 
lightning-speed fly-wheel 
is always found in the 
best hardware stores. 


Guaranteed Forever 


One Minute 
Mfg. Co. 


Newton, Towa 






















The 


“Acme” Metallic 


Bed Caster 


The “Acme” is a ballbearin 
caster—it is always ready to ro 
in any direction, “Acmes” are 
made in brass, nickel, or galvan- 
ized finish—will fit any size 
Brass or Enameled Bed Post. 
All “Acme”’ 
one set in a box. 

Send for catalogue and let us 
quote prices. 


The Schatz Mfg. Co. 
POUGHKEEPSIE, N. Y. 


casters are packed 



















Ww 


prices 


today. 420 Cherry St. 


THE RAPID VACUUM 


Made of Zinc and Will Not Rust 


Washes quicker. 

Works easier. 

Lightest to handle. 

Cheapest and only washer to buy. 


for STEWART-SKINNER CO. 








ASHER W 


This Washer Sells because with it 
the housewife instantly converts her 
own stationary, wooden or metal 
tub into a perfect washing machine. 


























Worcester, Mass. 















Agents: J. C. McCarty & Co. 
29 Murray St., N. Y. C 














This Trade-Mark 
like the 


White Mop Wringer 





WHITE MOP WRINGER CO. 
Fultonville,§N."Y. 


is original. 


Look for it on 
our wringers. 


Your jobber 
should be able 
to supply you. 
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MILBRADT LADDERS 


will pay for them- 
selves in a short 
time by enabling 
you to wait on 
more trade, save 





the wear and tear 





een —— logue showing a 














on your fixtures 
and goods, as well 
as bring the ap- 
pearance of your 
store up to date. 


Write for cata- 


een = 


large number of 
styles suitable for 
all kinds of shelv- 


ing. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
ST. LOUIS, MO. 























O. LINDEMANN & CO. 









ica 


Manufacturers of 





if Bae czs2be 3) * BIRD eae 7 fie 
, CAGES Established 1863 


35-37 Wooster Street New York 
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DEALERS! 


“eL 


SELL THE ‘‘ROTARY-MARVEL” 
YOU CAN RECOMMEND IT 


The brilliant flashing of the nickel-plated “Rotary-Marvel” 
bait attracts fish from a much greater distance than the usual 
dull, painted baits. It positively gets MORE strikes. Its 
handsome appearance attracts customers as well as fish, and 
we guarantee it unconditionally. Watch our National ad- 
vertising. Your customers are going to ask for it—order 
NOW. Price, $6.00 per dozen, F.O.B. Detroit. Lists at $1.00. 


Case Bait Co., 209 E. Ferry Ave., Detroit, Mich. 




























Harrison’s Fish Hooks 


Manufactured by R. Harrison, Bartleet & Co. 
REDDITCH, ENGLAND 











Spear Point, Hollow Point (Green 
Label) and the Celebrated Spring 
Steel (White Label), Plain and 
Snelled Hooks. 


FOR SALE BY 


DAME, STODDARD 


BOSTON, MASS. 


Send for Description and Prices 


CO. 

















No More Trouble in 
Handling Screen Wire 
Miliner’s Wire Cloth Rack 


Saves space, time, stock and 
sells the wire. 

Rolls are easily placed in posi- 
tion for use. 

Rack holds 18 rolls for ready 
use and 18 stock rolls. 

Holds any length in any place. 

Takes a floor space 31x36 in. 

On ball bearing casters. 


Makes a first-class rack for 
handles, etc., when wire season 
is over. 


Neatly finished and well built. 
— $10.00 f. o. b. Miami, 
a 


Shipped K D Weight 100 
pounds. 

“¢ We can make shipment from 
6ither Miami, Okla., or Ft. 
Smith, Ark. 


SOLD BY ALL JOBBERS 


Milner Wire Cloth Rack Company 


Miami, Oklahoma 





PATENT APPLIED FOR 








STC FCES 
Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 


shelving 


Send for catalog giving full 
description and prices. 


THE BICYCLE STEP 
LADDER COMPANY 


62 West Randolph St. 
CHICAGO, ILL. 
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Grab’s Automatic Foot Scraper 


Practical, neat and unusual 
appearance, coupled with ex- 
tensive advertising, both by us 
and the satisfied user, mean 
quick and profitable sales, to 
you. 

Others have found this out 
and so can you. 


Send for particulars at once. 





Ashland Block 


General Offices: Chicago 











—— 


Bur-Nor Screen Door Catches 
KEEP DOOR SHUT TIGHT 





The Catch That Latches 

The Latch That Catches 

The Lock That Holds 
4 

Two Styles 4 Get Prices and 

—Plain and | Circulars To- 

with Lock | day 














No. 2A Plein. 


Burgess-Norton Mfg. Co. 


GENEVA, ILLINOIS 
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Cleans a _ building 
of Rats and Mice in 
short time, keeps it 
cleaned, for it is al- 
ways ready for use. 
Made of galvanized 
iron, can’t get out 
of order, lasts for 
ears. Large num- 
er can be caught 
daily. Go to Catcher 
mornings, remove 
+ mae ate, which 
im. — takes few sec- 

s, take out dead 
rats and mice, replace device, it is read “for another catch. 
Small sage cheese is used, doing away with poisons. Catcher is 
18 inches high, 10 inches diameter. When rats pass device they 
die, no marks left on them, Catcher is always clean. One of 
these Catchers set in a ‘oe stable in Scranton, Pa., caught 
over 100 rats in a month ne sent prepaid to any place in 
United States upon receipt of $3. Catcher, 8 inches high, for 
mice only, prepaid $1. On account of shipping charges being 
prepaid, remittance is requested with order. 


H. D. SWARTS. 
Inventor and Manufacturer, Scranton, Pa. 


















TRAVIS 


That name on a milk bottle 
sells it, and while there’s no 
milk bottle made that cannot 
be broken—Travis Milk Bot- 
tles positively will not break, 
unless grossly misused. They 
outsell all other bottles. 

Send for prices. 


Travis Glass Co. 
Clarksburg, W. Va. 











TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 





All other manufacturers now make Ball-bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co., Orange, N. J. 
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Sell more quickly. 
stay sold more surely. 
Reputation established. 
Durability time-tested. 
Strength where strength 

counts. 


A credit—to you and to 
Send for catalog No. 18 Pa My “tull 
details of styles and sizes. 





Sturges & Burn Mfg. Co. 
508 South Green St., Chicago, Ill, 
New York deliveries made from 50 


Church Street, R. 1650, where 
we carry a full line 








THE PEN DAR CONSUMER 


A NEW AND SAFE IDEA 


Made entirely of Galvanized 
Wire and Iron, almost inde- 
structible, used for BURN- 
ING WASTE PAPER and 
other combustible material; 

a neat Basket for Waste 
Paper, Leaves, etc. The 
burning of any material or 
waste has a Cyclonic effect, 
as the open mesh allows of a 
perfect draft from all sides. 


Made in four (4) sizes. 


Send for description and 
prices. 


Pennsylvania Wire Works 
Edward Darby & Sons Co. Inc. 
235 Arch Street, Philadelphia, Pa. 








See that You Get the Improved Per- 
fect Clinching Hose Coupling 
With the Clamps and Tube Stamped Up in One Piece 








They permit you to cut any ong of hose desired and 
sre as strong and smeoth as a factory inserted coup- 


ling. Get our prices. 
STUBER & KUCK 


New York Office 
J. M. SHERWOOD 
PEORIA, ILL. 


168 Church Street 

















ads 


Sell “Yerdon” Bands 


They're made of a Special Composition of_ the strongest, 
most dependable metal— 
Fit snugly all around with 
a double grip—Clamp on 
easily and securely—No 
tearing hose—No Rusting 
—-No breaking—-No  trou- 





Sizes for every hose— 
Customers for every size. 
Demand greatest where 
best known. Please ALL 
customers. 

Order STOCK  require- 
ments early. Will ship at 
any date desired. 


WM. YERDON 
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Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn,, U.S.A. 











at 
Box 102, Fort Plain, N. Y | aN 
x ort Plain - 
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Have You This TRADE MARK On Your Shelves ? 
IF NOT 


ORDER “COVERT”? HARNESS SNAPS 

















It has been used on ‘‘COVERT” HARNESS SNAP BOXES for 
over 30 years, and is a constant guarantee of the best made goods in 


this line. 
Genuine ‘‘ Covert”’ Goods are sold by all General and Saddlery Hard- 


ware Houses throughout the world. 
MANUFACTURED BY 


COVERT MFG. CO., TROY, N. Y. 











Prepare for FLY TIME Now 


The Sanifly Trap sells itself. You only have to display 
one to sell several gross in 

—" one season. It has proven 

its worth during the last two 

Fitsany years and is not an experi- 
ment. Dealers, write us for 

Mason prices and samples. 





fruit jar 


Works 


in all 











positions 


METALLIC NOVELTY WORKS, *¢.ch2mP iain 














Ask Your Jobber 


. For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 

Gate Hooks, etc. 


MADE BY 


COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 














A STOOPLESS 
DUST PAN 


The Delphos Dust Pan has a 
wood or wire long handle. Is 
richly enameled and of 28 gauge 
iron. It takes up sweepings 
without back-breaking effort. A 
simple demonstration sells _ it. 
Better stock some up for spring 
cleaning time. Good profits. 


Write. 


Delphos Mig. Co. 


Delphos, Ohio 




















The Townsend Wire 
Stretcher gives better 
satisfaction than any 
other stretcher. For 
woven wire, plain 
twisted and barbed 
wire fencing it is light 
and works quickly. 
The parts are of mal- 
leable iron, with two 
steel grips riveted in 
where the _ stretcher 
grasps the wire. Ask 
your jobber for them. 
Write for circulars. 











" 





~ 


The TOWNSEND WIRESTRETCHER 
F. J. TOWNSEND, PAINTED POST, N. Y. 











Imperial Lawn Edge Trimmer 


Sells on sight. See how easy it works. Note the clean, even 
edge. No a parts. Very durable. Price is right. Good 
— Most jobbers will supply you. If your’s won’t—send 

irect, 


IMPERIAL BIT AND SNAP CO., Racine, Wis. 
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Caldwell Sash Balance 


@Does away with weights 
and cords, and is VASTLY 
more durable. 


@ Makes sashes work per- 
fectly. 


@Permits greater window 
space in new work, as box 
frames are not necessary. 


@May be applied to old 
windows without altering 
sashes or frames. 


@ Write for circular to the 


CALDWELL MFG. CO. 


3 Jones St., Rochester, N.Y. 





NO KEYS 


Merely Press the Buttons 


Notice the buttons numbered 
from 1 to 8. Eight buttons are 
on each side, any of which may 
be included in a combination. ) 
Padlocks are set on different 
combinations, and as more 
than 40,000 are possible, each 
purchaser is assured of a com- 
bination known only to himself. 
The No-Key Padlock is made 
of solid brass and bronze with- 
nn a hw’ of 2 or Rag to 
Send $1.5u fur Sample rust out. It w ast a life time, 

Ena nae Peopesttien Made in one size only—weight 

to Dealers 54% ounces. 

It is the mission of the No-Kag Padlock to do away with 
keys—to save time, money and pockets. It is simple and prac- 
tical—a device vaiued by every man, clerk or manufacturer, 
cattleman or lawyer, blacksmith or editor, whether his home 
is on a farm, a ranch, in a city or village—regardless of his 
vocahon. 

The Edwards Mfg. Co., ‘“The Sheet Metal Folks’’ 
510-520 Eggleston Avenue, Cincinnati, Ohio 


























CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every respect. They are given the 
preference for their uniform high grade quality and finish. 
Made in many widths and with any number of 
corrugations desired. 


Divergent 
and 
Parallel 
Corrugations 





PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Put up in 
coils, wound right-hand and left, and with straight corrugations 
for use in Automatic Driving Machines. 


Largest Stocks Always on Hand—Immediate Shipment 
MANHATTAN BRIDGE PLAZA 
Cary Mfg. Co., BROOKLYN, N. Y. 


SAW EDGE 











“Guaranteed Perfection” 


COBBLER SETS 
AND 
LASTS AND STANDS 


A strictly high-grade guaran- 
teed line which you can sell 
at a popular price. Lasts and 
Stands made of Semi-Steel, 
giving you the required 
strength and weight at 25% 
less than the cost of 





malleable. Write for —_ 
catalog and prices; also 

Corn Shellers, Grist Mills, 
Riveting Machines, el 





Plates, etc. 
The Root-Heath 
Lurene Poipeclion: Mfg. Co. 
Fasoranied J OUTFIT PLYMOUTH, OHIO 






































Berger’s World Ventilators 


Made with either Metal 
Hood or Glass Top. 

Built on scientific prin- 
ciples. 

Mechanically perfect. 

Made in a.great variety 
of sizes.suitable for pri- 
vate dwelling or the larg- 
est factory. 


Write for catalog. 


THE BERGER MFG. CO. 
CANTON, OHIO 












Protect Your Own Reputation 


'G &x B' 


CFV E TI yAncts metileam@b (ciaelits 


always gives. satisfaction, which is a guar- 
antee to the dealer. that he will have ‘no 
“come backs’ if he handles wire nettings 
elmmelth am astctehtiecteati ass 


the reread & Bennett Manufacturing Co. 


YT Ww nn Ne w-Y ork ( hicago Kansas City 








EVERY POWER USER NEEDS 
> 9 
Dixon’s 

Flake 
crapHite§ Graphite 
PERFECT LUBRICANT. 


eT Are you fixed to 
bone AXON CRUCIBLECO supply your share 
of the demand ? 


"FLAKE 


sensty CITY, U.S.A. 





Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE CO. 























SANITARY 


walls are as necessary as 
sanitary plumbing. 


ENAMETILE 


is the best and most san- 


ceramic tile, but better 
because lighter; does not 
crack and costs about %& 
as much. Hard to detect 
difference. Plates bedded 
in cement; no lap joints, 
no nails. Endless variety 
3 poeen, colorings and 


“Write for ART PORT- 
FOLIO showing Enametile 
in colors, and Metal Ceil- 
ing Catalog showing pat- 

all purposes. 





terns for 
FREE! 


N.Y. Metal Ceiling Co., 543, &c.,W.24th St..NewYorkCity 
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“WaLL OILERS” 


positively insure you against kicks 
and comebacks. Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P,. WALL MFG. SUPPLY CO. 
N. S., PITTSBURGH 
























AXES 


The “Axe 
Through 
Iron’’ is the 
best made. 


ROMER AXE CO. 


DUNKIRK, N. Y. 


Write for Catalogue 























— Sell ThisOne 


Bax for use in corners and tight places where 

ranges a common wrench won't work well. The 
thumb adjusts jaws instantly. The name 
B. & C. sells it. Nothing better. Prices 
and details sent for the asking. 


Bemis & Call Hardware & Tool Co. 
Springfield, Mass., U.S. A. 











GOODELL “= 
BOX  f 
Made of STEEL Cannot Break 

First in Quality and Improvements 







Automatic stops 
for holding up 
saw. Corrugated 
backs. Graduated 
Gauge for dupli- 
cate cuts and 
many other fea- 
tures. Ask your 
jobber, or write 
us for Circular E 
and prices. 


I GOODELL MFG. CO., Greenfield, Mass. 





















Steady Sales Satisfied Customers 
You can count on both if you handle 


LUTHER TOOL GRINDERS 


It is easy to show tool users that 
these standard Luther Grinders 
have more time, labor and money 
saving advantages than any other 
line of tool sharpeners. 

Luther Grinders make good splen- 
didly in actual use with tools of all kinds. 
They are backed by the strong guarantee of 
a long-established manufacturer. They are 
well-advertised in papers read by farmers, 
mechanics and builders. We offer dealers 
handling them special selling helps that get 
results. 






Write for dealers’ proposition, prices and 
terms. 


LUTHER GRINDER MFG CO. 926 Point St., Milwaukee, Wis. 




















THE ROBERTSON | 
“Horseshoe Magnet” 


Trade Mark Reg. U. S. Pat. Off. 


Feamentr 





The best magnetic hammer 
It holds the tack 


Write for illustrated price list. 
ARTHUR R. ROBERTSON, Sole Mfr. 
144 Oliver Street Boston, Mass. 
Owner of the “Horseshoe Magnet” Trade Marks 





























Keep Posted 


on the latest devel- 
opments in the tool 
line. 


Write for this Catalog 
for 1914 Trade 


Every jobber and 
dealer in tools 
should have a 
copy of this 96- 
page illustrated 
catalog. Write 
for it on your 
letterhead. 


Mathias Klein &Sons 


Canal Station 21, Chicago 
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There are They have 
em of pce an unequaled 
in use an , 

ALL other reputation for 
makes. ACCURACY 







THESE ARE Paget. ee tak al BY EVERYONE 
FAMILI WITH LINE OF GOODS 


THE [. ray fuse C2 SANEW YORK 
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Samson Cordage Works 
Boston, Mass, 


Manufacturers of solid braid cord, all sizes, all 
colors, all grades, for all purposes. 

Sash Cord—Samson Spot, Massachusetts and 
Phoenix brands. Clothesline—Solid braid, hol- 
low braid and twisted. All prices and qualities. 

Solid Braid Rope—for dumb-waiters, hoisting, 


C. 
Solid Braided Small Lines—for masons’ lines, 

shade cord, awning lines, garden lines, chalk 

lines, etc. Send for catalogue and samples. 


SAMSON SPOT CORD 











Eureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because supe- 
rior to steel 
hammers for 
man uses. 
Will pe work 
FUREKA to place without 
marring. Fur- 
nished with or 
without handles. Sizes: 1 to 16 lbs. Let us supply 
you direct. Circular and Trade prices sent on re- 
quest. 





The Eureka Company 


NORTH EAST, PA. 











EVERY three minutes an American house catches fire—a large 
proportion from sparks, falling on the roof. After the great 
fire in Chelsea, Mass., its fire-chief recommended that wood shingles 
be barred from Chelsea as unsafe roofing. This is now a 
law in many communities. 

Cortright Metal Shingles are the logical solution of the fire problem ; 
they meet every building and insurance requirement. They make 
a roof that can’t catch fire, crack, rot, curl up or blow away. 
Progressive dealers find in Cortright Metal Shingles a material 
that answers all up to date roofing requirements during twenty- 
seven years of successful service. 

For more and better roofing business write us for our dealer’s 
proposition today. 


CORTRIGHT METAL ROOFING CO. 
Philadelphia and Chicago 











C. G. HUSSEY & CO. 


Pittsburgh Copper and Brass Rolling Mills 
ROLLING MLS PITTSBURGH, PA. 


MANUFACTURERS 
Sheet Copper, Bottoms, Roll Copper, 
Tinned and Polished Copper Nails, 
Spikes, Rivets, Conductor Pipes, Eaves 
Trough, Elbows, Shoes, Mitres, Etc. 


Branch Warehouses in 
New York, Chicago, St. Louis and San Francisco 























SUNN 
= How’s your file stock? If low, sort up = 
2] ona few REX Files. = 
= You'll find REX Files mighty fast sellers, | 2 
= | simply because they are mighty fast cutters. | = 
= Good profit. Send for details. = 
= The Rex File & Saw Co., Newcomerstown, Ohio = 
ST iin ttt. 
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“BEST BY TEST” 


Perfect Satisfaction Guaranteed 
Write for Prices 


AAAS AAANASAAAAARAAARAAAAAL NAAANAAAANAAAN WAN WANAAAAN WANA ‘ 
MAY MY WOON MOH \ NY Mn Wy 
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BUY THE fem mae] GENUINE 


"a ARROWAR HE AD 22 


COMBINATION SET OF SAWS No. 131 
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Send for Circular ‘D’ C, E, JENNINGS & CO., NEW YORK 










ia wet, 
Russell Jennings 
, Auger Bits 
ZESsoss =e. 
Satisfied — 
Customers 


Profitable 


Sales 


Our bits and braces have been accepted as standard 
by the finest woodworkers for over fifty years. Bits 
for every purpose—auger bits, dowel bits, car bits, 
machine bits, etc. 

Send for booklet. 


Russell Jennings Mfg.Co. 


hester, Conn. 21-152 




















April 16, 1914 
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Fully Kavipsed Wonderful Sewing Awl 


For speedy hand stitching. Makes a lock-stitch. Scientifically cor- 
rect. No twist, only diamond point needles used. Only awl 
with automatic natural tension. Its simplicity for the 
unskilled, as well as the mechanic, commands an enormous sale. 
Makes repairs neat and quick. Mends harness, saddles, wa 

covers, horse blankets, pulley belts, boots, any canvas -. leat 

work and many things too numerous to mention. GUARAN TEED. ‘ 
Nothing to get out of order; always ready to mend a rip or tear. 



















See that exposed Reel under 





the fingers’ ends A money saver. 
BEAUTIFUL SHOW CARDS to help you make sales. Wholesale price liberal. Order through your jobber with other goods and save money. 
C. A. MYERS COMPANY, Sole Owners and Manufacturers, 6304 University Ave., Chicago, Il. 





Se 


You fish for the fun 
of fishing—of course 


HEN go to the dealer who shows 

the “Sign of the Leaping Dolphin.” 
In city, town or camp the’ ‘Leaping Dolphin" 
means Fishing Tackle that's Fit for Fishing.” 
Send us yourdealer’s nameand we'll mail you 
our new 224-page catalog. Write for catalog H. 


Abbey & Imbrie, 1s Vesey St., New York 
IUONOUUANONOEUOUOOUSUOUAUOUOUOGNGESANOEOOSOOQUOEOOGUOEUONOENOUOEOOUONOEUOTS 


INSTEAD OF 
CASTERS— 
ee Giase, “Onward” ~~ ee penn a 


eon Protect floers 
from injury and beautify furnitare. 
te" Ry Rt. jobber will not supply, write 


Qunel Mfg. Co, Menasha, Wie. 
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am Iron Fence, Flower Vases 
and Settees 


The Hardware Dealer who doesn’t push these 
lines is overlooking one of the most profitable 
branches of his business. All sold from Catalog. 
No capital tied up in stock. Write today for 
our Dealers’ Proposition. We'll show you 
how to make some money. 


CINCINNATI IRON FENCE CO. 
Dept. F, Box 724 CINCINNATI, OHIO 





“GEM” Nail Clip 


The famous “Gem” is 
mounted twelve on a hand- 
some counter card. Sells at 
25 cents each. Big 
profit. We also make 
a ten-cent nail clip- 
per. Write. 


H.C. CookCo, 


Ansonia, -Conn. 


SHOE SLOYD 
KITCHEN K NIVE S OYSTER 

RUBBER 
PAPER- PATTERN 
HAN 


GERS’ MAKERS’ 




















Self- Piercing 
Bull Ring 


This new ring makes knife or awl un- 


. necessary. The long, slim, sharp Penis 
makes its own incision. Pure copper, h 
polished. Key wrapped with each ring. 

Write. 



























ROBERT MURPHY’S SONS CO., AYER, MASS. SEYMOUR SMITH & SON, Inc. = Oakville, Conn. 
* 
PERFECTION OHN SOMMERS PEERLESS FAUCETS 
WEANERS , aes BEST BLOCK TIN K e. 
wee el MAPLE woond BODY HIGHLY POLISHED 
Made of heavy Galvanized Sheet LINING === ONLY THE GENUINE ARE STAMPED IN THE WOOD With 


Steel properly shaped for calf or 
colt comfort, yet not brutal to the 
mother. 


Sold by Hardware @& Saddle ob- ' 
” con po tena from sy J MADE OF LEAD, IRON OR OTHER INFERIOR METALS, TINNED OR WICKELED. 


1} 
Aug. Holthaus Saddlery Co. St. Louis, Mo. JOHN SOMMER FAUCET CO. sss Cenreat Ave. N 


EAGLE LOCK CO. 


TERRYVILLE, CONN. 


TRADE MARK MALTESE CROSS (AS PER cut) 
ETA, IBN Sse ee oe 
BEWARE OF IMMITATIONS 

















PRIEST’S 
Clippers 


The world’s standard “‘back- 

















tite prove p wes ve 105 Ohambers Street, 511 Commerce Street, 110 Lake Street, 
ur serious investigation as cago 
a profitable item of stock. — oe rgagpenetia = 
‘rite. MANUFACTURERS 
American Shearer Mfg. Co. OABINET LOCKS TRUNK LOCKS PADLOCKS 
Nashua, N. H., U. S. A. NIGHT LATCHES WOOD sOREWS 



























Jobbers should ask for THE VERY LATEST 


y our catalogue of Leather, bargains in the way of hardware stores are 

Web, and Rope Halters. offered for sale in the “Opportunity Ex- 

change” of this issue. They hold valuable 

E. T. RUGG & CO. investments for you. Why not look them 
NEWARK, OHIO up—now? 
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No other ammunition ever gained greater popularity. Our sales have increased in leaps and bounds. You should be getting your share of this trade. 
Write for catalog, prices and co-operative selling plan. Do this today. ROBIN HOOD AMMUNITION CO., G Street, Swanton, Vt. 


SUD SS 
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under 


GIFFORD-WOOD Co.U 
ICE TOOLS er Spring and Summer 


SELL wr ins QUALITY 


Write for 


Catalog and Prices 
HUDSON, N. Y. 


Boston, Mass. 
Chicago, IIl. 
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241—AU TOVISE 


automobile owner. 
pipe jaws and anvil. 


ROCK ISLAND MFG. 
SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 


automebile and heavy repair work. 
but is stationary, weighing 32 lb., and is suitable for the individual 
These vises are a combination of vise jaws, 


co. 


Rock Island Autovises 


Number 241 vise is swivel, weighing 80 Ib., and is adapted for 


No. 231 vise is same in design, 


Rock Island, 





231—AUTOVISE 








40 Lincoln Street 





EYELET-TOOL CO. 


Manufacturers of Punches’ and 
Sets (Hand Drive and Foot Power) 
for Leather, Cloth and Metal. 
Punch Tubes. Punch and _ Dies. 
All kinds and sizes made to order. 
Write jobber. 

tablished 1858. 


Boston, Mass. 


Booklets free. Es- 

















RED DEVIL 
BONDED TOOLS 


The kind that satisfy 
both seller and buyer. 
Send for new net il- 
lustrated price list. 


Smith & Hemenway Co. 
149 Chambers St., N.Y. City 








Retails at 25c. 


This tool should be added to your line. 





}iRancaret sce ONL El ane 
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PERFECTION MFG. CO. 


PAT TEN i = Db oe 

Every wire customer will buy one or more PERFECTION STAPLE DRIVERS. 
Some ‘Good Territory Open to Jobbers. 

255 BAY PLACE, OAKLAND, CAL, 


YS 











Ing every day. 





19S SAE AE FORD 
TO BE WITHOUT THE 

No live dealer Is without It. 
Write for Catalog and Circulars 


The demand Is Increas- 


Ford Auger Bit Company, Holyoke, Mass. 








**VICTOR’’ BOLT CLIPPER 


Send for Catalog. 














ASK FOR 


G-§ Co. Levels 








THE QHAPIN-STEPHENS [0. 


Union Factory 
Pine Meadow, Conn., U. &. A. 














Porter’s ‘“‘ New Easy ”’ Bolt Clippers 
Big “an Go Ww 


Write for prices. 


All sizes. 


H. K. PORTER, 


Jaws Special Steel. 


Everett, Mass, 











What Do You Make That A 
Hardware Store Can Sell ? 


HARDWARE AGE, 


Tell us, and we will gladly offer sugges- 
tions as to efficient methods of securing 
the co-operation of hardware merchants. 


239 West 39th St, New York 











PLIERS 


NIPPERS wa 
PUNCHES 


Send for Catalogue 


Lineman’s Pliers made in three sizes—6, 7 and 8 Inch 





Heads Polilshed—Handies Blue Finish 


ESTABLISHED 1826 


High Grade Tools 
for Mechanics 


C.S. Osborne & Co. 


USE 


NEWARK, N. J. 
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$1250 STEWART ONE TON TRUCK 


USED IN EVERY LINE OF BUSINESS 
Complete with It is the most popular trade developer you can nh yy 
body f. o. b. Cin- — ne ee ——. ? four Bg y- more oie nr ba 
. ; mileage per day than horse delivery. It is a mov- 
cinnatl. ing advertisement for your business. with the 
We have the best propositionever it’s a time saver—A money maker—A _ Trade 
offered you. Investigate. 


RELIABLE DEALERS WANTED 


THE STEWART IRON WORKS CO., Cincinnati, O. 


TACKS ‘ec NAILS oe BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 


SHELTON CO. (Estab. 1836) 


New York, 107 Chambers St. 


April 16, 1914 








money it 
Builder—Wili advertise your business. mets _— 
SEND FOR CATALOGUE 























Elevators and Dumbwaiters 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 
ENERGY ELEVATOR CO. 


214-216-218 New St. 243-245 Bread St. 
PHILADELPHIA, PA. 


NATIONAL Steel Joist Hangers 





SHELTON, CONN, 














Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your shelf. (Packed to suit buyer.) — : 
REMEMBER! , | / 
‘*Smallwood’s’’ 
Established 1889 
W. R. Smallwood Mfg. Co. 
Lock Box D-816 Gowanda, N. Y. 















FOR WOOD HEADERS 
AND BRICK WALLS, 
Meet the requirements of underwriters, building and fire 
departments everywhere. Prevent dry-rot in timber, hold 
all joists firmly and securely. Learn of all the advantages 
—they are great. 


_ The National Iron & Wire Co., Cleveland, O. 


Chandler & Barber, New England Agents. Boston. Mesa 














Michigan Wire Cloth Co. Everything in Wire Cloth 


Established 1864 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of ev kind 
possible to weave made of Steel, Iron, Brass, Copper, Bronze, Aluminum, German Silver, Pure ickel, 
Galvanized, Tinned, and Monel Metal Wire, etc. Hardware Grades in every variety. 


ALSO WIRE LATH AND WIRE LOCKERS 








Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum and Monel Metal Wire. 


Write for our New Catalogue No. 25 


517 Howard St., Detroit, Mich. 











Cold Punched Nuts—Semi-Finished Nuts 


Garland Nut & Rivet Co., Pittsburgh, Pa. 
Address *“*Desk 29"’ 


Mr. Edward S. Grace, Corby Supply Company: 
45 Broadway, New York 1822 Locust St., St. Louis 
Williams & Wolff, Mr. Geo. W. House 


Majestic Bidg., Milwaukee Ford Building, Detroit 


Mr. Maurice Joy, 505 Franklin Mr. J. F. Lambert, 
Bank Bidg., Philadelphia & Audubon Bidg., New Orleans 
Mr. Orville Ewing, 503 Equitate Building, Los Angeles 





BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 














You can get the latest prices from 
THE IrRoN AGE _ STANDARD 


| KEEP 
POSTED Harpware Lists, Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 
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Saw Sets, Hand Punches, 
Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 
Liquid Soap Dispensers. 


CHESTER, CONN. 


REG. U. 8s. PAT. OFF. 


Chas. Morrill, Manufacturer 
102 Lafayette Street New York 




















oo High Grade Hand Made 
AND FIGURES 
THE SCHWERDTLE STAMP CO., Bridgeport, Conn. 
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Complete line of light edge tools 








Guarantee of Quality 


1853 Buorx Bros. 1914 


BUCK BROTHERS, Millbury, Mass. 
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TUBULAR AND CLINCH RIVETS 


— 





eee 


—_— _ 


TUBULAR RIVET ANDSTUDCO., BOSTON MASSACHUSETTS, U.S.A. 






















































e 
Our 12 different styles ot Meta) Roofing meet ail demands of Modern Buildings. 
PERMANENT AND ECONOMICAL 
Investigate our Prices Galvanized Roofs last 30 years and longer 
Branch—Kansas City, Mo. Milwaukee Corrugating Company. MILWAUKEE, WIS. oe 
The Kind That Pays p 
“I want some BIG BEN Door . 
Hangers like those on my neighbor’s = 
barn. They’re the Easiest Running 3 
Hangers I ever saw. They can’t 6 
get off the track and there is no ; 
possible way for Birds, Snow or ;, : 
Rain to get inside. Neighbor says he priced | 
them all and can’t see how you can give so 
much for the money and that you've got 
the Exclusive Sale, so it’s no use going BIG BEN 3 
anywhere else in town.” zs ; : 
It’s another BIG BEN advertising for » not von - prtarnega4 “we maee : 
s+? : : anger, u e very tes invention < 
you. If it's not working for you write at built to sell and to satisfy a sane desire 
once to for a Soren practical hanger at a . 
Sharon Hardware Mfg. Co. Sharon, Pa. reasonable price. . 
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A Disston, Henry, & Sons........ 111 
bbey & Imbele.<...........00s. 141| Dixon, Joseph, Crucible Co...... 138 
Acme Steek: Sette Co.......0:. SALEM BEE COsccccveccccocwces 101 
American Safety Razor Co...... 44| Dwiggins Wire Fence Co....... 129 
American Screw Co............ 33 E 
American Shearer Mfg. Co...... ee eee 141 
American Sheet & Tin Piste Co. 119!) se Paint & Varnish Co.....-. 126 
American Steel & Wire Co.«.... 23 Eagle Woodenware Mfg. Co..... “35 
American Steel Wool Mfg. Co... 31 Eclipse Lawn Mower Co........ 12% 
American Wire Fabrics Co...... 23 
American Wringer Co-...000+0 Whpee Ty Picssc:..-.cc0e @ 
Anglo-American Co. ....--.----- - Energy Elevator Co............ 143 
pet nesiihaadeatech = Ensign-Bickford Co. .........-. 136 
thol Machine Co.............. ; 

Atkins B CyB C22 soe sevens Oa WA, cc cscern ccna 
Actomatity Cheats Wastet Co. + SOT a i tied Opi cncedceeceu acs, 142 
B F 
Barber Asphalt Paving Co...... 95 | Federal Enameling & Stpg. Co.. 37 
Barnett, G. & H., Co........-.- 123| Fernald Mfg. Co.........+s000- 127 
Barnes, Wallace, Co........--- 127 Fleckenstein, Inc., C. G......... 29 
Bemis & Call Hdw. & Tool Co..139/bo.q Auger Bit Co..........0+- 142 
Benjamin-Seller Mfg. Co....... i ee ee 126 

Berger Bros. Co......+--+++eee% 132 G 
Berger Mfg. Co.....-.ee-eeeees 138 
Rtevele Sten tadier Co........ 135 Garland Nut & Rivet Co........ 143 
Sitiines i Seeneee Oss... 6.0. 43 GeeeG- Weed CO, cccccscecocets 142 
ites Qik. Mh Bikes dns 39 | Gilbert & Bennett Mfg. Co...... 138 
Black Silk Stove Polish Wks.... 18 Glidden Varnish Co...35, 37, 39, 41 
Bommer Bros. .....e+eeee+eees 132 Goodell Mfg. Co......-+.--+.-. ate 
Ea ee 7 Goodell-Pratt Co. ....ccecccccees 123 
Bridgeport Screw Co.........-- 33 Grab, Victor M., & Co.......-.. 135 
Dect, 96 Bc © Betecise+an.s 048 Grant Mfg. & Mch. Co.......... 34 
rent Qhels Wile Gis.....:., 15 Gray Iron Fdry. Co............ 36 
a a Ne mR 143 Cee Ty Gv essivccvccsons 40 
acai Cnet MiG Bib iines: 135 Grinnell seen Mch. Co...... 39 
Butler Brothers .........--.0.. 10 GROMER HONE 404000000000. ™ 
Guernsey Earthenware Co....... 25 
¢ 
H 
Caldwell Mfg. Co.....--.---+-- aii ge ere 130 
Capewell Horse Nail Co........ = Pe Te Cis «+ cceccceees 134 
Cary Mfg. = rrrrrrrri Tr 138 Hanover Wire Cloth Co........ 129 
Case Bait Co.......-+++++-+++- 135) Harris, A. W., Oil Co......... 106 
Champion Hardware Co......... 130 Hayes Pump & Planter Co..... 128 
Chapin-Stephens Co. ..........- 142 Meieey, A. 2, @ Co....2..200) 20 
Chattillion, John, & Sons...... ie ere re 140 
Chicago Hdw. Fdry. Co......... 41 Heller, W. C., & Co........... 49 
Chicago Spring Butt Co........ 125 a, ee ee 37 
Cincinnati Iron Fence Co....... 141 ee er 27 
Clayton & Lambert Mfg. Co..... 132) tzereules Powder Co........... 126 
Cleveland Galvanizing Works Co.117 a a 106 
Cleveland Stone Co......-...-. BS7 beste Beyer Ce. s...s<cccccecass 35 
Coes Wrench Co......--. +++. WS Pitts, ME conc ccnccecccccccs 115 
Coffield Motor Washer Co....... 7 Holthaus, August, Saddlery Co. .141 
Coldwell Lawn Mower Co....... 26 Me occceessuccades 9 
Coleman Lamp Co......--..... Te leanne, C. Geccccicccccevecees 140 
eee TT ee 141 
Corbin Screw Corporation....... 48 . 
Cortright Metal Roofing Co..... 140|Imperial Bit & Snap Co........ 137 
Coniet BM Dike cic cs cccccveses 137|inland Steel Co............... 117 
Covert’s Saddlery Works....... 137| Interstate Electric Novelty Co.. 36 
Cyclone Fence Co. .....cccveces 24 J 
D Jomemes, E., Mie Ce. ceccccces 40 
Dame, Stoddard Co............ 135 Os: Se ig OO 00 x0 5 
Darby, Edw., & Sons........... 136| Jennings, Russell, Mfg. Co.....140 
De Kalb Wagon Co........... 127 | Johns-Manville, H. W., Co.....105 
De Laval Separator Co......... 11|Johnson, Iver, Arms & Cycle 
eee TER, Cesk we wcse des cs SIF) WE: sdcdasnecdecsecncscss 121 
Delta File Works.....0.-esee0. ~~ K 
POG. soecesecsesensesces 
Dennison Mfg. Co........-.0.. foe Kastor, Adolph, & Bros........ 134 
De Witt Wire Cloth Co........ “129 | Klein, Mathias, & Son......... 133 
Diamond Rubber Co............ 103| Knoll, J. H.....s.seeeeeseeeee 134 








Os Mi eecrnsedeasces 121|Kokomo Rubber Co............ 105 


























L 
Leader Iron Works........... 137 
Lindemann, O., & Co.......... 135 
Fg Terr TTT Te 19 
Ludlow-Saylor Wire Co..... 22, 129 
eB Re MOTT TTT Tee 139 
Luther Grinder Mfg. Co........ 139 
M 
McKinney Mfg. Co.........--. 28 
McQuay-Morris Mfg. Co....... 25 
Malleable Iron Fittings Co..... 40 
Pe G. ccunevaduddde reeks 18 
Metallic Novelty Whks........ 137 
Michigan Wire Cloth Co........ 143 
Milbradt Mfg. Co.......csccese 135 
Millers Falls Co........0.e00- 123 
Millner Wire Cloth Rack Co....135 
Milwaukee Corrugating Co..... 144 
Morgan Spring Co.......eeee. 130 
Beasts. CRB cecadcccecssesces 143 
Morse Twist Drill & Mch. Co..131 
eee. Bs Bs Gok ns eoeenss 2 
Murphy, R., & Sons........... 141 
Myera, C. Aig & C@ccccccceccce 141 
Myers, F. E., & Bro.......-..-. 28 
N 
National Iron & Wire Co...... 143 
Mationat B6Ge, Ce. ccccccccosces 52 
National-Standard Co. ......... 38 
New Jersey Wire Cloth Co..... 137 
New York Metal Ceiling Co....138 
Wey Mae, COs cccccccccccccecs 36 
Niagara Falls Metal Stamping 
TW cncccvcecscsscdccceses 127 
Nicholson File Co............. 107 
North Bros. Mfg. Co........e6. 131 
Nungesser Carbon & Battery Co.106 
O 
Ohio Stove Pipe & Mfg. Co..... 36 
Oliver Iron & Steel Co........ 131 
One Minute Washer Co........ 19 
Oneida Community ............ 148 
SN NE 6 bk ccecdsacas 141 
Opportunity Exchange ....108, 109 
Cebere Ge Bis @ Genes cscecs 142 
P 
ee Es Ts Qo eccascenecwes 20 
Pee, Ge, Gis cccccccoscse 38 
Parker Wire Goods Co......... 39 
Pennsylvania Rubber Co........ 1 
Perfection Mfg. Co............ 142 
Philadelphia Lawn Mower Co... 13 
PURO Ts Tavccesoccccccoscscs 142 
Portsmouth Steel Co........... 117 
Progressive Mfg. Co........... 30 
Q 
Quality Stove & Range Co...... 21 
R 
Rajah Auto Supply Co......... 105 
Remington Arms U. M. C. Co.. 45 
Rex File & Saw Co............ 14C 
Richards-Wilcox Mfg. Co....... 89 
Roberts Mfg. Co. .cocccccccccee 142 
Robertson, Arthur R........... 139 
Robin Hood Ammunition Co....141 
Rock Island Mfg. Co........... 142 
Roemer ARG COcccccccccccceces 139 
Root-Heath Mfg. Co........+.+. 138 


mee, Es Ben B GOe ccc ccccssses 141 























S 
Se ME Yio deakskceee seees 40 
Samson Cordage Works........ 140 
I Ch Ms tetcccne ceibenne . 47 
nS SS a 134 
pebenci, M. B., Co. ...cccceces 8 
Schwerdtle Stamp Co.......... 143 
Shapleigh Hardware Co........ 91 
Sharon Hardware Mfg. Co..... 144 
Shaw Propeller Co............. 31 
Shelby Spring Hinge Co....... 125 
EY WCeedect dane eccdewenks 143 
SG ie ee iw cnticwe'e 131 
Smallwood, W. R., Mfg. Co....143 
Smith & Egge Mfg. Co......... 132 
Smith & Hemenway Co......... 142 
Smith, Seymour, & Son....... 141 
Sommer, John, Faucet Co......141 
Sparks-Withington Co..... soooe 
Splitdorf Elec. Co........ccsees 106 
Standard Chain Co............. 128 
Stanley Rule & Level Co........ 50 
Stanley Works ....ccccccce 87, 133 
Star Specialty Co........ccece. 105 
ees Be Bs Gis esccccccccons 146 
Stewart Iron Works Co........ 143 
Stewart-Skinner Co. ...... e202 134 
POE. Fees Se Soctibc cccovecee 125 
Strong Mch. & Supply Co......123 
ee EP BE Wecdcccscssscces 136 
Sturges & Burn Mfg. Co.......136 
PN Gono ccccdcutdea 133 
PN I Shes setesss vasa 136 
T 
Taylor & Boggis Foundry Ce.... 29 
Thomson, Judson L., Mfg. Co.. 35 
Townsend, F. J., & Co......... 137 
Townsend, S. P., & Co.......... 136 
BONED GD Gib kccccccccccwce -136 
BUeOee Teh Gib cccecseccsc - 16 
Tubular Rivet & Stud Co....... 144 
Turner Brass Works........... 132 
U 
Union Caliper Co..... ceccccces 
Union Hardware Co......+see2. 32 
United States Sand Paper Coe... 27 
Universal Caster & Fdry. Co.... 95 
V 
Pee GO eo cwnsececcdccs scoe 
Pal Te eeccoesscceuces siene © 
WwW 
Weer FE Gis cceccepecccs ++ +143 
Walden-Worcester .......... coe 34 
Welly Bag Se Gi cccccccecs «+139 
Warren, J. D., Mfg. Co...... «+ 93 
Watrous-Acme Mfg. Co......... 38 
wremtee Gat GO. vicciccecess 3 
Westinghouse Elec. & Mfg. Co.. 42 
Wheeling Corrugating Co....... 22 
White Mop Wringer Co........ 134 
Whitman & Barnes Mfg. Co.... 32 
Wickwire Brothers ...... jocese 
Wiley & Russell Mfg. Co...... - 49 
Wuueme, J. H., & Cecccccccces # 
Witte Hardware Co........... - 14 
Worcester Mfg. Co.......s-ccee 130 
Worthington, Geo., Co....... soe & 
WOnee WEeee Gibco cccéeccecee 24 
Wright Wrench & Forging Co...105 
Wyoming Shovel Works........ 128 
Y 
BOE, WU eo cevccccccesesecs 136 
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The Men of These Plants 
Use Starrett Tools 


The products of the companies whose 
plants are shown here are known all over 
the world for their quality and service. 
Their reputation rests with their skilled 
men who produce their wonderful ma- 
chines and apparatus. It is significant 
that most of these men will trust their 
individual reputations for accurate work 
only to measurements made with Starrett 
tools. Are you getting your share of 
this profitable business ? 


Send for our 320-page catalog 20A describing over 
2100 styles and sizes of tools and instruments. 


The L.S. Starrett Company 
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| Are You Satistied With | 
| Your Saw Profits ? 


Your fixed expenses go on just the same whether you | 
are making a profit of twenty-five cents, fifty cents | 
or even more on each Saw sale. 

: Then why not sell a line of Manufacturers Brand 
ze : Saws that pays the biggest legitimate profit and that 
2 ie | helps to build up your reputation for selling depend- 


able merchandise? 
cs 
tkins Saws 


are intrinsically worth more. SILVER STEEL is actually the 
finest steel that has ever been used in Saw Blades. On account 
of this fact, together with their scientific and exclusive construc- 
tion, they are in a class by themselves. A class where you need 
fear no competition—where you can ask and receive a fair profit. 


Ask any carpenter who has used an ATKINS SILVER STEEL 
SAW. He'll tell you that they are the “Finest on Earth.”’ 


Any Atkins Dealer can advertise his Saw stock 
without costing him one cent. Our co-operative 
methods and selling helps are a ‘‘cinch’’ for the 
progressive merchant who wants to do some good 
effective advertising. A post card addressed to 
our Advertising Dept. at Indianapolis will bring a 
hearty response. 

[f you are not now selling ATKINS SILVER STEEL 
SAWS, there is yet time to put them in stock for 
the Spring demand. Write to-day to the nearest 
address below and we'll tell you how and where 
to buy them to the best advantage and will interest amg 
f | ourselves in ‘Helping You to Sell.” SAWS 
t | The Atkins line includes not only Hand, Rip and Panel Saws, Zeeuapey “at 
| Lut a “Perfect Saw for Every Purpose,’ such as WOOD i a Te 
SAWS, COMPASS, KEYHOLE, BACK, PRUNING, <= ‘ ! 

| BUTCHER, HACK SAW BLADES and so forth, as well as 
gg TROWELS, CORN KNIVES and a big line of Specialties and 
| Saw Fitting Tools. Write for our catalog. 


Atkins Always Ahead! 
| E. C. Atkins & Co., Inc. 


: | | The Silver Steel Saw Peeple 
| Home Office and Factory, Indianapolis, Ind. 
Canadian Factory—Hamilton, Ont. 
Branches carrying complete stocks in the following cities. Address 
E. C. ATKINS & CO., Inc. 

Atlanta, Minneapolis, Portland, Ore., . Vancouver, B. C. 
| Chicago, New Orleans, San Francisco, Sydney, N. S. W. 
Memphis, New York City, Seattle, 
Messrs. John Shaw & Sons, Wolverhampton, Ltd., Wolverhampton, England, 
| Agents for Great Britain. 
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